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Builder house Architect Burton A. Schutt adapts his rich, 








Sell your homes FASTER... 


my eee) f= 


CLEAN FRESH AIR 
IN THE KITCHEN 
SELLS HOMES FASTER 


NUTONE Kitchen Ventilating Fans get rid 
of cooking odors and grease before they 
can spread throughout the entire house 

. Keep greasy film from settling on 
walls, woodwork and furnishings. 


A “CHEERFUL EARFUL’’ 
AT THE DOOR 
SELLS HOMES FASTER 


NUTONE Door Chimes make any home 
more inviting . . . with a real musical 
welcome each time guests come calling. 
So pleasing to the ears . . . attractive to 


the eyes . .. and easy on the nerves. 


A ‘TOASTY-WARM’ 
BATHROOM 
SELLS HOMES FASTER 


NUTONE Electric Ceiling Heaters are the 
World's SAFEST! No danger of shocks or 
burns . . . out of harm's way from chil- 
dren. Warmth all around the body, not 
just one side .. . makes wall type heaters 
old fashioned. 


FREE 


now 


Door Chimes 


Ceiling Heaters 


*U.S. and Foreian Patents Pending 


NUTONE 870* 
TWIN-BLOWER 
KITCHEN FAN 


For installation in Ceiling or inside Kitchen 
Cabinets over stove. NO LOOSE PARTS— 
saves installation time. SPRING TENSION 
Mounting—avoids costly service problems. 
Patented Grille and ‘‘SNAP-IN’’ Assembly 
—for easiest cleaning. ‘‘PLUG-IN’’ Motor 
guaranteed 5 years. $38.50 list. 


NuTone offers nine basic Wall and Ceiling 
kitchen fans... 8” or 10” . . . in white 
or bright mirror finish. $24.20 to $38.50 
list. 


NUTONE K-35* 
RECESSED CHIME 
and KITCHEN CLOCK 


Here's modern simplicity in a RECESSED 
door chime plus KITCHEN CLOCK. ..a 
functional design to blend with mcdern 
kitchens. Both clock and chime operate 
from 16-V transformer. Two loud clear 
musical notes for front door, one for rear. 


$19.95 list. 


Choose from 17 long or short tube NuTone 
door chimes. Styled for Modern, Ranch- 
type and Colonial Homes. $4.95 to $89.95 
list. 


NUTONE 920* 
RADIANT ELECTRIC 
CEILING HEATER 


Never before a heater like this! NuTone’s 
Radiant Electric Ceiling Heater revolution- 
izes “heater thinking’’ of architects and 
builders . . . because it’s built into the 
CEILING ... saves wall space. No over- 
heating because of EXCLUSIVE ‘SAFETY 
COOLING” system. U.L. listed. $29.95 list. 


Besides this Radiant model NuTone offers 
the famous HEAT-A-LITE . . . Ceiling 
Heater plus light and air circulator. $49.95 
to $67.95 list. 


Send for color catalog and installation data. No obligation. Write . . 


NUTONE, INC., DEPT. HH-9, CINCINNATI 27, OHIO 




























More than just a key 


goes into a KWIKSET lockset 


continuous research The working parts of KWIKSET locksets are of 
Pcmti iti high test quality bruss stampings and pressure 

|  ¢ast Zamak No. 5, the modern high test alloy 

TTC kc thal has given years of reliable, trouble-free 


Curie ncmact me service. The dependability of these materials 
has been proven by the more than 
precision 18,000,000 KWIKSET locksets now 


manufacturing in unconditionally guaranteed service. 
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light and airy for health and comfort 


STALE 
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complete room ventilation. 


ease of installation spells economy 
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Bee Gee Windows open your home 
to nature’s air and sunlight! And 
Bee Gee's “Pressure Vacuum Venti- 
lation” is scientifically engineered to 
pull in fresh air from any of 3 direc- 
tions of wind and exhaust stale air 
at the same time...the only window 
on the market to give this truly 
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A Complete Window... Ready to Set in the Wall... Nailed in Place.. Ready to Use! 


BROWN-GRAVES CO. 


AKRON 1, 
fo} ite) 











W740 74 modern wood wiadibeal 


In building or remodeling architects know the easiest way 
to increase the charm and value of any home is “window-styling” 
with Bee Gee Windows. Proportioned to fit with 












teenies 

















modern architectural trends, 
famous Bee Gee 
Windows provide an 
authentic styling touch 
for any type of construc- 
tion...any kind of interior. 179 
styles and sizes of all-wood casement, 


i 


picture and corner picture windows, skillfully 
styled, crafted and detailed to bring new grace and 
glamor to every room in your home. And 


you can “Clean the Outside from the Inside”. 


“ribbon-styled”...long—low—beautiful! 


New type construction 
... designed to emphas- 
ize the modern lines of 
ranch-type and con- 
temporary homes, with 
all the warmth, charac- 
ter and practical advan- 
tages that only wood 
windows provide. 




















Style “A”—a brilliant expanse of unob- 

















structed glass. Style “B”’—the glass di- 
vided to give you long horizontal lines. 
Choose the style that best fits your home. 























STYLE A 


CATALOG 





STYLE B 


BROWN-GRAVES CO. 
Dept. HH-107, Akron 1, Ohio 
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| 
Please send my FREE Bee Gee Window Catalog | 
with complete data and specifications. 
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BUILDER HOUSE WITH RICH RELATIONS 


Hollywood Architect Burton A. Schutt translates 
many glamorous custom-house features into Burke & Wyatt's 
$17,000 house in Palo Alte. 


EDITORIAL—President Eisenhower on the tightrope 


COOL HOUSE FOR A HOT CLIMATE 


Conservative New Orleans gets a group of modern houses 
by Architects Curtis & Davis, Builder Fred Loucks—and likes it. 


WHAT’S WRONG WITH THE LUMBER INDUSTRY? 


MILLWORK FOR TODAY’S ARCHITECTURE 


House & Home collates modern window and door details to show 
what the architect needs from the lumber industry. 


NEWS 


LOGICAL HOUSE 
Plan, framing and detailing of this $25,000 Wyncote, Pa. house, 
custom designed by Architect William W. Eshbach 
is direct, practical and economical. 


DISTINCTION FROM EXPOSED FRAMING 


“Arts & Architecture’s’’ Case Study House 
by Los Angeles Architect Craig Ellwood 
has glass walls and a steel frame. 


BETTER DESIGN OR ELSE— 


Alan Brockbank, past president of NAHB, sums up the four most 
important things he learned while he headed the association. 


DON’T FORGET THE CHILDREN! ‘ 


For GE’s Dallas ‘‘Wonder Home,”’ 
Architects Wiltshire & Fisher and Builder James D. Crow Co. created 
a family plan with three zones, two living rooms. 


DO TRACT-HOUSE FAMILIES WANT BACK-YARD LIVING? 


The design of Park Forest, Ill., taken as prototype 
of the new suburbia by William H. Whyte Jr. in a ‘‘Fortune’”’ article, 
shapes the suburbanites’ lives but not always according to plan. 


FAST-SELLING HOUSES 


Sixth in a series on best sellers around the country 
and why they outsell their competitors. 


ONE TV ANTENNA TAKES PLACE OF ROOFTOP METAL MAZE 


How builders of subdivisions can improve the landscape 
by simplifying the skyline. 


Reviews 
New Products 
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Burton Schutt’s builder house. Photographer: Julius Shulman 
























LIGHT... 


Temateial 
for any 


occasion 





with the 
powerstat 


Wallbox Dimmer 


@ Any amount of light from darkness 


to full brightness 


Use in place of ordinary 


on-off wallswitch 


Cool, smooth, flickerless 


silent operation 


Dims any number of lamps up to 
360 watts at 120 volts, A-C 


Easy to install 


Underwriters’ Laboratories 


Approved 


THE SUPERIOR ELECTRIC CO. (NAME 
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THE SUPERIOR ELECTRIC CO. 
14093 Demers Avenue, Bristol, Conn. 


Now, a new concept in 
light control... the powerstat 


WALLBOX Dimmer offers the 
beauty, comfort, convenience and 
versatility of controlled light for every 


room in the home. 


By simply turning a knob, any amount of 
light can be selected — to provide the 
correct light for every occasion and ac- 
tivity . . . subtle and flattering light for 
entertaining, bright light for reading and 
sewing in the living room .. . bright 
light for table arranging, candle glow 
for dining in the dining room... 
bright light for reading, lower 
light for dressing and night 
light in the bedroom... 
bright light for working, in- 
termediate for serving in 
the kitchen . . . bright 
light for safe illumina- 
tion, lower for night 
light in hallways and 
bathroom . . . bright 

light for games and 
cards, lower for con- 
versation, television 


or movies in the 


recreation room. 


Learn more about 
controlled light 
write to: 
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‘Get an Expandable Home 
with a DELTA‘SHOP 
- and Complete It Yourself ° 


PROVES JACKPOT IDEA FOR QUINN HOME BUILDERS, INC. 


1 








On June 14, 1953, an ad in the Chicago Sunday Tribune by Quinn Home 

Builders, Inc., invited inspection of new Expandable Homes, each equipped with a 

DELTASHOP, combination of four famous Delta Homecraft Power Tools. The 

idea was simple: get an attractive home and save a lot of money by completing 

the expandable area yourself, using the DELTASHOP and detailed plans furnished 
as part of the package. 


“Several thousand people got the idea and liked it well enough to take a look,”’ says 
Harry Quinn, architect-brother who designed the homes. “It’s astonishing how 
many men had always wanted Delta tools; and the chance to get a DELTASHOP, 
a real Utility for Men, was a big inducement. In fact, we’d already sold three 
houses from the plans, before foundations were in—and the DELTASHOP 

was an important factor.” 


mee 8 i , ee woncttingclsd < ¥ ay 4 MERCHANDISING SELLS HOUSES. It is one thing to build good houses; 
\ 













pandanle 
wider 
toh * 





ns mo aa it’s quite another to recognize people’s deep-seated desires and wants, and utilize 
them to sell houses. What Quinn is doing is an open secret. If you'd like to 
investigate how you might put the plan to work in your business, write us. 
Delta Power Tool Division, Rockwell Manufacturing Co., 542] North Lexington 
Ave., Pittsburgh 8, Pa. 


CG) DELTA QUALITY POWER TOOLS 
Another Product of Rockwell 


DELTA QUALITY MAKES THE DIFFERENCE 
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“People like the DELTASHOP,” says Harry Quinn. “Visitors came 

steadily that opening Sunday, from 8 A.M. until 10:30 at night — 

several thousands. . 

“Fully one-third of the visitors were really enthusiastic about the 
DELTASHOP idea. One man bought a non-expandable house, and 

asked for a DELTASHOP—agreed to the extra cost. 

“We sold over half the houses in two days—will sell all the rest 

within three weeks.” 
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When it comes to small 











kitchens .. nothing a 
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Both the 30” range shown above and the 
separate range units below are made to 
“CP” standards by the Geo.D.Roper Corp. 


Cabinets by $t. Charles 











Left: Even a kitchen as small as this can have the 
excitement of Gas separate range units built right 
into the cabinets. 

















Right: Famous for silent Gas refrigerators, 
Servel features an ice-maker that starts itself, 
stops itself, supplies its own water, makes ice 
cubes without trays. More, its freezing system is 
so trouble-free it carries a 10-year warranty. 
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as much sense as Gas 


The budget-minded customer who’s conscious 
of cubage costs will appreciate the fuel-cost saving 
Gas represents. In most areas Gas is cheaper. In all 
areas Gas is faster — reducing its operating cost 
again. Yet the most modern-looking ranges of all 
are fueled with Gas—ranges with clock controls, 
chrome tops, colored fixtures, separate ovens and 
a myriad other features. And the newest, most 
advanced refrigerator in the world is Gas. (It puts 
ice cubes in a basket automatically!) Consult with 
your Gas company or Gas appliance dealer to find 
the models that will make your small kitchens as 
distinctive as a signature. And remember: every 
woman who sees a Gas range knows it cooks as 


well as it looks! 


I 
FOOD PREPARATION 
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WASH 





This room measures 9’6” x 14’9” 


Only Gas 
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is So fast. 


GAS — THE MODERN FUEL FOR AUTOMATIC COOKING... 
WATER-HEATING... 
DRYING... 





HOUSE-HEATING.. 
INCINERATION. 








In laundry areas, Gas makes the 
most sense. Take water-heaters. A 
30-gallon automatic Gas heater 
aciually gives more service than an 
80-gallon tank run by any other all- 
automatic fuel. Gas is 3 times faster! 
A Gas automatic clothes dryer needs 
no warm-up period, is therefore twice 
as economical per load. In remod- 
elled homes, it’s far cheaper to tap 
the Gas line for appliances like these 
than to install a 220-volt cable. But 
new home or old home, in every 
home, Gas is faster, thriftier, better! 


Your local Gas company will be happy to 
work with you on any problem. 


SO economical 


REFRIGERATION ... 
. AIR-CONDITIONING . .. CLOTHES- 
AMERICAN GAS ASSOCIATION 


< 


Shown: Calorie automatic Gas clothes dryer; Rheem Coppermatic automatic Gas water-heater. 











Nterling: 


HARDWARE: 

















NEW LOW COST WAY 
TO INSTALL 


GARAGE SIDE DOORS 

























Specially designed for home garages. Con- 


veniently packaged, Easier to install than old- 


fashioned hinged door . . . more convenient 


because sliding doors are never in the way 


and can be as wide as desired. Adds extra 


value in new construction. Hinged doors in 


existing garages can easily be converted to 


sliding doors. Write Today For Catalog. 


STERLING HARDWARE. MFG, 


2345 WEST NELSON STREET & 









NATIONALLY ADVERTISED in Leading Magazines 
SEE OUR CATALOG IN SWEET'S: 
Architectural File « Light Construction File 
VISIT OUR DISPLAYS: 
Architects Samples Corporation, N.Y.C. 
Chicagoland Home Building Center 

















Brand new and beautiful 
—and so easy to hang! 


200 smartly styled patterns and 
colors, all precision-trimmed at 
the factory. Edges are straight and 
true for perfect matching. Any- 
one can apply Wall-Tex. The 
convenient 24-inch width is easy 
to handle, and the sturdy fabric 
will not tear. 








Most practical of all wall coverings .. . 


More Beautifully Styled 
to help homes sell faster! 


When a prospect enters a new 
home, particularly if it is unfurn- 
ished, the first and most prominent 
feature she sees is the walls. To 
make that first impression a happy 
one, hundreds of builders are now 
hanging Wall-Tex throughout. 


The luxurious look and feel of a 
fabric wall covering gives a rich, 
ready-to-move-in appearance to 
the “show rooms”—the living, din- 
ing, sleeping rooms and hall. 


The durability of Wall-Tex, its 


scrubbability, its control of plaster 
cracks have long made Wall-Tex 
a first choice for “work rooms” — 
kitchens, bath, stair walls and 
other areas where less serviceable 
wall hangings soon show their age. 


Preview showings of the new Wall- 
Tex patterns to be introduced this 
month indicate they are the most 
smartly styled fabric wall coverings 
ever offered to home owners and 
builders. See them now. Mail 
coupon for free File Folder and 
Wall-Tex swatches. 





WALL°TEX 


fabric wall coverings 





went OR A Miung OF 

‘ Guaranteed by > 
Good Housekeeping 
4 oy w) 





45 aoveanssto WE 


Columbus Coated Fabrics Corporation 


Dept. HH-93, Columbus, Ohio 


Please send File Folder and sample swatches of new Wall-Tex patterns 
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NEW! SURFASEAL FINISH 


PROTECTS GOLD BOND 
CHROMA-TEX SIDING SHINGLES 


OUR prospective customers want color on their 

homes—color that will stay fresh—color that doesn’t 
fade. You'll sell your houses faster when you use new Gold 
Bond Chroma-Tex Asbestos Siding Shingles protected by 
Surfaseal—Gold Bond’s exclusive new transparent coating 
that locks in the famous Gold Bond colors and locks out 
dirt, grime and stains. 


Your customers will get these extra advantages from Gold 
Bond Chroma-Tex Asbestos Siding Shingles: 


Durability — rugged Chroma-Tex just never wears out. 


NATIONAL GYPSUM COMPANY e« BUFFALO 2, N. Y. 


Lath, Plaster, Lime, Sheathing, Roofing, Siding, Gypsum Roof Decks, Wall Paint, 
Textures, Rock Wool Insulation, Metal Lath, Sound Control Products, Fireproof Wall- 


boards and Decorative Insulation Boards. 


Weather, rats and termites do not affect it. 


Low maintenance—homeowners never have to paint 
Chroma-Tex for preservation. 


Extra fire protection—Chroma-Tex will not burn. It ban- 


ishes fire hazards from sparks and flying embers. 
L Ho 
ot Mt 





Ask your Gold Bond dealer or siding « 
contractor to show you new Chroma-Tex. z, 
See how you can save money —increase prof- a 
its—on every house you build. * 


You'll build or 
remodel better with 


Gold Bond’ 
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Here’s new economy ... new speed in construction fastening! The 
Remington Stud Driver joins wood or steel sections to concrete or 
steel surfaces in seconds... easily sets as high as 5 studs a minute. 
Powerful 32 caliber charges drive studs arrow-straight. The tool’s 
light weight—only 514 pounds—simplifies handling wherever studs 
are needed. 


New guards for specific uses now make the self-powered Remington 
Stud Driver more versatile than ever. These attachments take all 
the guesswork out of stud location . . . assure fast, accurate fastening 
for every job. Illustrated are just 4 of these special guards. For full 
information about the complete line and about the Remington Stud 
Driver, send the coupon below. 


ahaa a acl Shel cee 








Guard tor 
Structural Channel 













Guard for 
Switch, Utility 
and Qutlet Boxes 


Listed & Approved by Underwriters’ Laboratories, Inc. * 


;-***MAIL THIS COUPON TODAY 


Industrial Sales Division, Dept. HH-9 
Remington Arms Company, Inc. 






g Guard for 
*Unistrut’’ Sections 











ge Guard for 939 Barnum Ave., Bridgeport 2, Connecticut 
( J, Conduit Clips Please send me my free copies of the new booklets showing 
= how I can cut my fastening costs. 
**If It’s Remington—It’s Right!’ Name 
Position__ 























* Firm a abe 
Address_____ =4 . 
City let State 
ieee iaenaeeemeenl [ned be OOOO CRRA HARES ERROR EE EOEREREEEEEEEEOESOEEEEESEEEEe 
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FORD HOMES 


a c s 


Prospective home buyers want /ndividuality 
—and you can give it to them with FORD 
HOMES! Build as many as 50 Ford Homes 
in a group—each one can be distinctively 
different—styled with custom-built details 


that sell your customers on sight. 


Ford Homes offer you many other advan- 
tages, too—a firm cost-of-erection that 
guarantees your profit... under roof ina 
day so you can build the year around— 


regardless of weather. 


When you can get the economy of prefabri- 
cation... plus the /wdividuality always 
before reserved for the custom market... 


that's news! 








Why not get ALL the facts? Write Ivon R. 
Ford, Inc., McDonough, N. Y. TODAY! 





4 nc. 


Factory-Built HOMES —acnocen n+ 


a TEL. 361. 
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THOMASON 


FLUSH DOORS 


(Hollow and Solid Core) 





PRACTICALLY FegR . 
pte ag a These well-known doors are produced from the 


finest quality of foreign and domestic woods. 


P By ship .. . by rail... from Africa, the Philippine 
fPeLowern , iis lg 
Islands Canada, and from 


, Panama, Honduras, 


America’s own Northern and Appalachian forests, 


BASEBOARD RADIATO come the rare and rugged woods that go into the 


production of THOMASON Flush Doors. 





Installers as well as home owners are delighted with this un- 3 
excelled baseboard heating — because it combines minimum 4 
installation time and maximum heating economy. 


Engineered by KOVEN, one of America’s leading steel fabri- ‘ THERE ARE THOMASON HOLLOW 
cators since 1881, the KOVEN Trimrad is the ultimate in base- AND SOLID CORE FLUSH DOORS FOR 
house Seating, Besignad te envexpaeny, bye hAeeny te & Residences, Apartments, Office Buildings, Hotels, Schools, 


decorator ideas as well as perfect performance and eco- % 
nomical operation. It pleases cost-conscious home maker and 4 
profit-minded installer alike. 


Hospitals, Institutions and Public Buildings. 


AVAILABLE IN THESE FACE VENEERS 


@ DRAFT-FREE WARMTH Philippine Mahogany, Honduras Mahogany, Walnut, 

@ EVEN RADIATED HEAT Oak, Birch, Knotty Pine, Gum. 

@® REDUCES FUEL BILLS 

@ ALMOST INVISIBLE And Now, THOMASON PLASTIC-FACED DOORS 

@ ALLOWS FULL ROOM SPACE ARE AVAILABLE 

@ CUTS CLEANING TIME : You may choose from a wide range of domestic and 

@ LASTS A LIFETIME ¥ foreign wood-grain plastics and from decorative plastics. 
SOLD ONLY THROUGH RICHMOND HOMES USE 

DISTRIBUTORS THOMASON DOORS 


NATIONALLY ADVERTISED 
WATERFILM BOILERS, INC. 
a division of kL. O. KOVEN & BRO., INC 


36-40 New York Ave., Jersey City 7, N. J. 
Plants: Jersey City, N.J. * Dover, N.J. * Trenton. N.J 


EASY TO INSTALL—ECONOMICAL TO OPERATE 


THOMASON 





PLYWOOD CORPORATION 


FAYETTEVILLE e NORTH CAROLINA 
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In Chicago ... in Pittsburgh... in Teterboro, New Jersey... 





the Ford Motor Company uses 


Jal JUNIOR BEAMS 


Three new Parts Depots now being built for the Ford 
Motor Company illustrate the versatility and adapt- 
ability of J&L JUNIOR BEAMS for all types of build- 
ing construction. More and more architects, builders 
and contractors are recommending lightweight J&L 
JUNIOR BEAMS to solve their design problems. 

Besides fast, economical construction—JUNIOR 
BEAMS allow for maximum safety, permanence of 
construction, functionality of design—and, still main- 
tain a low over-all cost. 

You'll also be interested in these other important 





JONES & LAUGHLIN 


STEEL CORPORATION 
PITTSBURGH 


features offered by J&L JUNIOR BEAMS. They are: 


SHRINK PROOF 
FIRE PROOF 
VERMIN PROOF 


EASY TO INSTALL 
RIGID 
VIBRATION RESISTANT 


and have the LOWEST DEFLECTION FACTOR OF ANY 
STRUCTURAL SECTION OF EQUIVALENT WEIGHT. 


Write today for our new booklet covering J&L 


JUNIOR BEAMS AND CHANNELS. It shows how 
JUNIOR BEAMS are used as floor joists and roof pur- 
lins, with loading and spacing tables for various spans, 


Jones & Laughlin Steel Corporation 
492 Gateway Center, Pittsburgh 30, Pennsylvania 


Please send me a copy of the booklet covering J&L JUNIOR BEAMS 
AND CHANNELS, 


Name Sas ‘a 





Company rey: as 
Address ‘ Rhea 
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FOR TODAY’S &@ 

“SHOW ME” BUYERS... THIS 
| MONEY-BACK 
| GUARANTEE! 








1 nothing new with us—this Balsam-Wool 

guarantee. For years it has stood unchallenged as one of 

the most comprehensive guarantees ever offered by an insulation 

manufacturer. Today, when so many prospective home buyers 

want definite evidence of quality materials, this guarantee 

can be more useful to you than ever. 

The Balsam-Wool guarantee is additional evidence, too, of the 

important SECOND value which an insulation should offer. The first 4 ie 

value, of course, is insulation’s primary job of reducing fuel bills €& Ba sam-Woo 


and increasing comfort. The second value is the ability to 


keep re-sale value of the house high. | Sealed Insulation 
Balsam-Wool offers this important SECOND value because it resists ee ne 
settling or packing—because it has an efficient vapor barrier— oth 
»ecause it is windproof. That’s why Balsam-Wool has been known for Balsam-Wool...Products of Weyerhaeuser...Nu-Wood* 


years as a lifetime insulation. WOOD CONVERSION COMPANY, 
Dept. 236-93 First National Bank Bldg., St. Paul 1, Minnesota. 
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WORLD'S SMALLEST 
COMPLETE a... 


KITCHEN! | 
—F 












PATIOS 











OFFICES FACTORIES 
INSTITUTIONS 
SMALL KITCHENS 
TRAILERS 

General Chef complete kitchen units 

fit in 5.4 square feet. 
The ideal solution wherever 
space and dollars are important. 


SINK One-piece porcelain top of heavy 
gauge steel. Faucets and all hardware 
triple-chrome plated. Units also available 
without sink. 





BURNERS Units come with 3 gas burners 
(easily adjusted for bottled, natural or 
manufactured [L.P.] gas), or 3 electric 
burners (220 V.) or 2 (110 V.). 


REFRIGERATOR Four cubic feet of space. 
Electric (sealed, self-oiling Tecumseh unit). 
Owens-Corning Fiberglas insulation. Con- 
venient bottle shelf in door. 





a \ 
| 





FREEZER Holds 9 ice cube trays, or 12 
standard frozen food packages. 


5 YEAR GUARANTEE 


S Every General Chef Unit is guaranteed in writing 


STORAGE DRAWER Ample storage f > to give trouble-free service for 5 years! 
space for pots and pans. E : 


Kes Tans 


WRITE for complete information 
and specifications if you are building, 
remodeling, designing — you will be interested 
in the space and money you can save with 
General Chef units. Several models are avail- 
able. Fully guaranteed. WRITE TODAY for 


NATIONWIDE SALES AND —éRVICE complete information and specifications on all 
i hef units. We will al 
NEW YORK: Dept. E. Suite 762, 11 W. 42nd St.; LOS ANGELES: Dept. E, 4536 E. Dunham St. Pr Seen sane Ye" an 
CHICAGO: Dept. E, Room 1108, Merchandise mart s aid 


GENERAL CHEF, Dept. E, 4536 E. Dunham Street, Los Angeles 23, Calif. 


Please send me complete information and specifications on General Chef units, and name of nearest distributor. 


| ieee . — _ STREET & NUMBER_ egnecniadaetina . a 





__ ZONE STATE mee Ne ees 
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Makes it look like more house 
for the money | 


nspiration-Lighting 
by MOE , 


The biggest stage and screen hits have had it... 
now, your houses can take on the same glamour. 
Inspiration-Lighting has been adapted for the home 
by Peggy Clark, famous Broadway stage lighting 





FOUR MOODS, 
ONE ROOM 























































































Party expert. MOE Light Inspiration-Lighting is an 
_ installation of various types of MOE Lights enabling 
the homemaker to create any atmosphere... . 
‘ to enhance the mood of the occasion. 
Prospective buyers are quick to judge how well a 
house ‘works’. . . how much beauty and utility they’re 
buying for each dollar spent. Inspiration-Lighting 
enables you to build this extra beauty and utility into 
your houses without pricing yourself out of the market. 
| 
Adds hundreds to the Value... | 
Costs You but a Few Dollars i 
Family ] 
tens Inspiration-Lighting makes an unbelievable difference. 
Every house you build looks like it’s worth hundreds 
4 of extra dollars. Yet, you invest but a few extra 
dollars. The result is real selling punch. Here at last i 
is something you can talk about . . . something you can 
” demonstrate as you show the house. Inspiration- 
i i — — Lighting puts every house in its very best light. 
Gives Every Room Many Moods 
Leisure Living rooms, dining rooms, bedrooms, kitchens. . . NATION 
ae every room takes on many moods when you install CONS 
Inspiration-Lighting. You can make it look alternately Yes, Ir 
bright and gay or soft and subdued by merely flicking pow Ahi 
switches. Think of the sales appeal . . . every room deletes 
becomes literally many rooms. Customers can visualize sationa 
dramatic room settings, rooms in which they can —— 
enhance color, texture, rooms in which they can bring ride” '@ 
out all the beauty of their fine furnishings. 
4 
S 
hind 
: MOE LIGHT, INC. — 
ae FORT ATKINSON, WISCONSIN A 
7, 
4 


Plants at Fort Atkinson ¢ Princeton, Kentucky * Los Angeles, California 
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XITCHENS , 

PATHROOM. : 








Sunset 





Get Your 
\ FREE Copy of MOE Light’s 
és \ Inspiration-Lighting Catalog 









NATIONAL ADS ARE MAKING ALL AMERICA 
CONSCIOUS OF INSPIRATION-LIGHTING 
Yes, Inspiration-Lighting is pre-sold to a 
vast number of national magazine readers. 


Millions heve read the story, have seen MOE LIGHT, Inc., Dept. HH-953, Ft. Atkinson, Wisconsin 


dramatic full color illustrations of this sen- 
















ee ea en ae 





ee 


sational new decorative approach. Install Get your FREE copy of your MOE Light catalog through your MOE Light distributor. 
Inspiration-Lighting . . . promote it as a If you wish to receive a copy of the new MOE Light manual of lighting ideas, 
real selling point. You're getting a ‘“‘free- “Your Home and Inspiration-Lighting,” which is chock-full of illustrated Inspira- 
tride"’ on a hard hitting national promotion. tion- Lighting ideas, send $1.00 to MOE Light at Fort Atkinson. (Available only 


directly from MOE Light, Inc. at Fort Atkinson, Wis.) Return the book 
in 10 days if you are not completely satisfied and your dollar will be returned. 


Milly, 














s Name_ 

= MOE 4542 Address_ 

7 

“my nw City State 
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NEW TRANE BASEBOARD CONVECTOR | 
looks Detter... 





NO! 





New comfort and new beauty with the new 


The Trane Company, La Crosse, Wis. + cast. Mfg. Div., Scranton, Penn, 





Trane | 
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performs better-7 ways 


1. Improved design that matches 
(never mars) the beauty of the 
modern home. Your clients can 
paint it to match the walls. . 
hang draperies or curtains with 
complete freedom. 


2. Continuous front opening directs a 
moving blanket of heat out and 


away from the wall .. . blocks 
every inch of wall and window 
draft. 


3. Designed to end noise! Free-hang- 
ing fin-and-tube heating element 
moves freely with expansion. No 
ducts to carry noise. 


4. Helps homes stay clean longer! Fuli- 
length rubber strip seals back plate 
to the wall, prevents dirt seepage. 
Coved bottom, smooth top make 
cleaning easy. No dust-trapping 
grillwork. 


5. Heats faster at no extra cost! Fa- 
mous TRANE copper and aluminum 
fin-and-tube heating element re- 
sponds extra fast, keeps heat uni- 
form. No fuel wasted on long warm- 
up and cool-off periods. 





6. Simple, snap-together installation 
saves labor, money! Basic parts ar- 
rive assembled. No special tools 
needed, no complicated fitting... 
saves hours per job. 


NOW! 3 TRANE FINNED RADIATION PRODUCTS BRING 





New TRANE Baseboard Convector sur- 
rounds the occupants with even, all-over 
heat. Blocks every inch of downdraft 
with a wall of moving warm air. Yet no 
hot blasts of air or scorching surfaces. 
You can touch it anytime. 


TRANE Baseboard Convector 





TRANE Standard Convectors offer a design 
for every application—anywhere. Ten 
distinct cabinet styles for floor, wall and 
under-the-window application. You can 
choose free-standing, semi-recessed or 
completely hidden units. 


Trane Co. of Canada, Ltd., Toronto « 87 U.S. and 14 Canadian Offices 





7. Complete freedom for furniture ar- 


rangement! TRANE Baseboard Con- 
vector is part of the wall, projects 


only 234” .. . recessed, only 114”, 
No hot blasts or scorching sur- 
faces to force the dweller or his 
furniture out of place. 


NEW HEATING EFFICIENCY 
- a ee ae 








TRANE Wall-Fin Heater can be fitted with 
cabinets to heat long walls and window 
areas in offices, institutions and in- 
dustrial plants. Single or tiered fin-and- 
tube elements. Available also with econ- 
omical expanded grilles. 


For complete TRANE Base- 
board Convector data, write 
for bulletin DS-381. 
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it Better... Faster... Cheaper witht 
PRIME WINDOWS 


Galvanized 
Steel 





RUSCO PRIME WINDOWS Are Fully Pre-Assembled— 
Glazed, Finish-Painted and with Hardware Attached— 


All Ready to Install in Window Openings! 





@ In ever-increasing numbers, architects and builders are finding 
Rusco Prime Windows their best solution to the problem of top-quality 


specifications within fixed cost limitations. 





These unique, ready-to-install windows make truly remarkable sav- 
_— ings in installation time and costs. They can be fully installed on 
“FULVUE” VERTICAL SLIDE “ia 

many types of construction in as little as 5 minutes per unit! When 
you consider their low initial cost, plus the elimination of field 
glazing, painting and fitting of hardware, you can readily appreciate 
why the installed cost on Rusco is frequently less than that of the 


cheapest conventional windows obtainable. 


Rusco Prime Windows are precision-built of sturdy, tubular galva- 
nized steel, bonderized and finish-painted with baked-on outdoor 
enamel. Smooth and effortless in operation, they are available with 








insulating sash (eliminating the need for storm windows—and also an 
ideal treatment for air conditioning) and with Rusco’s Fiberglas 
screens which are rustproof, rotproof, burnproof and never 
need painting. 


For Complete Specifications and Illustrated Catalog, 
Write Dept. 7-MB93 


Sliding Glass and Screen Inserts } 

oe Resenap ere -oglaam | | THE F.C. RUSSELL COMPANY 
ee ee ere | ao Cleveland 1, Ohio e In Canada: Toronto 13, Ontario 
has tremendous appeal as a i; = : 

convenience and safety feature. 











< «ee 
Ss gee 
ey *. i 

RUSCO FULVUE PRIME WINDOWS make an RUSCO HORIZONTAL SLIDE WINDOWS ideally meet THOUSANDS OF RUSCO PRIME WINDOW INSTALLA- 
excellent treatment where large window areas are design and construction requirements for high window place- TIONS have been made throughout the United States, 
desired. Available in 3-panel-high and 4-panel-high ment, such as in ranch-type homes, above sinks, bathtubs, Canada and Alaska on every type of construction from low- 
types, in a wide variety of sizes. Easily joined in etc. Provide added usable wall space. cost housing projects to the finest custom-designed homes, 
series with Rusco’s simple, nonload-bearing mullions. apartments and commercial establishments. 
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How to beat your flooring budget and make 


your customers like it! 


USE MATICO TILE-- 
IT’S FORTIFIED WITH PLASTIC 


Add up all the proved advantages of asphalt tile—Jow initial cost . . . low installation and main- 
tenance costs .. . it’s performance in on-grade slab construction projects . . . fine, rich colors 
... toughness ... resiliency . . . and long wear. 
Then add POLYSTYRENE PLASTIC —and you've got a budget flooring that’s hard to beat! 
For this plastic content assures bright, clear colors . . . more constant uniformity of shade .., 
and years of wear. 
Wonder of it all is that MATICO costs no more than ordinary asphalt 
tile flooring . .. gives you and your customers MORE for the money. 
Find out today why nationally recognized builders everywhere (such 
as Levitt & Sons) ... and their budget-conscious customers .. . prefer 
FORTIFIED MATICO asphalt tile flooring. Write for full details. 


Dept. 14-9 
MASTIC TILE CORPORATION OF AMERICA 


Member: Asphalt Tile Institute 
Joliet, Ill. © Long Beach, Calif. © Newburgh, N.Y, 





| : 


This warm, imaginative redwood Novoply wall, 8’ by 8’, costs retail only about $21.00 for material! 


If you’re a builder who likes the new . . . the imaginative— 
The lu Xurv look and yet keeps a close eye on costs, new Weldwood Novoply is 
’ . A a product you'll want to investigate. This is true whether you 
" build new homes in the $10,000 or $50,000 class, or if you 
of low-cost are getting into the growing remodeling and expansion field. 
\vailable in either warm-looking pine or glowing redwood, 
Novo yl , yanelin o Novoply has a rich textured look, yet it is smooth because 
| ) | , = of the special bonding process which builds up layers of wood 
flakes to form interesting and varied patterns. 

sells homes ! Because it is virtually warp-free, it is ideal for wall paneling, 
sliding doors and_ built-ins. As to finishing, this all-purpose 
wonder wood can easily be waxed, polished, stained or left 
natural. Sizes: 4’ by 8’ in 36” thickness; many economical sizes 
in 34” thickness from 30” by 60” up to 4’ by 8’. Good both sides. 
Novoply is nationally advertised. Starting in October the big 
new national advertising push will start on Novoply with color 
pages. Month after month Weldwood ads will reach millions. 
Cash in on the national acceptance of the Weldwood name. 
See your nearest United States Plywood or U. S.-Mengel 

showroom ... or see your Weldwood lumber dealer. 





This “flattest panel ever made” is easy to 
install, needs little or no upkeep, adds 
that sought-after custom touch that sells 


Redwood Novoply—it also comes in rich-looking pine 
—makes this highly practical, decorative, virtually 
warp-free sliding wall. la 
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This is the kind of Novoply adver- | Weldwood advertising is aimed at 
over 14 million home owners, home 
buyer prospects, and builders a month 
in this list of publications. Home 
buyers want well known products. 


tising you'll be seeing throughout the 
year. In full color, it will give home- 
owners a glimpse of how this low-cost 
product adds real distinction. 


ALL WELDWOOD PRODUCTS HELP SELL HOMES! 


New addition to the Weldwood line Want an excitingly different wall 
is beautiful, pre-finished Honduras treatment? Then use 3-dimensional 
mahogany Plankweld. Why not Surfwood to add an eye-stopping, 
follow the trend to Weldwood. rustic touch that helps sell! 





There is a Weldwood Product for every part of the home 


Concrete forms e Westinghouse 


Wall and roof Micarta for counters, 
table tops and bars 


ae Interior walls 
Cabinets and Doors 


built-ins Sub-flooring 
Exterior siding Bathrooms and 
material Kitchens 


Weldwood 


U.S.-Mengel Plywoods, Inc. 
Louisville, Ky. 


sheathing 


United States Plywood Corporation 
World’s largest Plywood Organization 

55 West 44th Street, New York 36, N. Y. 

DISTRIBUTING UNITS IN ALL PRINCIPAL CITIES 


— ——“—_———=— a —" [Hume que «eee aoe coe 


UNITED STATES PLYWOOD CORP., 55 WEST 44th STREET, NEW YORK 36, Ny. "?°° 


® 
: Weldwood } Please send me free Novoply Literature and Sample. [J 
; FREE Please send me 24-page Contractors and Builders Book 


Weldwood > > a ope 3 
Plankweld packed full of Weldwood data and specifications. 
Novoply and 

Surfwood 

are registered 

trademarks 


6H) i 
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the kind of quality that lasts a lifetime... 


COPPER TUBE AND FITTINGS 


In every craft, profession or business there’s always one name that is outstanding . 

in the manufacture of copper tube and solder-type fittings, that name is “Streamline”. 
The Mueller Brass Co., as the pioneer in the field of all-copper plumbing systems, 

ey am alleLaMesielile(olcetMeolmmel tle] iia Amol mm i(-MN7-18 am ol-1ellaliliile ME Late Malet Male lio MAmulellalcellal-xe! 
them ever since. When you use “Streamline” copper tube and fittings for plumbing 

and heating, you are installing a permanently reliable, leakproof system that will more 
than last the lifetime of the building. Write us today for complete 


information and specify “Streamline” always. 


MUELLER BRASS CO. 


PRODUCTS i PORT HURON, MICHIGAN 


STREAMLINE 
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So much 
depends 


on the 
“PROPER 
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TOPPER” 


A TOP HAT OR HOMBURG (depending on your political point of view) 
is a must when you dress for a formal affair. The proper topper makes 
all the difference in the world. 

When you ‘‘dress” the exterior of a house with the natural beauty 
of wood walls, remember that a matching wood roof is its crowning 
glory. Certigrade red cedar shingles have been adding the look of 
quality to luxury homes since Colonial days, and they haven’t been 
matched yet when it comes to lasting beauty, longer life, and trouble- 
free protection from weather. 

Every experienced lumber dealer knows the worth of cedar! 


Build better wood homes with the BEST wood roof 


"8" CERTIGRADE 
RED CEDAR SHINGLES 


RED CEDAR SHINGLE BUREAU 
5510 White Building, Seattle 1, Washington + 425 Howe Street, Vancouver I, B. C. 
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powder room 
features 

in the 
bathroom 
for extra 


sales-appeal 


When costs restrict the building of a sepa- 
rate powder room, you can gain an impres- 
sive selling extra by designing the bath- 
room to serve as powder room, too. The 
little extra cost of a bathroom with these 
features makes a big impression on women. 
And women exert important influence 
when it comes to buying a home. 
Thousands of women became interested 
in this powder room-bath combination and 
requested details about it when it was fea- 
tured in Armstrong’s national magazine 
pages. Its L-shaped partition divides the 
room into separate areas and gives each fix- 
ture its own area of privacy. The vanity 


table is attached to the nearest side of the 
partition so that when you enter the bath- 
room, the powder room facilities are the 
center of interest. The entire room is saved 
from looking small or cut up by the floor 
of Armstrong’s white Marbelle® Linoleum 
striped with black Linostrips®. 

Women find particular appeal in a floor 
of Armstrong’s Linoleum. They know the 
good reputation of this famous brand name. 
They also recognize the easy cleaning ad- 
vantages of the smooth surface of this floor 
that won't catch or hold dirt. Because it is 
splashproof, Armstrong’s Linoleum is ex- 
tremely practical for a bathroom. 





When you are designing or building 
small residential homes, remember that a 
dual-purpose bathroom like this one has 
double sales-appeal. 

It is an original and distinctive way to 
overcome the limitations of a one-bath- 
room house. With a floor of Armstrong’s 
Linoleum to make it completely practical, 
it will help to close a sale. 

> * o 


Send for free room plan, plus a complete list 
of furnishings and a color scheme description of 
this bathroom. Write today, direct to ga 
Armstrong Cork Company, Floor Division, @ 
109 Sixth Street, Lancaster, Pennsylvania, “7 


ARMSTRONG’S LINOLEUM FLOORS 


‘APOC A OC LET 











a confidential look at a 
smart builder’s note book 
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Gt to make the woot of Floor 
space-(aeTemco Gas Wall Heaters 
they fit bate tndand fide 




















“somehow it always adds up to 
TEMECO Gas Wall Heaters” 




















In your home planning, add up all the advan- 
tages of TEMCO Automatic Gas Wall Heat- 
ers and you'll arrive at the same conclusion. 
By using TEMCO Automatic Gas Wall Heat- 
ers, you can build more attractive, more flex- 
ible, more saleable houses and build them at 
a figure which adds up to fast sales and fine 
profits too. That's because TEMCO Gas Wall 





Heaters: + For the 
Ss SS i full story, 
NJ fh FE fill out the 


1. Require no basement, are coupon below. 


ideal for slab foundations. 





eeeeveeeeceoeees eee eeeeee eeeeeeeeeee 





5, Are built and backed by ——— 


2. Take up no floor space, fit 
between standard 16” OC 
studding. 


TEMCO, America’s Gas Heat 


Specialists. 


TEMCO, Inc. 
Dept. B-527 


Nashville, Tennessee 





BUILDER OF OVER 1,250,000 GAS APPLIANCES 





+. 

° . 

4 . 

= ° 

. e — 

6. Provide completely Auto- $ Please furnish catalogue and complete information b 

3. Are simple and inexpensive matic Gas Heat at a figure so * on TEMCO Gas Wall Heaters. ‘ 
to install upstairs as well as low you can use it profitably ae ° 

. . 

down. in any home. ° a ° 

o 

$ ADDRESS * 

e . 

e . 

¥ é& iM | i QD 3 ft € g NASHVILLE, TENNESSEE o an ZONE STATE . 
. 

° . 
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FIRST NAME IN AIR CONDITIONING 


28 


You ++ CHOOSE FROM 
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ALL FEATURE 
YEAR ROUND 


jg AIR CONDITIONING 
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SERIES BY 


AMERICAN HOUSES, INC. 


ATRIO FOR AIR CONDITIONED COMFORT 


Once again American Houses, Inc. leads the way 
by offering builders greater flexibility in their 
building operations. 


Because the ONE FIFTY THREE (in its several 
variations—with basement, slab or crawl space, 
carport or garage), America’s first house spe- 
cially designed for year-round air conditioning, 
has created so much interest with builders and 
the buying public—and because builders have 
asked us to include these same outstanding sales 
features in larger houses—we now offer two new 
models in our FIFTY THREE series. 


The TWO FIFTY THREE (in 2 variations— 
basement or slab) follows the popular L style 
house and offers 3 family-size bedrooms, 1'2 


AIR CONDITIONING UNIT 
(HEATING AND COOLING) 


Beerrion 


baths, a large living room with dining L, a 
modern Youngstown kitchen and, of course, 
year-round air conditioning. 


The THREE FIFTY THREE was designed spe- 
cially to satisfy the growing demand for a split- 
level house. It features 2 full baths, 3 large 
bedrooms, large living room with dining L, 
a modern Youngstown kitchen, plus garage, 
rumpus room, hobby room and laundry room, 
in addition to year-round air conditioning. 


If you are interested in being one of the first 
in your area to erect air conditioned houses, 
be sure to get the complete story on 
American’s FIFTY THREE series. Write today 
to Dept. HH-9. 











AMERICAN HOUSES, INC. 


165 West 46th Street, New York 36, N. Y. 


PLANTS AT: ALLENTOWN, PA. © LUMBERTON, N.C. © COOKEVILLE, TENN. 


HOUSE & HOME 











ME 











CONTEMPORARY 


Residence at Bryn Mawr, Pa. 
S. Kendrick Lichty, Architect 





TRADITIONAL 


Residence at North Hills, Po. 
Julian H. Jacob, Architect 
Drass & Stinitia, Builders 





TASTES VARY, BUT... 


everybody wants the money-saving advantages of 





Windows that cannot rust or rot, that never need painting or other costly mainte- 
nance are “First Choice” with most everybody who is building or buying a new house. 


Regardless of the style, size or price of the new houses you build—either under con- 
tract or for sale—your customers are bound to appreciate the money-saving advan- 
tages of “Quality-Approved” aluminum windows. 


LOOK FOR THIS SEAL “Quality-Approved” aluminum windows are available through many manufac- 
BEFORE YOU BUY @» turers, in sizes and styles (double-hung, casement, projected and awning types) to 
fit any design treatment. Only those that carry the “Quality-Approved” Seal have 
been tested by the independent Pittsburgh Testing Laboratory and approved for 
quality of materials, construction, strength of sections and minimum air infiltration. 


For detailed information and names of approved manufacturers, see Sweet’s Builders 
File (Section 4c/ ALU), or write to Dept. HH-9. 





’ Meu gree vette Yhindle wwe Ma nifactt cers CSAdbdsoCHAt ON 
74 Trinity Place, New York 6, New York 




















More than 15,000 came to see J. M. Snyder's G-E “ Young America” 
Home in Long Hill, Connecticut. This successful promotion also 


Proved again and again —all over America— 


Builder-built G-E “Young | 
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Binsiinosnce j : <n ; wie re : ¥ 

The G-E Kitchen and Laundry you see here is featured in G-E Kitchen-Laundry can be built right into a $10,000 or 

J. M. Snyder & Sons’ “Young America”’ Home, and in scores $12,000 house—and the added monthly cost to the homeowner 

of other developments from coast to coast. may be no more than that for a regular telephone bill. 

1953 BUILDERS OF GENERAL ELECTRIC 
Akron, Ohio—Miller Bldg. & Realty Co. Charleston, S. C.—Sullivan’s Island Dev. Elgin, [1l.—Blackhawk Lumber Co. 
Albany, N. Y.—Crapser Lumber & Supply Co. Charlotte, N. C.—George Goodyear Fort Worth, Texas—Don Hillens 
Anderson, Ind.—Paul Byrum Chicago, IIl.—Lincolnwood Realty Co. Gettysburg, Pa.—Gettysburg Constr. Co. 
Annondale, Va.—M. T. Broyhill Cincinnati, Ohio—Modern Builders Glenview, Ill.—Wyatt & Coons Inc. 
Atlanta, Ga.—L. W. Gray Cleveland, Ohio—Molnar, Inc. Greenville, S. C.—Gafney & Robinson 
Atlanta, Ga.—John Forkner Cleveland, Ohio—Contemporary Houses, Inc. Hamden, Conn.—L. L. Darley & Sons 
Baltimore, Md.—March Construction Co. Clio, Michigan—Neeland’s Hardware & Bldrs. Hartford City, Ind.—Homer McKinley 
Baltimore, Md.—J. A. Kunkel Columbia, S. C.—Bagnal Builder Supply Co. Henderson, Ky.—Fryer Realty 
Baltimore, Md.—Martin Farms Columbus, Ga.—Wright Construction Co. Hillside, Ill._—Giasi Bros. Constr. Co. 
Bethesda, Md.—Homack Inc. Dallas, Texas—Roland L. Pelt Houston, Texas—Bob Clemens 
Birmingham, Ala.—W. A. Harris Denver, Colo.—Bob Glazer Indianapolis, Ind.—Dawson Construction Co. 
Birmingham, Ala.—J. D. Justice Detroit, Mich.—Miller Homes Inc. Indianapolis, Ind.—V. Keith Nelson 
Chatham, N. J.—Alexander Caplon Detroit, Mich.—A. C. Building Co. Indianapolis, Ind.—Chapman Price 
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won First Prize for Mr. Snyder in the “Small Builder” Group of 
Practical Builder Magazine’s 1952 Annual Merchandising Contest. 





America’ Homes sell fast! 


During the past year, builders all over the country have 
been erecting G-E “Young America” Homes in their own 
communities... 


. .. and all over America prospects come in droves to see 
and buy. 


Some builders even report that their houses—equipped 
with General Electric Kitchen and Laundry equipment— 
are selling fast in the very same areas where other houses 
remain unsold for months! Here are typical comments: 
“Sold well over 200 houses with G-E Kitchens in 4 months.” 


“Sold 56 houses the first day.” 


*“Young America”’ Home Plans 


Plans for five “Young America” Homes have been 
architect-designed for the General Electric Home Bureau, 


and are available to qualified builders through local Gen- 
eral Electric distributors. There’s a profitable opportunity 
for you to sponsor a G-E “Young America” [fome in 


your community. 


Why not get the full story on this and other General 
Electric marketing plans to help you sell houses faster? 
Home Bureau, General Electric Company, Louisville 2, 
Kentucky. 





As of July 20th, 75 builders all over 
America are building G-E “Young 
America” Homes as models for their 
developments—and more are sign- 
ing up each week. 

Many of these “Young America” 
Homes will be open for inspection 
during National Home Week. 














GENERAL @@ ELECTRIC 


“YOUNG AMERICA” HOMES 


Jacksonville, Flaa—Demetree Builders 
Kansas City, Mo.—Vic Regnier 

Kansas City, Mo.—Bill Urvan 
Kokomo, Ind.—R. D. Robbins 
Lebanon, Ind.—Plott & McCoy 
Lincolnwood, Ill.—Lincolnwood Dev. Co. 
Louisville, Ky.—Garland Cochrane 
Mattoon, Ill._—Kent Lumber Co. 
Mattoon, IIl—Midwest Homes 

Miami, Fla.—Momar Construction Co. 
Omaha, Nebr.—Schroeder Realty Co. 
Orinda, Calif.—Robert Platt 

Orlando, Fla.—Philips Industries 


Oxford, Mass.—Chaffee Bros. Co. 
Portland, Ore.—Bauer Construction Co. Tampa, Fla. 
Provo, Utah—L & H Construction Co. 
Ray, Ga.—M. L. Green 

Rockford, Il1l.—Auburn Construction Co. 
Rock Creek Park, Md.—H. J. Korzendorfer 
San Antonio, Texas—H. C. Barnes 
Sapulpa, Okla.—Don Morris 

Seattle, Wash.—McPherson Parade of Homes Whiteland, Ind.—Community Homes 

South Bend, Ind.—Whitcomb & Keller Bldrs. Wheaton, Md.—Housing Development Corp. 
St. Louis, Mo.—Bert Wenneker 

St. Petersburg, Fla.—J. Rosati 
Syracuse, N. Y.—Hageman Brothers 


Tacoma, Wash.—Northwestern Homes Inc. 
Foster Associates 

Toledo, Ohio—Cutcher Construction Co. 
Trumbull, Conn.—J. M. Snyder 

Warwick, R. I.—E. L. Archibald 

Warwick, R. I.—Vee-Jay Construction Co. 
West Palm Beach, Fla.—Ross Construction 
Westport, Conn.—Norman Shapiro 





Williamsport, Pa.—Inc. Real Estate Investors 
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VAMPCO ALL-ALUMINUM WINDOWS 
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VAMPCO gives you= 


LOWER CONSTRUCTION COSTS — You save both time and costly hand-fitting 
when you choose precision-fabricated VAMPCO Windows... de- 
livered complete to exactly fit your openings! 


ZERO MAINTENANCE — VAMPCO Aluminum Windows never rust or corrode 
. never require costly refinishing or painting! 


LIFETIME BEAUTY — Modern streamlined VAMPCO Windows keep their 
bright new look forever! Easily cleaned (even exteriors can be washed 
from inside) 











for complete VAMPCO data, see “Sweet's” for 1953 — or write 
Valley Metal Products Co., Dept. H.H.-953, Plainwell, Michigan 


FOr ALL THESE WINDOW eet 6 ee ALUMINUy 
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INTERMEDIATE WINDOWS.FOR PSYCHIATRIC COMBINATION 
PROJECTED GLASS BLOCK CASEMENT AND 
PROJECTED 
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Matching the modern home in superlative beauty, Vina-Lux 
gets admiring looks wherever it is used. It is without a peer 
for living rooms or dens... for kitchens, dining rooms or 
any food serving area. For, wherever food is served, Vina- 
Lux serves best. Grease, oils, acids or alkalis won't harm it 

. spilled foods won't spoil it... dirt and grime won’t wear 
in. Its glossy, satin-smooth surface stays beautiful even 


under the hardest traffic... after long years of use. 


This superbly modern flooring brings the miracle of vinyl- 


asbestos to the modern home... lightens chores because it 


UVALDE ROCK ASPHALT Co. 


FROST BANK BUILDING e SAN ANTONIO, TEXAS 
Makers of AZROCK ¢@ VINA-LUX © AZPHLEX 


“Azrock Makes Fine Floors” 





for modern homes 





Mg 





rarely needs hard scrubbing...never needs waxing. It 
brings safer footing, easier walking, because it has a cush- 


ioned resiliency that makes it easy on the feet. 


And, Vina-Lux brings the ultimate in brilliant new color... 
colors so light and bright they fit to perfection today’s deco- 
rative requirements. For floors that look beautiful ... stay 
beautiful, Vina-Lux will give more wear with less care than 


any other flooring. 


Write today for your Vina-Lux Color Chart 


and name of nearest AZROCK dealer. 





® DURACO 


FLOORING 
PRODUCTS 








They sold 20 houses on opening day! 
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Etheridge & Vanneman, Inc., of Atlanta, say: 
“Carrier Weathermaker Air Conditioning 


was the real clincher!” 


Why did they select the Carrier Weathermaker Air Conditioner? 
Mr. Vanneman says: “We carefully investigated the products 
of all the major manufacturers of air conditioning equipment. 
We are thoroughly convinced that you have the finest product 
on the market for the smaller house.” 


Are they satisfied with the results of the Weathermaker promotion? 


Mr. Vanneman says: “Weare greatly pleased with the results, 
especially in view of the fact that all the sales were in advance 
of construction. Our future building plans will include the use 
of Carrier air conditioning as standard equipment.” 


Are Atlanta's results typical of the selling power of 
Carrier Weathermaker Homes? 


Etheridge & Vanneman’s Ridgewood Heights development 
contains some 85 homes in the $16-17,000 class. There’s a 


AIR CONDITIONING e REFRIGERATION 
INDUSTRIAL HEATING 
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Donald K. Vanneman, 
Executive Vice Presideit 
Etheridge & Vanneman, Ine. 





26-home development in the $13-16,000 class in Grand Prairie, 
Texas. And 27 homes in Great Neck, L. I., N. Y., selling for 
from $24-26,000. Are they successful? Those developments — 
and others like them—are a big reason the Carrier Weather- 
maker is the largest selling residential air conditioner ! 


How can you learn more about the advantages of Carrier 
Weathermaker Air Conditioners? 


See Sweet’s Light Construction File (Section 5c). It will give 
you all the facts on this single-package air conditioner that: 
burns gas or oil, cools electrically, fits in less than 10 sq. ft., 
and need use no water. Or mail the coupon for the full story. 


CARRIER CORPORATION, 313 S. Geddes St., Syracuse, New York 


I'd like to know more about Carrier air conditioning for my homes. 
Please fill me in fast! 


Name Ee Oe 





Street. — ee 
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Design for a modern bath by Edward D, Stone, A. I. A, 


"CLAY TILE MEETS THE CHALLENGE OF MODERN DESIGN 
... WITH BEAUTY AND PRACTICAL CONVENIENCE" 


~ 


— —_ 


wl his 5 Cig iP. st7~ 2 


Noted architect Stone draws a spectacular performance proof, no-wax clay tile is always a wise specification. And, 
from clay tile in this uniquely modern bathroom design. 


But any bathroom—modest or spacious—can sparkle with 


of course, clay tile walls and wainscot will always hold 
homeowner maintenance to a minimum. 


the same permanent clay tile beauty. 

The clay tile lavatory counter tops can be adapted readily 
to single or dual sinks. Whether you build or design a stall 
shower, tub or a luxurious tub-plunge like the one illus- 
trated, clay tile is the practical and permanent answer to 
any shower or tub area. 

When it comes to bathroom floors—waterproof, scuff- 


Clay tile has much to add to the designing, building or 
remodeling of any residential, industrial or institutional 
structure: color and design potential, lifetime durability 
and ease of maintenance that translates into substantial 
long-range economy. It will pay you to consider this ver- 
satile building material in your next project. Your clients 
will profit, too—whenever clay tile is used! 


Tile Council of America, Room 3401, 10 East 40th Street, New York 16, N. Y. or Room 433, 727 West Seventh Street, Los Angeles, Calif. 


he. Mbdue Shen 








PARTICIPATING COMPANIES: American Encaustic Tiling Co. * Architectural Tiling Co., Inc. + Atlantic Tile Mfg. Co. 
B. Mifflin Hood Co. * Cambridge Tile Mfg. Co. + Carlyle Tile Co. + General Tile Corp. + Gladding, McBean & Co. + Mosaic Tile 
Company « Murray Tile Co., Inc. * National Tile & Mfg. Co. * Olean Tile Co. + Pacific Tile and Porcelain Co. * Pomona Tile Mfg. Co. 





Robertson Mfg. Co. + Royal Tile Manufacturing Co. » Summitville Tiles, Inc. * United States Quarry Tile Co. » Winburn Tile Mfg. Co. 





New hilomites for Pome Salas! 


























Presoiling Kelvinator’s newest work-savers, 
automatic washer and clothes dryer! 


the most advanced features in modern laundering. For more prospects, 
less sales resistance, and greater value, equip your homes completely 
with Kelvinator Laundry Appliances. See Kelvinator’s space-saver re- 
frigerators and electric ranges, too. For more details, write Dept. HH-9, 
Kelvinator, Division of Nash- Kelvinator Corp., Detroit 32, Michigan. 


Here’s a great new combination to help make your homes more 
saleable! Put these Kelvinators into all your projects... and let home 
buyers enjoy the most leisure-giving of all electrical appliances. The 
dependable new Kelvinator Automatic Washer and Clothes Dryer are 
designed to meet builders’ needs and at the same time furnish women 





WASHES DIRTY CLOTHES REALLY CLEAN—YET 
SO GENTLE... SAFE FOR FINEST UNDERTHINGS 


I. SPECIAL, DIFFERENT SHAMPOO WASHING! Concen- 
trated rich solution loosens stubborn dirt. 


2. “X-CENTRIC” AGITATION! Thoroughly but gently, soft 


rubber fins flex clothes up, down and around. 


3. OVERFLOW RINSING! Efficiently “floats” soap scum over 


THE ONLY CLOTHES DRYER THAT 
HAS THESE THREE SAFETY FEATURES 


I. SAFE TEMPERATURE for all fabrics—“miracle” fabrics, “erisp- 


treated” cottons... and plastic buttons, too. 


2. SAFE CYLINDER—smooth as glass, can’t snag or tear clothes. 


Porcelain finish will never stain garments. 


3. SAFETY DOOR —dryer automatically stops when door is 













e top he ~C ! . : 
the top of the tub. Cleanest opened . . . safe for children, more convenient for user. 


@ No leveling or shimming. Built-in 
leg stabilizer. 

@ Flexible dial control . . . for light 
loads. @ One dial control. Easier to operate! 


@ Water-saving thermostatic tem- 
perature control. 


@ Simple, sturdy mechanism. 
@ Full-length lint trap, easily re- @ Easily vented either to rear or 
®@ No bolting down. Automatic bal- moved. side. 


ance of loads. @ Easy, flexible installation. 


@ Adjustable screw for easy level- 


@ Easy installation. No special 
@ Operates on 230 or 115 volts. ing. 


plumbing. 


® : 
‘IT’S TIME TO mY LOL ATUL Th ... AND BE YEARS AHEAD! 


1 32, Michigan 





f Nash-Kelvine 


Electric Refrigerators - Electric Ranges - Home Freezers - Electric Water Heaters - Kitchen Cabinets & Sinks - Home Laundry Equipment - Garbage Disposers - Room Air Conditioners - Electric Dehumidifiers 
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In Dallas, HHFAdministrator Cole displayed deft 
touches of humor which dissolved tension as 
groups ranging from bankers to ClO and NAACP 
presented conflicting views. Pictured with Cole 
(3rd from 1); Mortgage Banker J. W. Jones, 


Builder Hal McGaw and ex-MBA President 
Aubrey M. Costa. In Omaha, Cole (c) presided 
over hearing flanked by Federal Reserve Econ- 
omist Woodlief Thomas (1) and Asst. HHFAd- 
ministrator Neal Hardy. In Chicago, the hous- 
ing chief took time after sessions to inspect 


John S. Savage 





Stephen Lewellyn 





Lake Meadows, the city’s No. 1 redevelopment 
project with (1 to r) Housing Coordinator James 
C. Downs Jr., Lake Meadows Manager William 
Reardon and Vice Chairman Herman O. Walther 
of the Chicago Land Clearance Commission. 


Al Cole takes his shirtsleeve conferences on tour 


> Meetings in six cities convince the HHFA chief he ought to act to 


ease the mortgage market’s jitters 


> But Congress has tied his hands on interest rates and the Budget 
Bureau will not let Fanny May resume buying 


With Presidential blessing. HHFAdminis- 
trator Albert M. Cole last month took his 
“shirtsleeve conferences” on housing policy 
for a nationwide tour. In seven days, Cole 
held public hearings in Chicago, Omaha, 
San Francisco, Albuquerque, Dallas and 
Memphis, listened to some 300 plain and 
fancy citizens with an interest or an ax to 
grind in housing. He returned to Washing- 
ton, he told House & Home, convinced of 


two things: 


1. Builders had not been crying wolf about 
the VA-FHA mortgage pinch (see p. 38). 


2. He was going to have to do something 


to ease the mortgage market’s jitters. 


Everywhere the story Cole heard was the 
same, except “the farther west we went the 
worse it got, and it was blackest of all in 
the Southwest.” He found builders were 
hard pressed to find financing irrespective 
of whether they were big or little operators, 
no matter how long they had been in busi- 
ness. Cole was impressed with efforts by 
savings and loan associations to relieve the 
drought. But he did not believe they could 
do significantly more than “meet the market 
they have traditionally met.” 


Relax down payments? Cole knew that 
pumping new vigor into the FHA and VA 
mortgage market would be a tough problem. 
Said he: “I’m not going to take the defeatist 
attitude I can’t do anything about it.” First, 
he expected to remind builders they can no 
longer sell homes automatically, urge them 
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to shift more into minority housing and low- 
priced homes under FHA’s Title I. Sec. 8. 
While declining to be more specific, Cole 
also hinted there were “some things FHA 
can do to improve the market tone.” He did 
not necessarily mean an interest rate hike, 
he said. (On that point, FHA’s hands were 
politically tied. VA interest rates were al- 
ready at the 414% ceiling imposed by Con- 
gress. Boosting the FHA rate above 414% 
would put VA loans at still more disadvan- 
tage. Most observers thought last month 
that the administration will leave the FHA 
rate where it is, lay the problem before 
Congress again in January.) 

Easing down payments or amortization on 
homes—a step which Business Week and 
Engineering News-Record claimed was im- 
minent—-would do nothing to bring out 
more mortgage money. Moreover, in the 
long run, it would reduce the supply of 
payoff money, which normally flows back 
into mortgages. Announced Cole: “Low- 
ering of FHA down payments. . . is not 
presently being considered. We do not feel 
that such action would assist the flow of 
mortgage funds at this time... .” 

Can one for one work? Among the 
ready tools for relief, Cole felt Fanny May’s 
one for one plan could contribute more than 
it had so far. In its first four weeks of op- 
eration (July 27-Aug. 21), it produced only 
$8.5 million in sales of VA and FHA mort- 
gages under deals giving buyers the right 
to sell Fanny May an equal amount of VA 
or FHA loans within a year. Options to 


buy out of Fanny May’s portfolio reached 
$90 million—still only a trickle. 

Others close to HHFA felt one thing Cole 
and his aides could do—and probably were 
doing quietly—was to lecture lenders on 
their responsibilities for the long-range wel- 
fare of the building industry, over and 
above the immediate question of yield. 

What mainly concerned Cole was keeping 
homebuilders from growing discouraged 
enough to make drastic cuts in their 1954 
production. Last month, he remained optim- 
istic enough to expect next year’s volume 
can be kept close to his goal of 1 million 
houses “if everybody keeps his pants on.” 


Economy troubles. While Cole toured 
the hustings. Budget Director Dodge’s order 
to slash government spending piled up new 
troubles for him. What Dodge demanded 
(in a letter setting policies for future gov- 
ernment spending) : 

“New commitments for direct loans, mortgage 
purchases, and guarantees and insurance of loans 
will be restricted so as to be consistent with the 
restrictive budget policies for other types of pro- 
grams and will be made on terms consistent with 
the administration’s credit and monetary policies. 
Private participation will be maximized by con- 
fining direct loans and mortgage purchases to 
only the most urgent requirements and by sub- 
stituting guaranteed or insured loans wherever 
possible. The maximum feasible reduction will be 
made in existing loan and mortgage portfolios by 
an aggressive and realistic sales policy.” 

Cole intended to do what he could to cut 
expenditures. But he promised: “There will 
be no dumping of Fanny May’s portfolio 
FHA will not have to cut down the volume 
of its mortgage insurance business.” Dodge’s 
orders, however, would probably force 
Fanny May to postpone indefinitely any re- 
sumption of over the counter buying. Cole 
thought this would not make too much dif- 
ference. Fanny May’s available $380 mil- 
lion “would only be a drop in the bucket.” 
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FHA applications off 40% as mortgage pinch 
continues; NAHB says some lenders gouging 


The VA-FHA mortgage crisis began to re- 
FHA ap- 


plications for old and new housing com- 


veal itself in painful statistics. 


bined (including projects) were off 40% 
from May to August; normally they drop 
13% (without projects). The figures: 
Oe: PES: a eversn swe 34,978 
738 J re 34,000 
In new housing, FHA’s main program, 
Sec, 203, sagged 13% from July to Aug- 
ust, FHA reported after looking at pre- 
liminary weekly figures on applications. 
Normally, it gains 3%. VA appraisal re- 


quests dropped like this: 


Bee “Svsnwsast Pare | BUF bik cewess QO A52 
JUNG 5 ks deeds 27,185 
Market disorganization and_ paralysis 


was also reflected in discount offerings of 


94 and 95 for 414% loans (see table. be- 
low)—far out of line with historical re- 
lationships between FHA and VA _ loans 
and other investments. One big eastern 
insurance firm, House & HoMeE learned. 
took a block of FHA 414’s offered at 93. 

NAHB viewed the problem with growing 


concern. Warned its Washington Letter: 


“ . , Builders should not start any projects for 
which they do not have firm (preferably written) 
financial commitments. .. . Where lenders failed 
to honor previous commitments, builders were 
forced to dump mortgages at severe discounts or 
actual losses. No one knows how many million 
dollars worth of these distress mortgages are still 
depressing the market. . . . Some major lenders 
have established limited loan quotas; others have 
virtually withdrawn from the market. . . . Some 
are apparently determined to extract every ounce 
of net yield that the distressed condition in the 
market will permit.” 


To FHA Commissioner Guy T. O. Hol- 
lyday, NAHB’s warning not to start homes 
without written commitments for financing 
made “awfully good sense in the present 
situation.” But he reiterated that he was 
not going to recommend another hike in 
FHA interest rates. Said he: “If the build- 
ers can keep their belts tight, there is a 
good possibility that this situation will 
soon change and money will start looking 
for new outlets. | see hope . .. if the build- 
ers can carry themselves into 1954.” 


The political entanglement of mortgage 
lending got a fresh demonstration at the 
Veterans of Foreign Wars convention in 
Milwaukee. Delegates rejected a moderate 
resolution drafted by the VFW_ housing 
committee in favor of one condemning the 
Congressional boost in GI loan rates to 
414%, and asking Congress to reestab- 
lish a 4% rate and expand direct VA 


lending. 


HOUSING STATISTICS: starts drop for third straight month; costs continue rising 


Housing starts slipped 70% from June to July 
f PI ' 








month of decline. But the Bureau of Labor Statistics had this 
reassuring word: “Although the decline was widespread geo- 
graphically, it was about the amount that might be expected for 
this time of year.” Private housing dropped only 5% from June 
to July (101,100 to 95,000). And BLS noted it was the second 
biggest private housing July on record. 

The sag continued during August. The Commerce-Labor Dept. 
estimate of expenditures on construction put in place showed a 
2% drop in new private residential building, from $970 million 
in July to $950 million in August. Overall, construction outlays 
set a new monthly high. Gains in commercial and public utilities 


construction more than offset housing’s slide. 


MORTGAGE MARKET QUOTATIONS 


FHA 4-14's 


Originations Secondary Originations Secondary 


FHA VA 
VA 4.l4's 414’s 4's 


Crry & Source Secondary 


Pumapvecrnia — William A. 
Clarke, pres., W. A. Clarke 
Mortgage Co. ...cccscsecees 96-44 a 96-14% a a a 
Kansas Curry - Byron T. 
Shutz, pres., Herbert V. 
BOOS: Gi GO 5-40 'b 0.5. 0.40200208 a a a a a a 
Housten John F. Austin 
Jr., pres., T. J. Bettes Co.. 95-99% 95-99% 95-99* 95-99% 93 91-92 
Smatcer Texas Crries—Same a a a a a a 
Derrorr-—Irving Rose, pres., 
First Mortgage Corp. — of 
Detroit Teer oe 97 97 97 96-97 a a 
Boston Robert M. Morgan, Local 
vice pres., Boston Five Cents a 94%.9644" par-101 94149614» a a 
Saviass: WAGE: sic cco saccsss Out-of-state 

9414-9646 - 9414-9614 a = 91-93 
Cuicaco — Maurice A. Pollak, 
vice pres., Draper & Kramer, 
BOS. + Waks bayuseesa sod drdvaiga 94.14 96-14-98 94.1, 96-44-98 a a 
New York — J. Maxwell 
Pringle, pres., Pringle-Hurd 
le er er rary toe Shae © 97-par a 97-par a 95-98 93-96 
Searrte — Carroll, Hedlund 
& Associates ........ oan par 96-99 par 9544-981, a a 
Denver Aksel Nielsen, 
pres., The Title Guaranty Co. 97-14-98 97-14-98 97-14-98 9714.98 a a 
San Francisco — William 
Mareus, senior vice pres., 
American Trust Co. ....... a a a a a a 


® No market or market too unsettled to record stable quotations. 
> Local prices for out-of-state business 


* 99 paid by insurance companie~ on a quota basis. 
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HOUSING STARTS ‘as estimated by the Bureau of Labor Statistics were 
96,000 in July, a 7,000-unit drop from June. The 400 public housing units 
started was the lowest monthly volume since March 1948. 
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BUILDING COSTS for residences, as measured by E. H. Boeckh & Asso- 
ciates, rose for the fifth straight month despite dropping lumber prices. 
The gains were largely caused by higher wage rates. Boeckh hazarded a 
forecast that housing ‘“‘is on the verge of pricing itself out of the market.”’ 

Chairman Lawrence Ottinger of US Plywood Corp. warned his stockhold- 
ers that the West Coast fir plywood industry has expanded so fast that 
plywood is being overproduced. Mill prices on green fir dimension shrank 
to around $56 per 1,000 board feet, the lowest since 1949. 
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New faces in government housing 


Six staff aides are named by HHFA, three by FHA. Coogan quits mili- 
tary housing job. Top housing men lose civil service job protection 


August produced the biggest crop of new 
faces on the federal housing scene since the 
GOP took 


months ago. Slowly. Ikemen were getting 


administration office seven 
real control over the agencies they headed. 
staffmen work for 
HHF Administrator Cole. John Hazeltine, 


93, asst. manager of Richfield Oil Corp.’s 


Six new went to 


construction and maintenance department 
in Los Angeles. became HHFA’s commis- 
sioner of community facilities and special 
operations. He succeeded Pere F. Seward, 
who was demoted to asst. commissioner. 
Before joining Richfield in 1948, Hazeltine 
was president for two years of Adams- 
Marshall Co. of Paramount. Calif., manu- 
facturers of rubber tile and mats. From 
19514 to 1940, he was president of Hazeltine 
Lumber Mills and Steamship Co. John C. 
Ketcham, Grand Rapids. Mich. lawyer who 
is also a former president of the Grand 
Rapids real estate board. was named a spec- 
ial consultant on slum clearance and urban 
redevelopment. Builder Gerald W. Landis, 
former Indiana congressman who was a co- 
author of the Lanhan Act. became a special] 
(and reportedly temporary) consultant on 
field operations. Harry M. Dawdy, on 
leave as executive vice president of the 
Missouri division of the American Cancer 
Society. took a temporary post as a special 
consultant on Cole’s shirtsleeve housing 
policy conferences. W. Herbert Welch, 37. 
former editor of the twice-weekly Buck- 
hannon (W. Va.) Republican-Delta and an 
Eisenhower advance man during last fall's 
campaign. became a special assistant on re- 
view of housing programs. A third shirt- 
sleeve consultant was lawyer John L. Mcln- 
tire of Fairmont. W. Va., who was an un- 
successful candidate for state attorney gen- 
eral last year. 

Public Housing Commissioner Charles E. 
Slusser reached back to his home town of 
Akron to pick his first aide. Ex-Mayor 
Slusser chose John D. Currie, Akron’s fi- 
nance director, to be a $12.000 to $13.000 
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a year special assistant. Currie’s PHA as- 
signment: to be Slusser’s private “Hoover 
Commission” in reorganizing public hous- 
ing. First, Slusser told newsmen, he will 
PHA’s 


auditing accounts of local housing au- 


ask Currie to revise system of 
thorities. Then he will study “where we can 
cut out duplication and improve efficiency.” 
said Slusser, “I want to move ahead of the 
President’s commission on reorganization.” 
Two other new PHA men: Clifford Casey 
Ireland, former staffer on the Wisconsin 
Republican state committee, who was 
named assistant to the commissioner for 
liaison (including press liaison): Philip 
Sadler, new assistant to the commissioner 


for race relations. 


Civil service shuffle. One of the most 
important ways in which Eisenhower men 
took a firmer grip on housing agencies was 
a technical one. The Civil Service Commis- 
sion shifted 26 top jobs in HHFA, PHA and 
FHA from the “A” list to the “C” list. 
Schedule A jobs are civil service protected. 
Schedule C jobs are not. Their occupants 
serve at the pleasure of agency chiefs. The 
shift did not mean all 26 incumbents were 
about to be replaced (some of them were 
new appointees). But it did pave the way 
for a quick exit for some. The affected 
posts, with the incumbent in parentheses 
following: 

HlifA—deputy administrator (B. T. Fitzpat- 
rick); asst. administrator for plans and program 
(Neal J. Hardy); 


patrick) ; asst. to the commissioner for interna- 


general counsel (B. T. Fitz- 


tional housing (Jacob L. Crane): community 
facilities commissioner (John Hazeltine): asst. 


to the commissioner for race relations (Frank S. 
Horne) : slum clearance director (James W. Fol- 
lin); deputy slum clearance director (a new job. 
unfilled); field coordination director (Paul E. 
Ferrero): president of Federal National Mort- 
gage Assn. (Stanley Baughman): confidential 
asst. to the administrator (Annabelle F. Heath). 

FHA—deputy commissioner (Walter Greene) ; 
(Curt C. 
Jovard): 


(Huch 


Askew); asst. commissioner for rental housing 


asst. commissioner for underwriting 
Mack): (Burton C. 
asst. commissioner for field 


general counsel 
operations 





(Clyde L. Powell) ; asst. commissioner for Title I 
(Arthur J. Frentz); asst. to the commissioner 
(Edgar C. MelIntosh). 

PHA—first asst. to the commissioner (Warren 

J. Vinton ; general counsel (Marshall W. Amis) ; 
asst. commissioner for development (unfilled since 
W. P. Seaver resigned last year); asst. commis- 
sioner for management and disposition (Orvil R. 
Olmsted); asst. commissioner for operations (Ab- 
ner D. Silverman); and three assts. to the com- 
missioner (John Currie, Clifford C. Ireland, 
Philip Sadler). 
Coogan resigns. The new command at 
the Pentagon put its mark on military hous- 
ing. Under a reorganization engineered by 
Defense Secretary Wilson. the Armed Forces 
Housing Agency headed by former NAHB 
President Thomas P. Coogan would be 
scrapped—despite the fact that the Rocke- 
feller committee recommended keeping it. 
Coogan. who had served nearly two years 
without pay. resigned. He will concentrate 
on his New York mortgage firm. There was 
every indication that Coogan quit because 
he felt Pentagon brass were mishandling 
military housing programs. but for the mo- 
ment he had no public criticisms, 

Another anticipated Pentagon departee 
was Frank Creedon, whose now-abolished 
directorate of defense installations won 
plaudits from Congress for clamping down 
on waste and shining light into the confus- 
ing darkness of military construction. Su- 
perseding Creedon. a construction techni- 
cian and able civil servant. was Franklin G. 
Floete (pronounced Float-ee). 64. who was 
appointed to the new assistant defense sec- 
retaryship for properties and installations. 
Floete, a retired small city banker and 
former Des Moines auto dealer, had some 
construction experience. 1932 to 
1941. he was controller and later president 
of the Wood Bros. Construction Co, and sev- 
eral affiliates in Lincoln. Neb. The firms did 


From 


levee and highway construction, are no 
longer in business. Said a high ranking 
member of the Senate armed services com- 
mittee: “The military brass will run circles 
around him. He knows little about the tech- 
nical aspects of construction, even less about 
the ramifications of government contract 
procedure from the Washington end. Before 
he knows the score the program will be 


right back where it started—wallowing 


n 


”° 
waste and extravagance. 


New FHA directors. FHA named its 25th 
new district office boss since the Republican 
administration took office. The job (there 
are 72 of them) is traditionally a political 
plum. No. 25 was Jo O. Ferguson, Pawnee, 
Okla. publisher, He will head the Oklahoma 
City office, succeeding Acting Director John 
F. Pratt. Other new FHA directors: H. 
Miller Day. Salt Lake City; Edmund B. 
Chapman Jr., Topeka; Frank C. Wahrman, 
Des Moines; Forrest P. Smith. Columbus. 
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Here's what Jean Huff of Park Ridge, Illinois, says 
about his Chrysler Airtemp ‘“Yearound” Air Con- 
ditioning installed in May 1945. 


Easier to sell 


with CHRYSLER AIRTEMP © 


"We have our Chrysler heating and air-conditioning 
system so balanced that for the past three years, 
























vf, U :} winter and summer no matter what the temperature out 
Saas | si 4 of doors, we sleep under a single light blanket all 
night: Jong. « . a4 




















(One of our youngsters has been troubled with hay 
fever and during those summer months when the air-— 
conditioning system is in operation, he is afforded 
complete relief from pollen irritation during the 
periods when he is in the house and of course, all 
\ night as well 






























CAFS: First, I was most surprised with the operating cost 
ee” 3 which has not exceeded $70 for any complete summer 


> 000000 
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ee ; \ season and this cost includes both power and water... 
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Gittins 





It is my own personal opinion that our home has staye 
so clean on the interior as a result of air-— 
conditioning, that our reduced maintenance and 
decoration costs have more than paid for the operating 


cost." at as 


: Chrysler Airlemp 


HEATING e AIR CONDITIONING 
for HOMES, BUSINESS, INDUSTRY 
Airtemp Division, Chrysler Corporation, Dayton 1, Ohio 
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Airtemp Division, Chrysler Corporation 

P. O. Box 1037, Dayton 1, Ohio 

| Please send full details about the Chrysler Airtemp Comfort Zone. 
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Public housing scene of Chicago race riot; 
bank group quits buying tax-free bonds 


Troubles multiplied for public housing. 
The worst of them was in Chicago. 

In July, Negro Mailman Donald Howard, 
25-year-old ex-GI, moved with his family 
into all-white Trumbull Park, a 462-unit 
public housing project near the steel mills 
in South Chicago. On Aug. 10 came the 
racial explosion that police feared. They 
hore down on Trumbull Park to find an 
ugly crowd of 3,000. Teen-agers were 
breaking the windshields of Negro-owned 
autos; someone threw a brick through the 
window of a tavern which had served 
Negroes; anonymous voices were threaten- 
ing to throw the Howards out of their home. 

Ever since a race riot ran wild in sub- 
urban Cicero in July 1951, Chicago’s police 
had been drilled for such an outbreak. 
Using their billies like bayonets, the cops 
poked a rough path through the mob, ar- 
rested 30 of the leading troublemakers. 
threw a cordon around the area, closed the 
taverns and put a 24-hour-a-day guard on 
the Howards, 


Gasoline for flames. The Housing Au- 
thority also responded to the problem. It 
ordered Negroes admitted to the city’s four 
remaining all-white projects. One result: 
on Aug. 27, a series of incendiary fires 
broke out near Trumbull Park and a crowd 
stoned police who tried to restore order. To 
Chicago cops, it was all in a day’s work. 
Since January 1, they had quelled six other 
major race disturbances without anyone 
suffering serious injuries. Last month, they 
were maintaining round-the-clock details at 
the homes of 25 Negroes who had recently 
moved into former white neighborhoods. 
In New York, public housing ran into 
signs of money trouble. The day after 
PHA announced another $125.2 million 
tax-free housing bonds will be offered Sept. 
22, one of the two syndicates that have been 
buying them announced it was no longer 
interested. The group, known as the “bank 
dealer” syndicate and headed by Manhat- 
tan’s Chemical Bank & Trust Co., charged 
there had been “all too frequent” offerings 
of housing bonds in a tax-exempt market 
that promised to be cluttered with a huge 
supply of other issues before year-end. 
Both the bank group and the “dealer” 
syndicate (which said it will remain in the 
market for tax-free housing bonds) have 
been under increasingly sharp criticism by 
private enterprisers for buying them. 
NAREB renewed this attack last month be- 
fore the House ways & means committee 


Albert A. 


studying tax law revisions. 
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Payne, asst. secretary of the Realtors’ 
Washington Committee, testified that tax- 
free bonds yielding 3% (last May’s issue 
was marketed at an average of 2.82%) 
would net a person in the $50,000 to $60,- 
000 individual income bracket as much as a 
tax-paying bond at 13.04%! 


Solomon’s choice. At month’s end, PHA 
announced where the year’s 20,000 public 
housing units permitted by Congress could 
be built. It had to choose among projects 
totaling 55,946 units which PHA men had 
hastily signed up before Congress got 
around to forbidding new agreements. 
Commissioner Charles E. Slusser spread his 
ration among 22 states, the District of 
Columbia and Puerto Rico, managed to in- 
clude 47 cities and villages. Slusser said 
the chief yardstick for selection was the in- 
vestment so far by local and federal gov- 
ernments. The complete list: 


Numper NuMBER 


LocaL HOUSING OF UNITS LocaL HOUSING OF UNITS 


AUTHORITIES (By Projects) AUTHORITIES (By Prosecrs) 


Alabama Michigan 
Hartselle 12 Detroit, 270. 8. 128, 148. 
Total: 554 
California Saginaw 236 
Los Angeles, 146, 448, 140. 
142. 532. Total: 1.408 Missouri 
Richmond 300 St. Louis, 512, 700. Total: 
San Francisco, 608, 350, 1,212 
164. Total: 1,122 
H. A. of San Bernardino Vew Jersey 
Co. for Colton 31 Newark 778 
Culerads New York 
Denver 300 Buffalo 463 
New York, 484, 490, 832. 
Connecticut Total: 1,806 
Ansonia 125 Syracuse 331 
New Haven 368 
North Carolina 
Florida Goldsboro 115 
Miami 250 Rocky Mount 110 
‘ Winston-Salem 244 
peorgia 
Athens, 130, 156. Total: 286 Ohio 
Atlanta 510 Cincinnati 220 
ie Youngstown 04 
nots 
Chicago, 566, 471. 195, 595 Oregon 
Total: 1.827 H. A. of Douglas Co. for 
H. A. of Calhoun Co. for Reedsport® 14 
Brussels 1 
Hardin* 20 Pennsylvania 
Hamburg* 6 Monessen 150 
Kampsville 12 Connellsville 100 
H. A. of Macoupin Co Philadelphia, 203, 317. 
for Cille<nie a Total: 520 
H. A. of Madison Co. for 
Alton 100 m NERS - 
H. A. of Perry Co. for Rnengem - 
Pinckneyville 26 Vexes 
peeneer Beaumont 150 
Evansville 108 ee ~ 
a ncte 160 Knox City* 32 
Texarkana 125 
Kentucky 


V irginic 
Somerset, 43, 7, 34. Total: peoge 
Norfolk, 200, 428. Total: 


628 
Louisiana P I 515 
: ts t oly 
New Orleans, 408, 944 ae ee wn 
. 259 “ “ 
Petal: 1,352 District of Columbia 186 
Maryland 

Baltimore, 816, 490. Total Puerto Rico 

1,306 San Juan 1,150 


* Rural non-farm housing 





United Press 


Eisenhower pats public 
housing on the head 


Interrupting his Colorado fishing vacation 
on Mortgage Banker Aksel Nielsen’s ranch. 
President Eisenhower flew to New York one 
day last month to dedicate a public housing 
project. The project: partly-built Baruch 
Houses, named in honor of the late Dr. 
Simon Baruch, father of financier-philan- 
thropist Bernard M. Baruch, whose 83rd 
birthday the President was also honoring. 

If the setting seemed strange for a man 
who has never said forthrightly where he 
stands on public housing, Eisenhower's 
handling of it was not. With a finesse 
politicians could envy, he managed to pat 
public housing on the head in principle 
without actually endorsing it. Preceding 
the President as a dedication speaker, New 
York Construction Coordinator Robert 
Moses criticized Congressional cuts in pub- 
lic housing, begged for “clean-cut, surgical 
removal of all of our old slums,” announced 
his opposition to “phony compromises, how- 
ever labeled, which look to patching up a 
few buildings here and there. . . .” 

Replied the President: “There was some 
criticism, I think, a minute ago about the 
exact size of the appropriations made this 
year by the federal government for hous- 
ing. I don’t go along with that too much 
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INSULATED DAYLIGHT 


THAT HELPS YOU 
“SEE”? MORE SALES 


Let Insulux Glass Block help you sell your homes 
faster by adding visible evidence of extra value 


WV iat prospective homeowner's eye 


wouldn’t be caught with a “‘see through” 
wall as attractive as this one? You can build 
such a desired feature into your homes by in- 
cluding panels of Insulux Glass Block. 
Insulux panels are as practical as they are 
beautiful. They have the insulating efficiency 
of an 8-inch brick wall... won't frost or 
sweat in winter. Patterns are available in a 
wide variety—from the clear block shown 


above to those that restrict sight completely. 


Give the homes you build the benefits that 





Insulux Glass Blocks bring. Applications 
are practically limitless. Stairwell, kitchen, 
utility room and basement, to name just a 
few places—can use glass block panels to 
advantage. Start to plan now to use this 
versatile, practical building material to help 


you sell your homes, faster. 
4s 4s 4s 
For information about these uses of Insulux 


or for help with a specific problem, just write 
Insulux Glass Block Division, Kimble Glass 
Company, Department MB-9, Box 1035, 
Toledo 1, Ohio. 





KIMBLE GLASS COMPANY 


Toledo 1, Ohio—Subsidiary of Owens-Illinois Glass Company 


Because she does much of her work: | 
her kitchen counters, include counte™ 
lighting to brighten these working sv 

faces. Her wall of daylight won’: rg 
nor rot nor lose brightness no matt: 

how often washed or splashed. An o 

casional wipe renews the sparkle. 





Counter lighting with Insulux Glo 
Block adds glamour to normally do 
places. Used in the laundry, a par 
brings plenty of soft light right dow 
on active working surfaces. 
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fa - si £ 
gira, 


A “‘see-out”’ dining nook. A pane! 
Insulux super-clear Glass Block lets y 
see out but ends problems of conden: 
tion, and because of its high insulat 
value, stops icy drafts... keeps roof 
more comfortable. 





Literature for any Insulux Gla 
Block application is available free 
charge just by writing to the address 
the left. 
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dress 





for this reason: there are many vicissitudes 
in the pulling and hauling and arguments 
of free government. ... You can't... show 
that great bodies of citizens are living in 
hovels, unfit habitations and not get help- 

help expressed not only from their private 
done, but 


purses, as Mr. Baruch has 


through official channels of appropria- 


tions.” At another point, the President 
observed that the construction before him 
was more than “just bricks and stones of 
a new house.” It was, he said, “the soul 
of a nation . . . that says its citizens each 
has a right to a certain standard of living.” 
That was what President Eisenhower had to 


say about public housing. 


HHFA demands cities push rehabilitation 
plans to qualify for slum clearance funds 


The building industry’s drive to rehabili- 
tate blighted but not hopeless parts of US 
cilies got a powerful boost from Washing- 
ton. In late July, Congress wrote a provi- 
sion into the Independent Appropriations 
Act barring federal funds for slum clear- 
ance aid until city-recipients prove they 
have vigorous rehabilitation programs in 
force. Last month. HHF Administrator Cole 
moved swiftly to put the law to work. From 
70 communities whose applications, loans 
or grants for slum clearance and urban re- 
development were pending, he demanded 
detailed and documentary evidence of fix- 


up programs. vigorous code enforcement. 


The implications of the move were sweep- 
ing. Congress had, in effect, reversed the 
underlying philosophy of the federal attack 
on slums. In place of the Democratic 
theory of helping cities just because they 
showed decay, Republicans would help only 
cities that showed some spine about helping 
themselves, too. Moreover, the outlook was 
for vigorous, instead of flaccid administra- 
tion by HHFA. Newsmen asked Adminis- 
trator Cole if the threatened forfeiture of 
federal aid meant he favored a crackdown 
on slum landlords who let housing rot. Said 


And James W. 


Follin, new boss of HHFA’s slum clearance 


he: “It certainly does.” 


division, added that even if Congress had 
not required it, his administration would 


have pushed local communities toward 
using their clean-up and preventive powers. 
Said Follin: 


against slums, almost every city in the coun- 


“If we are to win the battle 


try needs to tighten up on code enforce- 
ment and recognize it has the broadest kind 
of responsibilities to prevent neighborhood 


deterioration.” 


Socialist outraged. Jo most 
HHI A’s 


looked like the biggest helping hand any- 


private 
homebuilders. forthright stand 
body had given rehabilitation since the 
Baltimore Plan was born. To Socialist 
Mayor Frank N. B. Zeidler of Milwaukee. 
Said he: “This is the 


end of public participation in slum clear- 


it looked otherwise. 


ance. We have tried our level best to en- 


force these [health and safety] laws, but 
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non-cooperation by certain types of own- 
ers and tenants makes it impossible except 
at prohibitive cost.” What, asked Zeidler. 
do you do with people displaced by strict 

enforcement of occupancy standards? 
The HHFA rules would strike hard at the 
No. 1 recipient of federal handouts for re- 
With $32 
7 


million in capital grant reservations for 


development: New York City. 


projects, New York had persuaded federal 
officials to earmark it for more aid than any 
other city, more than any other state in the 
nation. Despite this and despite the fact 
that New York has more public housing 
than any other city in the country (most of 
New York slums 


were still spreading at an alarming rate. 


it on former slum sites). 


The city was making almost no effort at all 
conservation of 
slipping neighborhoods. To New York. 
HHFA’s order meant simply: pull up your 
socks or face still faster slum growth. 


Action in Chicago. While New York 


idled, Chicago’s burgeoning drive against 


toward rehabilitation or 


slums picked up speed. The civic outery 
had been stirred up by the Chicago Daily 
Vews’ exposé (H&H, July °52, News) of 
slum profits, over-lenient courts, and false 
compliance reports by a building depart- 


ment which was making almost no effort to 





FIRST STEP IN SLUM CLEARANCE 


Courtsey Jacob Burck & Sun-Times syndicate 





In a matter of 


root out slums, anyway. 
weeks, the State of Illinois adopted three 
laws giving Chicago the greatest slum fight- 
ing power ever granted to an American city. 
One (the amended Neighborhood Redevel- 
opment Act) was designed as a sharp tool 
for limited local use. It permitted forma- 
tion of private redevelopment corporations 
with condemnation powers. When the act 
was originally written in 1941, such cor- 
porations had to include owners of 60¢ of 
the land in the area they sought to rebuild. 
Result: it had never been used. This year’s 
amendment required only the consent of 
owners of 6067 of the affected land, which 
could be anything from two square blocks 
to 160 acres. As Mayor Martin Kennelly 
named a five-man commission (required 
by the law) to supervise neighborhood re- 
development corporations, the Sun-Times 
applauded with a cartoon (see cut) and 
editorial: “If this can’t save such blight- 
diseased neighborhoods . . . nothing less 
than demolition following utter slumism 
possibly can.” 

The second law was aimed at more gen- 
eral applicability. The Urban Community 
Conservation Act. sponsored by Sen. 
Walker Butler (R. Chicago). permitted the 
city council to begin a major reorganiza- 
tion of the city’s slum control, conservation 
and building inspection programs. It per- 
mitted a five-man bipartisan commission 
with all the power now exercised by the 
building department, plus power to direct 
and carry out a detailed conservation pro- 
gram in selected areas. A third law gave 
cities power to use repair liens to raze or 
abandoned 


rehabilitate any unsafe or 


building. 

New slum fighter. While city oflicial- 
dom began what promised to be a long 
wrangle over how to reorganize for conser- 
vation, Mayor Kennelly named a new com- 
mander of the battle. He was Lt. Gen. Rich- 
ard J. Smykal. a homebuilder from sub- 
urban Wheaton, Ill. and former head of 
Illinois’ National Guard. Smykal. at 52 an 
erect six-footer with iron gray hair. was 
given the title of special deputy building 
commissioner. But Mayor Kennelly said his 
authority to clean up the city’s lax housing 
inspection and enforcement will supersede 
that of Building Commissioner Roy T. 
Christiansen, scapegoat for the city’s failure 
to cope with slums sooner. Said Smykal as 
he took over: “There are certain admini- 
strative principles that apply in the mili- 
tary, in government. or in private business. 
For one thing, you have to have the guts 
to make decisions and keep them. Govern- 
ment gets into a mess because too many 
public officials are afraid to make deci- 
sions. They'd rather pass the buck.” 
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"Easy to mount on floor, wall 
or ceiling” 





“Uses hot and cold running water” 


NEW DUNHAM CABINET HEATS, COOLS, VENTILATES 
TO SUIT INDIVIDUAL ROOM REQUIREMENTS 





New Dunham “Vari-Temp” Cabinets now put year 
‘round air conditioned comfort within reach of 
every budget...and within easy reach of every 
room occupant. For “Vari-Temp,” with twin blower 
fans, heats, cools, ventilates, filters and dehumidifies 
on an individual room basis. 

Since there’s no need for central system duct work, 
Dunham “Vari-Temp” costs less to install and main- 
tain. A single riser, connected to the unit, supplies 
hot water for heating—chilled water for cooling. 





Cc. A. DUNHAM COMPANY e CHICAGO e TORONTO e LONDON 


LLULULLLIN VARI-TEMP CABINETS 


RADIATION * UNIT HEATERS * PUMPS © SPECIALTIES 


VARI-TEMP 






Units are also available for heating with steam coil, 
or heating and ventilating with non-freeze steam coil. 
In addition, these handsome, compact cabinets 
save space. One “Vari-Temp’” delivers the same 
amount of heat as five radiators equal to it in size! 
For further information about space-saving, 
money-saving, room-controlled Dunham “‘Vari- 
Temp” Cabinets... clip and mail the coupon. 


Cc. A. DUNHAM COMPANY 

Dept. HH-9, 400 W. Madison Street 
Chicago 6, Illinois 

Please send your “Vari-Temp”’ Literature. 
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13,802,400 FAMILIES 


(NON-FARM, HOME OWNER) 


SPENT $5,320,000,000 In 1952 


(FOR HOME IMPROVEMENT"& MAINTENANCE) 
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40% SPENT NOTHING, 1% NOT ASCERTAINED 


9,201,600 FAMILIES. 


(230,040 FAMILIES 


SURVEY OF HOUSING of consumers by the Federal Reserve divides the nation’s home-owning, non- 
farm families who spent money for home maintenance and improvements in 1952 into the five cat- 


egories shown above. 


The dollar outlay figures are HOUSE & HOME’s projections from this data. 


They indicate a $5.3 billion a year market—a juicy prospect for builders as selling grows tougher. 


How big is the remodeling market? 


Figures projected from a new Federal Reserve survey suggest $5.3 
billion a year. The Commerce Dept. says $4.5 billion. 
The US Chamber of Commerce thinks it reaches $61, billion 


For years, construction economists have 
looked askance at the government’s only 
regular set of figures on how much US 
home owners spend to repair and modernize 
their houses. Last year, the official Com- 
merce Dept. estimate put expenditures for 
alterations, repairs, maintenance and addi- 
tions to private housing at $414 billion. Of 
that, Commerce reported, only $1.045 bil- 
lion went for additions and alterations. 
Many doubting experts think the figure 
is too low. Said the US Chamber of Com- 
merce’s Construction Markets bulletin last 
April: 


market is generally much understated. . . . 


“The actual size of the fix-up 


Current activity of this kind might be as 
much as 50% more than the official esti- 


mates.” By an involved statistical projec- 


tion,* the chamber guessed that residential 
repairs and remodeling probably comes 
closer to totaling $614 billion a year. (It 
also declared: “Another $21 billions could 
be added to it.”) But neither the chamber 


* Assuming that 60°¢ of the 21 million nonfarm, owner-occu- 
pied homes in 1952 were repaired or remodeled to some extent 
(in line with 1948 Federal Re-erve findings), and that the 
average outlay was $400 (because average FHA repair loan is 
$447 and the Fed in 1948 found average outlay was $500), 
the chamber estimated a $5 billion a year expenditure. For 
the 22 million rented, vacant or seasonally-occupied houses, 
the chamber assumed an avearge outlay of $150 on half, add- 


ing another $1.6 billion. Total: $6.6 billion. 
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nor any other private group could afford 
the research to compile exact statistics to 
start an argument. And the last time the 
Federal Reserve had studied the repair mar- 


ket was 1948. 


A fresh statistic. [Last month, the Fed 
took another look, came up with some big 
caliber ammunition for the bigger-than-you- 
think school. In a survey of housing (form- 
ing part of its annual] inquiry into people's 
buying intentions). the Fed found that 
60% of the nation’s home-owning nonfarm 
families still spend some money for home 
improvement and maintenance. Last year 
there were thus 13.802.400 of them. The 
led shied away from making its own esti- 
mate of how much they spent in total. But 
it broke down the 13 million families into 
spending brackets (see graph), thus invit- 
ing statisticians to make their own projec- 
tions with reasonable confidence. House & 
HomE has done so.+ The result suggests a 
$5.3 billion a year market. 

Some of the details looked even more in- 
teresting than the total. For one thing, just 
the families spending $1.000 or more for 


+ With these assumptions: the average family in each bracket 
spent the median figure within the bracket; among families 
who spent $1,000 or more, 
multiplied by only $1,000. 


House & Home conservatively 





home improvement laid out $1.6 billion last 
Adding in families spending over 
$500, the calculated outlay zoomed to $3.5 
billion. That meant something like a quarter 
to a third the total spent on new housing. 
It spotlit a market obviously worth culti- 
vation by more builders and dealers. Since 


year. 


the average FHA home improvement loan 
was $447. most people spending $500 or 
up would be calling in professional help, 
rather than doing their own work. 


The best. prospects.- The Fed also threw 
important light on another aspect of the 
remodeling market: while outlays for re- 
pairs and routine maintenance bore no re- 
lation to when a house was purchased, 
“families who purchased houses during the 
postwar years made expenditures for im- 
provements more frequently than those who 
had purchased earlier.” The home owner, 
reported the Fed. is most likely to make 
major improvements between three and five 
vears after he buys his home. Last year, it 
said. some 12 million home owners spent 


And some 4 


at least $50 on their houses. 


million spent $500 or more! 


Small but neat. A few stalisticians were 
privately dubious of the Fed’s statistics be- 
cause they are based on a tiny sampling of 
the US population. Researchers talked to 
3.097 families in 75 different spots. But 
other construction analysts were quick to 
point out that similar surveys in 1951 and 
1952 have proved accurate—even on ques- 
tions of consumer intentions to buy. 

On consumer intentions to buy homes, 
1953 has already borne out the Fed’s pre- 
diction (issued in June) that the US public 
would “maintain purchases of homes at a 
high rate.” 

Last month’s housing data was a gold 
mine of national housing facts. Samples: 


> As in recent years, nearly half the people 
planning to buy homes in 1953 were World 
War II veterans. That fact alone, observers 


noted, goes a long way to show why trouble 


EB 


THE BIG MARKET for selling homes this year, the 
Federal Reserve’s study shows, still lies among 





young married couples. 


45 

















Enameled Iron 
Corner Bath 


Mayflower corner bath, with 
Niedecken mixer fitting and 
multi-spray shower head. 








KOHLER 
MAYFLOWER 


New styling for fine bathrooms 





The Mayflower offers opportunities for many interesting new 
bathroom arrangements plus new individuality and beauty in 
plumbing fixture design. The distinctive oval bathing and shower- 
ing area is wide and roomy. Access is safe and easy over the low 
front. Integral seat is added safety feature, convenient for foot 





or sponge bathing. 
é : 8 g : Mayflower recess bath with 
The sparkling, easy-to-clean Kohler enamel is protected from two integral seats. Length 


strain because it is fused to a strong rigid base of cast iron. Avail- 48", width 44", height 14". 








able in popular Kohler white and six colors. 





Kohier Co., Kohler, Wisconsin. Established 1873 


KOHLER or KOHLER 


PLUMBING FIXTURES + HEATING EQUIPMENT «+ ELECTRIC PLANTS +» AIR-COOLED ENGINES + PRECISION CONTROLS 
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in VA niortgages throws such a big monkey 
wrench into the $12 billion homebuilding 


business. 


> Since 1950, the number of homebuyers 
who spent between $5,000 and $7.499 has 


from 16% to 8% of the total. 


Meanwhile, the percentage of buyers spend- 


been halved 


ing $10,000 or more has shot up from 42 


to 56%. The full findings: 


Price Crass or Actuat AND Prosrective Purcuases or Houses 


(Percentage distribution of spending units that 


purchased houses) 


Actual purchases Prospective purchases* 


Price class! 1952 1951 1950 1953 1952 1951 1950 
Under 85.000 ...... 2i 21 28 9 12 15 22 
$5.000-$7.499 ...... 8 15 16 18 20 17 23 
$7,500-$9,999 ...... 15 22 14 17 13 18 21 
$10.000 and over.... 56 37 42 52 50 13 28 
Not ascertained .... 3 2 ; 4 5 7 6 

All cases ......0. 100 100 100 100 100 100 100 
Number of cases... 108 129 166 165 119 122 176 
Refers to both new and existing nonfarm houses. 


2 Includes those who had bought in given year prior to jinter- 
view, those who said they definitely would buy, and those 
who said they probably would buy. 


3 No cases reported or less than one-half of 1 per cent. 
>From early 1948 to early 1953, the num- 
ber of US families renting housing has 
grown from 17 million to nearly 19 mil- 
lion. Their average monthly rent has risen 
from $33 to $47. Added the Fed: “Average 
rent paid has increased relatively more since 
1948 than the average income of renters. 
1953 


amounted to approximately 14% of the av- 


Average rent) payments in_ early 
erage money income of renting families as 
(This 
suggested that the time-honored yardstick 
of families being able to afford 20 to 25% 


of their incomes for rent bears little or no 


compared to 12% five years earlier.” 


relation to the way US residents choose to 
live. It pointed up the argument that the 
housing industry is not doing an adequate 
job of selling the value of adequate housing 
to the American people, who prefer tele- 


vision sets to bathtubs.) 


HHFA research ending; 
cost $5 million in 3 years 


HHFA’s three-year-old venture into hous- 
ing research headed toward a quiet burial 
last month. The program was never too 
popular even with the people it was sup- 


posed to serve. It fell victim to Congres- 


sional economy like this: 

Funds appropriated in fiseal 1952-3.... $528,000 
Truman hudget for fiseal °54.......... 950,000 
Eisenhower budget .............cecec 800,000 
Wate (by Gousresse se vic0s secacncsmes 125,000 


Actually. the House voted to cut off hous- 
ing research without a nickel. The upshot 
was that the $125.000 wangled in the House- 
Senate conference was earmarked to wind 
up the program for keeps. pay for publi- 
cation of some 66 research projects which 


have already been completed. But even 
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after paring his staff from 60 to 23, HHFA 
Research Director Joseph H. Orendorff, a 
dapper and graying careerist, thought he 
would have money enough to publish gov- 
ernment manuals on only 75% of the 
projects. 

It was that HHFAdmini- 
strator Albert M. Cole would urge that 


conceivable 


some kind of housing research be retained 
when he hands President Eisenhower and 
Congress his blueprint for a new housing 
program next year. At least a nucleus of 
the research staff will be on the federal pay- 
roll until then. If Cole does recommend 
that Uncle Sam stay in housing research. 
capitol betting was strong that he would 
urge its role be confined to technical studies, 
steering clear of economics. 

HHFA’s first research chief. Dr. Richard 
U. Ratcliff, plunged the agency deeply into 
economic research. Many a segment of the 
industry feared such inquiries could subtly 
pave the way for greater government con- 
trol of housing. fought Ratcliff both openly 
and covertly. After a year and a half in 
office. Ratcliff quit to return to his former 
professorship of economics at the Uni- 
versity of Wisconsin. Orendorff succeeded 
him, but by that time (Sept. °51) most of 
the $5.3 million HHFA has spent for re- 


search was earmarked for specific studies. 


FHA to give builders firm 
commitments on trade-ins 


Initially, like many another new housing 
idea. the trade-in house program hatched 
by FHA and NAHB had been catching on 
slowly. Last month, FHA gave trade-ins a 
shot in the atm. It decided to give build- 
ers firm commitments in their own name on 
the old house taken in as a trade-in on a 
new house. The commitment will be lim- 
ited to 8000 of the first $7.000 of value 
plus 60% of the balance of FHA’s valua- 
tion. The total mortgage will have a ceiling 
of $10.400. 


amount of the existing mortgage plus the 


It will be also limited to the 


cost of proposed repairs, minus any cash 
received by the builder in the trade-in deal. 

As FHA Commissioner Hollyday pointed 
out, FHA’s aim was to encourage builders 
jobs on 


to do thorough reconditioning 


trade-in houses. Previously. FHA would 
not give a builder-a firm commitment on a 
trade-in. although the agency would an- 
nounce how big a mortgage it would give a 
subsequent buyer. when the builder found 
one. This meant builders might have large 
chunks of cash tied up for months. So 
many shied away from trade-ins. or gave 
old homes a minimum of repairs. FHA 
hoped its new ruling was a gimmick that 


could make trade-ins really work, 





Georgia architects adopt 
fee list for tract design 


For architects working with merchant build- 
ers, the No. 1 problem is usually fees. Last 
spring. a study of what architects were 
being (HSH, 


April °53) showed a range from $17.50 to 


paid for designing tracts 


$170 per house—for varying amounts of 
service and supervision. 

Last month, AIA’s Georgia chapter an- 
nounced a recommended minimivm fee 
schedule for merchant housing, thus becom- 
ing the first architect group to take such a 
step toward order out of chaos. One indi- 
cation of the difficulty: the chapter already 
had set up recommended minimum fees for 
all other types of practice. Explained Com- 


Heery: “We 


wanted a setup that was workable for the 


mittee Chairman George 
single $30,000 and up merchant house as 
well as the group of low-cost houses.” 

The result was a scale that slid so sharply 
fee of $490 for a 650 


sq. ft. house and only $680 for a 2.000 sq. ft. 


it recommended a 


residence. This, Georgia architects voted, 
should cover original design with working 
drawings and necessary loan commitments 
and one supervisory visit. plus a color 


scheme. The free curve hit these marks: 


House size, sq. ft. I f 
is Cee ei ies ccncntansnccesss , 70 to 474¢ 
cc as re F se oe 17 o 36 
1,500 to 2.000 .... . bawewedeene 6 to 34¢ 


2,000 and over 


Other stipulations: 


> “When the project is studied for production line 
methods there will be an additional fee of 25¢ per 
sq. ft. for the original design.” 

» 50% of above scale “for each superficial varia- 
tion on the original scheme of design, taking into 
account general terrain problems to be met and 
desired functional variety, with one visit and 
respective color schemes.” 

> 20% of above scale “for complete drawings of 
the reverse of any of the above plans, to meet 
requirements of orientation and variety, with one 
visit, and respective color scheme.” 3¢ per sq. ft 
“for a repetition of any of the above plans for a 
different site with individual site drawings, one 
visit and individual color scheme.” 

> “The client will bea 
of working drawings. 


all costs ol reproduction 


> “All drawings and their reproductions are the 
property of the architect. 
> “Any extra desired supervision or conferences 
above and beyond these services are rendered for 
$7.00 an hour for each principal, plus expenses.” 
The first contract was executed under the 
new schedule by Chairman Heery’s firm, 
Heery & Heery of Atlanta. News of the 
schedule’s adoption met mixed reaction. 


AIA com- 


mittee on building, termed it “ridiculous,” 


Morgan Yost. chairman of the 


saving that it put architects in too merce- 
nary a light. Architect Charles Goodman 
of Washington, DC, felt that if the fees 
were recommended as a floor. and not a 


ceiling, the schedule should prove useful. 
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Today, perhaps more than ever 
before, home owners are value-con- 
scious. They want to know what they are 
getting—respond quickly to product 
names which are “old friends.” 


Here Curtis Silentite Windows are a definite 
help. These wood windows put real meaning 
into that over-worked word “quality.” 
They are precision-built, pre-fit and 
pre-assembled units for quick, economical 
installation. Materials and workmanship 
are guaranteed. Silentite weather-tightness 
and easy operation are attested by millions 
of installations. And the name “Curtis’’... 
known for 87 years—has become almost a 
household word in fine woodwork. 









4 This Curtis guarantee of materials and workmanship is available 
with every installation of Silentite windows and other Curtis 
Woodwork. Your dealer will give you complete information. 





Curtis makes picture windows in a variety © 
of sizes. Here, a picture window is flanked 

by the famous Curtis Silentite double 
hung units with their exclusive “floating” 
weather-strips, which lower heating costs. 









4 The new Curtis panel windows offer a highly flexible means of 
providing for any desired number of window openings. 

Simple, yet rugged in construction, they are available 

for standard Thermopane or Twindow glazing. Ventilating 

units and louvres are furnished when desired. 


Curtis Silentite wood casements are 
known as the most weather-tight casements 
made today. They come in several sash 










styles and sizes. Their patented operating E nN T I TE | 
mechanism provides easy operation PRE-FIY | 
—locks casements in any open position. the Insulated window | 
1 | 
| Curtis Companies Service Bureau, Mi Curtis Building | 
| Clinton, lowa | 
. : : > Curtis li f Silentite Windows. 
Curtis makes every practical type of | Please send me booklet on the Curtis line of Silen | 
window for every style of home. DAM delioin2s 2% be cance hendmcincwar ab Danwei RGA eas ah eebe = ee ne esa prewecs 
Complete information rm yaare for | Address TERETE TEEELELER EEE EEUU eee | 
the asking—mail the coupon. | 

ko) eee eee ECE TL EET ETT | 
| Curtis offers a complete line of architectural woodwork and kitchen cabinets for homes of all | 

| types and sizes. Make your next home “‘all Curtis.” 


ae ee ee ee EE SY Tt 
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a EOP LE : Cal Snyder quits as realtor lobbyist; Hal Braman 


succeeds Oscar Kreutz as head of National S&L League 


Calvin K. Snyder, since 1946 the chief 
Washington lobbyist for the nation’s 
50 000 organized realtors, quit last month 
to become, on Sept. 15, secretary of the 
Chamber of Commerce in Denver. In his 

Lire—George Skadding seyen years as secre- 
tary of the Realtors’ 
Washington Committee, 
Cal Snyder had waged 
battles 
control 


his principal 
against rent 
(now moribund) and 
public housing (now 
on the ropes). His 
build- 


ing fires in local com- 


best method: 





SNYDER 
munities to influence Congressmen through 
their constituents. Snyder worked quietly. 
He shunned table pounding, bombastic 
press releases. Although he did not think 
up the whole plan himself, he was the man 
who executed one of the realtors’ smartest 
tactics in fighting public housing—the con- 
tinuing effort to smother it with local 
referenda. 

It was not because his long political 
battles seemed ending that Snyder left 
NAREB’s legislative arm. It was. said men 
in a position to know, because he felt un- 
sure he was in line to replace NAREB 
Executive Vice President Herbert U. Nel- 
son, 66, who is supposed to retire when 
a successor is found. Pennsylvania-born 
Snyder, now 44, spent 12 years as an 
Elmira, N. Y, newsman, rising from re- 
porter to wire editor to ad manager. In 
1940-42, he was secretary-manager of the 
Elmira Association of Commerce. 


Oscar R. Kreutz, executive manager since 
1944 of the National Savings and Loan 
League. will leave October 1 to become 
executive vice president of the First Fed- 
eral Savings and Loan Assn. in St. Peters- 
burg, Fla. His job will be taken by Harold 
P. Braman, now assistant manager and 
Kreutz’s deputy since 1945, A former cor- 
respondent for the Associated Press, 
Braman was with the Home [Loan Bank 
Board from 1937-41. served in the Navy 


during World War II. 


How much could construction offset a reces- 
sion, if one comes? One of the first acts of 
Dr. Arthur F. Burns, Eisenhower’s top 
economic adviser, was to call in two experts 
to give him some answers and to blueprint 
machinery for the government to step up 
construction if there is a business down- 
swing. They were Robinson Newcomb, 
who has been a federal construction econ- 
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omist since the Hoover regime, and Prof. 
R. J. Saulnier of Columbia University, a 
specialist in housing and finance. Their re- 
port was being kept under wraps. But 
indications were that they could foresee 
ways to step up federal civil public works 
and military public works by about $1 bil- 
lion each in a year’s time, The big shortage 
discovered was of plans. Congress has 
authorized about $16 billion of federal con- 
struction for future years, but only $2.6 
billions of it is blueprinted, with another 
$4.4 billions on drawing boards. Some 
authorities estimate another $3.6 billion of 
state and local projects are planned and 
ready—for a a total of $6.2 billion. The 
need for public works has been estimated 
as high as $100 billion, By getting more 
of it planned now, [kemen hoped to avoid 
the experience of early New Deal days 
when plans were so lacking it took Harold 
Ickes 18 months to get 100,000 men to 


work on building. 


Five months after resigning as HHFAd- 
ministrator, Raymond M. Foley opened 
Washington housing consultant offices. 


In line with an expanded hardwood promo- 
tion program. Burdett Green, secretary- 
manager of the American Walnut Manu- 
facturers Assn, was named vice president 
of the Veneer Assn., headquartered in 
Chicago, 


James M. Kennedy was named chairman 
and chief executive officer of Revere Cop- 
per & Brass, Inc.. succeeding James J. Rus- 


Werner Wolf Pach Bros. 





KENNEDY RUSSELL 

sell who died in New York on August 1 
at the age of 67. Kennedy. who has been 
president a year and a half, will be suc- 


ceeded by Charles A. Macfie. 


Henry M. Reed, recently resigned vice 
president of American Radiator and Stand- 
ard Sanitary Corp., was elected president 
and a director of General Plywood Corp. 
He succeeds Carl Robbins, one of six Gen- 
eral Plywood officials to resign in the last 





six months, who is taking over as executive 


vice president of a Louisville brewing 


company. 


Seattle Mortgage Banker Walter Williams, 
while remaining undersecretary of com- 
merce, took on an almost full-time White 
House job: selling administration programs 
to the public. As a White House trouble 
shooter, the one-time (1934) president of 
the Mortgage Bankers’ Assn. handles a 
variety of fire-quenching-- from answers to 
grumbling about high interest rates to 
liaison with some 100 government agen- 


cies. 


Lawrence Ottinger, 69. who founded 
U. S. Plywood Corp. in 1919 with a bor- 


Maurey Garber 


rowed $500 and built 
it into the world’s 
biggest plywood pro- 
ducer (gross 1952 
sales: $116 million), 
announced he was re- 
linquishing the post of 
president while remain- 
ing chairman and chief 





executive officer. His 
successor as president: OTTINGER 

S. W. “Tony” Antoville, 52, who joined 
the infant company in 1921 as a peddler, 


became sales vice president in 1945. 


Joyce A. Schnackenberg, former director 
of FHA’s district office at Grand Rapids, 
Mich., was indicted by a federal grand jury. 
Two counts charged him with signing the 
name of Mrs. Faye G. West as treasurer of 
Albion Homes Inc. and Battle Creek Homes 
Inc. on balance sheets submitted to FHA. 
Two more counts accused him of filing false 
statements to the government about the two 
resigned last 


projects. Schnackenberg 


Jan. 20 while under investigation. 


DIED: Lafayette R. Allen, ex-newspaper- 
man who became one of the major devel- 
opers of North Miami Beach, July 25 in 
Miami; George M. Brown, 86, founder 
and head of Certain-teed Products Co. 
(roofing, linoleum, beaverboard) until his 
retirement in 1936, Aug. 10 in New York; 
Edgar $. Kennedy, 91, builder of several 
apartments and thousands of homes in 
Washington, D. C., president of Kennedy- 
Chamberlain Development Co. and Ken- 
nedy Bros., realtors, Aug. 21 in Washing- 
ton; Walter G. Tomlinson, 79. founder of 
Los Angeles American Building & Loan 
Assn., now known as the Home Savings 
and Loan Co,, Aug. 5 in Highland Park, 
Calif.; Architect Rudolph M. Schindler, 
65. Vienna-bern disciple of Frank Lloyd 
Wright, builder of more than 500 southern 
California homes, Aug. 22 in Los Angeles, 
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FOR TODAY’S BEST BUILDING OPPORTUNITY 


LOMO 


LOWER OVER-ALL CONSTRUCTION COSTS 


Figures show that building the Gunnison way can cut your 
over-all construction costs as much as 20%. This terrific 
economy and its resulting competitive edge come from a sav- 
ing in on-the-site time and labor through factory prefabri- 
cation. 


HELPFUL INTERIM FINANCING 


This liberal arrangement allows you to finance not only the 
cost to you of the Gunnison Home. but an additional 25% of 
the package cost as well—all on a 90-day note. Fast erection 
the Gunnison way enables you to have the home ready for 
occupancy long before the note matures. Thus you have less 
money tied up for a shorter period. 


COMPETENT TECHNICAL AND 
SALES ASSISTANCE 


U. S. Steel Homes, Inc. has established seven district offices at 
strategic locations. Each is manned by specialists ready to 
give you every assistance with your problems of home erec- 
tion and home sales. Offices are located in Atlanta, Ga.; Chi- 
cago. Ill; Columbus. Ohio; Dallas. Tex.; Louisville, Ky.; 
Newark, N. J.. and Omaha, Nebraska. 


NATIONAL NAME RECOGNITION 


An extensive advertising program in national magazines is 
telling home buyers of the values they'll find in Gunnison 
Homes and is establishing the Gunnison name as a standard 
of quality. And the relation of U. S. Steel Homes. Inc. to the 
United States Steel Corporation is an added sales feature. 
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b FOLLOW GUNNISON HOMES’ 


| pal l0 Me Oils 


ADVISORY FINANCIAL SERVICE 


lo assist you in your development work, U.S. Steel Home’s 
staff includes financial specialists who will assist you in 
dealing with your lending institutions, You'll find their 
services helpful in making arrangements to finance specific 
development projects. 


ELIMINATION OF ARCHITECTURAL AND 
MATERIAL PROBLEMS 


When you build the Gunnison way, you offer your customers 
the finest, most modern architectural design from the boards 
of men like the nationally-known residential architect, Henry 
Hill, while eliminating a retainer fee of your own. And tem- 





porary material shortages cause no holdups, because every- 
thing you need is included in the Gunnison package. 
oem 5 


HOME PLANNING SERVICE 

All the decorating help you need is available from U.S. Steel 
Home’s, Paints, colors and fabrics are suggested in modern 
taste for these truly modern homes. And complete furnish- 


ings packages are available to you at extremely low cost for 
use in your demonstration homes. 


GREATEST 1953 LINE IN THE 

BUILDING INDUSTRY 
It’s a line so extensive that you can build a project of 50 
homes or even more without a single duplication. This great 
Gunnison line is based on four different models — the new 


n 
d “Talisman” and better-than-ever “Champion,” “Coronado” 
e and “Catalina”—each with several sizes and a choice of ex- 


terior treatments. 72 elevations in all. 





If you'd like to follow this “eight-point path to profits” 


..+ write to us on your business letterhead. We'll send you complete information on this successful en- 
terprise that offers today’s greatest home values in the $6,500 to $12,000 price range. 


United States Steel Homes, Inc. 


Formerly Gunnison Homes, Inc. 
GENERAL OFFICES: NEW ALBANY, INDIANA 
Plants at New Albany, Indiana, and Harrisburg, Pennsylvania 


“Gunnison ——trade-mark of United States Steel Homes, Inc. 


S TE EL corporation 
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MODERN MORTGAGES 


A monthly report on important developments in the modernization of mortgage credit, 
with particular emphasis on the expanding potential of the package mortgage, the open- 


end mortgage and the expandable mortgage. 





Open-end mortgage: 
good business bet, not a legal problem 


Lenders today are concluding that the open-end mortgage has passed beyond the legal 


phase and is only a business risk question, not a legal problem. That was the consensus 


of top-drawer lending and legal talent speaking in a seminar on Mortgage Financing and 
Klectrical Living held in New York last month by the Edison Electric Institute in collab- 
oration with Lire and House & Home magazines. Panel members included VA Loan 


Guaranty Director Bert King, savings bank and savings and loan association officials. 


Guests were a 40-odd man group of sales managers from major electrical utilities across 
the US who also heard a spokesman for the building materials industry describe the open 


end’s high-powered potential. 


“Lenders who still view the open-end mort- 
gage legalistically rather than practically 
have only to get their lawyers to make a study 
of it and bring it before their boards. From 
that time on they will invariably conclude 
that it is only a question of business risk,” 
said David Ford, president of the Savings As- 
sociation League of New York State. 


Legal reassurance. Dispelling the legal- 
istic bugaboo about intervening liens taking 
priority over additional advances, Horace 
Russell, US Savings & Loan League general 
counsel, told the group: “The open-end type 
of mortgage financing stems from old law. All 
the courts in every state of the union have 
upheld that a warranty deed to secure a debt 
is an open-end mortgage. It is good in every 
state between the parties. It is good at com- 
mon law. It is good in about one-fourth of 
the states against intervening liens even when 
there is actual notice of such liens. 

“The risk that there is an intervening lien 
when a lender deals with a person who signs 
a certificate stating there are no other liens 
is so nominal that 10¢ put in reserve against 
the contingency of perjury would be more 


than enough to pay for any losses.” 


Lender reassurance. Said George John- 
son, president of the Dime Savings Bank of 
Brooklyn, biggest originator-holder of mort- 
gages in the US: “Particularly in states where 
a lender can get low-cost title insurance [it 
is now available in such big cities as Los 
Angeles, Chicago, New York, Minneapolis * ] 
* Through Los Angeles’ Title Insurance & Trust 
Co., Chicago Title & Trust Co., New York’s City 
Title Insurance Co., Minneapolis Title Insurance 


Co. of Minnesota, 


there is nothing to keep the lender from 
using the open end in the most ordinary 
course of business. We have been doing it 
now for years without loss. 

“Besides, it isn’t consistent for any lender 
to advance funds to Smith, a stranger, and not 
advance funds to Jones, an old customer 
whose credit history the lender knows. Nor 
is it good business to penalize the many 


honest folk because a few dishonest ones 
might pull a fast one.” 
Said Harry Minners, president of the 


Bankers Federal Savings & Loan Assn., New 
York City: “We only require an old mort- 
gagor who wants a small additional advance 
to sign an affidavit stating there are no in- 
tervening liens or claims against his property. 
A borrower who signs this affidavit can walk 
out with a check for the advance after signing 
the necessary papers. A larger advance might 
require a short title search and an inspection 
of the property. To a large degree the amount 
advanced determines what procedure is used.” 


Practical answers. “To lose on an open 
end,” said Emil Gallman, executive vice 
president of the New Jersey Savings & Loan 
League, “an awful lot would have to be 
wrong. First that the lender made a bad credit 
check—and since the borrower is a mortgagor 
his credit history is an open book. Second, 
that the borrower might lie when signing an 
affidavit stating there are no liens, or that he 
knows of none. The answer to that: most 
people don’t lie, and most people know. 
Third, if the borrower defaults and the prop- 
erty is bid up by another party beyond the 
lender’s first mortgage and there is an inter- 
vening lien, the question of actual notice 
arises, but it does not necessarily follow that 


the intervening lien would prevail. No ques- 
tion, of course, arises unless there is default. 
Fourth, assume that a court would reverse 
what is generally considered sound law and 
grant priority to the intervening lien. It is 
reasonable to assume that if the lender has 
been normally efficient in determining credit, 
a default would not occur until some time 
after the additional advance was made and 
at a time when the advance had been sub- 
stantially reduced. If the loss were $500 or 
$600, a lender would count himself lucky: he 
can’t get out of every foreclosure that 
cheaply. At most, legal questions are only 
remote possibilities.” 


Open-end potential. “The bread and 
butter of the building materials industry,” 
said Joseph Wood, assistant treasurer of 
Johns-Mansville, “is not new residential con- 
struction but repairs, modernization and im- 
provement work. The open-end mortgage is 
vital to that industry. When you stop to think 
that almost 50% of all US housing is 35 or 
more years old, you realize what a terrific 
potential the open end has for that industry 
and what a boon it can be to the rehabilita- 
tion of American housing. 

“Much of the trouble in the past has been 
that the building materials industry has either 
not understood the open end or thought it 
extremely complicated. In fact, segments of 
the public have been unaware of it; there 
are probably thousands of home owners who 
have open-end mortgages and don’t even 
know it. But with the growing promotion and 
use of it, the public is going to start asking 
questions. And the lending institutions must 
be able to answer the questions and satisfy 
the demand.” 
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Johns-Manville 
TERRAFLEX 
PLASTIC TILE 


(made of viny! plastic and asbestos) 


... Tor longer wea 


Johns-Manville, the pioneer in vinyl plastic flooring, 
made the first installation of this type floor in 

1933 and 1934 at the Chicago World’s Fair. Twenty 
million people walked over this unique new plastic 
floor tile during these years, and accurate micrometer 
measurements before and after showed no appreciable 
wear. The same tile, reinstalled in another location 

is still in use today! It still looks like new! 
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Because of its nonporous surface, Terraflex* 


Plastic Tile can be cleaned without scrub- 
bing, will stay bright without waxing 
(although, waxing will give it additional 
luster). Terraflex Plastic Tile is unaffected by 
grease, oil, alkaline moisture, and mild 
acid solutions. Its resistance to moisture 
makes it ideal for below-grade and 


on-grade installations. 
*Reg. U.S. Pat. Off. 


For THE BEST there is in flooring— oo. vie 
look to Johns-Manville Terraflex. Send 
fora free brochure showing the full color 
line of Johns-Manville Terraflex Plastic 
Tile and Asphalt Tile. Write Johns- 
Manville, Box 60, New York 16, N. Y. 


PRODUCTS 
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CP CMS Colors 


Choose from a large range of Terraflex colors 
that have clearer, brighter tones than ever 
before obtainable in resilient floor covering. 
These colors will not fade, can not wash 

out and will never lose their sheen from 
constant wear. Johns-Manville Terraflex will 
keep its first-day-newness a lifetime. 





Johns-Manviii > 


TERRAFLEX AND ASPHALT TILE FLOORING 




















Case now presents the | 


CAMEL WATER-SAVER | 
in 10”...12”...14” roughs 


@ Eliminates need for re-roughing when you modernize—a 
favorite for new installations too. 


Sw i lit in OM OE 


@ Installation is simplified by exclusive patented bolt connection 
between tank and bowl. 


@ Water-Saver feature means permanent economy wherever 
meters are in use. 

@ Special reverse trap bowl, 14” high, with jet, free-standing 
china tank with high-grade fittings and shelf cover. 





@ See and compare! Catalog * 1325. In white and 32 colors. 





U.S. PATENT 1869401, 1970789 
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The new Cae WESLEY , 
... vitreous china quality es 
5 6s feat 
. ° in @ 

at a market-wise price 
Y 
@ Where every dollar counts, this fixture makes them Tl 
count for more! ioe é 
@ Roomy Case quality vitreous china basin in 19” x 17” overall - : 
size. White and 32 colors. The 
@ Concealed front overflow, self draining soap depression, ote 





recessed shelf type back. 


@ Chrome plated fittings with pop-up waste valve. 





@ Costs no more than acid-resistant enameled iron. Catalog * 970. 





With fixtures like these, Case enables you to provide the finest material 


known—vitreous china—plus high grade mechanical construction—at a cost in keeping 





with today’s insistence on economy. See your Classified Telephone Directory— 
or write W. A. Case & Son Mfg. Co., 33 Main Street, Buffalo 3, New York. 


Line Utreout China 


100th ANNIVERSARY 
1853-1953 
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BEFORE YOU SPECIFY ANY 





ROOM AIR CONDITIONER 


check these important facts ! 





“Push-Button Weather” with Fedders 
exclusive Built-In Weather Bureau 


Your client is his own weatherman with this great Fedders 


feature...the most advanced comfort feature ever offered 


in any room air conditioner! 


You Control the Cooling! 


The flick of a fmger controls 
the amount of cooling. The push 
of a button ventilates a room... 
or eliminates stale, smoky air. 
The Built-In Weather Bureau 


is concealed by a hinged plate 


that lifts easily, and gives com- 
plete access to the controls and 
the twin filters, which can be 
changed in minutes. Call your 
local Fedders dealer for a dem- 
onstration... you'll find him in 
the Classified Telephone Direc- 
tory under “Air Conditioning.” 





THROUGH-WALL CONSTRUCTION 
GIVES FULL WINDOW USE! 


Mail the coupon today for spec- 
ifications on through-the-wall 
installation of Fedders Room 
Air Conditioners. More and 
more architects and builders use 
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this technique to save the ex- 
pense of large central systems 


with elaborate duct-work, and 
concentrate air conditioning 
where it counts...in living space. 


Fedders Twin Filters 
Catch More Harmful 
Dust. Soot. Pollen! 


Here’s a health and comfort fea- 
ture that will help you sell houses 
and rent apartments faster! Fedders 
exclusive double-size twin filters 
catch harmful, irritating dust, soot 
and pollens before they can be 
breathed into the lungs. You can 
realize the importance of this 
Fedders feature when you look at 
the pictures below. They show you 
the difference between the lungs of 
a farmer, who breathes relatively 
clean air, and the lungs of a city- 
dweller, who breathes air filled 
with millions of particles of dirt 
and acids. 





iiss Hiiisins cian 


Farmer’s 
lungs 


City-dweller’s 
lungs 


Doctors and sanitary engineers 
recommend the clean, filtered air 
that the Fedders 
in bedrooms and livingrooms. By 


unit circulates 
catching pollens, the spun-glass 
twin filters help give relief from 
the sneezy, sleepless miseries of hay 
fever and asthma. By catching dirt 
and soot, it keeps rooms cleaner, 
cuts housework drastically. Fedders 
users find they save money usually 
spent on dry-cleaning curtains and 
slip covers. 





Over 600.000 people 
enjoy Fedders Units 


Fedders is the world’s largest 
manufacturer of room air condi- 
tioners. Over 57 years of heat trans- 
fer experience goes into these pre- 
cision-engineered units. It was 
l'edders that made the radiator for 
the fabulous Thomas Flyer — win- 
ner of the Round-the-World Race 
in 1908. Chances are you have a 
Fedders radiator in your present 
car...or a Fedder-engineered con- 
denser in your refrigerator. You can 
rely on Fedders engineering! 





| 


How to give clients greater 
cooling power ! 


Follow the example of tough, wary buyers for hotels 
and motels who get their full money’s worth of cooling 


power when they buy room air conditioners. These buy- 
ers often find that a Fedders %4-ton capacity unit out- 
performs a competitive 1-horsepower capacity unit... that 
a Fedders '4-ton capacity unit often will deliver more 
cooling power than other '4-horsepower capacity models! 




















V-TYPE COILS—SOURCE OF 
'FEDDERS COOLING POWER 


How can the sleek, compact 
Fedders unit give you greater 
cooling power than many bigger, 
bulkier units? The secret is 
Fedders exclusive V-type Eva- 
porator Coil, which has more 


| 


square inches of cooling sur- 
face. It’s a good example of how 
you benefit from Fedders long 
experience in designing preci- 
sion cooling systems for fine 
automobiles and _ refrigerators. 


FEDDERS 


WORLD'S LARGEST MANUFACTURER OF ROOM AIR CONDITIONERS 





| FEDDERS-QUIGAN CORPORATION | 
| Architectural Service Dept. HH-5, Buff ilo 7, N. Y. | 
| | Please send me specifications for through-wall | 
installation of Fedders Room Air Conditioners. 

] Please send me a copy of “Healthier, Happier Living” | 
| with complete information on the 1953 Fedders units. | 
| i Re oo) le eo ete! es ae | 
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All America is talking about thi 





Send for a complete blueprint and brochure 


describing this NEVAMAR kitchen... it’s free! 


\ detailed blueprint of this kitchen and sketches showing its adaptability to rooms of 
various sizes, together with a colorful brochure, will be sent free of charge to architects, 
builders, contractors, home-improvement firms and building supply dealers. 

Please write on your letterhead to The National Plastic Products Company, Box 283, 


Odenton, Maryland. 








heavenh EEE! kitchen! 


Capitalize on this big, pre-sold market... 


include a beautiful, carefree 


NEVAMAR kitchen in your building plans 


Here’s the NEVAMAR kitchen that has captured the imagination 
of millions of home-conscious families everywhere. Here’s the per- 
fect combination of exciting beauty and practical utility for any 
home you are building or remodeling. Here’s the one outstanding 
feature that adds greater buyer-acceptance to any home because 

a NEVAMAR kitchen creates picture-book charm and carefree 
livability. 

NEVAMAR is a high-pressure laminate—a prefinished surfacing 
material that’s designed for lifetime beauty and service. It never 
needs painting or refinishing . . . eliminates scrubbing, waxing 
and polishing. Its “built-in” colors and patterns include warm, 
mellow wood-grains that can be used in unlimited combinations 

to create any decorative effect. 

Today, when home buyers are looking for extra values, the home 
with the NEVAMAR kitchen has more to offer .. . sells faster. The 
story of the NEVAMAR kitchen is spreading around the country. 
Take full advantage of this rapidly growing interest. Put a 
NEVAMAR kitchen into your building plans and make your 


homes stand out above all others. 





Millions will read about 
heavenly NEVAMAR 
kitchens in the Septem- 
ber, October and Novem- 
ber issues of LIVING 


For Young Homemakers. 










his is 
NEVAMAR 


> a high-pressure laminate surface 
> designed for long life 
and lasting beauty 
> will not craze, crack or peel 
> withstands boiling water 
> resistant to cigarette burns 
> not affected by grease, 
alcohol, fruit acids, 
ammonia, bleach, ink, 




















a date 


oe 
© Guaranteed by > 








Good Housekeeping 
© J 


20 4s 4dveaTsid wat 


or similar substances 
> Easy to clean! 






W Ze NATIONAL ite Zeclecth Come 


Manufacturers of Nevamar High-Pressure Laminates * SARAN F ILAMENTS ¢ Wynene Molded Products 
ODENTON, MARYLAND * NEW YORK: EMPIRE STATE BUILDING * LOS ANGELES: 5025 HAMPTON STREET 


Cas 

p] 
NEVAMAR conforms to vey) 
NEMA specifications Sg 
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contractors and builders fell us... | 


KEY SLOT 
CLAMP PLATE 





% Assures much faster, »*% Eliminates nuisance 
easier installation of lost parts 


* Aids doing a %* Provides 
workmanlike job pre-positioned screws 


% Holds lockset firmly 


available in both series ‘440’ and series 410” 


NATIONAL LOCK 422 


‘atent Applied 


Popular Key Slot Clamp Plate is 
one of the novel features of 
NATIONAL LOCKset which 
saves so much time “on the job.” 
Specify Series “410” as the deluxe 
lockset line for discriminating 
people. Specify Series “440” as the 
quality-built, budget-priced lock 
“for every home in the block.” 


Write us 
for catalog ‘‘440’’ 









distinctive hardware ... all from | source 


NATIONAL LOCK COMPANY 


ROCKFORD, ILLINOIS MERCHANT SALES DIVISION 
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ALUMINUM DUCTWORK HELPS YOU 
BUILD BETTER, SELL QUICKER! 


Builders and buyers alike benefit from the 
“two-way” advantages of aluminum duct- 
work. For instance, finished costs for alumi- 
num ductwork are competitive because 
light weight makes for ease in handling, 
ease in fabrication and ease in installation. 
Additional economies with prefabricated fit- 
tings and even complete duct systems are 
frequently possible. Aluminum ductwork is 
more attractive, more serviceable. It won’t 
rust out from condensation in cooling sys- 
tems or in damp laundry areas. It never 
needs painting or other maintenance. It is a 
natural insulator and minimizes heat loss. 


These advantages, along with other bene- 
fits offered by aluminum in building applica- 
tions generally, add up to quicker sale at a 
better profit for the builder and a better 
buy for the home owner. 

Remember—for help on your building 
material problems, call your nearby 
Reynolds Architectural Distributor listed 
under “Aluminum” in the classified tele- 
phone directory. For more information on 
the many uses and advantages of architec- 
tural aluminum in home construction, write 
Reynolds Metals Company, 2529 South 
Third Street, anes 1, Kentucky. 


Send for free Architectural Aluminum catalog. For quick reference, see catalog x in Sweet’s Architectural File. 


‘Mister Peepers’’ returns September |3th, NBC-TV. Consult local listings for time and station. 


REYNOLDS 3 ALUMINUM 





Aluminum combination doors 
are rustfree, rotproof, at- 
tractive, convenient. A mark 
of quality in modern homes. 





Aluminum hardware’s lus- 
trous natural color in a wide 
range of finishes matches 
all decorative schemes. 





Aluminum thresholds are 
available for all entrance and 
between rooms applications. 
Easy to install, economical. 





Aluminum chimneys are light 
weight, save space, are 
easily erected, reflect heat 
and resist corrosion. 





Aluminum siding is easy to 
work with and apply. Won't 
rot, warp, shrink, swell or 
crack, Fire resistant, 
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Want to sell your homes faster y 







CARRARA GLASS, in bathrooms, powder rooms 
or kitchens, stamps any home a “quality” buy. 
4 When Carrara is combined with a Plate Glass 
mirror, as shown here, the appeal is bound to 
be immediate. Your selling job will be easier. 
Carrara Glass is easy to handle, comes in ten 
attractive colors to suit any decorative idea. 








A MIRROR of flawlessly reflective Pittsburgh Plate Glass, over the 
mantel or on a wall, makes a small room look larger. Installing mirrors i 
in the homes you build wili give them an added touch of smartness 
and a luxury look, thus emphasizing the real value you offer prospec- 
tive buyers. To simplify installation and reduce on-the-job costs, Pitts- 
burgh Mirror Brackets are supplied with each custom-made mirror you 
order. Your local Pittsburgh branch or glass distributor has complete de- 
tails on these cost-cutting brackets for structural wall mirror installations. 


Every nickel you spend on glass shows. 
And the results far outweigh the cost. 
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4 P ittsburgh Glass can help you! 












LARGE PLATE GLASS AREAS can do wonders to spark the sale of your homes. Fact is, people demand this feature. 
They know how much glass means in the greater year-round enjoyment of the outdoors from indoors. And when 
Solex-Twindow (see insert showing a sectional view of these units) is utilized in these walls of glass, the pleasure 





and comfort of the occupants is further increased. For Solex-Twindow offers the heat-absorbing, glare-reducing 
properties of Solex—‘‘the best glass under the sun!” ... plus the high insulating value of Twindow—‘“‘the window 
with built-in insulation.” Designer: Mrs. R. H. Sommer, Los Anyeles, California. 


Build it better with Bttsbur sh Glass 


See Sweet’s Builders Catalog for detailed information on Pittsburgh Plate Glass Company products. 


PAINTS - GLASS +» CHEMICALS - BRUSHES - PLASTICS + FIBER GLASS 
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IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 
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Heating 
and Air Conditioning 






















Yes, in your “Parade of Homes” 

quality pays dividends. In those homes 

you may build to tie-in with national 
or local promotions, as well as those 
you build throughout the year, your 
new homes are always “on parade,” 
reflecting on your creativeness, 
integrity, and reputation. 












Mueller Climatrol’s 96 years of 
quality manufacture, provide an 
excellent recommendation for the 
homes you build. Your buyer 
knows, when he sees the Mueller 

Climatrol name, that you’ve chosen 

the best on the market—the BIG 

Name in Heating and Cooling. 











For that extra prestige that helps 
turn prospects into buyers — 
specify Mueller Climatrol in 
the homes you build. 


Mueller Climatrol 


2020K WEST OKLAHOMA AVENUE 
MILWAUKEE 15, WISCONSIN 
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LETTERS 





BETTER WIRING 
Sirs: 

Your continued recognition 
wiring (H&H, May & June, °53) as fund.. 
mental to living in the electrical age is mo-t 
gratifying. 

I offer my appreciation as a member of the 
Adequate Wiring Committee of the National 
Electrical Manufacturers Assn. which, as you 
know, has been calling attention to this need 
in the modern home for the past 16 years. 
Your editorial contribution to this work will 
be welcomed by the electrical industry as a 
whole, and it will help to assure architects 
and builders who specify and install adequate 
wiring that they are doing something which 
is recognized as being of real importance by 
such an outstanding publication as yours. 

J. H. JEwELL, vice pres. 
Westinghouse Electric Corp. 
Pittsburgh 


Sirs: 

As chairman of both the Adequate Wiring 
Committee of the National Electrical Manu- 
facturers Assn. and of the Executive Com- 
mittee of the National Adequate Wiring Bur- 
eau, I was particularly pleased to note your 
articles on the adequate wiring of homes. 

Copies of your articles are being sent, by 
the Bureau, to around 1,500 key contact 
people, dealing with adequate wiring utilities 
and other electrical concerns. This mailing 
will include a bulletin emphasizing the import- 
ance of your contribution. 

In addition, I am writing to more than 300 
electrical manufacturers, members of NEMA, 
which supports the National Adequate Wiring 
Bureau. I know they will welcome this evi 
dence of the importance that you gentlemen 
place on the need for adequate wiring in the 
home today. 

A. R. Hines, manage 
Southern Field Sales 
General Electric Co. 
New York City 


Sirs: 

We are most pleased to note that your 
magazine is taking an active interest in better 
wiring for homes. After all, none of the 
present-day modern electrical equipment can 
work efficiently without the proper wiring 
installation. And because this is hidden be- 
hind the walls, it is too often overlooked. 

LILLiAN NyYGREN 
General Electric Co. 
Bridgeport 


FRANK LLOYD WRIGHT 


Sirs: 


The Frank Lloyd Wright home (H&H. 


June °53) is one of the most exciting things 


that has happened in the field of residential 
architecture in a long time. 


continued on p. 66 


HOUSE & HOME 


of adequaie 


pace 














It’s 


uaie 
ndu- 
no-t 


the 
onal 
you 
eed 
ars, 
will 
iS a 
ects 
late 
lich 


by 


a 
| 
‘e 
cif 
4 
@ 
§ 








2 
‘4 
E | 
4 


St NR Si RRR EOI A Bs 0 











SEE ALL YOU CAN DO WITH 
The world’s most modern kitchens 










Planned and Built By One of the World’s Leading Steel Companies 


Thanks to the biggest selection of matching styles 
and sizes, the world’s most modern kitchens also 
are your most versatile. 


In new Republic Steel Kitchens, you'll find the choice 
of cabinets to spark fresh kitchen design ideas— 
economical, mass-produced units that you combine 
in unlimited variations to give your kitchens a 
“custom-made” styling. 


And, you do it at an installed cost you can’t beat 
for value. Builders just uncrate and install. There’s 
no costly, time-consuming hand-fitting, trimming, 


cutting, sanding or planing. No painting, ever. 


You know how effectively smart, fresh kitchens help 
build client satisfaction. Now, see how well Republic 
Steel Kitchens help you carry out your kitchen ideas 
...as well as ideas for laundries, utility rooms, 
recreation rooms, too. Get all the facts about this 
quality line that’s competitively priced. Write Berger 
Manufacturing Division, Republic Steel Corpora- 
tion, 1028 Belden Avenue, Canton 5, Ohio. 


Republic Steel Kitchens 














IT’S THE NEW BIG NAME IN STEEL KITCHENS 


Sales Dept. 
| 1028 Belden Ave., Canton 5, Ohio 








I’m interested in your new line. Please send me latest information. 
Name. Firm 

| Address 

* City Zone State 

































































ZEGERS Dura ace 


P 
BINATION METAL WEATHERSTRI 


COM 
AND SASH BALANCE 





TE 
AMERICAN weoD WINDOW INSTITU 
AND DEPT. OF COMMERCE 











The above figures* show the amount of air infiltration ex- 
pressed incu. ft. per min. per ft. of window crack at 25 miles 
per hour wind velocity. This comparison is proof that 
Zegers Dura-Seal Combination Metal Weatherstrip & Sash 
Balance provides more than 414 times the protection 
against air infiltration than both the American Wood | 
Window Institute’s and the U. S. Dept. of Commerce | 
commercial Standards. 


So use the best . . . it means satisfied customers and greater 
profits for you. Send now for new folder “Facts on 
Weatherstripping.” It tells why weatherstripping is essen- 
tial in today’s home construction. 


ZEGERS Incorporated 
8090 South Chicago Avenue, Chicago 17, Illinois 


*The figure for Dura-seal is the result of tests made by Robert W. Hunt 
Laboratories, an impartial, nationwide research organization. 


ZEGERS 


Qiwaweal 
COMBINATION 
METAL WEATHERSTRIP & SASH BALANCE 














Smooth, “Finger-Tip” | 
Window Operation 


Complete, Efficient 
Weather Protection 
















Weatherproof 
Homasote 


in sizes up to 





Eye-appealing, space saving; 
they fold to 10% of their full 
expanse. They give ventilated 
full closure as closet doors, 
space dividers and window 
drapes. ... Available in endless 
combinations of sizes, shapes 
and colors. Built of the finest 
mildew-proof, warp-proof, inner 
core bamboo — with specially 
designed hardware for long life, 
easy operation. Send coupon for 
illustrated booklet. 







































Window Drapes 





Combine insulation, quiet and 
mildew protection with “one- 
piece” wall or ceiling construc- 
tion! Homasote “Big Sheets” 
range in sizes up to 8’ x 14’ — 
eliminate unnecessary battens 
and joints. 4% stronger than 
diagonal wood sheathing, they 
are permanently crackproof and 
do not flake — provide a perfect 
base for paint and wallpaper. 
For complete specifications, 
send coupon. 














Bamboo Doors 
and 













- Trenton 3, N.J. 


HOMASOTE COMPANY, Trenton 3, N.J., Dept. 27D 
Send detailed, illustrated literature on 








(1 Homasote C) Novafold (J All Homasote-Nova Products 
NAME =e 
ADDRESS 
CITY & ZONE STATE. 





My lumber dealer is 
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Announcing an exciting new 





















All latches and 
hinges are 
reversible, can bc 
used on either 
left or right 
hand doors. 
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FOUR-COLOR BROCHURE presents RANCH CRAFT 
Hardware in a wide range of settings — shows 
applications, breadth of complete line. Diagrams 
on back cover indicate exact size of individual 
items Write for this brochure (Form No. F35) 
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home sales idea 




























































BRANCH CRAIT 


HARDWARE 










Here’s the biggest news in hardware in years! Stanley Ranch Craft* — contem- 
porary as the house that inspired it ... practical as today’s manner of living. 


Put more SELL into every home you build with Ranch Craft (you can use it 
even in budget homes). Its refreshingly informal design and mellow Antique 
Brass Finish will attract home buyers, and put your homes in top demand. 


Your Hardware supplier can show you the complete line of Stanley Ranch 
Craft Hardware for full size interior doors and cabinets. Or, send for folder that 
will help you select the hardware best suited to your building plans. Write today. 

*Reg. Applied For 


THE STANLEY WORKS, NEW BRITAIN, CONNECTICUT 





Reg. U.S. Pat. Off. 
HARDWARE * TOOLS ° ELECTRIC TOOLS ° STEEL STRAPPING ° STEEL 
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Typical maintenance building with office 
space, storage rooms, tool shop, locker 
room, ambulance garage and mainte- 
nance area, 


NATIONAL Boiler (oil-fired) installed in 


Turnpike Restaurant Building. 


NATIONAL Boilers (anthracite coal, 
stoker-fired) installed in Turnpike Main- 
tenance Building. 


Restaurant buildings requiring large vol- 
umes of hot water are supplied by steam- 
water heat exchanger in the boiler room. 








eS See a! ce iia. 


PENNSYLVANIA TURNPIKE BUILDINGS 
comfortably heated round-the-clock by 


36 NATIONAL (23) 


HEAT EXTRACTOR BOILERS 









Section of Pennsylvania Turnpike showing a maintenance building and area. 


Architects: J. E. Greiner Company, Baltimore, Md. Heating System Designers: George & Hartman, Baltimore, Md. 
Heating Contractors: W L. Ramsey, Harrisburg, Pa.; J. J Betke, Beaver Falls, Pa.; John Galbreath, Pittsburgh, Po. 


Heating comfort is assured in the restaurant, maintenance, utility and toll 
gate buildings on the famous 327-mile Pennsylvania Turnpike. Maintenance 
buildings are supplied with adequate heat to thaw cinders by the truckload. 
Abundant domestic hot water is also furnished by tankless water heaters for 
washrooms... and, in the restaurants, boilers heat water for dishwashing. 


Heat Extractors along one stretch of the Turnpike are oil-fired . . . the others 
are anthracite coal, stoker-fired. Convectors, unit heaters and radiant panels 
are used for heat distribution. 


Send for details about National Heat Extractor Boilers . .. sizes available 


for all applications—from small homes to large buildings. 


Write for bulletin No. 586-9-HH 


THe NationAt Raoiator Company 


JOHNSTOWN, PENNSYLVANIA 








W-5713 
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LETTERS continued 





We feel that your magazine has done a real 
service for your readers by showing this 
modern approach to the versatility of con. 
crete masonry in residential construction. 


WituiaM P. MarKenrt, director of promotion | 


National Concrete Masonry Assn. 
Chicago 


Sirs: 

House & Home, always well read in our 
office, was of particular interest because of 
your feature article on Frank Lloyd Wright's 
newest house. 

FLAVEL L. Simcox, sales enginecr 
Salina Concrete Products, Inc. 


Salina, Kan. 


LET’S INCLUDE EVERYBODY IN 
Sirs: 

“Let’s include everbody in” (H&H, June 
53) is an excellent answer to several recent 
diatribes by people who try to damn the kind 
of modern architecture they don’t happen to 


like by involving the subject in special moral, | 


social, political or nationalistic arguments. 


After reading your temperate, well-informed | 


argument with its generally sound use of com. 
parative visual evidence, one can’t help won- 


dering again what makes the opposition fight ' 


so dirty. 
Let’s face the fact that there’s something 
un-American even about the Statute of Liberty 


—it was conceived and executed by a French- 7 


man—but it still remains a symbol of Ameri- 
can receptivity, tolerance and generosity of 
spirit toward the whole world. 
AvFreD H. Barr Jr. 
New York City 


Sirs: 

“Let’s include everybody in” forgets the dis- 
astrous tower of Babel, another ambitious 
building project. 

“To get the best house for Americans is to 
consider all good architect ideas,” I must re- 
fuse to take seriously. It indicates complete 
ignorance of the nature of creative work and 
its application would forever scuttle our hope 
to develop an American culture. 

The most prolific building production is con- 
cerned with structures for short-lived use 
which have no architectural meaning. To 
achieve such meaning the inspired architect 
must master his medium and: 

1. His language must be a personal idiom 
which characterizes his buildings as his own. 

2. The sensitive architect will unconsciously 
impart to his creation the imponderable in- 
fluences of his own contact with life, intro- 
ducing tradition which will give it the imprint 
of his people, his land and his time. 

3. The building must be an individual con- 
ception, utilizing its space language to tell an 
interesting and ageless story about a human 
problem and its solution. 

continued on p. 68 
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To divide a room 
or brighten a window, 
Lattisdrapes and 
Lattishades provide an 
attractive, yet practical 
solution. Lattishades 
keep out the sun, yet 
admit a soft, diffused 
light without glare. 


ao 


Pull up the Lattishade and the kitchen is 
an integral part of the dining area. Yet, 
with the shade down, clutter is isolated. 





Add color and 
convenience—a 
Lattisdrape replaces con- 
ventional closet door... 
saves floor space. 


When your clients want openness, 


plan for space separation with versatile 


fraittiswood by (bambio 


With Lattishades and Lattisdrapes you can give your 
houses a feeling of openness yet provide for those occa- 
sions when clients want occasional privacy or division for 
separate functions. Lattiswood shades and draperies are 
made of strips of basswood, woven with 3-cord, soft-finish, 
cotton-warp threads. Available in natural and 5 leading 
decorator colors at no extra cost. Special colors are avail- 
able to order. 


For further information and A.I.A. folder write: 


THE COLUMBIA MILLS, INC., Syracuse 2, N.Y. 
ADDRESS DEPT. 9-H 








Drape a window; 

divide a room with a shade 
an interesting switch 

on the usual formula. 

Shades available in widths 

up to 12 feet in either roller 

or pull-up type. 





a generous 
children’s playroom. 
At night, the Lattisdrape 
divides it into,two 
children’s bedrooms. 
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The exclusive Gev-City ; 


arched construction prevents “‘dishing-in” 


and 


MASTIC-SEAL RIB* seals mastic in— 


water out! 


ror QUICKER SALES ; 


ror HIGHER APPRAISAL VALUE 


ror TROUBLE-FREE 
INSTALLATION 


TLEMASTER : 











Place a straight stick across the top of a 
Bev-All plastic tile. See for yourself the 
smooth contour, the extra depth that you get 


with Tilemaster Tile. 
DURABLE PLASTIC— 


careful molding assures perfect uniform- 
ity of colors and dimensions. 


EASY MAINTENANCE— 
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*Patents Applied For 
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» for your 
= PROFIT CIDE 
of the 


LEDGER... 


ow. 
’ 
sd 4 
4 
° 
> Instant, pleased response to the 
e sparkling beauty of Tilemaster plastic 


$ wall tile installations helps bring 

* prompt sales. You and your customers 

: desire the Tilemaster Bev-All deluxe arched 
construction because it prevents ‘“dishing- 
in” or cupping. Tilemaster’s rounded 
contour is engineered in! This exclusive 
feature molded with sturdy Styron with- 
stands hard knocks or blows. 

Tilemaster installations definitely impart 
extra value to any home, because the jewel- 
like beauty, easy maintenance and added 
luxury are built-in for the life of the house. 

Tile installers prefer Tilemaster plastic 
tiles! The patented Mastic-Seal Rib seals 
mastic in—water out, for life . . . prevents 
water damage in shower stalls or any areas 
exposed to water! Guaranteed perfect color 
uniformity in 29 “Decorator” colors .. . 
Bullseye corrugation on back “locks” tile 
permanently to wall... tiles are absolutely 

square without burrs or edge blemishes. . . 
and U. S. Bureau of Standards requirements 
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are bettered. 

You are assured of continued customer 
satisfaction once you specify and install Tile- 
master quality tiles! 

@eeeaeeeeeaeeeeeeeeeeeeeeeeeeeeeeeeee 
A-1 PLASTIC MOLDERS, Inc. 

1415 Diversey Pkwy., Chicago 14, Iil., Dept. HH-9 
Please send me complete information on the Tilemaster line. 
(1 Architect C Builder (] Distributor 

Firm Name__— 
Address_ 
City Zone State 





And function? As in a book, construction 

must be solid but never obvious. Tricks, pun-, 

platitudes, clichés, are not acceptable. 

All these considerations at once eliminat: 

as serious work any “International” or “Func. 
tionalist” efforts, which try to reduce all ut- 
terances into telegrams and end up with tly 
design of impersonal, unrelated gadgets (in 
dustrial design). 

R. M. ScHINDLER, architect 
Los Angeles 


Sirs: 
A potential architect seeking employment 


came into my office recently and said, “I’m 
very worried . . . can’t make up my mind 
whether to be like Frank Lloyd Wright or 
Charles Eames.” I didn’t hire him. I hope he 
read your article and got a jolt. 

The article illustrates what should be well 
known: the considerable tradition that con- 
stitutes contemporary architectures. It states 
clearly what has always been the case: that 
an architecture is developmental. It shows 
what has always been true of supposedly revo- 
lutionary developments: that actually nothing 
is quite so new under the sun as we might like 
to think. We can trace a steady stream of 


structural development. 
The really great talents of any age are the 
commanding threads of the fabric. Those of 


us who are young in the profession are 


neither pioneers nor true crusaders. Chips on 
our shoulders are pretty silly; side-taking im- 
mature. Why in 1953 are so many determined 
to be part of someone else’s original thinking? 
Why do we make “schools” out of individual 
talent? Why are not the talents of all col- 
lectively enriching for each individual? 

The present emotionalism, campaign-plan- 
ning and recruiting of sides—unsolicited—of 
several of our really great and acknowledged 
contributors and brilliant innovators is sadden- 
ing and frightening. It threatens the evolve- 
ment of our architecture. It implies that the 
Renaissance has been had. Of the future, who 
is stimulated by the idea of baroque Wright 
or baroque Gropius? And heaven forbid baro- 


que Mies Van der Rohe! 

Let us be introspective, so that our very 
original great are not our only great. Let us 
take for ourselves the wealth of recorded 
thought, the strong convictions, the dedication 
and years of study and expressions of all these 
men. Let us develop our individual talent with 
the whole of history as our ballast. and our 
own limitations our only valve. The threats to 
the future of everything are—as always—nar- 
rowing vision, dogmatism, emulation and the 
taking of history literally instead of inspira- 
tionally. Let’s put our emotions in our archi- 
tecture and into compassion with our clients’ 
emotional needs. Let the doers do more think- 
ing, and the thinkers get more done. 

WituiaAM Beckett, architect 
Los Angeles 
continued on p. 70 
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Truly the modern way to heat the modern home, T&B Baseboard Heating Panels 
combine the three most-wanted features in heat distribution equipment. 
Comfort. Efficiency. Functional beauty. 





Ideally suited to the perimeter method of heating, T&B Baseboard Heating Panels 
blanket cold outside walls and glass areas—the source of greatest heat 

_loss—with a layer of warmth. Constant, gentile circulation of air through the panels means 
even distribution of heat throughout the room, low temperature differential between 
floor and ceiling, no cold spots, no stratification, no drafts. 


Distinctly styled by Walter Dorwin Teague, T&B Baseboard Heating Panels 

have the modern, smooth lines that blend with the functional design and modern decor 
of today's home. Compact, the Panels save valuable floor space for more 

living in every room, do not interfere with furniture, carpeting, or floor-length drapes. 





x For the efficiency and comfort homeowners 
expect from heat distribution equipment, 
for the smart styling they demand... specify 
baseboard heating by Tuttle & Bailey. T 
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PLUALO 


pre-cut plasticé 










Plastic-Surfaced 
Exterior-Type Fir Plywood 
(EXT-DFPA) 


* OF PA INSPECTED 
ADroduct of the Plywioad In¢vstry ) 


Combines the economy, strength, ri- 
gidity and workability of DFPA- 
Inspected Exterior-type fir plywood 
—the durability, paintability and last- 
ing beauty of a tough, smooth plastic 


2a a," surface. Edge beveled for drip. 


It’s Plastic -Surfaced Exterior Fir Plywood Siding. . . 
Pre-cut to 12; 16° and 24° widths; Packaged for Protection 


HERE’s everything you want in a siding 
material. Plyaloy siding saves on-job 
time because it comes pre-cut—packaged 
for protection. 

Plyaloy siding is easy to install, has 
one of the finest paint surfaces you ever 
saw! Gives maximum protection against 
grain-raise or checking. All panels are 
standard 8’ lengths. Ends are square; 
lower edge is beveled for drip. No trim- 
ming required. 

For beauty that attracts buyers, dur- 
ability that keeps them sold — specify 
PLYALOY pre-cut siding. 
















































Write for DATA on this superior new 
siding material: (Plyaloy also avail- 
able in standard plywood sizes.) St. 
Paul and Tacoma Lumber Company, 
Dept. HH, Tacoma 2, Washington. 






ANOTHER FAMOUS MEMBER OF THE TREE LIFE FOREST PRODUCTS FAMILY 
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Sirs: 

In my opinion this is all a tempest in a 
teapot. Today a fuss is being made over the 
“International Style.” The issue is stale. The 
International group made its contribution 25 
years ago, just as the Beaux Arts group had 
done its work 50 years ago. There seems to 
be a 20- to 25-year lag in widespread discus- 
sion of movements in architectural design. 

My personal philosophy is simple—what is 
coming is much more interesting and valuable 
than what is past. I am looking for the suck. 
ling babe of tomorrow—the new outlooks and 
concepts among those entering the field— 
not for yesterday’s corpses. 

If you are going to trace parallelism in de- 
sign and the historic sources of inspiration, 
why stop as short as you did? If you were 
to trace the history of airplane design, you 
wouldn’t start with the Wright brothers and 
end with the first jet plane. Otherwise, the 
idea is most interesting. 

CaLeB Hornposte., architect 
New York City 


Sirs: 

“Let’s include everbody in”—but then let’s 
give a little credit to architects Smith, Jones, 
Brown and White. 

You state that there is plenty of room in 
America for ideas from all periods, all coun. 
tries and all cultures. The article, however. 
implies that the work of the contemporary 
greats encompass all the ideas. Do you think 
we can mix the contemporary “schools”? 
Must contemporary architecture be “pure”? 

I think some Smiths are doing a pretty 
good job for contemporary Americans with- 
out wearing any particular “old school ties.” 
I am for it, let’s include everbody in. 

Rospert Law WEED, architect 
Miami 


Sirs: 

I was much amused and pleased by your 
article in which you belabor with nice humor 
House Beautiful’s “‘America First” attitude 
toward design. I would like you as well as 
everyone else to know that I do not repeat not 
subscribe to House Beautiful’s policy in this 
crusade and did not know my Caygill garden 
was to be used in this context. 

LAWRENCE HacpRrIin, landscape architect 


San Francisco 


NONWHITE HOUSING 
Sirs: 

May I express my appreciation for the com- 
prehensive article on nonwhite housing (News, 
H&H Apr.’53). Though there were some refer- 
ences, perhaps inferences, with which I cannot 
wholly agree, in the main, the factual and 
sympathetic treatment of this subject by such 
an important magazine should be far-reaching. 


continued on p. 78 
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STOPS WARPING! 


Paint can’t protect improperly 
sealed wood from warping, 
swelling and blotching 


Photo shows what happens when paint is applied to 
improperly sealed wood surface. Moisture penetrates the 
pores, causes the wood to warp, twist and swell. Note, too, 
how paint has soaked deeper into soft areas than into hard 
areas, Causing uncontrolled grain raise which streaks and 
blotches wood, ruining its appearance. 


laces to Add “ 
~ es Appeal wil te 
— Ssmart colortonesandclear 3 


a 3 im 


White Rez for 1-coat 
bleached effects 


At paint, hardware, 
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SEALS and PRIMES 


wood, reduces warping, stops 
swelling and blotching 


Rez Sealer and Primer protects identical piece of 
wood — actually penetrates surface pores to seal out 
moisture — equalizes surface porosity, controlling grain 
raise. Rez preserves the beauty of wood grains in natural 
or rich color tones, beautifies wood trim, makes houses 


more salable. 
Laux Rez: Reg. U. S. Pat. Off. 





@ Shingles : @ Trellis 


nips 


e@ Beams ¥ Woodwork 








DONT INSTALL 
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UNTILYOU VE SEEN THE 
GREATNEW LOW COST 


CORBIN 
uardian 
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N O MATTER WHAT locksets you’re installing now, 
you owe it to yourself and your customers to see the 
new Corbin Guardian locks. These locks are unbeat- 
able for economy and ease of installation . . . un- 
matched in their price class for beauty, for trouble- 
free operation, for the prestige that the name 
q “Corbin” means on a lock. 

Inside and out, the Corbin Guardian was designed and 
built to bring a standard of quality never before known 
in the low-price field. 

We know your time is valuable. But . . . it’s worth 
your while to visit your Corbin dealer and see these 
new Corbin Guardian locks. We firmly believe they 
are the best value in the low price class . . . and we 
back up that statement with a guarantee of our work- P. & F. CORBIN Division 


manship. The American Hardware Corporation 
New Britain, Connecticut 


See your Corbin dealer eee soon! Corbin also makes DEFENDER standard duty cylindrical 
locks, heavy duty cylindrical locks, Unit Locks, mortise locks, 
ond a complete line of builders’ hardware. 








@ It’s in the lowest price class! 
@ 2-hole installation — easy, economical! 


@ Guaranteed by Corbin, makers of the world’s 
most widely-used builders’ hardware! 


@ It’s a trade name your customers know and trust! 
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Giving Buildings . ... Homes 
... and Budgets 


Sncvsed Wilh 


Keeping in mind the basic design of the traditionally favored Double Hung 
Window, Ualco developed it of aluminum to assure everlasting service. 


It is structurally perfect. Multi-styled to fulfill the needs of any type of con- 
struction. . . institutional, commercial, residential. Engineered to be maintenance- 
free for the life of the structure. 


Precision-built to exacting specifications, the Double Hung includes all the 
customary details. .. plus added, advance features in keeping with modern archi- 


UALCO ALUMINUM tectural trends. 


FEATURES: UALCO’S DOUBLE HUNG IS A COMPLETE UNIT WITH INTEGRAL FIN COM- 
D b | 4 PLETELY SURROUNDING THE WINDOW .... EASY, LOW-COST INSTALLATION, JUST SQUARE 
0 ul e u n g IN OPENING AND NAIL TO STUDS... FRAME RIGIDITY GIVES MAXIMUM STRENGTH... 
WILL NOT FLEX, BIND. . . COMPLETELY WEATHERSTRIPPED WITH STAINLESS STEEL AND 
W i oO KOROSEAL .. . DRAFT-FREE ... DUST-FREE. .. SCREEN SLOT BUILT-IN .. . SATIN- 
N D W Ss SMOOTH FINISHED BY SPECIAL PROCESS .. . NO PAINTING EVER. 
16a 
SEE OuR CATALOG IN SWEET’S ARCHITECTURAL FILE Un OR WRITE US FOR COMPLETE INFORMATION 
UNION ALUMINUM COMPANY, INC. « SOUTHERN SASH SALES & SUPPLY CO. e SHEFFIELD, ALABAMA 
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DOUBLE 
HUNG AWNING JALOUSIE CASEMENT HOPPER PIVOTED PROJECTED BASEMENT UTILITY 


WORLD'S LARGEST MANUFACTURER OF ALUMINUM CASEMENT WINDOWS 
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To the builder who is building 
15 homes or less in 1953... 


Chances are, you could be building more homes, or 
building homes more profitably, or both. That is, if 
you build P & H prefabricated homes for the $8,000 to 
$15,000 price range. Here’s why. 

P & H Homes sell easier and faster than any others 
in their price range. They are more attractively de- 
signed, have a higher grade of materials, better con- 
struction, and more “extras” than any homes in their 
class. The handsome design, open planning, broad 
window areas, and ample storage space give you plenty 
to talk about when you sell P & H Homes. And they’re 
nationally advertised. Many builders have doubled, 


even tripled their sales by switching to P & H. 





The architect-designed 2 and 3 bedroom P & H Homes meet 
all code and financing requirements. 

You'll cut your costs, too. You can have a P & H 
Home under roof in a day. No delays, no waiting for 
materials to arrive. Homes arrive, complete with hard- 
ware, glazing, millwork, and trim, ready for erection. 


You can gear construction to sales, and schedule sub- 











TRUCK CRANES DIESEL ENGINES POWER SHOVELS 
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contractors without worrying about costly delays. Your 
buyers get their homes faster, always on time. 

And because you build and sell all year around, you 
can get more favorable sub-contracts. 

There’s extra financing help available, too, when 
you build P & H Homes. You can get construction 
loans from the Builders Acceptance Company, a P & H 
subsidiary, when local sources are limited. 

Risk, for P & H builders, is about as low as it can be 
in home building. You can break ground for each home 
after the buyer makes his down payment, order the 
P & H Home after his credit has been approved. A 
P & H construction loan can be opened before you 
make any big layouts for labor or sub-contracts. You 
are ready for final payout 30 to 45 days after you start. 
How else could you operate with less risk? 

You'll have plenty of help in your P & H Home 
building operation . . . land planning, supervising con- 
struction, holding open houses, advertising, selling, 
financing. 

Start building and profiting the P & H way now! 
Write or wire for complete details on P & H Home 


building today. 


P&H HOMES 


HARNISCHFEGER CORPORATION 
59 Spring St., Port Washington, Wis. 
Phone Port Washington 611 














PRE-FABRICATED HOMES ELECTRIC HOISTS SOIL STABILIZERS WELDING EQUIPMENT OVERHEAD CRANES 


75 





Coast to coast. 


BAY SHORE, LONG ISLAND, N. Y. 


“SCR brick’ is the THRU-THE-WALL unit that builds 
solid brick homes for the cost of frame. Developed by 
the Structural Clay Products Research Foundation. 





“Seventy-five homes sold in our first week— 
and costs were competitive with frame. 





Edward W. Doyle 


“We're sure of getting a good, dry wall. 
‘SCR brick’ sells this house.” 





HAMMOND, INDIANA a 


Harold F. Goetz 
“The wall goes up faster. There’s 


only one unit to handle. 





Vane R. Howard “| like the flexibility of ‘SCR brick’ 
construction —it gives you plenty 
of design freedom.” 


FORT DODGE, IOWA 


“| changed from frame to ‘SCR brick’— 
and built more salable houses at no greater 
cost. | have figures to prove it.” 





Joe E. Brown 


DENVER, COLORADO 


“It builds the best and most competitive 
house for the money. 





T. A. Hutchinson 


BELLEVUE, WASHINGTON 


‘Before the first units of our 56-house 
‘SCR brick’ project were completed 
and priced, 12 prospective buyers 
nad placed deposits.” “ “SCR brick’ made it possible for us 

to build even more sales appeal into the 
popular NAHB ‘Trade Secrets’ house— 
at a cost that compares favorably 

with the best offered in frame. 





“The ‘SCR brick’ is easy to build with.” 





Ted Valdez 


(| f fr b kl + “HOW TO BUILD HOMES THAT SELL WITH THE ‘SCR brick’ “ gives full construction 
S Q U Ob OO (3 details. To get one, just write us on your own letterhead. Address: Dept. HH-9. 














Here's why 


SOLID BRICK AT FRAME COSTS 
SCR brick makes the cost of brick homes equal to 
or just about the same as frame. A single thru-the- 
wall unit builds the complete structural wall in 
one step, eliminates backup, speeds construction. 





CUSTOMER PREFERENCE. Most 
people want brick — for maintenance savings, 
lower fire insurance rates, higher re-sale value, 


lasting beauty. 


ALL-WEATHER PROTECTION 
~ 2’ air space formed by furring strips acts as mois- 
ture barrier and insulating space for year-around 
comfort, reduces fuel or air-conditioning costs. 





CHOICE OF INTERIORS. Variety of 
finish is offered through either plaster or dry wall 
materials — with protection assured by central 
air space. 


PRECISION-BUILT. Special furring clips 
preserve strips by preventing contact between 
wood and masonry, also simplify construction. 


DRY WALLS. Weep holes and base flash- 


ing keep cavity dry —an inexpensive built-in 





sales feature, visible on exterior. 





*“SCR brick —type SM’’** also available in 
New York City and vicinity. 


**Reg. TM, SCPRF; Pat. Pending 


C STRUCTURAL INSTITUTE 





- CLAY: PRODUCTS 
l 





STRUCTURAL CLAY PRODUCTS INSTITUTE 


1520 18th Street, N. W., Washington 6, D. C. 
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operation—as safe and dependable as our 
For extra customer appeal—Lower instal- 50 year old company. 


lation cost—Easy availability (1200 dealers) Beautiful lines and quality construction 

—use Calder Wedge-Tight Doors. inspire pride of ownership—Architecturally 
Stocked in the styles and sizes you want = right—Low upkeep—Local service—Radical 

most—special doors made to order—Wedge- design innovations. 

Tight hardware for a wall tight seal against Self-aligning tracks, no bolts—Fastest 

elements—-Years of smooth, easy, quiet and Easiest door to install with tight fit. 


ELECTRIC OPERATORS 
RADIO CONTROLLED 


For red hot sales appeal, use electrified 
doors for operation from car. Complete 
Line available for both residential and 
commercial installations. 


LARGE WEDGE TIGHT DOORS 


FOR INDUSTRY AND COMMERCE 


Calder Doors are stocked in all popular commer- 
cial dimensions and glass arrangements. . . spe- 
cial sizes and designs to order. Commercial and 
industrial doors also feature ‘‘Wedge Tight’’ 
construction for wall-tight fit, reducing heat 
losses. Easy to operate by hand or chain lift, they 
are designed for use with Calder Electric Operators, 








WAREHOUSE STOCKS IN LANCASTER, CHICAGO, MINNEAPOLIS 
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SEND f 
FOR § CALDER MANUFACTURING CO., stroun Ty 
YOUR {LANCASTER 15, PA. tS | 
FREE Gentlemen: Please send complete informa- | 
tion and new, illustrated cata- | 

ee} 3 ae) melel:m | log on Calder Wedge Tight | 
ILLUSTRATED | Doors and Electric Operators. | 
‘oy -¥e-Vhelc Ree Bee AIRE MO ee) ee eR ne ae Rol | 
/ NE scincicstimninnnicinnicimenumumnntel | 
today: SS EEE ee eee Ae a al. BOB os. sesvsvsde RR odes sangavncen - | 
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CALDER DOORS FOR RESIDENTIAL, COMMERCIAL, INDUSTRIAL INSTALLATIONS: 


| 
CALDER MANUFACTURING CO., Lancaster 15, Penna. 
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Members of the Racial Relations staff coul:, 
in my opinion, utilize a large number of re- 
prints of this article as a resource in our day- 
to-day activities. 

FLoyp C. Covincton 

Racial Relations Officer 
Federal Housing Administratio 
Los Angeles 


CONSTRUCTIVE CRITICISM 
Sirs: 

We wish to make three constructive criti 
cisms which we feel would be endorsed noi 
only by other architects, but also by builders 
and nonprofessionals: 

1. We are sure that even the most staid 
and backward of our architects, even here in 
Cleveland, are firmly convinced that contem- 
porary architecture is here to stay. You have 
sold everybody on that, so why not stop trying 
to resell it? There is no fight between any 
factions in architecture. 

2. Your pictures are so small, and your 
captions so innocuous, that it is hard to evalu- 
ate the buildings that you do show. 

3. We are tired of seeing little shacks and 
chicken houses that would last about three 
years in the alternate hot and cold climate of 
Cleveland. We believe that architecture, and 
even just plain building, should at least out- 
live the people that built it. So how about 
giving us some substantial buildings that are 
properly flashed, insulated, heated, drained 
and detailed? 

Jack ALAN BIALOosky, architect 
Cleveland 


CALIFORNIA BEST SELLER 
Sirs: 

Congratulations on the article on our new 
house (H&H, July 53) which is bringing in 
even more inquiries than the article on last 
years model (H&H, Oct. °52). However, 
would appreciate your pointing out to your 
readers that our architectural fees reduce 50% 
from $300 to $150 per house after the first 100 
houses. To date we have 26 dealers who build 
on individual lots in addition to our tract 
builders, in Southern California. 

Curr May 
Curis CHOATE 
Los Angeles 


CONTENTED 
Sirs: 

I feel as if I am repaying in small part m) 
obligation to your magazine and staff by tell- 
ing you how much help House & Home has 
been to our company. 

We have been able to get a combination 
of construction, design and merchandising 
ideas in House & Home where previously we 


continued on p. 82 
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HOUSES EQUIPPED WITH 


segs hilt 





fully-automatic 












































free copy of a 
new booklet 
explaining how 
to increase sales 
with PACKAGE 
and OPEN-END 
MORTGAGES 





In today’s market, houses that include labor- 
saving and time-saving quality automatic washers 
and dryers sell faster at more profit. That’s the big 
reason more and more merchandising-minded 
builders are choosing Whirlpool. 


The amazing Whirlpool Automatic Washer 
and Dryer wash and dry faster in small space at 
less cost! Faster because one load of clothes is 
dried while another is being washed ... in small 
space because each unit is only 2414” wide by 
243,” deep .. . at less cost because the price is 
lower than other automatic washer and dryer 


BIG PERFORMANCE in SMALL SPACE 
at LOW COST 


| ih 
we WASHERS and DRYERS 
_ 


























combinations. Just as important, each unit is a 
family-size 8-lb. capacity beauty and has famous 
Whirlpool quality and features women want. 


Investigate the fully-automatic Whirlpool Auto- 
matic Washer and (gas or electric) Dryer and 
you'll learn how they help you sell houses faster 
at more profit. And, they can be included in the 
PACKAGE MORTGAGE. Get the complete 
story from your local Whirlpool distributor 
listed in the Classified Directory or write Sales 
Department, WHIRLPOOL CORPORATION, 
St. Joseph, Michigan. 


AMERICA'S MOST COMPLETE SELECTION OF HOME LAUNDRY EQUIPMENT 


WHIRLPOOL CORPORATION 


St. Joseph, Michigan 
Clyde, Ohio ¢ LaPorte, Indiana 
IN CANADA: John Inglis, Ltd., Toronto, Ontario 


(nS 


SS—— = = = 
|] | Supreme Automatic | | ‘ Deluxe Automatic | | \ Wringer 
| LU Washer and Dryer | at Washer and Dryer |» Automatic Washer 4) Washer 


Standord 












* 
Whinlpoot...woriv’s LARGEST MANUFACTURER OF WASHERS, DRYERS and IRONERS 
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The Russwin 





The New “Homegard” 
Economy Line of 
Locks * 


Screen-Storm Door 
Hardware 


Pressure-Cast Aluminum 
Trim Hardware 


The “Stilemanor” 


: Miscellaneous Trim 
uaderd Buty Une of Hardware ...and other 
Locks * 


TRIED and TESTED 
Stars 


Since 1839 


Usswin 


Distinctive Hardware 








. 
( 


18 Constructional Features 
and Refinements 


5 Popular Functions 


Two entrance 
cylinder locksets, 
with turn buttons 
inside, one with 
auxiliary latch. 
Patio lockset with 
push button... 
plain knob outside. 


Bedroom- 
Bathroom locksets 
with emergency 
keyhole outside, 
push button inside, 


Passage and 
Closet Door Set 
with Plain Knobs 








A NEW “ALL-S#AR” PRODUG 
FOR AN "ALIESTAR” LINE 





THE ULTIMATE ACHIEVEMENT Off 


a 








Here is an economy line of residential locks and latches 
that offers new standards of performance and service-life, 
Eighteen constructional features and refinements put the 
“Homegard” line at the head of its class. These features 
include: (1) concealed screw roses on both sides of door 
(2) inside rose that snaps on, outside rose that’s an 

integral unit cupped over lock case (3) knob retainer 
positioned in side of knob shank for easy installation; knob 
snaps on by direct push on spindle (4) all cylinder entrance 
door sets equipped with the exclusive Russwin ball bearing 
5 pin tumbler cylinder (5) all-steel internal working parts, 
zinc-plated and dichromated. No die-cast parts of any kind. 


¢ Available in wrought ©° Durable finish 


brass, bronze and * Backed by the Russwin 
aluminum Name . . , nationally 
® Modern styling known and advertised. 


Check and compare the new “Homegard” line from every 
angle. Isn’t this what you’ve been looking for... an 
economy line made to Russwin standards of quality and 
backed by the Russwin name? Stock the new “Homegard” 
Line and get more hardware business by giving more 
quality for the money. Russell & Erwin Division, The 
American Hardware Corporation, New Britain, Conn. 


; ODERN PRODUCTION METHODS AND EQUIPMENT 











Manviactured by A. J. LINDEMANN & HOVERSON CO. 605 W. Cleveland Ave., Milwaukee 15, Wisconsin 
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THE RANGE THAT 


IL 











TRave manr 


Me 


Today's trend in modern kitchen design 
with L&H Custom-Bilt, built-in, range 
units has taken the country by storm. 
These separate, self-contained cooking 
units answer the demand for free and 
easy kitchen efficiency...add exciting 
new beauty and appeal. 


MAKES GOOD COOKS BETTER 


Custom Bite Electric Ranges 
answer modern demands for 
flexible kitchen ar-RANGE-ments 


ba Seauty... Aonvenence ...F eedom of Desi 





L&H Custom-Bilt units add but little 
to the cost of a home—provide a powerful 
new sales feature worth many times the 
original cost. And most leading manufac- 
turers of kitchen cabinets have models 
designed to accommodate L&H Custom- 
Bile Range units. 












No. 5810 huge oven with Automatic Time 
Control and electric clock. Oven Temperature 
Control with automatic pre-heat, interval tim- 
er, appliance outlet, oven light. Heavily in- 
sulated with Fiberglas. 


Inside size: 16” x 17” x 1914", 


Make your homes more saleable 
with these L&H Range Units 






fm 






No. 5820-1 Surface Unit with two easy-cook- 
ing, easy-cleaning Monotube heating elements, 
one 8 inches and one 10 inches. Set in stain- 
less-steel top for flush mounting in cabinet, bar 
or table. Switches may be located for most con- 
venient access — signal light for each pair of 
switches. ‘“‘Custom-Bilt”...the most versatile 
kitchen convenience ever designed. 


See your Lh distributor Mow or write Mreck. 


Export: S$. F. Appliances, Lid. 


Electric Ranges e Water Heaters 


* Ridgefield, N. J. 


Refrigerators e Home Freezers 


The finest in home appliances since 1875. 











LETTERS continued 





culled through all the trade magazines and 
periodicals to get the equivalent of what you 
have to offer. 

Your article on “ten ways to cut homebuili|- 
ing costs” (H&H, Jan. °53) has been care. 
fully studied by our engineer and superin.- 
tendents with a result that we have incor- 
porated modular construction, precutting of 
all framing materials, wall tiltup and root 
trusses on all our jobs and plan to use storage 
walls as a basic feature in our 1954 house. 

The only problem we find is trying to keep 
track in our files of the various articles that 
we want as reference. 

Cari M. FREEMAN 
Carl M. Freeman, Inc. 
Bethesda, Md. 


Sirs: 

You are improving. Your July issue is even 
better than usual. It’s hard to see how anyone 
in real estate or its allied activities can do 
without it. We get several subscriptions, and 
none go to waste. 

PETER TURCHON, president 
Homes, Inc. 


Newton, Mass. 


Sirs: 

We follow very closely the progress you are 
making in architect-contractor relations and 
we firmly believe that you have broken the 
ice, and may take credit for the better homes 
that are being built over the entire nation by 
developers. 

Martin Guttman, RA 
Epwarp A. L. Cox, 4/4 
Camden, N. J. 


ROUND TABLES 


Sirs: 

Your extraordinary efforts in sponsoring im- 
portant meetings and calling in members rep.- 
resenting the various segments of our industry 
has kept us all informed of the problems fac- 
ing us and, more important, proud to be asso- 
ciated with the homebuilding business. We 
are made aware that we are engaged in a vital 
industry; and, by learning to do our job better 
each year, we can contribute our share to 
maintain the high standards of the building 
industry and keep it prosperous and sound. 


JaMEs Rossin 


Rossin & Ringler, builders 
Detroit 


TEXTBOOK 


Sirs: 
The members of our association with whom 
I discussed the May House & Home were 
very enthusiastic. They agreed it would make 
a good basis for a round-table discussion. 
continued on p. 86 
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ME 


SEPTEMBER 19538 


THE MOST 
AMAZING PAINT 
DEVELOPMENT 
IN 100 YEARS 


PLEXTONE 


SINCE 1876 (Mfd. under U. S. Pt. 962591904) 


V 








The Most Amazing 


wen 


SINC 


A REVOLUTIONARY NEW COLOR 
RESOURCE FOR ARCHITECTS 


Color with brushed-on paint has been limited to solid tones 
or wipe-on coats. Multicolor effects have been achieved by 
time-consuming effort, or the use of expensive wall coverings. 


Now, with color-flecked, textured PLEXTONE, you can create 
unlimited multicolor combinations of contrasting hues of 
solid colors and achieve the subtle beauty of textured wall- 
paper. The color flecks in PLEXTONE are “through-the-film.” 
They are part of the film and cannot wash nor wear off. 


Color-flecked PLEXTONE produces a lasting bond to any 
material commonly used in building interiors—plaster, gyp- 
sum wallboard, hard board, plywood, solid wood, concrete 
and metal—and makes possible dramatic color schemes 
no matter what the underlying surface. One easy-to-apply 
spray-coat completely covers primed dry wall seams and 
minor imperfections in interior finish. 


A NEW VEHICLE FOR DECORATORS 


Would you like to see in one spray coat... 
© a textured painted surface with hiding power of 
the best stippling * the dramatic effect of the most 
skillful spatter-dash painting © the restrained 
beauty of high-grade textured wallpaper? 
You can produce all three — color, texture and spatter-dash 
effect — in one easy-to-apply coat with color-flecked textured 
PLEXTONE. Subtle tones-on-tone, or a circus of brilliant 
colors can be sprayed at one time, from one gun, in one coat 
that covers COMPLETELY! 


You can choose from twelve color-flecked PLEXTONE colors 
styled by Beatrice West, famous Color Consultant and Inte- 
rior Designer, for modern or traditional interiors, or for large 
projects you can create your own palette of PLEXTONE. 
Color-flecked PLEXTONE is flat and gives a textured surface 
when applied. It adheres firmly to all commonly used inte- 
rior structural materials. 





(Mfd. under U. S, Pot. #2591904) 


1876 


E 





int Development 





AN EASY=TO-USE COST-CUTTER 
FOR BUILDERS 


Color-flecked PLEXTONE is applied in one coat with ordina 
spray equipment. It bonds tightly to all common building 
materials. One coat completely covers minor imperfectio 
in primed taped wallboard joints, trim, plaster and othe 
interior finish — eliminates costly preparation work on the 
paint job. 

There is no spray dust! Result: A quick, easy job — no 
“do-overs” — no messy clean-up. 


Color-flecked PLEXTONE can be applied to interior surfaces 
— in new construction or in building modernization — before 
plumbing and lighting fixtures are installed. Color-flecked 
PLEXTONE is amazingly resistant to chipping and abrasion 
— stands hard scrubbing, abuse — and touch-ups defy detec: 
tion! Soil marks left by workmen are easily washed off. 
Minor damage can be covered with a quick touch-up that 
cannot be detected! 


A BOON TO OWNERS AND 
MAINTENANCE MEN 


Maintenance men can now look on with steady nerves and 
normal blood pressure as children romp through school halls 
and smudge and smear them — as the careless delivery man 
bumps and scrapes his way into the building — as the doo 
dlers mark and scrawl. With color-flecked PLEXTONE no rea! 
harm is done. Ink, mercurochrome, crayon, pencil, and other 
soil can be whisked away with common household solvents, 
detergents or soap and water. Or you can even sandpaper 
stubborn spots. And if some really rambunctious individual 
gives color-flecked PLEXTONE a workout, nicks and gouges 
can be covered up with a once-over spray so completely and 
perfectly that the touch-up job will defy detection. 


Color-flecked PLEXTONE cuts maintenance cost way, way 
down. It can be cleaned thousands of times with soap and 
water — or scoured with abrasive kitchen cleansers — with- 
out affecting its original rich, textured color-flecked beauty: 
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In 100 Years 


iCan you imagine a one-coat flat interior enamel — 
jintegrally color-flecked with one or more harmoniz- 





jing colors — that has the soft beauty of wallpaper 


)_— yet so rugged that it can be sandpapered with- 


out marring the surface? That’s PLEXTONE — the 


NEW color-flecked miracle paint of the Century! 


ENAMEL 


Thousands of homes, apartments, 
offices, schools, hospitals, hous- 
ing projects, and other types of 
structures have already been 
painted with color-flecked PLEX- 
TONE. Here are typical comments 
from recent letters: 


. we like it more as 
time goes on. Its tough. 
ness and washability have 


won it many friends, 
“Your Plextone was a real 
‘conversation piece’ among 


the crowds that saw the 


houses. There is no doubt 
Plextone helps promote 
sales,”’* 
aor-FeckeO PLEXTONE 
. five days after the 
“WILLIAMS GREEN” opening of the sample 
house, forty homes were 
One of twelve decorator color combi- ALA Pie tone has been a 
ations styled by Beatrice West Also fine s feature... .”* 
pvailable in twelve solid colors and 
n custom colors for large projects. F 
names on request 





Insurance and Mortgage Companies, Realty 


Operators, Government Officials, Institutions, 
Educational Groups please NOTE! a 
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PLEXTONE is tough —That’s why it stands up 
bumps and scrapes of daily use. ; 
-PLEXTONE is more durable — its film is harder eld icker 
than ordinary paint. Saves cost of frequent r na. 







PLEXTONE does not stain — Crayon marks, ink, cong i sto ir “Ci 





grease, dirt and other soil are removed quickly wi 
surface damage. 


PLEXTONE is scrubbable— Thousands of scrubbings with, 


soap and water or detergents will not harm it. 


GET THE FULL FACTS. MAIL COUPON TODAY. 










covers minor imperfections in interior finish 
comes ready-to-use ’ 
finish is flat 


color flecks are "through-the-film” — will 
not wear off 


finished job has textured surface 


decorator colors styled by Beatrice West — 
twelve color-flecked, twelve solid 


custom colors for large projects 
cleans easily 
stands hard scrubbing and scouring 


stands abuse —resists wear, abrasion, 
chipping and cracking 


can be touched up without showing 


Give color-flecked PLEXTONE 
the 3-way” test, Mark it with the 
Kiddie's favorite wall devastator 
— Wax Crayon! Then...... 


1. Clean it with alcohol, gasoline or 
carbon tetrachloride 

2, Wash with soap and water or a de- 
tergent and water 

3. Sandpaper any faint traces of color 

left with 00 sandpaper — you'll not 

mar the surface. 


Prove it yourself! Send for FREE jumbo 


color chips, PLEXTONE sample and 
complete application data today, 


MAIL COUPON NOW! 


MAAS & WALDSTEIN CO. 


2123 McCARTER HIGHWAY, NEWARK 4, NEW JERSEY 


’ , 
EXTONE Midwest Division: 1658 Carroll Ave., Chicago 17, 


Pacific Coast Division 


Smith-Davis Co., 10751 Venice Bivd., Los Angeles 34, 


Maas & Waldstein Co. 


PLEXTONE Division 
2123 McCarter Highway 


Newark 4, New Jersey 


Gentlemen 


rush FREE color chips, PLEXTONE sample and application data 


NAME. 


| want to make the “'3-way”’ test on PLEXTONE 


TITLE (or occupation) 


COMPANT 


ADDRESS 


ciTy 





ZONE 


COUPON 











86 


NEW 

stabilizing 
arms ends 
side sway 


NEW 
adjustable 
weather seal 
speeds 
installation 


NEW 


diagonal 
grid design 
gives great 
rigidity 


NEW 


factory- 
installed 
latching 
mechanism 
speeds 
installation 


NEW 


sound 
deadeners 
for quiet 
operation 


NEW 


auxiliary 
lifting arm 

gives five 
times more 
bearing area 


NEW 
adjustable 
track hanger 
speeds 
installation 





NOW! Slash your garage 


door costs with 


this Revolutionary 
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Builders from coast to 
coast are switching to this 
new Berry door— 
BECAUSE it's low in cost, 
light in weight, amazingly 
easy to install, and its 
many exclusive, revolu- 
tionary features actually 
helps sell homes! A child 
can open and close it with 
affortless ease. Yet this 
new door is so rugged it 
will easily last an entire 
lifetime. Here’s your 
chance to save money 
and at the same time in- 
crease the quality appear- 
ance of your homes. Write 
today for full details. Use 
handy coupon. 


If you are not handling this 
amazing new Berry door 
write us today for the name 
of your nearest jobber. 


ATTACH TO LETTERHEAD 
AND MAIL TODAY! 
STEEL DOOR CORP.— Dept. 1A 
359 S. Jessie St., Pontiac, Mich. 


Rush me full details and name 
of nearest dealer for the new 
money-saving Berry Garage 
Door. 

















NEW BERRY ALL-STEEL GARAGE DOOR 


costs * 
LESS TO 
INSTALL 


SIX 
STARTLING 
REVOLUTIONARY 
FEATURES 


SMART 
APPEARANCE 


FULLY 
RUST PROOFED 


FACTORY 
PAINTED 


2 Than wood doors 
and many metal 
doors. 














LETTERS continued 





We get out an eight-page bulletin each 
month and we will certainly play up the mar. 
velous cooperation of House & Home and Lir:, 


V. H. Dent, exec. vice pres, © 


Seattle Master Builders 
Seattle, Washington 


Sirs: 

In the past I have had my knowledge, in 
certain areas of my work as a homebuilder, 
enriched by your publication. 

Irwin W. CHEss 
Bar Harbour 
Massapequa, N. Y. 


PLANNER’S PRIMER 


Sirs: 

Re “The plan’s the thing” letter (H&H, July 
°03), for the information of all would-be plan- 
ners there are only three basic house plans. 

Plan A, where the living room is used as § 
circulation: 


(EE) Ceeu 
RMS. 


This is the plan developed by Louis D. . 


Melton. 


Plan B, where the living room is not used 


for circulation: 





Plan C, the Usonian plan developed by 
Frank Lloyd Wright: 


BED 
RMS. 


Foster Ruopes Jackson, AIA 
Chino, Calif. 


CODES AND THE LAW 


Sirs: 

I have read with great interest the account 
of the Illinois supreme court’s decision on the 
plumbing license law (News, H&H, July °53). 
That many other codes are subject to similar 
criticism is also apparent. 

We have the opinion of the chief justice that 
the state law created a “rigid hierarchy.” 
Would it not also be interesting to ascertain 
how he felt about laws which apply to other 
groups too; and if he also considers as “rigid 
hierarchy” the circumstances which caused the 
modification of the AIA contract by inserting 

continued on p. 90 


HOUSE & HOME 


TS TI 














SEPT 





used 


| by 


ount 
1 the 
53). 


nilar 


that 
hy.” 
‘tain 
ther 
igid 
1 the 
ting 
», 90) 


IME 











pi 


PRC 











Extra-rugged, lightweight Bundyweld Tubing 
saves installation costs. Expanded end (if 
specified) of one coil slips over end of next 
coil, seals leakproof under silver- or soft- 
soldering. Tubing doesn’t dent or split under 
accidental hammer blows; uniform coils per- 
mit faster, smoother plastering. 












SIZES UP 
TO %” O.D. 


Key to Low Cost 


Bundyweld is the only tubing 
double-walled from a single 
strip, copper-brazed through 
360° of wall contact. It’s leak- 
proof, thinner walled, yet 
stronger. It transmits heat 
quickly, has high bursting 
strength. It saves on material 
costs and installation time. 

Standard 20’ lengths of 
Bundyweld are easily formed 
into coils in shop or on job 
site. Expanded ends (furnish- 
ed when specified) are 
quickly silver- or soft-soldered 
into leakproof union. Joined, 
lightweight coils are easily 
mounted onto ceiling, quickly 
plastered over. 
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With increasing frequency, in hun- 
dreds of communities, alert architects 
and builders make “also-rans” of their 
competition. Competitors’ hottest pros- 
pects become their customers, sold by 
their offer of Bundyweld Ceiling Ra- 
diant Heating. 

Field reports show this dramatically 
new heating system opens markets long 
dominated by competition. And it’s no 
accident. Bundy ads in Better Homes 
& Gardens, American Home, Small 
Homes Guide, and House Beautiful 
have convinced thousands of near- 
ready home buyers and builders. This 
conviction is strengthened by reports 
from friends and neighbors already 
living with Bundyweld Ceiling Radiant 


SEND FOR 
FREE 
LITERATURE! q 1 


Radiant Heating. 






LIKE HAVING 


THE SUN 





Make ‘‘also-rans”’ of your competitors 
through Bundyweld Ceiling Radiant Heating 


Heating: new freedom from drafts and 
soot, even-temperatured comfort, dirt- 
free walls, no awkward radiators or 
registers, redecorating postponed years. 

Profitable local sales are aided by 
our replies to requests for literature, 
names of architects and builders offer- 


ing exactly what’s wanted: the system” 


that makes all others obsolete, the first 
big heating advance in years. 

Why not share in these profits by 
sending coupon now. Prompt action can 
make “also-rans” of your competitors, 


Radiant Heating Division 
BUNDY TUBING COMPANY 
Detroit 14, Michigan 


2 Peat Bae ey OB 
Radiant Heating Division, Dept. HH-953 
Bundy Tubing Company, Detroit 14, Mich. 

Send free 20-page nontechnical brochure explaining Bundyweld Ceiling 


P| C) Send Bundy technical radiant heating pamphlet. 


Title 








IN YOUR CEILING 


Name 
i Company. 











Bundyweld 
Ceiling Radiant Heating 


Address 
City. 


Zone State 
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q ‘Budget’ houses are our specialty,” says 
Mr. Frank A. Collins, President of F. A. Collins 
Company, Philadelphia, Pa., “but most of them 
have included electric kitchens, because the kitch- 
en is the focal point of interest to women. One im- 
portant item that always attracts the homemaker 
of the family is the modern Electric Range. Its 
features appeal to women. No matter what type 
of homes you build, it pays to include Electric 
Ranges.” 




















Our homes include the very newest and fin- 
est developments in building products, methods 
and appliances,” says Mr. E. A. Ballin of Hewlett 
Harbor Construction, Inc., Hewlett Harbor, N.Y., 
“and for that reason they are equipped with mod- 
ern, automatic Electric Ranges.” 








@ oe ae, 





houses may be large or small, but when 
builders report them selling fast, you’re likely 
to find one resemblance—the Electric Range ; 
in the kitchen. No matter what the home 
costs, the customer wants an Electric Range 
included. It’s both economical and easy, and 
assures a clean, cool kitchen. Are you taking f 
advantage of this preference in the homes you ‘ 
build? No matter what their location or price a 
bracket, the modern Electric Range can help 
you se// them! 


More builders every day are 


installing ELECTRIC & 
RANGES 


ELECTRIC RANGE SECTION 
National Electrical Manufacturers Association 
155 East 44th Street, New York 17, N. Y. 
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Attractive kitchen wall cabinets in the kitchens of the 


Collins “Budget Glamour Homes” at Roxboro Park have glass ADMIRAL + BENDIX + COOLERATOR + CROSLEY + DEEPFREEZE 
sliding doors. Appliances include electric refrigerator, automatic FRIGIDAIRE » GENERAL ELECTRIC » GIBSON « HOTPOINT « KELVINATOR 
washer, and the range—of course, it's ELECTRIC! MAGIC CHEF »« MONARCH + NORGE + PHILCO - WESTINGHOUSE 
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NOW... 
all 


aluminum 
miami 
windows? 
are 
etched 
and 
lacquered 











ee 
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‘AT NO EXTRA ‘cost! 


Before delivery, Miami Windows are dipped into 





great acid vats. Dust, dirt and greases are 


quickly dissolved, leaving the surface bright, 


z 
4 
ca 
# 
< 


clean and satin finished. To maintain this 
beautiful luster, a protective coating of _f 


lacquer is sprayed, drying diamond hard. Surface 





: is doubly resistant to plaster stains and other 


marks that occur during construction. 


@ WEATHERTIGHT CLOSING — 





J WR 
Weatherstripping is installed along entire Y } 
inner perimeter of frame. “pas 

@ QUICK, EASY INSTALLATION 

(ES) QUALITY Ges 
@ NEVER NEEDS ADJUSTMENT GG moana ce) 
@ REMARKABLY LOW PRICED | sey ear oe a 








Patents Pending on new Series “54” Window 


Mi WINDOW CORPORAT 


N. W@W. 237 th Oy € MO E, ae, Feo 


$2 
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iami Window Corporation of Mississippi, Key Field, Meridian, Miss. 
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MIAMI WINDOW ® 


iami Window Corporation of Panama, Box 923, Panama, R. P. 
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NOW! 


Have the Sales Advantage 
of a Quality Folding Door 
yet actually 
Cut Construction Costs! 


with 


HALLMAGER 


folding door 


Now you can be one of the hundreds 
of builders who spark house sales 
with folding doors—and actually cut 
your construction costs at the same time. 
With “Spacemaster,” by the makers 
of famous “Modernfold” doors, you 
save on initial cost, because 
“Spacemaster” usually costs less than 
wood doors and necessary extras... 
you save on preparation costs because 
you can eliminate trim and wood 
casing...you save on installation time, 
because “Spacemaster” goes up with 
8 screws in 10 minutes...and you save 
on labor costs, because you can elim- 
inate fitting, mortising, planing, sand- 
ing and painting. With “Spacemaster” 












| LETTERS continued 








the words “assistance in” before “the drafting 
of ‘forms of proposals and contracts”? If the 
Illinois code prevented the installation of 
plumbing by those who had not proved their 
qualifications, is that any more restrictive than 
a code denying plumbers the right to practice 
law, and are there not many cases in the prac- 
tice of law where “there is no suggestion that 
the protection of public health is enhanced”? 


JosepH WILLARD WELLs, A/A 
King & Wells 
Norfolk, Va. 


TALISMAN 


Sirs: 

I think your comparison of the Westerner 
and the Talisman is rather unfair, as the West- 
erner is 40 x 24 and the Talisman is 36 x 24’ 
The Westerner is not only 4 longer, but with 
the carshelter and storage, the FHA storage 
area requirements are taken out of the floor 
plan—an increase of floor area by some 17%. 
Obviously a floor area increase of this size 
affords much more flexibility and freedom in 
planning. 

One of the requirements given me in the 
development of the Talisman plan was pro- 
vision for kitchen-dining as far more important 
than dining in connection with the living area. 


grist 


ee 





eat Sea | Our designs for the Talisman have 14 win- 
ae dow units, and your published plan of the 


Westerner has 13. We were held down in 
check these SHCLMATER auariry features! : 


glass areas by the FHA requirements of 
weather conditions going to 30° below zero in 

8. Shallow metal track, covered when door 6. Vertical steel rods, two on each hinge, the Minnesota area. 
is closed, almost invisible when door is open. welded, not crimped. Likewise, part of the program given to me 
2. Quiet, “sure stop”’ slides. 7. Compression Springs at bottom of door to | established the roof pitch as 5-in-12, not 4-in- 
3. Balanced Hinge Construction, both top equalize fabric tension. | 12 which your article states. This again is re- 


and bottom for smooth operation. Sizes: Two heights; 6’ 6” and 6’ 8": Three | quired by the various regional FHA offices; 
maximum extension widths; 2’ 6”, 3’ 0” and . iii 
4’ 0”. Doors can be used as pairs. | 3-in-12 was urged by me. 





4. Vinyl-coated, heavy-textured fabric 


covering. Durable, fade resistant, easy to 
wash with soap and water. | The “narrow porch” was in reality in our 


5. More folds per opening for better appear- designs a covered area 6 x 12’ with terrace 
ance. | extending an additional 6’. 

Find out how you can spark sales with 

"Spacemaster.”’ See your building supply 

dealer or local "‘“Modernfold”’ distributor. 

Clip coupon for more information. 


SHLMUSTER “3 


NEW CASTLE PRODUCTS 
New Castle, Indiana 


Color: Popular “Decorator Gray,” that 
blends easily with any color scheme, 


I believe there is much to be discussed on 
the desirability of a third bedroom opening 
onto a living area. What does a family with 
three children do? Is one of the children’s 
bedrooms desirable opening onto the living 
area? Is this really good? 

I also question your statement that the West- 
4 erner has more “usable storage” than other 








CE ne ee cee ee aq . . . 
sents mete | New Castle Products | models. Certainly in the 40’ model with car- 
ere’s how easy it is to P. O. Box 560 . : 
mint diamemamnee”s Phe tig / | shelter storage there is obviously more than 
| Gentlemen: Give me full information on | in Talisman. But again back to my initial 
Step 1: Cut drilled track to opening | “Spacemaster” doors. | I “ith | h 
width. Mark and drill holes in header. | | empl cannot = with you that there 
Step 2: Slide track onto door. Lift into | OMB. ci casccervecescces Cee eeeereeeeeeeeeeesese | - a basis of near tain at all. They are two 
opening and insert screws. 1D TET PORT LETTS Uae | different things designed under totally differ- 
Step 3: Screw 4 spring-steel clips to | | ent conditions. 
: : . ’ AABTESS. .cocccccccccccccccccccccccccccccccccess 
jamb. Snap jamb post over clips. That's | | The Tali ° snly “ pe 
all. Average tested time for entire oper- i a ee sad oe, eee ee Te | oily co, et 
H pared to the initial models of Gunnison—if 


ation—11 minutes. 
nothing else, I believe that the Talisman broke 


(and I hope once and for all) the center bear. 


continued on p. 94 
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More Room... 
All Through the House 


the difference between success and failure 
of a modern housing development is often 
in the designer’s ability to make the most 
of limited space allotments. Architect 
Donald Kromer, Parma Heights, Ohio, 
uses ‘““Modernfold” doors on all interior 
openings to achieve an award-winning 
design for builders Maurice J. Fishman 
and Fred H. Kromer in their nationally 
acclaimed Ridgewood Park homes. View 
here is from the nursery of the Norman 
Shibley home looking into the hall. Note 
how “Modernfold” doors leave every 
inch of floor and wall space available 
for living. 


You’re sure to keep clients happy 
when you specify “Modernfold”— 
the original folding door. Why? 
Because no other folding door any- 
where equals ‘‘Modernfold”’ for 
quality of design. ..for quality and 
strength of materials. 

Your clients will like space-sav- 
ing “Modernfold” doors because 
they last longer, look better, oper- 
ate easier. You'll like specifying 
“Modernfold” — because the line is 
so complete. You can get exactly 
what you need in a “Modernfold” 
door for every closure or space 
division problem. 


Sold and Serviced Nationally 
NEW CASTLE PRODUCTS, NEW CASTLE, INDIANA 


In Canada: 
Modernfold Doors, 1315 Greene Avenue, Montreal 











Only “Modernfold” Doors 


have center-line design—the 
same number, same type, same 
size hinges...both top and 
bottom...on both sides of the 
track. 


Better Looking 


Fabric covering completely 
conceals all operating mech- 
anism—no cornice needed to 
hide track, trolleys and hinges. 





Your ideas come to life... for life 
with “MODERNFOLD” doors 





nger Lasting 
‘“Modernfold”’ doors have 
more steel hinges both at to 
and bottom; more steel in eac 
hinge; more vertical steel rods. 


YOU CAN'T GET MORE 'IN A FOLDING DOOR 






the doors that fold 


raked K-Taahael te, 


oS 0 62 His 


COPYRIGHTED NEW CASTLE PRODUCTS}1953 


like an accordion 


by NEW CASTLE 


New Castle Products 
P. O. Box 523 
New Castle, Indiana 


Gentlemen: 


poor eee 


Please send me full details on ““Modernfold” doors. 


WELL cau vian va nwawandanswuusaweew ds andsnacvaten asccedkoed 
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How San Antonio’s Busby the Builder... Sarwes 
ath 
went 


Stanford A. Busby, 
Busby the Builder, Inc. 
San Antonio, Texas 








1. Busby the Builder designs and builds fine homes like this. 
The deciding factor in the selection of materials that go into 
these homes is quality, not cost. Yet, when Stanford Busby 
selected Bildrite for a quality sheathing job (greater bracing 
strength, a tighter wall and especially insulation against heat 
gain) he cut his sheathing costs $73.15 per thousand as com- 
pared with wood. Pictures on this page show how. 





2. Eliminates building paper. Since Bildrite 
is waterproofed throughout with asphalt, there’s 
no need for felt. Bildrite protects against mois- 
ture, yet is highly permeable to allow vapor to 
escape from inner wall areas. 





ws as 


3. Reduces costly waste. Bildrite gives full 

coverage. No breakage loss. Practically elimi- 

nates cutting and matching waste. Here’s an 

example: The waste remaining after a recent 

6,000 sq. ft. sheathing job was placed in one 
INSULITE AND BILORITE ARE REG. T. M., U.S. PAT. OFF. wheelbarrow! 


Build and imsulate with double-duty | 








‘73 per M 
Bildrite Sheathing 

















< ege * ath 
‘eee 4 I, 4 
“ wt 


pts 
oO 58 et 5 
4. Bildrite goes up faster, easier. One car- 
penter can sheath 1,000 sq. ft. in 8 hours or less 
with Bildrite. Cuts application time as much as 
43% compared with wood. Has tremendous Write! See how you can save on your next job. Free 


bracing strength. 4’ Bildrite eliminates need literature includes Insulite’s cost-comparison folders 
with which you can easily figure your own dollar and cents 


for corner-bracin ‘7 ¥ ted)! a p. 
b g (F.H.A.accepted) savings. Actual ‘‘case histories’’ and product data 
show how. Write Insulite, Minneapolis 2, Minnesota. 


INSULITE DIVISION 


} Minnesota and Ontario Paper Company 
aa &/ Minneapolis 2, Minnesota 


Made of hardy Northern wood 














TROUBLE FREE! 





ORANGEBURG 


PIPE AND FITTINGS 


You can rely on Orangeburg 
for trouble-free root-proof pipe lines. 


Orangeburg is the modern non-metallic pipe—strong, 
tough, resilient. It resists the acids, alkalies, salts and 
oils found in soils and sewage waste. It withstands 
normal earth settlements and lasts indefinitely under- 
ground. 


The Taperweld® Joints are self-sealing. No cement 
or compound is required. Joints stay tight, sanitary. 


Builders, engineers, architects use Orangeburg root- 
proof pipe extensively for house to sewer or septic 
tank; for down spouts, storm drains; tight joint drain- 
age lines; potable water supply (non-pressure )— 
non-pressure outside uses. More than a hundred 
million feet in use prove its dependability. 


You save time and trouble installing Orangeburg 
root-proof pipe. The 8 foot lengths are easy to 
handle—the fittings, 4g and 4% Bends and Wyes, 
are made of Orangeburg material and are tooled for 
easy-to-assemble Taperweld Joints. 











ORANGEBURG 
PERFORATED PIPE 


Has many uses too! 





Use the Perforated for 
septic tank beds; founda- 
tion footing drains; 
draining wet spots in 
lawns, drive-in theatres, 
athletic fields, parking 
lots, airports. Joints are 
made with snap coup- 
lings that keep pipe in 
line and prevent silting. 
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ing wall which established the 12’-wide living 
room. The 15 x 16’ room of the Talisman in 
comparison I do call “open.” 


Henry HI, architect 
San Francisco 


¢ H&H’s apologies to Architect Hill for inaccura- 
cies in describing his Talisman design and for 


criticizing features beyond his control.—Ed. 


HOW BIG IS A NOOK? 
Sirs: 

If your readers read English the way I do, 
they will believe that you entertain uncharit- 
able views towards breakfast nooks as such 
(H&H, May ’53). 

Harotp HarToceEnsis 
Hartogensis Advertising Co. 
St. Louis 


¢ H&H stated that the housewife “wants more 
space ... given it, she will have a dining table in 
the kitchen, and not just an undersized, cramped 
breakfast nook. . . .” 

We wanted people to take a second look at 
postage-stamp eating surfaces jammed in odd 
corners, and ask themselves whether house buyers 
would really be using them with any comfort a 
month or two after they moved into their new 
home. This type of token eating space performs 
only one function: it permits use of the words 


“breakfast nook” in house-for-sale ads.—Ed. 


CORRECTIONS 
Sirs: 

House & Home for July 1953 apparently 
contains an error on p. 145 in the recommenda- 
tions concerning hot-water radiant panel heat 
for a slab. You state that the tube should be 
spaced not less than 12” o.c., whereas the 
better recommendation would be not more 
than 12” o.c. This apparently was an unin- 
tentional slip on “your part. 

R. L. MAHER 
Chase Brass & Copper Co. 
Waterbury, Conn. 


¢ For an even distribution of heat, using normal- 
ly hot water, Mr. Maher is correct that tubing 


is best spaced not more than 12” 0.c.—Ed. 


Sirs: 
I would appreciate your running a correc- 
tion of the architectural credit for the George 


Goodyear houses (H&H, July 53). As these 


ye 


were designed while I was in charge of the 
Charlotte office of William G. Lyles, Bissett, 
Carlisle and Wolff, the correct credit should 
be: William G. Lyles, Bissett, Carlisle and 
Wolff, architects and engineers, R. Emory 
Holroyd Jr., associate. 


Look for the name Orangeburg. 
Orangeburg is the pioneer—the 
leader—of this modern type of 
pipe. Specify it for trouble-free 
pipe lines. 

— . Send to Dept. HH93 for catalog 306 
—s ' R. Emory Hotroyp Jr., architect Ho 


ORANGEBURG MANUFACTURING CO., INC., ORANGEBURG, N. Y. Charlotte, N. C. i 
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Hobart revolving power 
wash and rinse hot air drying 











nclude... 


KitchenAid 


HOME DISHWASHER 


---in Your Plans 


All members of the family can see the advantages of a KitchenAid 
Automatic Home Dishwasher right away. Put it in the first kitchen 
plans—it takes foil out of the kitchen—the dull task of doing the dishes 
over and over and over. 

And “doing the dishes” in a KitchenAid is so easy with its front 
opening and front loading features. Slide out the two separately sliding 
racks and load the dishes without stretching or reaching way down 
inside the machine. The upper rack even adjusts to two positions for 
the tallest glasses, extra large plates, pots or pans. 

Then close and latch the door, press the switch, and let the exclusive 
Hobart revolving power wash and double power rinse and circulated 
electric hot air drying produce sparkling clean dishes, ready for the 
next meal! 


KitchenAid Home Dishwasher Division of 
The Hobart Manufacturing Co., Troy, Ohio 


They like these KitchenAid Features... 








two separate dish largest capacity 
— easiest installation 


circulated electric 


racks—easy loading 
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KitchenAid 


The Finest Made... by 


The World’s Largest Manufacturer of 
Food, Kitchen and Dishwashing Machines 


KitchenAid Home Dishwasher Division of 
The Hobart Manufacturing Co., Dept. KHH, Troy, Ohio 


C] Please send me free literature 


(] Please send me name of nearest distributor 
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TRANSFORM 
DEAD SPACE...INTO 





Speety FIR-TEX 


Insulating Boards and Tile 


Here is a versatile interior finish that lends itself ideally to the most exacting 
construction demands. Fir-Tex Insulating Boards and Tile go on fast, save 
time, labor, and cost. For designer, homeowner, and builder Fir-Tex pro- 
vides the lasting satisfaction of a job well done. Check these qualities and 
you'll agree —it pays to recommend Fir-Tex! 


e Light, easy to handle. e Covers large areas fast. ¢ Insulates as it builds; 
reduces noise, seals buildings against heat, cold, wind and dust. « Makes 
for clean, efficient application; leaves no mess. e Practically eliminates 
waste. « Termite-proof. 


Asphalt 
impregnated Sheathing 


Seals your home against 
heat, coid, wind, dust 
and noise. The large 
sheet type 25/32” thick 
is certified to comply 
with FHA Circular No. 
12. No corner bracing 
eequired. 


Backer Board 
Fir-Tex Backer Board 
eliminates the slow, 
time consuming job of 
undercourse shingling 
and building paper ap- 
plication, It adds insu- 
tation, cuts building 
costs, gives a smoother, 
neater appeorance, It 
odds beauty with uni- 
form, deep shadow 
lines, is asphalt im- 
pregnated. Certified 
in compliance with 
cequirements FHA 
UMI14. 





Fir-Tex Insulating Boards and 
Tile beautify as they finish, in- 
sulate as they build. For qual- 
ity construction at minimum 
cost and effort, urge the use 
of Fir-Tex. 


FIR-TEX 


Exclusive Sales Distributors 


DANT & RUSSELL, Inc, 
Portland, Oregon 











EVENTS 





Iluminating Engineering Society 1953 National 
Technical Conference at the Hotel Commodore, 
New York, Sept. 14-17. 


National Home Furnishings Show, Grand Central 
Palace, New York, Sept. 17-27. 


Pennsylvania Society of Architects’ annual conven- 
tion, Sept. 18-19 at Lancaster, Pa., as guests of 
the Central Pennsylvania Chapter AIA. Theme: 
“Research—and Things to Come”; expected par- 
ticipants in the program: Edmund Claxton, di- 
rector of research, Armstrong Cork Co.; Walter 
Taylor, AIA; Leonard Haeger, NAHB; William 
Scheick, BRAB. 


National Home Week—the week of Sept. 20-27 
has been set by NAHB. Among features will be 
the Trade Secrets House (H&H, Jan. °53) devel- 
oped by a committee of leading NAHB builders 
and architects, and an unprecedented number of 
air-conditioned houses. 


American Bankers Association’s 79th annual con- 
vention, Sept. 20-23, in Washington, D. C. 


Third International Congress of Architects at Lisbon, 
Portugal, Sept. 20-28. All architects are invited. 


San Francisco Home Show will feature display and 
sales of products and services Sept. 26-Oct. 4. 
For information address: San Francisco Home 
Show, 31 Geary St., Suite 200, San Francisco. 


National Electric Industries Show at the 69th Regi- 
ment Armory, New York, Sept. 29-Oct. 2. 


Porcelain Enamel Institute’s 22nd annual meeting 
at The Greenbrier, White Sulphur Springs, W. 
Va., Sept. 30-Oct. 2. 


New York State Association of Architects’ conven- 
tion, Oct. 8-10, Lake Placid Club, Lake Placid, 
NN. X. 


National Association of Home Builders’ fall confer- 
ence Oct. 8-15, New Orleans. (NAHB Executive 
Officers’ Council, at Biloxi, Miss., Oct. 6-7.) 


California Council of Architects’ convention Oct. 
14-17, Coronado Hotel, Coronado, San Diego. 


Pacific Coast Building Officials Conference’s annual 
meeting Oct. 20-23 at the Huntington Hotel, 
Pasadena. 


Prefabricated Homes Manufacturers Institute’s fall 
meeting, Oct. 25-27, at the Hotel Shamrock, 
Houston. 


American Gas Association’s annual convention Oct. 
26-29 at Kiel Auditorium, St. Louis. 


National Savings & Loan League’s fall conference, 
Nov. 8-11, Casablanca Hotel, Miami Beach. 


National Association of Real Estate Boards’ annual 
convention, Nov. 8-14, Statler and Biltmore Ho- 
tels, Los Angeles. 


Mortgage Bankers Association of America’s annual 
convention, Nov. 13-19 at Miami Beach. In con- 
junction, a home show conducted by companies 
offering services or manufactured products re- 
lated to building. 
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"VERSATILE CASEMENTS, CONTINUED 
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Wide Andersen Casements in an extra room designed by R. C. Quinlevan, Milwaukee 


College dormitory or cozy extra room... 
See how Andersen Casements can solve 
hundreds of fenestration problems 


IN ANY BUILDING designed for human residence, the 
occupants want the same things from their windows. They 
want beauty. They want weathertightness, ease of operation, 
good ventilation, easy cleaning and maintenance. In tens 
of thousands of homes, Andersen Casements have proved 
that they have all these virtues—and more! 


FOR ARCHITECT AND BUILDER Andersen Casements 
have their own special virtues. A wide selection of sizes and 
styles gives great design flexibility. They are economical to 
install. Their trouble-free performance is a blessing to any 
building professional! 





1IN » 1 
entennial Hall, University of Minnesota. C.H. Johnston, architects and engineers 


ae MorE THAN 1900 ANDERSEN CASEMENTS 
add beauty and comfort to this dormi- 
tory. And what could be more logical 
than to use a top residential window in 
dormitories, hotels, apartments, resorts 
and other large buildings that people 
live in? 


he oh 


COMPLETE WOOD WINDOW UNITS 
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When winter comes 
there’s real 


comfort in... 


COMPLETE WOOD WINDOW UNITS 


Norman Johnson, St. Paul, architect 


BITTER COLD stays outside where it be- 
longs. Warming sunshine and a picture of 
wintry beauty floods the room. There’s no 
time of the year when the extra quality of 
Andersen Casement Window Units is more 
appreciated than in winter. All year An- 
dersen Casements serve their owners well 
as windows, admitting fresh air, sunlight 
and a view. But especially in winter they 
serve also as a weathertight wall—a WIN- 
DOWALL that keeps a home comfortable 
and free from drafts. 


Gndersen 


BAYPORT + MINNESOTA 


VERSATILE CASEMENTS, continue pp 






































For any style... 


for any room... 


Casement Window Unit 





VERSATILE CASEMENTS 


there’s an Andersen 





TRADITIONAL BEAUTY of period decora- 
tion blends perfectly with the beauty of An- 
dersen Casement Window Units. Like all 
WINDOWALLS, Andersen Casements are made of 
wood. Beautiful wood ... warm to the touch 
and to the eye .. . wood which gives superior 
operation and weathertightness. Norman John- 
son, architect. 


ANDERSEN CASEMENTS ARE ONE OF THE FAMOUS 





COMPLETE WOOD WINDOW UNITS 


Andersen Casements are available in two sash widths and five 
heights, glazed with one light, horizontal lights and divided lights. 


They can be combined in multiple sash units and with fixed picture 
sash in an infinite variety of WINDOWALL designs. 


For details or other information see Sweet’s files, or write 


Andersen Corporation. Andersen WINDOWALLS are sold through 


millwork dealers. 


BAYPORT « MINNESOTA 


VENTILATION FOR THE WALL OF GLASS IS IMPOR- 
TANT! Here Architects Thorshov & Cerny, Inc., selected 
Andersen Casements, tops in ventilating windows, for an inter- 
esting—and effective—application in a hilltop Minnesota home. 


Ps Details show installation of mul- 

| lion Andersen Casement Window 

See i asa} d Unit number 4421 in a spectacular 

a Se ae glass wall. Structural steel supports 

roof. Fixed glass is 1” double insu- 
lating glass. 
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RIGHT HAND MULLION 
with structural steel 


load-bearing member. 





Sill 


THOSE IMPORTANT KITCHEN WINDOWS should be 
Andersen Casements. In this Long Island home by architects 
Mattern & York, the home owner can work at her counter while 
she enjoys a restful view. She can open her Andersen Casements 
easily at arm’s length. Sash open outward, away from work at 
sink or counter. For kitchens, or for any other room, Andersen 
Casements are the perfect window. 
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. .. of course, it’s electric! 


Now! a twin bonus for builders 
Famous Westinghouse Laundry Twins 
...available At New Low Prices 


Now you can add the proved “buy 
appeal” of a Westinghouse Laundromat® 
and Clothes Dryer to even the lowest 
priced home . . . because these famous 
laundry twins are now available in new 
models at attractive builder prices. 
The wew Laundromat and Clothes 
Dryer still give you Westinghouse qual- 
ity. The Laundromat, model LS-7, is 
completely automatic. Its cycle can be 
stopped, started, or repeated, by the 
flexible single-dial control. Its _pat- 
ented Agi-Tumble action washes regular 


loads and delicate fabrics thoroughly, 
gently, and safely. 

The Clothes Dryer, model DS-7, is 
full sized, and fully automatic, too! Its 
time control dial, together with direct 
air flow drying, offers faster drying for 
all types of clothes. 

There’s simply no comparison with 
any other low-priced laundry equip- 
ment. In every way, the Westinghouse 
Laundromat and Dryer are truly “Amer- 
ica’s Favorite Laundry Twins”. 


Ask us for full details. 


WESTINGHOUSE ELECTRIC CORPORATION 
Electric Appliance Division + Mansfield, Ohio 


Makers of Refrigerators, Home Freezers, Ranges, Laundromats, Dryers, 
Dishwashers, Water Heaters, Vent Fans and Food Waste Disposers. 


You CAN BE SURE...1F s Westinghouse 
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EXCLUSIVE SLANTING FRONT 
on each of the twins permits easy access into 
basket. Large door makes extremely handy 
loading and unloading platform. 


LARGE-SIZE LOADS 
Laundromat will wash up to 9 Ibs. of clothes, 
dry weight. Clothes Dryer will dry same load. 


DE LUXE MODELS FOR 
EXTRA APPEAL 

Model LB-6 Laundromat has 
extra convenience features, 
such as Weigh-to-Save Door 
and Water Saver. D-6 Clothes 
Dryer has 3-Way Dry Dial and 
Singing Signal. 

















Photos (except pp. 106-107) by Julius Shulman 



















































































Schutt’s custom houses often include elaborate grilles and tropical plants for pattern, privacy and to filter light 


Builders’ $16,950 house has rich relations 


It was designed for glamour and sales appeal by Hollywood’s Society architect 


Burton Schutt has probably planned dozens of homes for 
movie stars and movie magnates. In Los Angeles his name 
is a synonym for expensive, dramatic houses. 


Now he has designed an inexpensive dramatic house (opposite), 
which Builders Burke & Wyatt are selling for $16,950 to $17,500. 
Its handsome appearance and livable qualities show how much a 
smaller house can borrow from its rich relations. 

In designing these houses Schutt says: “I tried to offer the 

LOCATION: Palo Alto, Calif. same feeling of romance, the same warmth, the same glamour 
i f I try to give my custom clients. 

agate eglapecilal Meacneaanin How well he has succeeded is shown in the pictures in these 

BURTON A. SCHUTT, architect ten pages and on the cover. His builder houses have a style and 

PEGGY GALLOWAY, interior colors an elegance that is seldom offered at this price. Much of the 

ALLIED BUILDING CREDITS, financing sense of the theater which Schutt gives his stage-minded clients 

1,300 sq. ft. for $16,950 to $17,500 has been artfully transferred to these 1,300 sq. ft. houses. 

Contract Builders Burke & Wyatt of Los Angeles moved to 
Palo Alto to do their first tract. They bought land for 192 
houses right across the street from contemporary Builder Joe 
Eichler on the same theory that a new ten cent store moves into 
the same block with a well-established rival: each store helps bring 
the other new business. 

Burke & Wyatt have sold 35 houses in three months, are 
gearing production to sales. They have known the architect for 
years, have built a number of his large houses. They pay him 

Schutt’s builder houses have simpler grilles $130 per house and are delighted with their bargain. 

and native plants for pattern, privacy and H. G. Keller of Allied Building Credits, which buys the mort- 
light. Here they surround a patio with radi- gages, says: “The primary plus factor in financing this tract was 
ant heated slab floor which half the buyers paid our conviction that its excellent architectural design would appeal 
$750 to have enclosed, glass doors moved, to a class of buyers who would constitute solid and stable mortgage 


cork put onthe floor, side walls paneled. risks. Sales experience has borne this out.” 
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BUILDERS’ HOUSE WITH RICH RELATIONS 





Schutt custom designs are marked by long vistas seen through Oriental sliding screens. Overscaled room adds to spaciousness 


High ceilings, windows and doors give luxurious space flow 





Builder houses have long view from living room through planting 


area into bedroom beyond. Open latticed roof and high windows 


give typical Schutt feeling of height and space. 


From the $100,000-and-up houses he designs for Hollywood’s big- 


income families, Burton Schutt adapted these ideas for Burke & 
Wyatt: 


To create privacy and a custom-house look: 


A planting court cut into the rear wall, vine-covered trellises 
over and around a patio, use of lush plants. 


To create good living for families: 


> Radiant-heated floors and patio, rear living room, sliding doors 
for comfortable indoor-outdoor living. 

> Privacy from street and neighbors by use of patterned open 
screens that don’t cut off view from inside; use of solid fences 
where practical. 

> An oversized kitchen that seems almost as large as the living 
area because it is wide open to living-dining area and also to 
an adjoining utility room. 

> Two bathrooms that have the abundant counter and _storage- 


space characteristic of the entire house. 


To make the house seem larger than its 1,300 sq. ft.: 

> High ceilings uninterrupted by door framing in the living- 
working areas. 

> Continuous floor-to-ceiling windows at the rear. 

> Some interior partitions that do not go to ceiling. 


> An open plan, combined with large glass areas, for a dramatic 
sense of space and long vistas inside, outside. 
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Builder houses with high, beamed ceilings, large glass 
areas, distant views have an air of elegance seldom found 
in their price class. Sales assets are smart colors, cork 
floors, Philippine mahogany walls, fireplace, and an over-all 


feeling of spaciousness and good living. 
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Landscaped terrace gives attractive outlook from dining 
area. Plan, lejt, is best seller because living room terrace 
is already half enclosed, master bedroom has glass wall to 
planting bay, larger kitchen seems even larger because it 


is wide open to living room, adjoins open laundry room, 








BUILDERS’ HOUSE W.TH RICH RELATIONS 








in his custom houses, Schutt shows his love for tropical plants, always uses them to create lush surroundings and to embellish architecture 


Trellised patios give dramatic shadow patterns to Schutt houses 


Ever since he practiced architecture in the Hawaiian Islands 
Burton Schutt has loved tropical plants. A lush use of plants 
both outside and inside his houses is as much of a Schutt trade- 
mark as his smartly tailored designs. So to give the Burke & 
Wyatt display models an expensive, lived-in look, Schutt designed 
planting areas that help to lift these $17,000 houses far above 
their price class. 

Burke & Wyatt do not provide buyers with this landscaping. 
From the three display houses buyers can see how professionals 








do the job, can make their own variations or get local nurseries 
to put in landscaping for about $850. Thus far, nearly half the 
buyers have said they want the entire landscape package. 





Builders in colder parts of the country can utilize this same 
kind of sales appeal by using local plants and shrubs that stay 
green the entire year. Burke & Wyatt are among the growing 
list of California builders who realize that they are throwing 
away sales if they do not show potential customers how to land- 
scape a house. They have learned that buyers no more expect 
to get all the planting around a model house than they expect 
os Sais Opt Tacit bode alleen to have the furnishings included in the sales price. To be effec- 
shaitalinds tis. -ihiadhabrimiais ideil™ duit Selitaaaaes tive, they concluded, landscaping must be done by professionals. 


diving similar to that of Schutt’s custom houses. 


—_—___—_> 


Builders’ display houses attracted enthusiastic 
comment because of landscaping like this which 


could also be approximated in colder climates. 
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In custom houses light, well-planned kitchens and large bathrooms that do not look like bathrooms are a Burton Schutt trademark 


Opulence of custom kitchens and baths is also designed into builders’ house 


Builders’ kitchen with storage cabinets under windows and 
open utility room (at rear) has enormous sales appeal. 


Dishwasher, disposal, exhaust fan, double sink are included. 


Two baths are feature of each house. Large mirror replaces 
the usual medicine cabinet. with storage in wall cabinets 


left, and in drawers under well-planned counter space, 
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Scored redwood siding, same as used on luxury houses. gives rich appearance 


‘Even a small house can have elegance,”’ says this architect 


Rear elevation, below, has strong fascia line that makes house seem wider and lower 
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BUILDERS’ HOUSE WITH RICH RELATIONS 





Deliveries, made close to slab, are never more than a few 





Framing panels are made on site next to cutting tables, First panel 
hundred yards. Builders say this system is 15 to 20% more 


is precisely made to serve as a pattern for others assembled on top 


of it. One model has 28 panels, all laid out on this open-air line. efficient than making panels on each individual slab. A 


How they build and sell their houses 
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Joe Kichler several years. He says a salesman must believe in 
contemporary design, live in such a house so he knows its bene- 
fits. and above all he must never apologize for it. The sales job is 
to show people they can live better here, with less work, less fur- 


Yo (o'er. 8" me ' ; 
: . niture, cleaning, painting and maintenance and with a lot more 
ieee sirnweRaeet~< “= comfort. To prove these claims a builder must start with a well- 
if furnished model, as people cannot understand contemporary de- 
i | sign unless they see how well the furniture fits. 
| | Burke & Wyatt use more direct mail for the size of the project 
a than almost any other builder, Each month they send 10,000 
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letters to carefully selected lists. 

On Sundays they use large ads in San Francisco and suburban 
newspapers promoling contemporary houses and their location. 
Three model homes are open daily, with a saleswoman in attend- 
ance. Basis of sales methods is market research. San Jule be- 
lieves a builder must know the market potentials, what price 
house will sell, what people want. Their over-all best sales appeal 


ee 7: has proved to be good design. 
mcvarere: z 9 Mite Construction facts. Accompanying photographs show the fram- 
racer aut O tennewiled Je caneort "| ing panels and the post-and-beam construction, No side sheathing 
| pel peabene:  b | ; is used. Interiors are Philippine mahogany plywood. 
y |: Man-hours for carpentry and labor total 482: panel assembly 
SCOl@, Lanna nee 1! 31. panel erection 36, roof framing 62, roof sheathing 52, fascia 
5 renee 8} and lattices 34, exterior siding 75, windows and jambs 50, inte- 





Top plan was less popular than plan on p. 105. It lacked 


planting inset, had “ironing board” eating counter, now 


eliminated, Storage room of lower plan has now been 


opened to kitchen, and kitchen is more open to dining 


area. Terrace at rear is less popular than in corner. 


rior paneling 50, trim 16, doors 20, hardware 16, setting storage 
cabinets 40. Carpentry labor, originally $1,400, is now $1.100 
and will soon be $1.000. Lumber costs run $1,400 to $1.800. 

Purchasing is for 450 houses as the builders also have a Las 
Vegas project. Scored redwood costs 6¢ per sq. ft. more than 
stucco, or about $65 more than if same size house were stuccoed. 
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Massive beam is spiked into place. Horizontal 





Interior partitions are propped up first, become anchors for 4” x 4” 
posts and outside panels. On typical house builders use 31 man-hours 2 x 4's in panels are 30” apart for interiors 


to make panels, 36 more to set up posts, partitions, exterior panels. or for stucco exteriors, 24” for wood siding. 











Over heavy ceiling beams are nailed 2” x 6" T&G redwood planks, Most popular siding is redwood: 1” x 4", 
slightly V-shaped on lower side for improved appearance. On top is 1” x 6", 1" x 8”, scored in mill according to 
insulation, built-up dolomite roof. special Schutt design which minimizes joints. 


Photos: (below) Rondal Partridge; 
(others) H&H staff photographer 


is cmenoy 


ball 





Storage wall in one model separates kitchen from Sliding glass doors with wood top and bottom, aluminum 
living room, has sliding doors on each side. House sides and frame, builders say are about half price. A 


has far more than average storage space. south California firm makes them. See details at right. 

















President Eisenhower on the tightrope— 


Where does that leave the homebuilding industry? 


Can President Eisenhower halt inflation without starting a major depression? 


That is the $64 billion question—the question which may ultimately decide the 
success of his administration at home and abroad. 

It may be easy enough to keep a boom humming while prices are going up. It 
may be easy enough to stop inflation by cutting off credit. But maintaining prosperily 
and stopping inflation at one and the same time is a tightrope balancing act of almost 
unbelievable difficulty. A crash can come almost without warning, as Herbert Hoover 
and millions of other Americans learned Oct. 24, 1929. And once _ prosperity 
collapses all the President’s horses and all of his men may have trouble putting it 
together again, as Franklin Roosevelt and 7 million unemployed learned in the long 
hard years from 1933 to 1939, 

Everyone should be holding his breath and praying for the President’s success on 
this tightrope. Everyone should be cheering the skill he is showing, despite a few 
miscalculations and some perilous stumbles. Everyone should be willing and glad to 
make sacrifices to help him succeed. Inflation should have been stopped long ago, 
before it wiped out half the fixed savings of the people. But we might as well recog- 
nize here and now that if President Eisenhower does succeed in keeping prosperity 
safely balanced on credit reform he will have achieved a miracle that has seldom if 
ever been performed. 

At such a time the homebuilders would be ill-advised indeed to put pressure on 
the government for special favors that might upset the difficult balance he is trying to 
achieve. Homebuilding prosperity could hardly survive national prosperity for a day. 

But at such a time the President in his turn would be ill-advised indeed if he 


fails to give careful thought and attention to the problems of homebuilding, which 
the industry whose _pros- 





is perhaps the most dynamic of all America’s industries 
perity sparks the prosperity of well over half of all the other consumer durable indus- 
tries, an industry whose prosperity may be even more essential than farm prosperity 
to the economic health of the country. 

The dramatic rise of the new homebuilding industry was perhaps the biggest 
single factor in Truman prosperity. Its collapse could be the biggest single factor in 
an Eisenhower depression. 

The homebuilding industry cannot get along without far better understanding and 
support from the new administration. But the administration, in its turn, needs the 


understanding and support of the homebuilding industry far more than it realizes. 


The homebuilders should understand that: 


1. America’s economy is expanding so fast that credit demand is greater 
than savings can supply without some resort to inflation, so credit control is sure to 


squeeze somebody. 
2. A tight money market is almost bound to affect homebuilding 


more seriously than any other industry, because homebuilding requires so 
much more long-term credit—more new long-term money, in fact, than all city and 
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state bond issues together plus all corporate bond issues. 


There is nothing inflationary about homebuilding as 
such—quite the contrary. But nothing could be much more 
inflationary than the fiscal policies under which home- 
building was financed from the end of the war through 
February 1951—policies which encouraged big investors 
to buy VA and FHA loans with money raised by selling 
their government bonds to the Federal Reserve, which 
could pay for them only with printing-press money. 

The homebuilders’ basic financing proklem is that since 
the Reserve called a halt to this practice they have found 
no new source for their tremendous volume of financing. 
There is still no assurance that the new 414% interest rate 


will produce all the money they want and need. 

With today’s discounts, VA and FHA mortgages already 
offer a yield close to 5%, making the spread between gov- 
ernment bonds and government-guaranteed mortgages wid- 
er than ever. If the 414% rate fails with these discounts,” 


will a still higher rate just force other borrowers to raise 


their bids? And how much higher can the interest cost of 
a VA or FHA loan go without seriously affecting sales? 

As long as the gap between supply and demand for sav- 
ings continues wide, the homebuilders will continue to 
have financing troubles. Perhaps their best hope lies in 
the encouraging evidence that the new sound money poli- 
cies are stimulating a big increase in savings. 


3. The mortgage money pinch will get tighter 
as down payments are reduced and repay- 
ments are slowed down. The first of these changes 
will call for more mortgage money. The second will cut into 
and perhaps cut off one of the most important and (e- 
the run-off 





pendable money sources for new mortgages 
of existing home loans. Last year’s $12 billion run-off 
topped the refinancing of existing homes by only $1 
billion. With down payments cut and amortization length- 
ened, the run-off may soon cease to play any part at all 


on balance in the financing of new construction. 


The President in his turn should understand that: 


1. The homebuilders dependent on FHA and 
VA mortgage financing are taking by far the 
heaviest rap for the government’s stiffer mone- 
tary policy 

This is not because the credit reformers planned it that 
way. It is only because homebuilders are caught in the 
middle between the higher rates required by the new 
fiscal policies and the rigid interest rates prescribed by 
VA and FHA. 

Installment-plan credit pays close to 9% interest, so 
installment-plan credit is getting more money than ever— 
some $6 million more last year than the previous peak. 
Corporate bond interest has gone up a point, so corporate 
financing is breaking all records. Conventional mortgage 
interest has risen to 5% and 6%0, so more money than 
ever is going into conventional mortgages. But the ceil- 
ing on VA and FHA mortgage interest has made the FHA 
and VA builders low men on the totem pole.. Alone in 
the whole economy, they have not been allowed to meet 
the market, so they are taking almost the whole cutback 
from tighter money. 


2. Nothing less than 1 million new homes a 
year will permit any progress at all in raising the Ameri- 
can standard of housing, which has lagged far behind the 


* Big investors do not like to rely on big discounts to get satisfactory yields, 
for this reason: their accounting practice is to enter purchases at par, and 
this leaves them open to embarrassing questions if the gap between par 
and the purchase price is large. 
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rest of the American standard of living. For 30 years 
now blight has been marching across our cities faster than 
we could build new houses to replace those falling into 
decay. 

We need at least 700,000 new units a year just to keep 
up with new family formation. We need at least 300,000 
more to start replacing the 3,000,000 existing homes no 
longer fit for human habitation and then to keep on replac- 
ing the rest of our 44 million existing homes over a 130- 
year cycle. We need at least 200,000 new units a year to 


¢, which is the principal 


make any dent in the overcrowding, 


cause of slums. 


In every industry there are strong forces working to cut 
production in order to keep prices and profit margins high; 
in homebuilding these forces are reinforced by strong in- 
terests working to sustain the price level of existing houses. 
Such a cutback of homebuilding would play right into the 
hands of the political left, which has long argued the need 
of a vast public housing program on the plea that private 
enterprise will build only the housing on which easy profits 
can be made. In the long run homebuilding, like every 
other industry, will serve its own interests best by serving 
the interests of its market. 


Good housing is not a political crop whose production 
must be kept up in the face of surplus just to keep the 
producers prosperous. Quite the opposite. America still 
lacks good housing for nearly a third of the people. 
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3. VA and FHA loans are far more essential 
to homebui'ding than over-all figures reveal. 


It is true that these mortgages constitute only 1/3 of the 
total, but they have been financing nearly half of all new 
construction, 72% of all new construction in the mass mar- 
ket between $6,000 and $12,000, and 80% of all rental 


housing. 


The savings and loan societies and other conventional 
lenders perform a very important function in refinancing 
existing houses and in financing new houses for indi- 
viduals, particularly in the higher price brackets, but 
they play only a minor part in financing volume building. 
It is most unfortunate that the present crisis is being con- 
fused by jealousies within the industry and jockeying for 


short-term competitive advantage. 


The VA and FHA builders are, in the main, the most 
progressive element in homebuilding—the merchant build- 
ers who serve the mass market. These are the men who, 
at long last, have been bringing the economies and efli- 


ciencies of assembly-line production to the housing field. 


4. The VA and FHA money shortage has hit 
the volume builders at a particularly difficult 
time, just when the end of the war-born housing shortage 
and the drop in family formation was ending the sellers’ 
market and making them adjust all their operations to a 
buyers’ market. In this transition period, the end of in- 
flation by itself would be a sufficient added difficulty, for 
it is making buyers much more critical than they were 


when prices were going up and up. 


5. The dangers against which the home- 
builders have warned have not been escaped, 
they were only postponed; and the fact and manner of their 


postponement make the present situation all the harder. 


For two years the Truman Administration hid from the 
realities of the VA and FHA mortgage crisis it had pre- 
cipitated by two escapisms: 
>The government itself used Treasury funds to take 
more than $1 billion worth of unmarketable FHA and VA 
mortgages off the market at a fictitious par value through 
FNMA. This is one big reason why FNMA does not have 
adequate funds now to perform its proper function of 


maintaining an orderly market. 


> Builders put off the day of reckoning on nearly $1 bil- 
lion more by warehousing with commercial banks. As a 
result, this hangover of 1952 financing is now competing 
against new construction for funds. In many cases it is 


hot money competing at desperation prices. 


6. The market for VA and FHA loans is now 
so disorganized that nobody can be sure yet where the 
bottom is or how many months it will take to restore order. 

Not until then can anyone tell for sure whether the new 





FHA and VA interest rates will be adequate or whether 
still higher rates will be necessary. This uncertainty will, 
in itself, be a continuing cause of future uncertainty, mak- 
ing it all the more difficult to attract money for VA and 
FHA loans. This confusion will probably continue as long 
as the government leaves so much in doubt as to its inten- 
tions on inflation vs. deflation and the future general level 
of all interest rates. 

Meanwhile the government has not helped matters by its 
abortive crackdown on warehousing last spring, by keeping 
FNMA almost out of the market all summer, or by setting 
such one-sided terms for the FNMA one-for-one deal. 


7. The irresponsible talk in Congress about 
liquidating the $2,500,000,000 FNMA portfolio 
at a time like this is little short of fantastic, and it is still 
more fantastic that the director of the budget should abet 
such nonsense. Would Congress choose a big break in 
the price of wheat as the time to unload the government’s 


wheat holdings to help balance the budget? 


8. Many lenders are taking advantage of all 
this market distress to get a government guarantee to which 
they are not entitled-—a government guarantee on what are 
in effect litthe more than conventional mortgages. This 
nullifies the veterans’ loan program, which seeks to help 


veterans buy houses with minimum down payments. 


9. Homebuilding is not a subsidized industry 
and does not want to be a subsidized industry. The indus- 
try as we know it today was indeed very largely created 
by the advance commitments and volume financing made 
possible by FHA and VA, but for over eight years the total 
cost to the government for creating this tremendous in- 
dustry was less than it spent to support a single year’s 
crop of peanuts. In fact, FHA has yet to cost the Treasury 
a dime. FHA is not a subsidy system. It is a cooperative 
insurance system designed to make lower down payments 
safe and lower interest rates attractive by spreading the 
risk and letting savings flow freely across state boundaries. 
The theory of VA is roughly the same, except that the 
government absorbs the insurance cost as part of its pro- 
gram to help the veteran. 

If FHA is a cooperative insurance system it should 
stop writing its policies as if the risk on good houses is 


greater than the risk on inferior houses. 


10. Low down payments are essential to 
homebuilding progress and higher housing 
standards, because: 

> Volume building, with all its promise of lower costs 
and better values is impossible without volume selling. 
> Volume selling of houses, like volume selling of 
everything else, is possible only with easy financing. 


Bankers who sigh for the good old days of the 60% 
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morigage are just showing how little they know about 
housing and how little qualified they are to influence the 
nation’s mortgage policies. It was precisely those high 
down payments that kept homebuilding such a backward 
industry and denied homebuilding a chance to put its 
operation on a volume basis and so, at long last, to enter the 
industrial revolution. The high down payments required 
before the coming of FHA and VA were one of the biggest 
reasons why the American standard of housing lagged so 
far below the American standard of living. 

Now there are two big new reasons why low down pay- 
ments are more important than ever: 

1. High taxes make it hard for renters in any income 
bracket to save enough for a substantial down payment. 

2. Rent control has scared investors out of rental hous- 
ing, so millions of families who would normally rent are 
compelled to buy. Home ownership with low FHA and 
VA down payments is, in fact, “a new type of tenancy.” 
developed quite by accident. Experience has shown it to 
be better than conventional tenancy, for it combines the 
flexibility of renting with the pride and better upkeep of 
owning. It is well suited to the needs of a mobile popu- 
lation with as many as 36 million people moving from 


one home to another every year. 


Here is one mortgage banker’s estimate 
of what the FHA-VA crisis is doing 


to the homebuilders: 
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11. Low monthly payments are almost as 
important to progressive homebuilding as low 
down payments, but this importance of low monthly 
installments is partly a legal fiction created by the FHA 
eligibility procedures for screening borrowers. This last 
is a hangover from New Deal paternalism, which should 
be carefully studied. 

The administration is committed to a policy of en- 
couraging savings, and one of the very best means of 
regular monthly savings is through mortgage amortization 
payments. Yet the present eligibility procedure is such 
that any increase in savings required to buy a home makes 
thousands of purchasers ineligible to buy. 

Easier credit is not the only way to stimulate sales— 
far from it. But as long as FHA rules millions of pros- 
pects out of the market for every $5 increase in monthly 
amortization, the homebuilders will be forced to give 
slower amortization top priority in their program. 

12. Now that the housing shortage is over, 
no good can come from VA and FHA continuing to pres- 
sure builders to build houses too cheap or too small. Too 
many such houses have already been built. 

Good housing for low-income families can be provided 
much faster and cheaper by modernizing and rehabilitating 
existing homes than by new construction. 

From now on the social purposes of housing can best be 
served by encouraging better standards for homes both 
new and old. 

FHA was created at the depth of the depression, when 
one of the great government objectives was to create jobs. 
That explains why FHA soon began to favor new con- 
FHA had its 
«reat expansion during a period of critical shortage under 
a Fair Deal administration. That explains why FHA in- 


struction and neglected existing housing. 


surance policies and FHA appraisal methods were dis- 
torted to favor minimum houses for low-income groups. 

Whatever their original justification, these discrimina- 
tions are no longer warranted. To meet today’s needs: 

l. The FHA mortgage pattern should be modified at 
once to end the uneconomic discrimination against middle- 
income housing. There is no reason why the down pay- 
ment on a $12,000 house should be nearly seven times 
the down payment on a $7,000 house. Too many too small 
houses have already been built, and any more would be a 
poor mortgage insurance risk compared with better houses. 

2. FHA and VA appraisal practices should be cor- 
rected at once to end their discrimination against better 
architecture and higher-than-minimum standards of room 
size, construction, materials, equipment and site planning. 

3. FHA should recognize that improving the 44 mil- 
lion existing homes is at least as important and as sound 
economically as building new houses. It should under- 
take to insure mortgages on existing homes modernized 
to meet today’s standards on approximately the same terms 


as mortgages on new construction. 
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Cool and contemporary in New Orleans 


CURTIS & DAVIS, architects 

FRED C. LOUCKS, builder-developer 

TEXAS LAND PLANNING INSTITUTE, land planner 
WILFRED G. GEHR, financing 


New Orleans’ Delta country is low-lying, but only in topography: 
summer temperatures often hit a sopping-wet 102°. It is long on 
traditional houses, short on contemporary design. Its high land costs 
(choice city building sites have sold for as high as $25,000) force 
even expensive homes onto small lots. But this summer, New Orleans 
home buyers are getting their first look at modern design combined 
with effective climate control: a new 23-house subdivision called 
“Laux Manor.” 

Architects Curtis & Davis, in their first venture into a production house, 
gave the builder a fresh—but not radical—plan, unified under a generous 
sweep of roof, so cleverly varied that no two of the 23 houses are alike. As 
bonuses, buyers get outdoor living and an openness that shades into privacy 
where needed, planning for efficient air conditioning, and a topnotch over-all 
community appearance, 

Luxury prices ($23.500 to $27,500, including $3,500 lots only 60’ to 85’ 
wide) and walloping down payments ($7,500 to $11,500) preclude Levitt- 
size sales figures, but Builder Fred C. Loucks feels confident that sales will 
closely follow the building schedule (the first four completed are sold; six 
others are under construction). Both builder and architect were pleased with 
the often-voiced public reaction: “It’s about time.” Next project of the team: 
a tract of contemporary houses in the $15,000 to $18,000 bracket. 
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Living terrace is shielded from street by an extension of 
the house’s concrete-block front wall: openings admit 
welcome breezes. Plan and pictures here are of house “A,” 


which fits narrow (60') lots by turning short side to street. 


A solid wall, high gable window in living room, below, as- 
sures privacy from the street. Sloping ceiling and _ glass 
under eaves lend light and space to interior. Closet creates 


a small entry hall: glass wall opens to terrace at right. 


Photos: Frank Lotz Miller 
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Spacious living areas result from open floor plan; 


green-tinted ceilings are cool, restful in a hot climate. 


Floors are of concrete squares, colored and polished. 


EOE CR che” LEOLEEL LN: 


Entrance patio doubles as a shaded spot for relaxa- 
tion, If necessary, it could be converted into a third 


bedroom, as in plan type “A” on preceding page. 
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COOL AND CONTEMPORARY 











One corner of the living room can be opened to the 


cee a 


entrance patio through big sliding glass doors, The 


Planned for open living 


hall ceiling is furred down to accommodate a run of 





air-conditioning ductwork above. 
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- House type ‘‘B’’ is essentially the same as type “A 
i. ; with broad side turned toward street, entrance 


patio taking the place of the third bedroom, differ- 





CARPORT | © LIVING ent locations for carport and living terrace. 
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Only high windows face street in “B” house, help 
keep interior private and make the long, unifying 


roof line seem to hang above the rest of the structure. 
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Storage walls are economically prebuilt in shop, set 
into place after interiors are finished. This saves 
cutting wallboard and flooring to fit each room, 


Arrow indicates where storage wall will be installed. 
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air-cooled condenser 


Central location of air-conditioning unit keeps runs 


Planned for air conditioning 


Stifling New Orleans summers are tamed by 2 hp cooling units, which furnish cooled condenser, located under eaves for efficiency. 


at minimum length. Refrigerant is circulated to air- 


air conditioning for the 1.350-1,500 sq. ft. of enclosed area at a cost of $1.500 Unit is standard, not optional, equipment. 
per house (included in purchase price). Cool air is circulated from central 
utility closets, while air-cooled condensers are mounted under the shade of the 
eaves on the kitchen side (see photo above, and “How to save water in home 
air conditioning,” p. 150). For efficient cooling, there are six special design 
features in the houses. 

> White marble-chip roofs bounce off sun’s direct rays. 

> 3’-6" overhangs protect glass areas from sunlight. 

> Two-layer reflective foil insulates ceilings. 

> Slab floor stores cold against the heat of afternoons. 

> Simple duct system is straight run in the hall ceiling (sketch above). 

> Trees, carefully saved during construction, throw shade on roofs. 

Cost of operating the air-conditioning units is running from $15 to $20 per 


month, or about $150 per season. 
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One basic plan makes 23 different houses, oriented é 


= for maximum privacy. on small (60' x 100’) lots. Quiet 
Planned as a community 


cul-de-sac has island for easy turn-around. Country 


‘ 
look was gained by saving trees, omitting sidewalks. | 
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Why don’t today’s houses 


use more lumber? 


Why do the 1,100,000 new houses of 1953 use less wood than the 


396,000 new houses of 1916? 
And what can the lumber mills, lumber fabricators and lumber dealers 
do to win back a larger share of the new house dollar? 


For almost every use in the house wood can offer some definite advantages to answer 
the advantages offered by its new competitors. Then why has wood lost 90% of the 
roofing market, 25% of the finished flooring market, 30% of tke window-frame 
market for new houses? Now aluminum and asbestos are readying their bid for the 
siding market; steel is challenging for the door and door-frame market; and soon steel 


will make its play for the framing—the most important lumber market of all. 


Can lumber live on modernization? 
For a time lumber may continue to prosper on maintenance and modernization. But 
how long can lumber keep these old house markets if it lets other materials capture 
more and more of the new house? Modernization means making old houses look like 


so modernization will soon demand the same materials the new houses 





the new ones 
use. And ten years after a new material gets a foothold in the new house, it will almost 


automatically capture the same proportion of the replacement market for maintenance 


and repairs. 


Have lumber prices fluctuated too much? 
Perhaps one reason wood has lost some of its old markets is that the price of some 
wood products has whipsawed up and down too widely. Another reason might be: 
the cost of wood has risen more than the price of other building materials. Compared 
with 1926, the lumber price index is up 252%, the general building material index 
up only 127%. But even today the price of wood products is strongly competitive. 

So a more important reason might be some lumbermen’s hesitation and delay 
in adapting their products and their pricing to the revolutionary changes the past 
20 years have brought to homebuilding—the revolutionary change implicit in the 
new architecture, the revolutionary change explicit in the new assembly-line erection 
system and the rise of the merchant builder. 

Thirty years ago almost every house was built almost entirely of wood. Wood 
dominated the house as the lumber dealers dominated the small and usually credit- 
hungry builders who then erected most houses. In such a situation, the lumbermen 
had very little to gain and everything to lose from change—so some slowness in adjust- 
ing themselves to new conditions was only natural, human, understandable. 

Has it also been costly? Too costly to continue? More specifically: 
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Should not lumber join with new forces? 


1. Many fabricators and many dealers are already adjusting their prices and their 
service charges to the needs of the merchant builders who now erect 77% of all the 
professionally built houses in America. Has the time come when all fabricators and 
all dealers would find it profitable to follow suit? 

The builders in their turn should realize that the dealer can save them real money 
by warehousing and scheduled deliveries. and they should find it much more profitable 
to work with and through the local dealer if his price structure gave them a break 
in relation to the service required, the quantities involved, and the credit asked. 

2. Has the time come when the lumber industry must redouble its efforts to fit all its 
products to the changing requirements of a new architecture and a new assembly-line 
erection method whose No. 1 objective is to minimize the amount of costly handicraft 


labor required on the site? 


Many leaders among the lumbermen think that time has come. To that end, for 
example, many fabricators have already re-engineered their product. And through 
the Lumber Dealers’ Research Council and the National Retail Lumber Dealers’ Engi- 
neered House program, lumber distributors have been making a notable contribution 


to the development of new and better ways to use wood in tomorrow's house. 


But how widespread is this acceptance of change? 


How many lumber fabricators and how many lumber dealers are studying the new 
architecture to find new markets to replace the old markets they are losing? 


Specifically, how many of all our own subscribers among the lumbermen realize 





that the new type of house shown in our pages—the new type of house that more 
and more Americans are learning to expect—is at least as important to them as to 
any architect, builder or mortgage-lender subscriber? How many realize that their 
own business future is being remade for them by the new design features shown by 
these houses? 

More specifically, how many of our lumbermen readers studied the forecast of 
tomorrow's house outlined by the nation’s leading architects, homebuilders, mort- 
gage lenders and lumber dealers at the House & Home Round Table last spring— 
studied it paragraph by paragraph looking for new markets for their products? Is any 
lumber manufacturer promoting the wide roof overhangs the Round Table sponsored- 
wide overhangs that could use a quarter of a billion more board feet of lumber a year? 
Is any lumber dealer cultivating the new market for lumber offered by the new trend 
to 100% built-in furniture forecast by the Round Table? What about storage walls? 


What about fences? What about wood paneling? 


Is lumber exploiting new standards? 
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How many manufacturers and dealers have recognized how deeply their own business 
will be affected by the standard dimensions for builders’ houses jointly sponsored by 
the AIA and the NAHB—the standard 8’ plus ceiling height, the standard door height 
and widths, the standard bathroom dimensions, etc? Is any manufacturer prefabri- 
cating the standard stairs made possible for the first time by the new standard floor- 
to-floor heights? 

With this issue House & Home is starting a new series of articles spelling out 
for the lumber industry and its customers the significance of some of the new trends 


and just what they mean to the market for wood products in the home. 


The first study deals with millwork. 
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For the past 2 months, HOUSE & HOME editors 
have gone through hundreds of window and door 
details designed by leading US architects, found 
their details remarkably alike—even though their 
houses were as different as apples and bananas. 

On p. 132 you will find half a dozen ‘‘common 
denominator”’ profiles which we think represent the 
consensus of opinion among the vast majority of 
modern US house architects. 

We would like you to ask yourself two questions: 

1. Would | use these profiles if | could buy them 
cheaply from my local dealer? 

2. What don’t I like about the H&H details? 

Then let us know—right away. 

As soon as we have your comments, we will try 
to develop and publish a line of stock millwork pro- 
files that most architects and builders in the US 
would use if they were available cheaply. 

And we will then try to persuade the lumber 
mills to produce those profiles, and the lumber deal- 
ers to stock them. 

if this program succeeds, no US architect will 
have to think of detailing his windows and doors 
any more than he would think of detailing his 
kitchen stove. He would have his design work 
reduced—and his building costs might drop by as 
much as $1,000 for every $20,000 house. 

So will you, please, take a good look at these 
ten pages, and let us know how you feel about 


our proposals? 








Aren’t these logs headed | 


why do modern houses cost so much? Well, one reason is 


the cost of modern millwork 





It’s three or four times too high 


That’s a lot of money considering that a very glassy modern 
house uses around five times as much window-and-door 
framing millwork as a traditional house. And considering, 
too, that between 4 and 10% of the cost of these glassy 


modern houses now goes into window and door frames. 


Why is modern millwork so expensive? 
The answer is that it’s all “special.”” Nobody mass-pro- 


duces it and no lumber dealer stocks it. 


And whose fault is that? 

Frankly, it’s the fault of builders and architects who have 
never got together on just exactly what type of modern 
window and door frames they'd like to see in their local 


lumber yards. For if they could only agree, every US lum- 
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Robert M. Damora 


the wrong way ? Or, to put it differently: 


ber dealer would be delighted to stock a standard line or 
two of modern windows and doors. 


The odd thing is that, whether they know it or not, most 
modern archifects are very nearly agreed on 
what they want in their millwork. They want: 


LOW COST (comparable to low cost of Colonial frames) 
SIMPLICITY (to go with simple modern design) 

LIGHTNESS (especially light projecting edges) 

STRENGTH (because some = are structural ) 

QUALITY (because modern houses make very ugly ruins) 
FLEXIBILITY (i.e. millwork profiles that can be used to fit many 


different conditions) . 


This is where HOUSE & HOME comes in—for House 
& Home is the only magazine which reaches all the members 
of the homebuilding team—architects, builders, bankers 
and so House & Hog is in a unique 





and suppliers alike 
position to try to get architects, builders and lumber deal- 
ers together. If HOUSE & HOME can get architects and 
builders to agree on six or eight standard, uni- 
versal millwork profiles, most US mills would be 
foolish not to mass-produce them and most 
dealers would be foolish not to stock them. 


This, then, is the purpose of the article on these ten 
pages. The box at left tells how Housr & Home hopes to 


get architects, builders, dealers and mills together for their 


common good and the good of the US home buyer. 
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This man stocks this type of millwork today 


to build houses that look like this 




















What can modern architects and builders do to get what they need and can’t find in 
their local lumber yards? 


They can do one of two things: 


> Either they can try to do without special millwork altogether and produce cheap, 
modern-looking details out of stock boards—but these may not stand up very well for 
very long because joints may open up, boards may warp, the wood may rot. In fact, 
the only place you can use these details is under deep, protective overhangs—in places 
like California. 

> Or (if they have wealthy clients) they can design special millwork that may cost 


three or four times what stock Colonial details would cost and that is made up specially 


in some local mill or on the contractor’s table-saw. 








Photos: Robert M. Damora; Lire—R. Crane; Robt. C. 
Lautman; J. H. Reed; G. W. Holland 
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But even special modern millwork will rarely be quite as good as it should be— 


because: 


> only a big mill can control the quality of its lumber properly; 


> only a mass-production operation can provide millwork with all the little saw kerfs, 
drips, condensation gutters, etc., that make the difference between a first-rate and 
second-rate window wall; 


> and only a scientific lumber operation will assure proper impregnation of lumber to 
prevent decay. 


What does all this add up to? 
It adds up to two alternatives for modern architects in the US. They can 
either resign themselves to giving their clients a second-rate job; 


or go to other materials, like steel and aluminum, to get precision, lightness, strength, 
durability, modern design (see cut). 

These alternatives should give lumbermen some sleepless nights. . . . 

But the outlook for lumber is not all black: most US architects and builders have 
been doing what should have been the lumber industry’s job—i.e., experimenting, 
testing, designing and redesigning millwork fit for modern houses. 

These architects and builders have come up—independently—with what looks like 
a new line of standard modern millwork—a line that every lumber dealer in the US 
would be very smart to stock, and every mill would be very smart to mass-produce. 

Starting below, and on subsequent pages, Houst & HoME editors show how some of 
these US architects and builders arrived at these new standards. And on p. 132, 
House & HoME makes a proposal to the millwork industry, based upon the painstaking 
research undertaken by these leaders of the US homebuilding industry. 
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... then discovered he could cut his window- and door-frame costs 20% by using no millwork at all 
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Noyes was able to use cheaper details only under the protection of deep over- 


hangs. His head and sill details (not shown here) use no special millwork since 


they are similarly protected against driving rains. Architects like Eliot Noyes 


would much prefer to use inexpensive, standard, modern profiles milled out of 


well-controlled, well-impregnated lumber. 
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Architect EDWARD FICKETT uses six different millwork profiles (out of 2 x 4’s and 2 x 6’s)... 
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| . .. for builder houses that look like this 
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= am Volume production enables Fickett to design a special profile for each special 
condition. His detailing standards are very high for builder houses, Slots on 
JAMB MULLION 


some of his profiles receive metal plaster stops. 





Architects A. & E. KRAMER use two special millwork profiles (out of 2 x 6’s and 2 x 8’s)... 
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MULLION , as 
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\= | Custom architects like these have to use plenty of ingenuity to design profiles 

: Dale ; ee k ? : 7 

Rees 8 I Ais to fit any and all conditions. The Kramers (like Architects Noyes, p. 127, 

- 4 Johansen, opposite, Goodman, p. 130, et al.) try to keep the number of special 

profiles down to two. Note the smart use of a sill profile in the transom. 
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Architect JOHN JOHANSEN uses two similar 2” x 6” profiles in his millwork frame 
(described also in H&H, June *52) 





This one fits all vertical conditions .. . . .. and this one is for all horizontals 


These pictures show how Johansen solves every detail in his post-and-beam houses 








Model shows fixed glass, wall, door. Typical clerestories. glass wall, door, Typical exterior corner. Note stucco 
Profiles frame different materials. etc. Clerestory sill is at door height. panels. Casing profiles define post. 


The millwork frame goes up simultaneously with the post-and-beam structure 














This is the structure... . - - and this is the millwork grid 


As the two go up together... 











. .. they mesh and become an integrated building 


Next: fit glass, plywood, doors, etc., into sharply defined indoor-outdoor grid. Result: a house that looks like the 


one below. Best application of system: post-and-beam structures with lots of glass. 











Architect CHARLES GOODMAN needs only two millwork profiles (out of 2 x 6’s)... 
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Local mills in and around Washington, D. C. have now set their saws to 


Goodman's specifications, can turn out his simple profiles at very low cost. 
Yet Goodman would still prefer better-controlled lumber, says there is a crying ; 


need for well-made, mass-produced, standardized modern millwork. 





Architect WILLIAM ESHBACH found steel ‘‘millwork”’ cheaper and better than wood ... 
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| 3 Sos (also shown on pp. 136-139) 
woul RAIL 
cca | | Here is what he did: He went to a local pressed- 
| steel door-buck fabricator, had him assemble 10’ 
EZBEZ!| SILL wide units to fit between structural posts. (See de- - 
3 a = a =“ tails at right.) Units contain all jambs, heads, rails, 
2 Pa ie ae mullions, sills—and have all operating sash in place. 4“ 
} ————— ; ° * oad . . . . $3 
IN 4 9 4% This is a drawing of a typical unit. iS” 
NH >< ! a oo ee 
6 ok. Here are his costs: All pressed-steel frames around all exterior wall openings Pree Se . ‘> 
\ > ] a . . . ! — : = 33 : z 
QA $704. Bids on wood frames as detailed at left came in at $700. Reason: 7 Ts a 
door bucks are standard, wood frames are special. VE Rettig 
| POST Here are his savings: He needed no plaster stops around steel “millwork” 
(because standard pressed-steel door bucks are their own plaster stops), In- 
4 | stallation was much faster than installation of similar wood units. 
, | 
: J Here is why he liked steel better: His steel details (right) could be much MULLION 
| ° . . . . 
more slim and elegant than the oversimplified wood details he tried first. He 
“a also got greater precision, greater strength, extra bracing for his post-and-beam 
ie eae rk structure, possibly less maintenance. 
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Here are typical head, mullion and sill profiles used by architects from all over the US 


Architect Head 





ANSHEN & ALLEN 
California (for builders) 


BENJAMIN BALDWIN 
Alabama 


CLARK & FREY 
California 


ALFRED CLAUSS 
Pennsylvania 


HENRY HILL 
California 





HUSON JACKSON 
New York (for builders) 


PHILIP C. JOHNSON 
Connecticut 
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A. QUINCY JONES 
California (for builders). 


ROBERT W. KENNEDY 
Massachusetts 





CARL KOCH 7A 
Massachusetts (for builders) 


MACKIE & KAMRATH 
Texas 





PAUL RUDOLPH 
Florida 





DAVID B. RUNNELLS 
Missouri (for builders) 


DON SCHOLZ 
Ohio (builder) 


WILLIAM WILSON WURSTER 
California 
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At first glance, these profiles look as different as the houses they go into. But closer 
study reveals an amazing degree of similarity all the way through. It also suggests 
that any standard line of modern millwork should be flexible enough to fit innumerable 
different conditions, accommodate anything from fixed single or double glass to wood 
or metal sash, glass jalousies, sliding walls—or even solid wall panels. 

Background grid is 2” x 2” scale. 


Mullion or rail Sill Typical houses 
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Here are HOUSE & HOME’S suggestions: 
We are proposing two sets of profiles. The first set can be milled out of 
nominal 2” x 6”. 3” x 6” and 3” x 8” lumber. It will work with 4” deep framing. 
The second set can be milled out of nominal 2” x 8”, 3” x 8” and 3” x 10” lumber. 
It will take thicker interior and exterior finishes, work with 4” or 6” framing. Our 
reason for proposing some 3” lumber is that many modern mullions are structural 
and that many modern sills carry heavy loads. 
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These suggestions are very tentative: We want all the criticism we can get, 
and the more detailed the better. We will not go any further until all the votes are 
in. We think that the profiles shown above will accommodate single and double glaz- 
ing, most standard metal windows with screens, most jalousie-type windows, most 





wooden sash, most doors. Please correct us if we are wrong. 
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Will you let us know what you think? 
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How many new houses next year? 


> Mortgage money will be easier to get, birth rates remain 
high, migration is shifting demand to new areas, so... 


> A million houses appear within the industry’s reach 
despite the drop in family formation 


by Miles L. Colean 


Despite its trials, despite the headshakings of gloomy forecasters, the house- 
building business still is good and promises to stay good next year. 

The possibility of another million, or near a million, new-house year is 
certainly ahead. Although this would mean about a 10% drop from this year’s 
prospective housing production, whatever is built in 1954 will, of course, be 
practically all privately financed housing, since the enfeebled public housing 
program can no longer be counted on to add its 35,000 to 70,000 to the total, 
as it has during the years just passed. Close to a million new privately financed 


houses should be a very satisfactory 


The possibility of this attainment will 
rest mainly on two things: 1) a happy 
outcome to the present FHA-VA mortgage 
boggle, and 2) the response of the in- 
dustry itself to the kind of market it will 
face. For the first, there is already some 
prospect of improvement; and, if the issue 
is not sufficiently resolved by the end of 
1953, there is the possibility of aid from 
Congress before the 1954 building season 
gets far under way. For the second. the 
industry, during a troubled decade, has so 
fully shown its ability to adapt itself suc- 
cessfully to conditions as it finds them that 
there is no reason for lack of confidence 
in its performance during the year ahead. 

But even assuming no change in present 
VA or FHA policies, the prospect still is 
for at least 900,000 new houses in 1954, 

From 1946, the first full postwar year. 
through 1952, we built some 7 million 
new family dwelling units—an average 
production of a million a year. In 1953. 
the eighth year after the end of World 
War II, we will add another 1.1 million 
new units or very close to it. In this or 
any other country, never has there been 
so much homebuilding for so long. 

This very fact has convinced many 
people that good business cannot go on 
much longer. There may be something to 
this point of view but, standing alone, it 
is not a very sound basis for forecasting. 
More pertinent are the influences on next 
years production that come from the 
money situation and the underlying condi- 
tions affecting housing demand itself. Will 
there be enough mortgage money in 1953? 
Will the urge and the ability to buy be 
present? Most builders se7m more worried 
about money than about their market. 


prospect for the housebuilding industry. 


Why mortgage money 
has been tight 


The credit situation in 1953 has been a 
good deal like a man putting on weight. 
As his waistline expands, he is less likely 
to say that he is getting fatter than he is 
that his clothes are getting tighter. His 
clothes, of course, are not getting tighter. 
They may even be stretching a little. That 
is the way it has been with the money 
market. It is the person inside the clothes 

the demand for money—that has been 
growing. The money supply has_ been 
stretching though not as fast as demand. 

Actually more money has gone into 
1953 than in 1952. 


mortgage 


mortgage loans in 
Moreover, the proportion of 
loans to other investments of savings in- 
stitutions (savings and loan associations, 
life insurance companies, mutual savings 
hanks. and the time deposits of commercial 
hanks) has been greater than in 1952. 
Government monetary authorities have not 
reduced the amount of available credit 
but, on the contrary, have endeavored to 


fs 


bring about a gradual expansion in line 
with the productive growth of the country. 

On the whole they have done a good 
job. Business has grown. Another infla- 
tionary binge has been avoided; and, de: 
spite the end of direct economic controls, 
prices have been pretty well stabilized. 
In the mortgage world, however, the situa- 
tion has been greatly complicated by the 
fixed rates on FHA and VA mortgages, 
which, through more than two years of 
generally rising interest rates, have been 
held at submarket levels. By the time the 
government raised VA and FHA mortgage 
rates last June, the basic rate structure had 
again moved farther upward. The change 
was thus too little. Subsequent efforts to 
solve the problem by permitting discounts 
in the sale of FHA and VA mortgages have 
so far turned out to be a costly, unpopular 
and inadequate substitute for a rate of 
interest that would coincide with market 
conditions. 

Despite such difficulties, the amount of 
insured and guaranteed loans _ closed 
through June 1953 nevertheless exceeded 
the volume for the same period a year 
ago. The later months of the year, how- 
ever, are likely to show a considerable re- 
duction and, if there were no other in- 
fluences at the outlook for new 
housebuilding in 1954 might be in line 
with the pessimistic school of forecasters. 


work. 


Mortgage money will be 

easier to get in 1954 

There is, however, good reason to believe 
that the worst is over. The government 
bond market has been much improved. The 
Federal Reserve has already taken steps 
to make sure that credit would be avail- 
able to meet the seasonal demands of 
farmers and businessmen, and additional 
increases in the credit base may be ex- 
pected before the year-end. The Treasury 


NONFARM HOUSING STARTS, 1946-54 
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TOTAL PRIVATE PUBLIC 

670,500 662.500 8.000 

849,000 845.600 3,400 

931,600 913.500 18.100 

1,025,100 988.800 36.300 

1,396,000 1,352,200 43,800 

1,091,300 1,020,100 71.200 

1,127,000 1,068.500 58.500 

1,100,000 1.065.000 35,000 

ee 1,000,000 980,000 20,000 


Source: 1946-1952, Bureau of Labor Statistics; 1953 and 1954 estimated by House & Home 
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apparently will not be soon again moving 
into the market with a long-term issue. 
The outlook, therefore, is for a steady 
easing of credit during fall and winter. 
In the meantime the flow of savings into 
mortgage investing institutions continues 
in substantial volume and promises to con- 
tinue during 1954. An even larger volume 
of mortgage funds is thus in prospect for 
1954 than has been offered during 1953. 
Interest rates already have passed a peak 
and prebably will drop somewhat farther. 
Discounts on FHA and VA loans seem 
certain to narrow and may reach a point 
where they will not impede a real resump- 
tion of this type of lending. All in all, the 
money situation holds the possibility of not 
being a major problem during 1954. 
What of the market itself? The rate of 
net new family formation is already mark- 
edly down from its peak in 1949. So is 
the rate of creating new households. So. 
too, is the marriage rate, though to a much 
lesser degree. Do such facts portend a 
drastic softening of demand in 1954? 
The chance is that some softening is 
ahead, but it need not be drastic. The in- 
fluence of growth as measured by mar- 
riages and increase in families and house- 
holds, is undoubtedly important: but it is 
not necessarily crucial if jobs are plenti- 
ful, personal income remains high, people 
retain their confidence in the future. and 
the building industry exerts itself in pro- 


viding an attractive product. 


The underlying strength 
of the market 


Even the growth outlook is not as bleak 
as a cursory look at the figures may in- 
dicate. The end of hostilities and the 
probable reduction in the draft may pre- 
vent any notable decline in family and 
household formation during 1954, and may 
indeed serve to keep it at least at present 
heights. 

Moreover, the market should get the full 
force of all family growth that is gen- 
erated. Doubling up is no longer either 
popular or necessary. Young couples, with 
good income prospects, want their own 
households at once. Older couvles with 
the security of savings, pensions, and social 
security, insist on keeping theirs much long- 
er than formerly was the case. Widowed 
and single persons, as well as natural 
families, create substantial demands for 
separate households. Even divorce, under 
present circumstances, may 
add to rather than reduce the number of 
independent establishments. 

At the same time, the output of babies 
is unabated. The birth rate has continued 


prosperous 
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and will continue at a high figure during 
1954. Especially noteworthy is the steady 
increase in the numbers of second, third 
and fourth children. Here is demand for 
space in as pressing a form as new family 
formation itself, especially since the bulk 
of the first 7 million postwar houses was 
made up of very small units. Many 
families will be in the market for a second 
time in a decade. 

The mobility of the population is an- 
other great producer of housing demand. 
If existing houses are in places where 
people do not want to live, they do not 
count in measuring total supply. Not only 
is there substantial migration from one 
part of the country to another, particularly 
to the West, but also. in every locality, are 
enormous migrations from the older. in- 
terior sections of cities to the suburbs. The 
current demand is for a new kind of house 
and a new way of living that can be salis- 
fied only in a new location. 

The migration demand is due in part to 
the fact that with their present incomes 
and good prospects for employment. 
families can afford to improve their living 
conditions along the lines of their desire. 
But it is also in a large measure due to 
the alertness of builders in sensing that 
desire and in doing something positive 
about it. Herein lies the real hope of the 


housing market in the future. 


The crucial role 
of technology 


Already the technological advancement of 
the housebuilding industry has proved to 
be a sustaining force. It has been evi- 
denced in better designs, more novel ar- 
rangements, better equipment, more eye- 
appeal, more comfort. and more efficiency 
in operation. The new kitchen. the new 
heating systems and now the great upsurge 
in summer cooling, the new use of glass 
and the development of outdoor living — 
all these have made the old houses obsolete 
and have fed the desire for the houses 
that are being built today and will be 
built tomorrow. 

The new technology will be reflected 
not only in improved quality and stepped- 
up appeal, but also in stable or lower 
costs. During 1953, with the continued 
effects of past inflationary policies and 
vigorous pressure of demand, costs have 
crept slowly to new highs. Building ma- 
terials’ prices and wages have moved up- 
ward; and the unsettled mortgage credit 
situation has also undoubtedly been re- 
flected in the final price of homes. With- 
out the attention builders are paying to 
increasing efficiency, costs would certainly 


have gone even higher. 

In 1954, the fiscal and monetary policies 
of the administration may be counted on 
to keep basic prices on at least an even 
line. With this assurance of underlying 
stability, the use of principles of design 
and methods of construction that reduce 
waste of materials and save labor, par- 
ticularly skilled labor at the site, can in 
1954 begin to produce some tangible re- 
sults. The appeal of quality can be in- 
tensified by a price that looks right. 


The technological change in house- 
building has really only begun. It still 


has far to go and its rate of advancement 
can be speeded up. Accelerating techno- 
logical change is more than the industry’s 
big opportunity. It will be a necessity if 
homebuilding is to maintain its market 
from now until those lush years in pros- 
pect during the 1960s when another geyser 
in family formation may bring a return of 
automatic selling. Until the 60’s, automatic 
selling cannot be depended upon. The prod- 
uct will have to have a special appeal and 
the producer will have to be ingenious and 


unremitting in his sales effort. 





IN THIS MONTH’S NEWS 


(see pp. 37 through 49) 





HHFAdministrator Cole returns from 
six city tour convinced he should 
act to ease mortgage jitters 


How big is the remodeling market? 
A Federal Reserve study suggests 
it reaches $5.3 billion a year 





HHFA decides to insist cities have 
rehabilitation programs to qualify 
for slum clearance loans and grants 


Builders accuse ‘“‘some lenders’”’ of 
gouging all the traffic will bear 
| in the FHA-VA mortgage boggle 


FHA gives house trade-ins a big boost 
by offering builders firm 
commitments before repairs 
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LOCATION: Wyncote, Pa. 

WILLIAM W. ESHBACHL, architect 

JOHN GLASS, HARRY KALE, associates 
HARRY MURPHY’S SONS, general contractor 
AREA OF HOUSE: 2,125 sq. ft. 


COST: $26,500 ($12.45 per sq. ft.) plus fees & landscaping 
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Logical planning... 


(which means separating day and night areas, achieving compactness as well as 


: : 5 a ; - 
spaciousness, providing good storage and services, minimal corridors—see p. 138) 





Pi | ) Photos: G. William Holland 
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Logical detailing ... 


(which means finding the right materials to do the right jobs at the lowest 
] & Bt | 


Louvered sunshade protects some glass on sou 








cost, even if you have to mix many different materials to do it—see p. 130) 
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and logical construction ... 


(which means picking a framing system that fits your plan and elevations; e.g. 






posts-and-beams if your plan is open and your walls are glassy—see p. 139) 
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Glass wall makes sense on gurden side, is 


ded hy louvere 
All glass bays are prefabricated of standard steel door bucks 


kethis house an uncommon answer to a common problem 


on soul® 


Carport is separate structure on entrance side of house 


The problem: A three-bedroom house. For the answer, turn the page 


Entrance canopy is link to carport 














LOGICAL HOUSE 
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used to insulate bedrooms against 
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Bathroom-closet tract forms baffle between bed- Kitchen-utility room tract forms baffle between 
room and living-room areas. Note good use of living areas and entrance approaches. Kitchen 
corridor space for dressing room, outdoor storage window looks out to street. Note entrance court 
closet at north end of wing. formed by garage placement, 


Total circulation area: Only 115 sq. ft., or 5% of 


total area of house. 


























Total storage-closet area: 190 sq. ft., or about 
9% of total area of house. This does not include 
ample drawer and shelf cabinets in bedrooms, 


kitchen, etc. 





Here is logical planning— 


>a house zoned into daytime and 
nighttime areas; 


>a string of closets and bathrooms 


noise in the living area; 

Putility room, kitchen and pantry 
used to shield the living areas against 
the entrance approach; 

> many different built-in closets, stor- 
age bins and storage rooms to compen- 
sate for the loss of the traditional stor- 
age basement and attic; 

> cood use of outdoor areas for service 
yard, outdoor eating, sunbathing: 

> open planning in the daytime wing 
(to get a sense of spaciousness), and 
closed planning in the nighttime wing 
(to get a sense of protected shelter) ; : 
>and lots of thought given to small, 
but highly important details: a pass- 
age that doubles as a dressing room, 
a pass-through counter between kitch- 
en and dining room that doubles as 
an eating bar, a long, narrow utility 
room that doubles as a corridor. 


—All of which means getting the most 


out of your sq. ft. area. 


Here is logical detailing— 


>a system of structural bays framed 
in wood, but filled in with a standard, 
inexpensive steel window-and-door 
unit (this system is discussed at 
length on p. 130) ; 

band good use of different materials 
(brick, wood, glass, steel) and of 
bright colors to make the house look 
lively without making it look compli- 
cated. 


—All of which means using any avail- 
able material where it can do the best 


job most economically. 


And here is logical framing— 


>a post-and-beam structure, widely 
spaced, where you want open spaces 
and large expanses of glass (i.e. in 





the daytime area) ; 





>a bearing-wall structure with tradi- 
tional joist framing where you have 






many walls, smaller rooms and small- 






er windows (i.e. in the nighttime 
area). 













—All 





of which means making your 






Structure fit your plan. 
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en-dining areas are screened from living room by free-standing fireplace. Counter doubles as eating bar. 


Living areas, below, are framed with post-and-beam system: 3” x 6" posts ' 0.€., CArTY 


t” x 12” girder above glass wall; 4" x 12” beams, 5’ 0.c.. in turn rest on the girder. Oth 
bearing girders run east-west along both sides of kitchen-utility tract. Roof deck is of 
2” x 8" planks that span 5' between beams, make an attractive ceiling pattern. Such 


spacious framing is reflected in (and required by) the spacious open plan. 
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Structural cage is expressed clearly by 
exposing beams and columns, painted 
red. Separation of ceiling and wall 


panels makes them “hang” in space. 


This very simple house owes its distinction | t 


A new Case Study House designed for the magazine Arts & ARCHITECTURE 






Pattern of rectangles is formed by the thin s 





posts of an obscure glass fence, left, the si 






horizontal lines of the carport at right. 
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to the fine geometry of its exposed framing 


Photos: Martin Rand; (p. 145) Julius Shulma 


Skylights at left admit natural light 
to central entry and bedroom hall, 
and through high glass strip to in- 


side bath. All doors are ceiling-high. 


Library at right opens through slid- 
ing glass wall to terrace, is sep- 
arated from living room, above, by 
white accordion door, from hall by 
storage wall. Partition at right ex- 
tends to ceiling and outside to cut 


off master bedroom and its terrace. 





Transparent walls and floating roof are an- 
chored at one corner of living room by a solid 


chimney wall. Glass sides face away from 


street toward sweeping views of landscape. Almost all the walls are glass = 29 


LOCATION; Los Angeles 

CRAIG ELLWOOD, designer 

HENRY SALZMAN, general engineers 
MACKINTOSH & MACKINTOSH, 
consulting engineers 

ERIC ARMSTRONG, landscape architect; 
Jocelyn Domela, collaborating 
STANLEY YOUNG of Frank Bros., 
furnishings 

HOUSE AREA: 1,750 sq. ft.; 

3,200 sq. ft. under roof 

COST: approx. $35,000 


A fishbowl you can see through, but pro- 


tected from neighbors by fences and orien- 


tation, from hot sun by wide overhangs 


around its perimeter and by a pergola. 
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Massive stone chimney, left, vertical siding, right, and ceiling plane extend outdoors to frame the “view garden” 


. and all the interior planes are continued through the walls 


Bedroom wall extends through glass to 
form a fence; ceiling becomes a useful 
roof overhang; slab floor continues into 
smaller slabs for walking and placing fur- 


niture in patio. 





GLASS HOUSE WITH EXPOSED FRAMING 


Here are some Case Study experiments 


Open kitchen has counter and folding screen to dining 
area, left glass wall opening to play and service yards, 
background. One possible disadvantage: sink and work 


counters face blank inside wall (see plan, right). 





Photos: Martin Rin@ 
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Dressing table—washbasin unit divides master bedroom, top. 
into separate sleeping and dressing areas, also acts as a 
headboard for the bed. The lady of the house can use this 
place for make-up, leaving bathroom sink and mirror free 
for husband. 
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Photos: Julius Schulman 




















IOAN, 


_ \SNAENIIPAs 











CREE te ya 





nee ge 
a F aall 








Modular steel cage is made up of 2's" square tube columns, light- 


weight 6” I-beams, 2” x 8" wood ceiling joists lighter and cheaper 
than system of H-columns and wood beams first considered. Square 


columns are easy to detail, give fine lines u hen exposed. 
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3? 
Brockbank's houses from 1946 (above) to 1953 show his own progress In 1948 his designs were cleaner, still had such features as false gables 


Better design or else — 





























A guest editorial by Alan Brockbank, president of the NAHB, 1952 


Photos: Joern Gerdts 








Now that I am no longer president of the Home Builders, perhaps it would be helpful 
all around if I record the four most important things I learned from what I saw and 
heard as head of the National Association. 

During those 12 mouths I traveled almost continuously in 40 states and five foreign 
countries. In each of the 82 US cities I visited I went with the local homebuilders to 
look over the new houses they were erecting. I also tried to see for myself the slums 
and worn-out housing that needed to be replaced and I talked with hundreds of city 
officials about how to improve living conditions in their communities. Some of the 
things I saw and heard made a great impression on me, especially these four points: 


1. What the homebuilders need more than anything else is better 
design and better planning, including better site planning 
Without this better design and better planning I do not believe our industry can keep 
on selling 1 million or more new houses a year, and without better design and better 
planning I believe many individual homebuilders will find it hard to stay in business. 

But better design is not just a need and a challenge; it is also the homebuilders’ 
greatest opportunity, for with better design and better planning I am confident we can 
offer homes so much more attractive than what we have been building ‘that we can open 
up a brand-new market. In almost every city the need for better housing is close to 
appalling. We must do far more than just provide enough new homes to keep up with 
population growth. It is high time America started replacing at least 250,000 worn- 
out houses a year—houses that should have been torn down long ago. 

The need for better housing is so great that there is almost no limit to the houses 
we can sell provided we make them enough better. 


2. Better community planning and more foresight in the choice of loca- 
tion are almost as important as better design 

In real estate. someone has said the three most important things are 1) location, 
2) location, 3) location. The houses we build are strong enough to last far longer 
than the 25 or 30 years for which FHA and VA mortgages are written. (In Europe 
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Architect M. E. Harris Jr. designed this house for Brockbank in 1951 
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they call a house planned for only 100 years a “temporary” dwelling.) With proper 
maintenance a good house is almost indestructible. The real threat to the long-term 
value of the houses we build is not decay but obsolescence. And the most frequent 


cause of obsolescence is a wrong location. 


3. On design, site planning, community planning and good location 
every builder needs close association with a good architect 

But this association must be a two-way partnership and before this two-way partner- 
ship can succeed there must be a much better understanding. I am often asked: “Why 
are builders allergic to architects?” Perhaps I should now ask, “Why are architects 
allergic to builders?” Perhaps some of the answers might be put like this: 

Too many builders think architects are interested only in their fee and have no 
real desire to improve housing. Too many builders feel architects are dreamers. Too 
many builders think architects do not give enough thought to using standard sizes. 
Too many builders question whether architects are sincerely interested in saving the 
builder money and in helping the sale of his product through design. 

On the other hand, too many architects think builders want to build the cheapest 
possible house and put out as little as possible for design. Too many architects feel 
builders are interested only in a quick sale, regardless of the attractiveness or lack of 
attractiveness of the house. It is high time these misunderstandings were cleared up. 


4. Some architects can be a great help to builders, but not every 
architect is qualified to be any help at all 

As I visited the country’s leading builders, I found a large percentage of them spend- 
ing many hours of their early planning stage in their architect’s office studying 
the exact cost of installing each piece of material, and I found these builders were 
becoming very selective about architects. They want their houses well designed to be 
attractive and have sales appeal, but they also want their houses so carefully worked 
out that all the mistakes can be corrected and all the waste eliminated on the drafting 
board. Every builder today faces a problem of very expensive material and labor, and 
every builder needs plans and specifications so well studied that these expensive ma- 


terials and this expensive labor will not be wasted. 


Brockbank’s 1953 house. panelized by US Steel, is now being built 
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Don’t forget the children 


A medium-big family can fit happily into this medium-small house 


The secret: a three-zone plan with an extra living room for the kids 





Fenced play yard is outside family room, near laundry and kitchen 


LOCATION: Dallas, Tex. 
WILTSHIRE & FISHER, architects 
JAMES D. CROW CO., builders 
GENERAL ELECTRIC CO., sponsors 


In this Texas builder’s house, two big ideas come out of the 
luxury class into the tract-house market: 


1. A workable ‘‘family’’ floor plan, divided into an adults’ 
side and a children’s side by a service core which both separates 
and supervises the two main parts of the house. Best feature is 
a 12’ x 18’ family room on the children’s side, wide open to 
kitchen, sleeping rooms and play yard. Ideal for games, hobbies 
and informal meals, it can be used by young or old without 


disturbing the more formal living-dining area (see p. 150). 


2. Automatic year-round air conditioning from a single 


unit: a packaged, air-to-air heat pump. One of the first builder 


houses to use a heat pump, it shows how the unit is working out 
after a year and a half on the market—and how a house can be 
designed around it for more efficient heating and cooling (see 
p. 151). 

Other up-to-date equipment in this 1.680 sq. ft. model. sponsored 
by GE as one of its 11 “Wonder Homes” across the country: 
remote-control wiring and circuit breakers, electric water heater, 
garbage disposer, dishwasher, clothes washer, dryer and ironer, 
food freezer, range and refrigerator, and wiring for small appli- 
ances. radio and television, Completely equipped, the house sells 
for $28,900 plus lot. 
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Family room, seen here from the play yard, is open to kitchen and 
laundry areas for direct supervision. Folding partition can be drawn 


across children’s double bedroom. seen in photos above and below. 


Why have an extra living room? 


Because most people have children. From experience with their 
own offspring. Architects Wiltshire & Fisher felt strongly that the 
average-size house, not just the big custom home, should have a 


special place for informal activities. Result is their “family room” 
> where children can play and eat and be under their mother’s 
eye while she works; 

> where kids can enjoy themselves without having to be told over 
and over to be careful of the cherished living-room furniture; 


> where visiting children can play too, or watch television, while 
their parents are being entertained in the peace and quiet of the 
formal living room: 

> where the mother can sew or sort laundry without having to 
clean up everything when company comes; 

> where father and sons can set up model trains, build airplanes 


or repair toys and not worry about making a mess. 


In addition to performing all these functions. this family room 
puts to good use floor space eaten up in many houses by a bed- 
room hall. And when the folding partition to the large sleeping 
room is open, play space is virtually doubled. For a basementless 
house, this is a more-than-ample solution to the play problem on Big bedroom (nearly 15° x 15’) is an extension of the playroom dur- 
rainy days The builder: reports the family room was a big hit. ing the day, with built-in furniture and plastic tile floors. Diffusing 


helped draw 65.000 visitors in the first three weeks! register for warm and cool air can be seen under ship models at left. 
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Formal living room is on the far side of the kitchen core, from noise 


and clutter. Indirect strip lighting is used throughout house. 


for adults only 


Sliding glass wall opens living and dining areas onto a quiet terrace. 
Note glass-topped partition, and pass-through window to kitchen. 
John Rogers 
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The heat pump bids for the mass market 


This Dallas house points up the pros and cons of the residential. 
air-to-air heat pump at its present stage of development—two 
years after it was first put on the market. 


On the plus side, G.E.’s “Weathertron” heat pump* gives: 


> All the usual advantages of conventional year-round air condi- 
tioning that uses oil or gas for heating, electricity for cooling. 


>In addition, by using only electricity 12 months a year, elim- 
inates gas lines, oil tanks, chimneys. Being air-cooled. it needs 


no water or pipe coils buried in the ground. 


> Automatically supplies warm or cool air without the usual bother 
of spring and fall change-over. 


On the minus side, the residential heat pump still costs more to 
install. In this 1.662 sq. ft. Dallas house: 


> Total first cost was $4,600 vs. a $3,200 estimate for regular 
air conditioning with a cooling tower. (Initial cost of the 5 hp 
unit will average $4,000 to 4,500 around the US, $3,000 to 3,500 


for the 3 hp size, according to GE.) 


> Operating costs will run an estimated $340 to 380 a year based 
on a Dallas electrical rate of 2-214¢ per kw-h—a rough average 
rate for the US. In this case the heat pump costs $50-100 a year 


* A 5 hp unit for an estimated 74,600 Btu heat loss, a 3-ton cooling load. 
Since heat-pump systems are usually sized for the amount of heating re- 
quired, this 5 hp, 4.6-ton unit has a surplus of cooling capacity. 
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Valuable space inside house is conserved by putting heat pump out- 


side. Thus ductwork for outside air circuit is eliminated; servicing 
is possible from three sides. Packaged 5 hp unit is 71” x 28%" x 


37” high. 


<—_____ 


Insulated supply duct runs over unit into house, down into plenum 
in slab. Air then travels through slab ducts to perimeter registers in 
outside walls. Return-air plenum (dotted line) is over closets. To 
suppress noise, unit is mounted on cork, and duct connections are 


canvas, 


more to operate for heating vs. the use of cheap Texas gas. Op- 


erating costs for cooling are competitive with conventional units. 


> Even in the South, auxiliary electric resistance heaters are 
needed for cold spells, four strips of 2 kw each in this house. 


Most important lesson learned from field testing the heat pump: 
by taking full advantage of “storage effect” a smaller heating- 
cooling unit can be used where a larger one was formerly called 
for. This means designing a house for air conditioning (see 
H&H, Aug. 53) and guarding against excessive heat transfer be- 
tween inside and outside. Here is how Architects Wiltshire & 
Fisher made this Dallas house “heat-tight”: 

1. White marble-chip roof to reflect hot sun rays. 
. Wide 3’-6” overhangs to keep out summer sun. 
- Minimum window area on the critical east and west walls. 
Both roof and walls insulated. 
. Big kitchen fan to exhaust cooking heat and moisture. 


AuNA WN 


- Roof vent for clothes drier. 


Biggest trial for this heat pump came when Wonder House was 
opened recently on a 108° day. Some 4,000 visitors trooped 
through the house and even with the door opening and closing 
the indoor temperature was kept between 72° and 75°. 

All told, about 1,000 home heat pumps are in use today, most- 
ly in Southern states. However, as the heat pump catches on and 
faster production permits price cuts, GE predicts sales will climb 
to $400 million a year by 1962—a higher figure than for current 
sales of either electric ranges or food freezers. 








Is privacy or human companionship 
more important to women left alone 
at home most of the day? 


Where do children prefer to play, 
and how will that affect the parents’ social life 


and housing needs? 


Are friendships formed in the front yard 
or over the back fence? 


Do tract-house suburbanites 


Here are some facts about the way people actually live 
in Chicago’s famed new Park Forest suburb 


that are well worth careful study by any architect, 


developer or builder planning homes for a suburban tract. 


They are quoted from a report* 


to our sister magazine FORTUNE by William H. Whyte Jr. 





“How the New Suburbia Socializes,’ August issue, 


fourth in a series on “The Transients.” 
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Homes area: children playing on front lawns and street set the social pattern 


por 


“ he 


Park Forest, Ill., the prototype of the new suburbia, is almost 
a “laboratory experiment” in social relationships. In designing 
the rental courts and the homes-for-sale “‘superblocks” at Park 
Forest, the architects happened on a basic design that has proved 
to be highly functional in shaping people’s lives. The way phys- 
ical design influences social traffic is sometimes capricious; by 


and large, however, the social traffic follows a logical pattern. 


It begins with the children. It is the children who set the basic 
design; their friendships are translated into the mother’s friend- 


ships, and these, in turn, to the family’s. Fathers just tag along. 


Play areas: Since children have a way of playing where they feel 
like playing, their congregating areas have not turned out to be 
exactly where elders planned them to be; in the homes area the 
back yards would seem ideal, and communal play areas have been 
built in some of them. But the children will have none of them; 
they can’t use their toy vehicles there and so they play on the 
lawn and pavements out front. In the court areas the children 
have amenably played in and around the interior parking bay 
out of traflic’s way; the courts’ enclosed “tot yards,” however, 
haven’t turned out as planned; in many courts the older children 
use them as a barricade to keep the younger children out. 

It is the flow of wheeled juvenile traffic, then, that determines 
which is to be the functional door; i.e., in the homes, the front 
door; in the courts, the back door. It determines, further, the 
route one takes from the functional door; for when wives go 
visiting with neighbors they gravitate toward the houses within 
sight and hearing of their children and the telephone. This 
crystallizes into the court “checkerboard movement” (i.e., the 
Kaffeeklatsch route) and forms the basis of adult friendships. 


HOUSE & HOME 











ET hs 8 


“ 

















Rental courts: residents congregate on the cul-de-sac street. Note “tot yard,” center background 


Placement of driveways and stoops: The adjoining back 
porches in the courts and the area around adjacent driveways of 
homes for sale make a natural sitting, baby-watching and gossip 
center. So strong is the adhesive power of such adjacent facilities 
that people sharing them tend to become close friends even though 
equidistant neighbors on the other side may have much more in 


common with them. 


Lawns: The front lawn is the thing on which home owners expend 
most time, and the sharing of tools, energies and advice that the 
lawns provoke tends to make the family friendships go along and 
across the street rather than over the back yards, 


Centrality: The location of one’s home in relation to the others 
not only determines your closest friends; it also virtually de- 
termines how popular you will be. The more central one’s loca- 
tion, the more social contacts one has. In the streets containing 
rental courts there is a constant turnover; yet no matter who 
moves in or out, the center of activity remains in mid-block, with 


people at the ends generally included only in larger gatherings. 


Chronology of construction: Since a social pattern once estab- 
lished tends to perpetuate itself. the order in which an area is 
built is an enduring factor. If one side of a street is built first 
rather than both sides simultaneously, the group tends to organize 
along rather than across the street. This also helps explain why 
so little back-yard socializing develops; by the time the back 
yard gets fixed up, the front-lawn pattern has already jelled. 

Limitations on size: One reason it is so important to be centrally 
placed is that an active group can contain only so many members. 


By plotting each gathering along any block one discovers that 
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want back-yard living? 


there is usually an inner core of about four to six regulars. 
Partly because of the size of the living rooms (20’ x 15’), the 
full group rarely swells beyond 12 couples, and only in big fune- 
tions like block picnics are the people on the edges included. 

From this one might gather that the rules of the game are 
fairly simple. They are not. Where, as social leaders chronically 
complain, do you draw the line? 

Physical barriers can provide a sort of limiting point. Mothers 
will forbid their children to cross a street with heavy traffic, and 
by common consent the street becomes a boundary for the adult 
group. Where court parking bays have two exits, fences across 
the middle block through traffic; only a few feet high, they are 
as socially impervious as a giant brick wall. 

Similarly, the grouping of apartment buildings into wings of a 
court provides a natural unit whose limits everyone understands. 
All in all, it seems, the closest knit groups are those in which no 
home is isolated from the others—or so sited as to introduce a 
conflict in the social allegiance of its residents. 

There is common sense behind it. If it is about time you threw 
a party for your neighbors, the line solves many of your problems 
for you. Friends of yours who live on the other side understand 


why they were not invited, and there is no hard feeling. 


The leveling: The more vigorous the search for common de- 
nominators, the stronger the pressure to alikeness. Sometimes 
this extends even to house design. The architects have tried to 
vary the house facades and one might assume that in repainting 
and the like, residents would try hard to enlarge the differences. 
This is not always so: in some areas residents have apparently 
agreed to unify the block with a common design and color scheme. 


continued on p. 193 
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The fastest selling houses in the USA 


This is the sixth installment in a grass-roots’ survey made each month by HOUSE & HOME 





to show you the fastest-selling houses in the country and tell you why they set records 





Jam-packed with storage facilities, house made direct Shadow cast by 30” overhang shows graphically how bed- 
appeal to housewives. Disappearing stair to attic is placed rooms can be kept cooler, how sliding sash in living-room 
strategically ai entrance to kitchen from the hallway. window wall is protected from sun. Big expanse of glass 


Storage walls provide economical way to partition off rooms. in living room makes it appear bigger than its 200 sq. ft. 


Canopied display was used to show brand-name products One feeder street runs through center of tract, curves 
that went into house construction. Display also served to twice to cut down traffic hazards. Although site was flat, 
slow thousand-people crowds streaming through Lynnview poorly drained, use of two huge dry lakes (ponding areas) 
on week ends, Brand names were used prominently in ads. takes care of heavy rains, cuts runoff by almost one-third. 
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Trinity Corp.’s cost-cutting construction techniques, 


smart use of previously poorly drained iand and 


first-rate promotion set sales records 


Big bargain, well merchandised, makes a Louisville best seller 


Thethree ingredients of Trinity Corp.’s suc- 

-ful sales formula are: 1) big promotion 

4,200 spent on a four-color advertising 
-nplement in the Louisville Courier-Jour- 
nid 2) smart land planning—a storm-water 
design system that allowed use of flat, previ- 
ously poorly drained land to maximum ad- 
vantage; 3) cost-cutting—five Small Homes 
Council-recommended techniques sliced at 
least 5% off costs, kept prices low. 

These added up to a fast 50 sales in one 
week, another 50 in the next two. The build- 
ers, David and James Wilson and Herman 
Lodde, stopped taking orders after that be- 
cause construction and mortgage money 
grew tight, resumed selling again in mid- 
August when more money was available, 
made another 50 sales to customers on a 
waiting list. 


Big builder town? Trinity’s Lynnview 
development—eventually to be a 540-house 
$5-million project—may be a preview of 
what will happen in Louisville in the next 
few years: reports that Wallace Johnson of 
Memphis and Hamilton Crawford of New 
Orleans may move in have circulated 
recently. 

“We’re 5 to 10% below the market,” says 
Dave Wilson. “Our three-bedroom house 
without lot sells for $8.60 per sq. ft., our 
two-bedroom for $9.30. And this is a high- 
cost building area. We are working on a 
small profit margin but we’re satisfied.” 

The two-bedroom houses without kitchen- 
laundry equipment sold for $9,200; three- 
bedrooms for $11,000. 


Merchandising magnified.  Trinity’s 
Lynnview subdivision opened on May 24 
amid the biggest postwar publicity fanfare 
seen in metropolitan Louisville. The special 
ad supplement in the Courier-Journal, pre- 
sented in editorial style, set things off. Says 
Wilson: “A great many people read the sec- 
tion without realizing it was a commercial.” 

Several visitors commented that the ar- 
rangement of furniture in rooms varied 
slightly from photos they had seen in the 
paper. “That indicates how closely home 
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buyers look things over these days,” says 
Wilson. “The $14,200 for ads was well 
spent.” Construction and interior photos 
were used lavishly to complement full-color 
exterior renderings of the houses. Results: 
over 15,000 visitors streamed through the 
four display houses the first week end, an- 
other 10,000 over the next three weeks. 

Customers had sharp eyes for more than 
newspaper photos and a good house bargain 


at Lynnview. Other sales features: 


> Design. Large, well-placed windows, 30” 
front overhang, 5-in-12 pitch of the roof and 
openness of plan (the latter a comparatively 
new feature for local houses in this price 
class) contributed to design, customer ac- 
ceptance. “Women loved the spaciousness 
of a kitchen open to the dining area.” The 
partition between kitchen and living room 
stops a foot short of the ceiling. provides 
more apparent space because the eye can 
follow the ceiling line of the living room 
over to the kitchen. A folding partition be- 
tween kitchen and laundry hides appliances 
when they are not in use. Wilson credits 
much of his success to FHA which “liked 


the house, gave us excellent cooperation.” 


> Storage. This was one of the biggest 
sales-tipping features of the house. Prefabri- 
cated storage walls would have cost about 
what the builders paid to fabricate their 
own but would have forced changes in what 
they considered an ideal floor plan, so they 
set up their own shop. Cabinet space was 
provided in the dining area and kitchen, 
designed to fit around the six appliances 
that could be bought with the house. A 
broom closet was even planned to fit behind 
the always troublesome refrigerator door. 
An outside storage area can house wheeled 
toys and garden equipment; additional stor- 
age for bathroom is under the basin. “Dead” 
storage area between roof trusses is reached 
by an attic ladder; actual cost: $30. Sales 
value: “Inestimable in a_ basementless 
house,” says Wilson. 

Like other volume builders sold on the 
value of more built-ins, Trinity finds a plan- 
ing mill essential for efficient fabrication. 


> Package-mortgage kitchen. Trinity 
went all out to promote home-appliance sales, 
offered six 1953 major appliances—washer, 
drier, range, refrigerator, dishwasher and 





garbage-disposal unit—at 85% of list price. 
Although mortgage allowance was only $250 
for range and refrigerator units and $250 
for washer and drier, many buyers scram- 
bled for extra cash to avail themselves of 
the bargain. Says Lodde: “I expected to 
run into lender troubles on a package mort- 
gage, but no such thing: our banks were 
extremely cooperative.” All houses pur- 
chased with appliances have Adequate Wir- 
ing certificates stating that the wiring in- 
stallation provides for future as well as 
present electrical needs with full efficiency. 


> Air conditioning. For $1.100 custom- 
ers could get a year-round air-conditioning 
unit complete with cooling tower in rear 
yard. Six of the first 50 houses were sold 
with air conditioning—two for cash. 


> Variety. Customers had a choice of 15 
front elevations. Variety was also achieved 
by colors based on type of house, location 
Unlike develop- 
ments where use of color gives a choppy 
effect to each house, Color Consultant W. 
Shrewsbury Pusey used earthy colors that 


and surrounding shrubs. 


unite them with site, selected a gradual flow 
of analogous or harmonizing colors that 
make houses appear bigger. Fences were 
also used to augment apparent size of 


houses. 


> Land planning. “This was the first sub- 
division of its size and price class to be laid 
out in a wavy, winding pattern with few di- 
rect entrances to a busy highway,” says Wil- 
son. “It doesn’t have the familiar grid-pat- 


tern development look.” 


> Size. Three-bedroom house has almost 
1,000 sq. ft. of usable floor space, two-bed- 
room 700 sq. ft. “People pay little attention 
to structural details, but they want a house 
that will take care of all their needs 

storage space is a principal one—and they 


want good-looking houses,” says Wilson. 


155 





BEST SELLERS 








156 





Window alignment helps carry longitudinal look 


> Popularity poll. Although the build- 
ers expected to sell about 70% of the two- 
bedroom, 150 each of the three-bedroom 
and expansion-attic models, they were sur- 
prised at the breakdown on the first 100 
houses: 4006 of sales on two-bedrooms, 300 
each on three-bedroom and expansion-attic 
houses. Explanation of the 409 sales of 


two-bedroom houses: “Older people who 
wanted smaller quarters; smaller down pay- 
ments on the smaller houses.” 

All sales were FHA sinee VA money was 
not available. Says Wilson: “Sales would 


have gone faster if we could have sold VA.” 


Developer lessons. Thc city refused to 
let the builders start Lynnview unless they 
could be sure of not adding to the runoff 
problem since storm sewers were already 
taxed to capacity. In cooperation with army 
engineers Trinity solved the problem by 
digging two enormous dry lakes big enough 
to store all but the heaviest rainfalls. Water 
is brought to these “ponding areas” (see 
site plan) by two large pipes, is run off 
through smaller ones to the county draining 
ditch. Says Wilson: “I’m sure the same idea 
can be used profitably wherever there is flat, 
poorly drained land.” 

The builders also created their own sani- 
tary-sewer system with a pumping plant 
that sends sewage through a cast-iron dis- 
charge line uphill a litthe over a mile to a 
municipally owned gravity sewer. Such de- 
velopment expenses ran per-lot costs to at 
least $1,860, 

Cost-cutting in action. The builders 
(with a combined experience of over 8: 
years) are no strangers to up-to-date cost- 
Wilson set out in 1946 


to build heuses of conventional materials 


culling techniques 


fabricated to the best advantage. He drew 
on methods learned from the Small Homes 
Council and around the country but empha- 
sizes: “In Lynnview we use only those 
materials, methods and designs that are 
practical at the local level.” Example: the 
SHC was not used; its 


truss connectors, 








Overhang break foreshortens two-bedroom model 


which add portability. are costly and un- 
necessary because Wilson fabricates trusses 
close to the point of use. Five cost savers 
SHC recommends (H&H, Jan. *52) save an 
estimated $750 per house: 

Precutting and preassembly of exterior 
walls saved about $500 per house. 

Roof trusses saved an estimated $50. 
floor 
(made of storage walls) were installed saved 
about $100. 

Storage walls themselves saved $100. 


Laying before room partitions 


They found, too, they could save about 
$200 per house by building on slab rather 
than on 2” x 8”s and crawl space. 

Slab construction with 2” x 4” sleepers 
set in mastic beneath 13/16” oak flooring 
was partly drawn from SHC and from the 
National Warm Air Heating & Ventilating 
Assn. Oak flooring, the builders find, is a 
“must” for good market acceptance. They 
also provided enough duct capacity for 
summer cooling at little extra cost. Space 
between slab and flooring is used for run- 
ning gas and electrical lines. 

“Precutting as much material as we do.” 
adds Wilson, “saves a phenomenal amount 
of material: we can use 2” x 4”s down to 
6” lengths, 2” x 6”’s down to 8” 
We utilize so much of our material that all 
100 
amounted to only two truckloads. Every- 


lengths. 


scraps and shavings for houses 
thing goes to the job packaged. If something 
disappears, we know it disappeared on the 
job. and usually we find it.” 

Wilson is sold on on-the-site prefabrica- 
tion, learned much from a company he 
worked for that planned to enter the pre- 
fabricating business after World War II, 
cites one interesting fact from intensive 
study: “So long as present methods and 
materials are used by prefabricators, they 
cannot produce shelter as cheaply as the 
builder who uses virtually the same ma- 
terials and fabricates economically, with low 
overhead. The chief need for a prefabricator 
is a material yet to be developed rather than 
new methods of fabricating conventional 


. 9 
materials. 





Photos: Jimmie Wallace 











Storage wall components are precut, preas- 
sembled in builder’s own shop. In foreground 
is complete staircase for expansion-atlic house. 


Note use of power saw, material on dolly. 








eR, 


Exterior walls with one coat of paint applied 
are brought to job on special truck. Finished 
window frames are in place. Larger windows 


directly below top plate would have cost less. 
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Side walls are completed down to siding, window frames 


in Trinity’s shop. Jig tables are at convenient work height. 
materials close by. Overhead travel hoist moves entire 


panel to back of shop u here pi ime coat ol paint is applied. 
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Upper portion of storage 
is placed on lower closet section after it is brought through 
finished door opening. Trim is later affixed to cover joints 


between components, joint between ceiling and storage wall. 


LOCATION: Louisville, Ky. 

E. W. AUGUSTUS, architect 

TRINITY CORP., builders 

CHARLES POWELL. land planning 
BOONE-GARDNER, landscaping 

W. SHREWSBURY PUSEY, color coordination 
FINANCING: Liberty National Bank & Trust 





Paint roller is used for both prime and finish coats. Here, 
gable end gets fast, efficient runover. Builders credit “con 
trolled operation” allowing strict supervision of work and 


materials for the completion pace of two houses per day. 





Isometric of storage units shows steel pin guide at top, 
roller at bottom for sliding doors. Builders plan to improve 
their storage units in future, expand fabrication of built-ins 


to include dressers, bedsteads, additional cabinets. 
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Prize-winning designs become Pine Bluff fast sellers 


As defense housing, Bralei homes 


won an NAHB award of merit, 


then stood idle for lack of rentals, 


finally turned up as best sellers 


Design sold these houses. Since Bralei 
Homes’ Miramar addition was planned 
as a 150-house defense rental housing 
project, the builders decided it offered 
a wonderful chance to test contemporary 
design at little risk, The houses would be 
rented for two years before they could 
be put up for sale and by then a ready- 
made market would exist. 

But these plans went awry when the de- 
fense stretchout and local strikes elim- 
inated eligible defense workers from the 
market. Sixty days after the houses were 
completed and HHFA let them go up for 
sale (or for rent to all comers), they be- 
came best sellers—O0 sales in 60 days at 
a peak period. Says Bralei Secretary C. V. 
“Cotton” Barnes: “This quickly proved 
to us that public taste is a lot more ad- 
vanced than we thought. People see con- 
temporary design in magazines; they don’t 
want the same old thing in houses.” 

In the almost flat roofs (1-in-12 pitch), 
sloped ceilings. overhangs as wide as 3’-6”, 
and open plan, buyers saw things they had 
never seen in Pine Bluff before. The price 


was right. A two-bedroom, 758 sq. ft. house 


with 40 sq. ft. of outside storage sold for 





$8.350, a two-bedroom, 850 sq. ft. house 
with carport for. $9,000, a three-bedroom 
house with carport for $10,200. 

An NAHB award of merit and the solid 
success of Miramar are tributes to Bralei 
and Architect Yandell Johnson, AIA. A 
member of the collaborative NAHB-AIA 
homebuilding committee, Johnson likes 
residential design, works with his wife (al- 
so an architect) on many projects. 


Controlled variety. Size and number of 
houses were dictated by a rental program. 
Johnson achieved variety while maintain- 
ing uniformity of character. This was the 
result of the low roof pitch and generous 
overhangs; variety came from three basic 
plans and their reverses, four carport loca- 
tions, discriminating use of color and 
relatively 


rough-textured shingles. and 


smooth batten-and-board-effect siding. 


Sales pitch. Although the builders them- 
selves are licensed realtors, they had a 
Pine Bluff realty firm handle sales since 
Bralei is an out-of-town builder (home of- 
fice: North Little Rock). Salesmen were 


schooled on a list of 36 brand names used. 


Photos: T. Harding, Jr. 


Setbacks, nearly uniform, do not appear so because of curvilinear streets, off- 


sets in faces of buildings. Slab construction relates house to ground closely. 





LOCATION: Pine Bluff, Ark. 


BRALEI HOMES (Buford Bracy, Paul Leird), builders 


YANDELL JOHNSON, AIA, architect 

A. E. HAEGLER, consulting engineer (sewage) 
MAX A. MEHLBERGER, consulting engineer 
STEBBINS & ROBERTS, interior colors 
FINANCING: T. J. Bettis Co., FNMA 


Design economies. The framing system 
—new to the area—is similar to a shed 
with end walls removed: two side walls 
and the center partition support the entire 
weight of the almost flat roof. 

The low pitch did not scare hot-weather- 
conscious buyers who soon found that an 





attic fan (see cross section, p. 159) made 
houses cooler than conventional designs. 
Important by-product for the builders: this 
roof saved over $100. 

Side and end walls were preassembled, 
tilted into place; end walls provide only 
lateral support. 

Width of the houses was fixed at 25’ to 
give two 12’ wide rooms plus three 4” 
walls; uncut lengths of dry wall were 
used to cover ceilings on the 12’ room 
(Builders did not complete ceil- 
ings before putting in cross partitions al- 


spans. 


though they recognize this potential econ- 
omy, found the one-room principle saved 
no money for a small volume of houses. 
Reason: rough carpenters must return a 
second time to partition after finish carpen- 
ters put in dry wall. 

Side walls are made up of normal stud 
construction. Double 2” x 8” top plate 
forms lintels, establishes window and door 
heights. Openings up to 8’ wide occur in 
outside walls without further lintels being 
cut; no extra headers are used. Extension 
of lintel beams beyond end walls forms 
brackets, emphasizes structural system. 

Studding length except in center parti- 
tion is 6’-9’, and with sole and top plates 
and double 2” x 8” 
the outside walls becomes 7’-7°4’’; height 


plate, room height at 


at center partition is 87-8”, 

On cross partitions blocking is added 
to the 6-9” studs to bring walls to sloping 
ceiling’s height, which seem taller than 
flat ones would. Coupled with open plan 
of kitchen, living and dining areas, they 
add space to an otherwise small house. 
Center beam exposed in living room fur- 
nishes visual interest. 

Given this structural system with its in- 
herent economies the builders managed to 
add even more of their own (see p. 170). 
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Architect would have pre- 


ferred to face big win- <aphdepis 3 
6'-8"X 98 
dows away from street, but 





admits they have more 








sales appeal in front. He KITCHEN 


9-4" x18" 


=e oe 





BEDROOM 
10-8" x 12'-6" 











tried to relieve goldfish 
bowl effect with dividers. 





Wide overhangs make 





taucked-on stoops unneces- 






BEDROOM 
12'-0"x 12:6" 


sary. Note how shingles are LIVING ROOM 


15'-6"X 16-0" 


Air wash above insulation is vented by 26” fan through 


coursed out to minimize 


cutting and fitting around continuous screening replacing usual soffit material at eaves. 


witieus plop ek ' Walls are foil insulated. Note use of 1" x 3” strips on 
dS Se eal which rough-textured shingles are nailed. 

















ME 
SEPTEMBER 1953 159 
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Photos: (opp.) Aldrich; (above) Fred Hess & Son 




















A neighborhood school could be hooked into a 
central system and programs telecast from its gym 
and auditorium to homes in the community. The 
shed (photo left) at the base of the antenna 
houses amplifying and distribution equipment for 
a large community network. Re-amplifiers are 


mounted on poles every % mile from the antenna. 
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takes place of rooftop metal maze. Taller but prettier than a telephone pole, 


a single tower can bring television to an entire development of houses 


TV or not is no longer the question. Most families do want it and 
soon will expect their homes to be wired for television no less than 
for toasters and light bulbs. Now there is a logical way to fill con- 
sumer demands. Firms producing master antenna equipment are only 
too delighted to provide and service centralized systems hooked up 
via coaxial cable and simple wall outlets to groups of new, individual 
homes. Thus, with little effort. a builder can assure the prospective 
client of excellent picture reception in almost any locale at small cost 
to himself or home purchaser, and with no maintenance problems for 
either. (Incidentally, electronic engineers point out that people who 
are expecting antennaless TV reception momentarily will have a long 
wait. Unlike radio and sound waves which bend around corners and 
can be picked up in the atmosphere, TV signals behave like light, 
travel straight lines, and still must be relayed over bumps and carried 
down into holes in the earth’s surface. ) 


Antennae-loaded apartment houses. hotels and a few garden court develop- 
ments were the first to swing to central systems, and in the past few years 
full-grown towns in “fringe-reception” areas stopped battling mass astigma- 
tism and complete blank-outs and were hooked up to master towers. More 
than 200 of these established over-the-hill communities, whose living rooms 
would otherwise be bereft of wrestling, ballet, and murder on the docks now 
pick up telecasts without a single metal-tree hazard riding high on anybody's 
roof. Two companies have handled the bulk of these installations—Jerrold 
Electronics of Philadelphia and the Camden. N. J. division of Radio Corp. of 


America. Both have FHA approval on their equipment. Extensive surveying 


for usable signals. long runs of cable, installation of re-amplifiers, and 


pole rental fees to utility companies have made the cost per purchaser 
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TV ANTENNA from $100 to $200 plus small monthly maintenance charges. 
Seemingly high, these prices are a fraction of what individual an- 
tennae might have been in these feeble-signal areas. Both Jerrold 
and RCA agree that for most new suburban builder projects of 


25 to 100 houses, unit costs would run $25 to $60. 


Drier, safer, more socially acceptable. Compared to every- I 
man-for-himself installations in good and fair reception areas i 
where 10’ (and sometimes 20’) masts are installed, the antennae 
costs are about the same. Here the most evident advantage would 
be the absence of a motley blotch of poles and wands. Also, 
safety groups, fire departments and insurance companies recog- 
nize that many dangers can be eliminated when one sturdy an- 
tenna is substituted for separate riggings. Roof leaks can be 
prevented, insurance rates may be lower, and damage from fall- 





ing antennae in wind and rain storms eliminated, The features 





of central systems are even more obvious in poor-picture areas 
W.N. Schill ° . . . 
where / Love Lucy is ordinarily a gray blob and Dragnet, a shiv- 


ering crosspatch. 


tics nnn 


Work done by the installer includes a complete field survey 
of the site to determine the best location for the transmitter, 
amplifiers, electronic equipment to filter out interference, and 
distribution outlets which send out the signal, as well as engi- 
neering a properly balanced coaxial network. Home owners need 
no boosters or rotaters. The master systems are also reported to ‘ 
be adaptable to future color reception and UHF (ultrahigh fre- 
quency television, which is scheduled to shift into high gear 


within the next few years). Installation as well as financing and 


maintenance for central antenna systems work out much like 


? 


other “utilities” which require regular attention to assure the 
f=) 





Be 


4 


public of satisfactory service. Several financing plans can be ar- 
ranged to the builder’s convenience. He can underwrite the com- 
plete job himself and incorporate the charge in the house price, 


id 
4 


ted Z. 


or the system can be financed by a local television dealer who 





has a generic interest in neighborhood facilities for TV. Servic- 


ing is provided by manufacturers’ representatives, 





Run it underground. Although the systems are usually engi- 
neered for installing the cable on existing utility poles (through 


contractual agreement with the utility companies), it is not more 
expensive to run the coaxial lines in conduit where °4” size is 
being used to carry telephone distribution cable. There is room 


for both phone and TV cables. Accessory equipment (re-ampli- 





fiers are required every 14 mile) may be mounted on 6’ stub 
poles out of toddler reach in inconspicuous spots on the property. 





All the engineering, installation and care for the 
centralized antenna system can be handled by 
equipment distributor. In large communities, re- 
amplifiers are mounted on phone poles. In photo 
at top, engineers, probe a new site for a useable 
signal. Only part of the system visible inside the 


; I-ANTENNA (4orr rower i 
house is the simple wall plate, shown above right. ‘ 


§- AMPLIFIER 
oo iT, 


BB. amPLiFIER 


Shadow area, (right, remote from TV stations) 
gets poor picture reception even with individual 
antennae. Tract developers in such locales can 
use master systems to assure clients of clear pro- 
grams. Elaborate versions of such antenna systems 
installed in many communities have worked out 
satisfactorily for subscribers to the service who 


pay the initial charge and small monthly fee. 


OVER 6 MILES 
FROM ANTENNA 
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Were a o-Uay for way Doorway! 


CATALOG IN 
(as) Nationwide sales and installation service. See your classified telephone directory for nearest Ro-Way distributor. 
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More than motte the aye 


overhead type door 


What do you see when you look at a 
Ro-Way overhead type door? Clean, 
simple, attractive design that blends 
with any style of architecture. Advanced 
engineering, husky construction, skilled 
workmanship, fine quality materials. 
Outstanding features like Taper-Tite track, 
Seal-A-Matic hinges, Power-Metered 


springs, Double-Thick tread rollers. 


All this you see at a glance—but there’s 


more to a Ro-Way than meets the eye! 


There’s your client’s deep-down, long- 
lasting satisfaction and pleasure—result 
of smooth, quiet, easy operation, trouble- 


free service and long life. 


And your own sure feeling of confidence 
whenever you specify Ro-Way—confi- 
dence born of the knowledge that Ro-Way 
is your own best ‘‘standard of compari- 


son’ in overhead type doors. 


To be sure of the best for your clients— 
for any residential, commercial or indus- 
trial application—always specify Ro-Way 
—the overhead type doors that offer so 


much more than meets the eye. 





ROWE MANUFACTURING COMPANY 


1130 Holton Street + Galesburg, Illinois 
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(Juality tests like these make 








“This amazing new electronic Color-Eye measures the 
shade of each Kentile color run to protect uniformity.” 


Specifications and Technical Data 


INSTALLATION 


Can be installed over any 
smooth, firm interior surface 
that is free from spring, oil, 
grease, lumps or foreign mat- 
ter: metal, wood, plywood, con- 
crete, radiant heated concrete 
slabs, concrete in contact with 


the earth, on or below grade. 


INSTALLED PRICES 
Prices given here are for a mini- 
mum area of 1.000 sq. ft. over 
concrete underfloor. Installed 
prices range from approxi- 
mately 20¢ per sq. ft. for 1%” 
Group “A” (darker colors) to 


of Kkinduring 


40¢ per sq. ft. for 7” Group 
“Pp” (lightest marbleized col- 
ors). Installed prices vary ac- 
cording to the size of the instal- 
lation and condition of the 


underfloors. 


THICKNESSES 
Standard Kentile is available in 
two thicknesses: 4” for most 
residential and commercial uses 
...10” for industrial uses and 


wherever extra-heavy duty is 


KENTILE the Asphalt Tile 


Beauty 








“The wear resistance of Kentile is controlled by frequent 
tests under the artificial “foot” of this Taber Abraser.” 


aaa 





expected. 
SIZES 
Standard tile size is 9” x 9”. 
Other sizes furnished on special “This research chemist is examining a Kentile sample un- 
order. der a binocular microscope, checking surface smoothness.” 


KENTILE, INC., 58 Second Ave., Brooklyn 15, New 
York * 350 Fifth Ave., New York 1, N. Y. * 705 Archi- 
tects Bldg., 17th and Sansom Sts., Philadelphia 3, Pa. 
1211 NBC Bldg., Cleveland 14, Ohio * 900 Peachtree 
St. N.E., Atlanta 5, Ga. * 2020 Walnut St., Kansas City 
8, Missouri * 4532 South Kolin Ave., Chicago 32, Illi- 
nois * 4501 Santa Fe Ave., Los Angeles 58, Calif. 





KENTILE, INC., Makers of: 
KENTILE ASPHALT TILE 
SPECIAL (greaseproof) KENTILE 
KENCORK FLOORS and WALLS 
KENRUBBER TILE FLOORS 
KENFLEX VINYL TILE 
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“Kentile Floors add beauty and luxury to any room...25 “Easy maintenance over years of use add to the advantages of 


colors match any decor. In the room above, colors shown are a low-cost Kentile Floor. Colors shown in the kitchen above 
Languedoc and Travertine with Green Feature Strip and are Genoa Green and Gardenia with Yellow Feature Strip and 
Scotty ThemeTile” Bronco ThemeTile.” 





Special Kentile is a greaseproof asphalt tile flooring with 
extreme resistance to petroleum and cooking greases and 
oils. aleohols, alkalis and most acid solutions. It can be 
installed wherever Kentile can be...is available in a wide 
range of marbleized colors...'%” and *«” thicknesses. In- 
stalled prices range from approximately 40¢ to 50¢ per sq. ft. 





Sys i 





For full information on Kentile Flooring for any commercial, industrial 
or residential use, contact your KENTILE, INC. FLOORING CONTRACTOR. 


He’s a trained and experienced expert who is always ready to help you 





with the full benefit of his wide experience. For his name and address 


look under FLOORS in your Classified Phone Directory, “This candy factory must be clean at all times yet the 
floor has to resist greases and oils...stand up under 
heavy wear. The Speciat KENTILE colors shown 
here are De Luxe Colors (G-329) and (G-330).” 


KENTILE 


The Asphalt Tile of Enduring Beauty Qa 














GILT-WELL 


SUPERIOR UNIT WOOD WINDOW 


Absolutely the best double hung window... 
id aU) f-Me-Be a-2-) ole ol -1-S al batohdal-S amb pbalc oh moh ante abt Ul 
ES aah o} blob ha ado) -T-1-1-ba a0 o) bale fees doy heb al-abb a of-T-1-1-1o B-T-1-1-) 
fo} ab bat-ha-SObb als feed do) ab oa-\-ME-J Ole bb ate ME-bale ME-pabele ms ct ast ate! 
one e-VOh a t-te wo (-) a -M-ME- We o@ DMN ol bb ale O(-tc MEE-{-Saqblet-l--1-b eats 
bled, completely prefitted, fully weather- 
hb obo} ol-Te Moreh bb aha -5 a ol-UE-balol-Yo MR pbatokohmuesa-t-\eh mmde 
Ev=1-1- aq oJ CW obi) fo) 0) of -) ie BI-Y-VI-b Ro) Bib 80 lc (-b ome Olobaatol-ba- 
its superiority with any window—feature for 
feature, point for point. Herein will be the proof 
of its superiority: The patented Superior jamb- 
liner weatherstrip is the heart of the 

Bilt-Well Superior Window Unit. 

Another Bilt-Well triumph! A 

must in today’s home. Write 

so) aE WE 6 a-\- ole) oh Rod aid aU al S 

Superior Window Booklet. 


well 
in Pa 
pa WOOD ¥ WORK 


Twice as weather- 
tight... with only 
"roth the lifting 
effort! 




















Here’s a list of 
the BILT-WELL LINE 


¢ Superior Unit Wood Windows « 
Nu-Style & Multiple-Use Cabinets « 
Carr-dor Garage Doors « Sectional 
Overhead Garage Doors « Combination 
Doors « Screens & Storm Sash « 
Basement Unit Windows « Shutters 

¢ Exterior Doots « Interior Doors « 
Entrances « Louvers & Gable Sash « 
Corner China Cabinets «+ Ironing Board Cabinets 
« Mantels « Telephone Cabinets « Stair Parts 





See our products in Sweets Ar- 
chitectural & Builders Catalogs 
pages 3d/CA and 16C/CA 


Mancfactured by 


CARR, ADAMS & COLLIER COMPANY 


1068 JACKSON STREET, DUBUQUE, IOWA saadachastiine . ia 


ee 














166 HOUSE & HOME 











Steet ee 


, 7 =e Se cee: 





ME 








PRACTICAL BEAUTY COMES NATURALLY 
—WITH A-O TILE 


1. Tiled counter tops can't be harmed by 
heat, moisture, and strong soaps or bleaches. 
2. Tiled window sills are waterproof and 
sunfast- for the life of your home; never 
need painting. 

3. Floor-to-ceiling tile may cost little more 
than partially tiled walls. 

4. Tiled floor wili not indent. It is pleasant 
to walk on—lovely to live with—easy to 
care for. 


TILE SPECIFICATIONS: Color Plate 44. 
Wall: 26 Clover Red. Counter tops: 81 Spruce 
Green. Floor: Lattice pattern, Gray Granite, 
White, Black. 


FREE— Source list for all items shown here. 
SEND 10c FOR THE “IDEA BOOK OF TILE”. 
12 full-color pages of ideas and color schemes 
for kitchens, bathrooms, and piayrooms. Use 
the coupon below. 


A TILED laundry is a bright idea 


Any housewife—present or future—can see the common 
sense behind the smart rooms you plan with tile. Plan those 
rooms with American-Olean Tile, and she’ll see stylish 
colors, accurately matched, and a wide choice of 

attractive designs. 


Remember, too, that you can plan beautiful tile installations 
to fit big or little floor plans. Their beauty is permanent 
because American-Olean is real clay tile! 


y Waal) dletol at 1 @)(-\ol am Bilan Oreos 





936 Kenilworth Ave., Lansdale, Pennsylvania 


Member, Tile Council of America 


AMERICAN-OLEAN TILE COMPANY 

936 Kenilworth Ave., Lansdale, Pa. 

Please send me the following free literature: 

0 Booklet 202, Reprint from Sweet's 1953 Catalog. 
Booklet 300, Industrial Washrooms. 

0 Color Book of Tile. 





Name 
Title___ : — 
Firm Name icpmpeenatieed 
Address — 


State 
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THE BIG LINE IS GROWING BIGGER! 


to give you greater window selection!... 
to help you standardize on highest quality products! 







nuh <—_ 
TRUSCON’ 
NEWEST! 


Aluminum Awning Windows 


@ The window advances are coming from Truscon! Last summer 
Truscon announced the Ranch Window that set new standards in steel 
windows for popular one-story homes. This spring Truscon introduced 
its sensational aluminum casement in modular sizes. Now .. . Truscon 
offers you what the trade has been waiting for... its customary 
quality design and sturdy construction in a brilliantly new aluminum 
awning window. 


Truscon Aluminum Windows feature modular sizes to match standard 
masonry dimensions. Approximately 8% more light and ventilation 
per window opening. Heavy extruded aluminum sections with a mini- 
mum frame depth of 17g”. Weathertight construction with vinyl plastic 
weatherstripping. Protected operating mechanism. Many more features 
you'll want to know about. Write Truscon for latest bulletins. Watch 
the big line for the big news. When Truscon offers a new product you 
can bank on its satisfactory performance. 


Sturdy operating mechanism protected 
against weather, sand, dirt, salt spray. 
Simultaneous, equalized ventilator 

opening. Positive closing. 


TRUSCON STEEL DIVISION 


REPUBLIC STEEL CORPORATION 
1056 ALBERT STREET + YOUNGSTOWN 1, OHIO 
PRODUCTS Export Department: Chrysler Building, New York 17, N.Y. 


TRUSCON * 


a name you can build on 
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ELECTRIC WATER HEATER SECTION 
National Electrical Manufacturers Association 
155 East 44th Street, New York 17, N. Y. 





“We've built over 400 houses in our Azalea Park development, and there will 
be 241 homes in Lakewood,” says Mr. Wellborn C. Phillips of Phillips 
Properties, Orlando, Florida. ‘‘The price range varies, but one item of 
equipment is standard in every house—the Electric Water Heater. It not only 
supplies adequate hot water automatically, but does so with economy, and 
that’s what customers want.” 


Builders and customers both approve the Electric Water Heater because of 
these features: Automatic hot water. Cleanness of operation. Economy of 
operation, due to short hot water lines and fully insulated tank. Easy 
installation, because there’s no flue or vent. 


The Electric Water Heater is a modern water heater for the modern house! 


Equijo yours homes with, 


blectric water heaters 


CRANE-LINE SELECTRIC «+ CROSLEY « 


- ALLCRAFT + BAUER + C-E HEATMASTER + 
- FAIRBANKS-MORSE ” FRIGIDAIRE . 

- JOHN WOOD e¢« KELVINATOR « LAWSON e¢ 
1 

1 REX ” 


GENERAL ELECTRIC « 
MERTLAND « MONARCH eo 


.RHEEM «© SEPCO « A.O.SMITH «© THERMOGRAY § « 





4 The Phillips houses are of con- 
crete block construction. 2 and 3 bed- 
room models, beautiful modern de- 
signs from which to choose. Large, 
landscaped plots. Liberal closet and 
storage space, dining area, breezeway 
and car port. Each home has fully- 
equipped electric kitchen which in- 
cludes range, refrigerator, food-waste 
disposer, washing machine—and the 
66-gallon Water Heater . . . of course, 
it’s ELECTRIC! 


THEY’RE WHAT 


PEOPLE WANT! 





DEEPFREEZE 
HOTPOINT ° HOTSTREAM 
NORGE «+ PEMCO 


WESIX WESTINGHOUSE 
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Sell 


New Service-way 
gives direct access 
to basement ! 


The new Service-way makes a base- 
ment handy for quick, easy storage 
of lawnmowers, garden tools, bicycles 
and storm windows. The extra-wide 
Service-way opening gives plenty of 
clearance for freezers, ping-pong 
tables, and hobby shop equipment 
Clothes can be carried directly from 
laundry to clothesline with fewer 
steps — fewer stairs to climb. A real 


help to busy housewives. 


Adds value to home — worth many 
times its moderate cost. The Service- 
way is one of the most desirable 
features you can add to a modern 
home. It simplifies dozens of house- 
hold jobs. Repairmen, meter readers 
and children with muddy feet can go 


direct to the basement from outdoors. 


Rugged! The Service-way is made of 
heavy-gauge steel, yet the door can 
be opened with one finger. Over- 
lapping flanges assure snug fit, keep 
out rain, snow and wind. Slide bolts 
lock door securely from inside. Comes 
fully assembled, ready to install. 
Made by the makers of the famous 
Heatilator Fireplace. Mail coupon to- 


day for full information, 


h oUSes faster with this 


EXTRA 








SALES 






























Clean, practical de- Finger-tip Control. 
sign, blends withany Steel door counter- 
style architecture... balanced by double- 
ready to install. action springs. 








Saves work on Extra-wide open- 
washday. Fewer ing. Lots of clearance 
steps to clothesline. for bulky equipment. 





Heatilator, Inc. 

569 E. Brighton Ave. 

Syracuse 5, N. Y. 

Please send me folder and specifications on the new 
Service-way. 








Name 
Address " nt wnbiidatiaiaas tical 
] Architect [ Builder O Dealer 
City Zone ne = 
. . e2eee . 
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PINE BLUFF FAST SELLER cond from p. 158 





Builder economies. Here are the ways 
Bralei cut construction costs: 


1. They had material for window jambs 
and headers, which were structural mem- 
bers, hauled to a mill to be cut and as- 
sembled in panels, then delivered to the 
job for erection by the tiltup method. 
Saving over on-the-job cutting and assem- 
bling: “difficult to estimate but consid- 
erable.” 


2. They arranged for all material like 
roofing, bathtubs and framing lumber that 
could be stored outdoors delivered directly 
to the site as it arrived per schedule via rail 
or truck. If material arrived by truck, it 
was delivered to rear contiguous lot corner, 
A receiving clerk scheduled exactly what 
was to be unloaded at each point. Estimated 
saving: $25 to $30 per house. 


3. They had all studs cut to a 7 length 
and delivered to the job at less than $2 per 
M. (Although short studding is generally 
cheaper than full lengths, the supply of them 
in areas such as St. Louis has been consid- 
erably lowered and the cost driven up by 
builders cashing in on this economy.) All 
other materials not precut at the mill were 
cut on the job by two men carrying power 
saws. This procedure eliminated unload- 
ing lumber at a central site, then hauling 
it to a saw and then back to the point of 
use. The precision design and location of 


windows and doors through the precut- 





Utility poles run along rear lot lines; living rooms 


are in front. Though partly a rental project, 
Viramar has features of a first-class subdivision; 


good location, proper drainage and paved streets. 


preassemble technique resulted in major ma- 
terials savings at the mill, big labor saving 
on site where tolerances are hard to control. 


4. Plumbing for kitchen and bathroom 
was back-to-back with only one stack for all 
plumbing. Saving: $50 per house. 
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5. Sliding closet doors, built in Bralei’s 
own shop, were built-in sales features that 
cost the builders no more than conventional 


doors in a frame wall. 


6. Slab floor and almost flat roof ac- 
counted for what Barnes calls “standard sav- 
ings of material and labor.” 


Last but not least. The builders can 
credit themselves with another economy: 
hiring an architect. Like many other enter- 
prising merchant builders with skill net only 
in determining house size and choice of ma- 
terial but in electing to use a good architect. 
Bralei’s officers—Buford Bracy, president. 
Paul Leird, vice president—made no mis- 





Dining space is provided for 


kitchen with L-shaped arrange- 
ment of appliances, sink, laundry 
and cabinets. Note extra over- 


head light located above the sink. 


take in hiring Architect Johnson. Proof: 
sales. Even when competitors started to sell 
their houses at $100 down and move right 
n, Bralei maintained their price and down- 
payment schedule. Score after four menths: 
71 houses sold, 79 rented for Bralei, 100 or 
more competitive houses still for sale. Four- 
teen of the houses sold FHA with 10% 
down, 30 years to pay; remainder sold VA 
with closing costs down, 30-year mortgages. 

Says Cotton Barnes: “If you design a well- 
planned and pleasing-looking house, locate 
it in a well-planned, well-developed sub- 
division and use competitive terms, the 
houses almost sell themselves.” 

Raw land cost $1,000 per acre. Improve- 
ments were $900 per lot mainly because a 
storm drainage system, an important factor 
around flat Pine Bluff, was essential. Lot 
sizes range from 55’ x 130’ up to 82’ x 130’. 

Landscaping included in selling price con- 
sisted of shrubs. sodding, three trees. 

All houses have attic fans. The more ex- 
pensive two-bedroom model (with carport) 
and the three-bedroom house have kitchen 
fans and garbage disposal units included in 
the sales price. Heating is by space heat- 
ers which present a neat appearance, take 
up little floor space and give adequate if 
not de luxe heat in the mild climate. 
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The Heatilator unit draws in air from floor level, 
heats it, and circulates it to warm every corner of 
the room. Heat usually wasted up the chimney is 
put to work! The Heatilator Fireplace provides 
quick comfort in cool weather, and is especially 
desirable in southern homes, summer camps, and 


basement recreation rooms. 
















Smooth metal 
smoke dome 


xtro-wide 
Domper extends Jown-draft shelf 


full width of throat 
Worm oir outlet 


Unobstructed venient 


throat opening amper control 


One-piece firebox 


All heoting surfoc 
of 3/16” steel 
ina \ 


at sides and “Sis k of fire , Intake baffle 


Au intake 







Heatilator Units 
assure correct 


FIREPLACE 


construction 


Specify Heatilator Fireplaces 
for your houses . . . and you 
can offer every prospect a fire- 
place that will never cause a 
moment's grief, that will be 
smokeless and troublefree! 


Assures correct construction. 
The Heatilator unit is engi- 
neered according to established 
and proved principles of fire- 
place design. In*one compact 
unit, it provides all vital parts 
from floor to chimney flue. It 
standardizes and simplifies con- 
struction. It saves time ordi- 
narily needed for detailing the 
masonry and for close supervi- 
sion during construction. And 
the Heatilator unit puts no 
limit on mantel design. 


You are protected against 
guesswork, rule-of-thumb con- 
struction, and all the mistakes 
that result in faulty fireplaces 
and client dissatisfaction. 
When you specify the Heatila- 
tor unit, you know your client's 
fireplace will be built exactly 
as you plan it . . . smokeless 
and troublefree! Specified and 
recommended by leading archi- 
tects and builders for over 26 
years. Sold by building mate- 
rial dealers everywhere. 




















. . 
. . . 
4 Heatilator, Inc. : 
: 619 E. Brighton Ave : 
: Syracuse 5. N. Y. : 
: Please send me your new A. I. A. folder with full de- § 
: tails and specifications on Heatilator Fireplace units. 

7 

: Name — 

. 

+ 

s . 
8 {ddress : = ; 

; O Architect O Builder Dealer 

. 

: City Zone State 
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REYNOLDS /ifetime ALUMINUM 


—eay 


Reflection 7s the modern principle in insulation... 
especially with air-cooling and radiant heating. 

And nothing reflects like aluminum, It bounces back 
up to 95% of radiant heat. 

Reynolds, pioneers in the field, laminate aluminum 
foil to tough kraft paper using special embossing 
rollers which add to the firmness of the bond as well as 
to the appearance of the product. Double-faced 
(Type B) or single-faced (Type C) can be used in 
one or several layers to attain almost any required 
U-factor. In any combination, it provides the perfect 
vapor barrier, Excellent for unheated crawl spaces, 

Clean, odorless and with no awkward bulk, 

Reynolds Aluminum Reflective Insulation is quickly 
applied. Material cost is much lower than most bulk 
insulations. Labor savings add further economy. Consider 
these advantages in your next insulation problem. 

Write for literature. Reynolds Metals Company, 
Building Products Division, 2019 So, Ninth Street, 
Louisville 1, Kentucky 
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REYNOLDS ALUMINUM WINDOWS 


Exceptional ‘‘satinized” finish protected by special 
shipping cartons and lime-resistant lacquer coating. 
Quality controlled from bauxite to building site. 

Write for 20-page catalog showing the complete line... 
Casement, Awning and Double-Hung Windows. 








Oe el ee 


REYNOLDS /i#fime ALUMINUM GUTTER 


——sesenagy 


Faster installation (slip joints, no 
soldering) makes these gutters cost 
actually less than cheaper rustable materials 
at the outset...and less than any 

other materials in applied cost. 
Non-staining, beautiful. Specify 
Reynolds Lifetime Aluminum Gutters and 
Downspouts in Ogee or Half-Round, 
smooth or stipple-embossed finish. 








sana 


FLASHING? Aluminum costs 
much less than other 
rustproof material...is easiest 


to work... looks best, too! 
Specify Reynolds Lifetime 
Aluminum Flashing. 


SEE “MISTER PEEPERS,” starring Wally Cox, Sundays, NBC-TV Network. 


| << REYNOLDS /e/ime ALUMINUM FLASHING 
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ETROIT | Comes... 


Weatherbrain indoor-outdoor control regulates room 
temperature all winter long without ever a manual adjustment. 


DETROIT’S amazing new Weatherbrain Con- 
trol is a feature that will add plenty of 
extra sales appeal to any house with a 
forced hot water heating system. 

That’s because Weatherbrain indoor- 
outdoor control offers heating comfort 
never before possible in forced hot water 
systems—constantly uniform and com- 
pletely automatic. Once installed, the user 
never makes a manual adjustment of any 
kind. The Weatherbrain Control’s out- 


© 


door bulb senses changes in outside tem- 
perature and responds instantly by sup- 
plying the exact amount of heat to keep 
room temperature right where it should 
be! And because it is entirely mechanical 
in operation with no expensive, compli- 
cated electronic gadgets to go wrong, 
Weatherbrain Control is less costly and 
more easily installed than any other 
control of its type. See your DETROIT whole- 
saler or write for Bulletin No. 254. 


Check These Features 


@ Varies the water tempera- 


@ Gradual changes in water 
temperature in the system 





ture delivered to panels or 
radiation in exact accordance 
with the demands of the 
weather. 


@ All mechanical; no deli- 
cate mechanisms, electronic 
tubes or relays. 


£\ 
DETROIT 


5900 TRUMBULL 
DETROIT 8, MICHIGAN 


Canadian Representatives in Montreal, Toronto, Winnipeg—Railway & Engineering Specialties, Ltd 


@ Well adapted to zone sys- 
tems because of its simplicity 
and reasonable cost, and 
where the electrical boiler re- 
setting type control will not 
work, 


minimize the undesirable 
effects of thermal expansion 
and contraction. 


@ Very valuable where more 
than one type of radiation is 
used. 


i 


ESTABLISHED AS [DETROIT |UBRICATOR (OMPANY IN 1877 





CORPORATION 


Division of American Radiator & Standard Sanitary Corporation 


AUTOMATIC CONTROLS for REFRIGERATION 


AIR CONDITIONING 
TRANSPORTATION 


DOMESTIC HEATING 
HOME APPLIANCES 


home 


L TILE «© DETROIT CONTRO 


QnA VARMA 


AVIATION 
INDUSTRIAL USES 


KEWANEE BOIL 








HOW TO SAVE WATER 


in home air conditioning * 


by Richard E. Holmes, chief enginee,, 


fir Conditioning & Refrigeration Div., Worthington Cor», 


The details on the four chief kinds of 
water savers and a new scheme for 


saving water in air-conditioning 


With a demand even this year variously esti- 
mated at from 35.000 to 75,000 home-cooling 
units of the central type, it is obvious that 
ordinances requiring water-saving devices will 
have to be enacted in city after city. The trend 
toward more restrictions on water use can be 
traced as follows: 


>» New York City will allow the use of a water- 
cooled condenser for only up to six tons 
capacity for any one tenant. 


> Rochester, N. Y. allows the use of 2 gal. per 
min. per ton of city water up to 5 tons and 
limits systems over 5 tons to 0.125 gal. per 
minute per ton. 


> Washington, D. C. in its suburban sanitary 
district limits all installations to 4% pint per 
minute per ton. 


> And many cities such as Miami Beach, Jack- 
sonville and Wichita have tough restrictions 
on discharging water into sewers, which gives 
builders the same sort of problem. 

In whatever form they come, when restric- 
tions on the use of water for air conditioning 
face the builder, the air-conditioning industry 
must have a solution ready. And the air-con- 
ditioning contractor must have equipment 
that will include a water saver and be simple 
to install. Any of four types of commonly 
used devices will reduce water consumption to 
satisfy most ordinances being written today. 


1. Air-cooled condenser. For home use 
this is no doubt the best solution to the prob- 
lem. It is simple in design, involves only one 
heat transfer and is practicable in 2- and 
3-hp. sizes which are expected to constitute 
the greatest part of the market. It can be 
extended to work for the 5-hp. size, too. 

Manufacturers should try to make the con- 
denser part of the refrigeration package. Get- 
ting air from outdoors to the condenser and 
back outdoors again is the most serious prob- 
lem. It is not practical to put an air-cooled 
condenser in unventilated attics or basements 
without ducts to or from outdoors; the air 
temperature would rise in these spaces and 
result in decreased output from the refrigera- 
tion system. This means that outdoor air must 
be brought into and forced out of these spaces 
by means of ducts attached to the intake 
and/or exhaust of the condenser. 


“From a paper presented recently at the semi- 


annual meeting of the American Society of Re- 


frigerating Engineers and published in Refrigerat- 
ing Engineering (Aug. °53), official journal of 
the society. 


continued on p. 178 
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FOR RADIANT HEATING Small outside diameters make Chase lightweight Copper 

Tube “builder’s choice” for ceiling, floor and wall in- 

choose handy, lightweight stallations. Easy-bending long lengths mean fewer fittings 

... Joints that are a cinch to make with leak-proof Chase 

CHASE “3 COPPER TUBE Solder-Joint Fittings. And, of course, Chase Copper Tube 

gives you long service, excellent thermal conductivity, 

and corrosion resistance. Write today for FREE 50-page 
Book on Radiant Panel Heating. 


















































h d S © BRASS & COPPER 


WATERBURY 20, CONNECTICUT * SUBSIDIARY OF KENNECOTT COPPER CORPORATION 














The Nation’s Headquarters for Brass & Copper 


Albanyt Cleveland Kansas City, Mo. New York San Francisco 
Atlanta Dallas Los Angeles Philadelphia Seattle 
Baltimore Denver* Milwaukee Pittsburgh Waterbury 
Boston Detroit Minneapolis Providence 

Chicago Houston Newark Rochester * (tsales 
Cincinnati Indianapolis New Orleans St. Louis office only) 
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Lowest priced Delco forced air furnace 
ever made reduces new home costs! 






DEAL WITH DELCO \ 


... @ complete line of automatic oil- and gas-fired conversion burners, Conditionair forced warm air furnaces, boilers, and electric water systems. 





new DELCO-HEAT 


OIL-FIRED FORCED AIR FURNACE 


FEATURES NEW, MODERN, 
MASS PRODUCTION 


WRAP-AROUND DESIGN FOR 


LOWEST BIDDING PRICE 
EVER OFFERED 
BUILDERS! 


Costly frills and extras 


eliminated without sacrificing quality 


To offset rising costs, General Motors Delco-Heat 
now offers you top-quality, top-performance heating 
units at new, low prices for truly profitable installa- 
tion. The new economy OBC75-H oil-fired Condi- 
tionair is compact —only 25x25x66°s for use in 
closets or other small out-of-the-way spots. 75,000 
Btu/Hr. output. Has new wrap-around steel cabinet 
with Delco Green enamel finish. The 16 ga. steel 
heat transfer unit is seam welded to eliminate 
combustion leaks. The Circle-Air Radiator adds an 
extra heating surface—improves efficiency. Other 
great Delco features are the Quik-Action stainless 
steel combustion chamber; Delco-Heat Pressure Oil 


For a good deal - 



















ce 


Burner powered by the vibration-free Rigidframe 
Motor; centrifugal blower; replaceable air filter; 
wrap-around wipe sheets; knockouts in side panels 
that permit installation of filter at either position; 
and base pan with knockout for floor return. 
Similar in every detail, the new Model GBC90-H 
answers all your needs for an economy Gas-Fired 
Conditionair. Both models shipped assembled. 
For warm air, hot water or steam installations — 
gas- or oil-fired —for every kind of heating problem, 
contact your Delco-Heat Distributor. Or write 
Delco-Heat, Dept. HAH, Rochester 1, N. Y. In 
Canada, Toronto 13, Ontario. 
J/g P= ) 
(3 GM) # 
General Motors Engineering “meme SS 
/ 


Delco Production Skill if 


...Your keys to Sales Success 
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real running water —— 
: wf f* tat. \\ 
under pressure with a p- ! By \ | 
smc al with KITCHENS by KITCHEN MAID 
. af: ‘ 3 a 
4 
i 
Build in guaranteed water capacity with a Give Your Customers a Truly Modern Kitchen—of Wood 
—in Color, Natural Finish or White—with the Warmth, 
Delco Water System Beauty and Durability That Only Wood Can Provide. 
ki : i . ' P . Features that will 
ie Nothing can help sell a home It’s no secret! Architects and builders every- sal te ven 
faster, and keep it sold better, where know that “Kitchen by Kitchen Maid” Flo-Line Styling with 
than a dependable walter sys- 1S a phrase that brings immediate buyer con- graceful contours, 
tem that will meet all the de- fidence and results in a faster sale. Forty-one Fine furniture-type 
mands for comfort, luxury and years’ building fine kitchens plus the acceptance construction. 
that comes from consistent national advertis- Guaranteed 


healthful living. So, when you 
build past the “city mains,” in- 
stall the proved reliability of 


ing give Kitchen Maid Kitchens a public ap- warp-preet deem, 


Aluminum d th 
peal for which there is no substitute. pee Sane 


won't chip or rust. 





a General Motors DelcoWater ey, NEW FOR ‘53! Exclusive units for use in kitchen or Solid plywood safety 
System. Every pump is test si, laundry. IRONETTE. An ironing board that slides in and shelves. 

a out of cabinet at working level. HIDE-A-RACK. A handy New work-saving 
rated to deliver every gallon This convertible jet pump is rack for hanging clothes. Folds into wall cabinet when convenience features, 
promised, and more... every super-simple, super-power- not in use. LAUNDRY CART. A multi-purpose portable Experienced dealer 
system is quickly and easily ful. Converts quickly to deep cabinet containing clothes hamper and shelves. Useful for cooperation. 
installed and designed for Jast- well operation if waiter table serving, entertaining and in many other ways. Decide now tochoose 
ing peak performance. Here’s falls. For complete informa- Kitchen Maid Kitch- 


ens for your next 
top quality guaranteed to project. See Sweet's. 


your Delco Dealer. Or write: PO) 
keep home buyers happy; yet Delco Water Systems, Dept. ITC ad E N MAT Write for booklet. 
priced low to save you money. HAH, Rochester 1, N.Y. 


FARSI AWO BES/ /V 


For a good deal KITCHENS 


tion about all pumps, contact 

















CHOOSSHOHSHHSEHSESESHHSHEHESHEHHESSSEHSESESESESEEEE eecee 
’ 

e THE KITCHEN MAID CORPORATION, 439 Snowden Street, Andrews, Indiana : 
e Please send booklet containing new kitchen layouts, planning suggestions and details ° 
4 of the Kitchen Maid line. | am an O Architect O Builder O Dealer. ° 
- Name__ _ , 
=" Street__ salaioapanlitia Ps 
: City__ on State ° 
e * 
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AL NIEW MAGAZINE 
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oe nap wane OF AMERICA'S 
Hpdatnr seamed 





nation-wide swing to 


PREFABRICATION 


PF, the Magazine of Prefabrication, answers the need for a publica- 
tion to keep you posted on the sensational swing to prefabricated 
housing taking place in all parts of the country. It’s the new official 
journal of the industry, serving some 12,000 dealer-builders in 47 
states, manufacturers, realtors, mortgage lenders, suppliers, housing 
officials, and others seeking information about the opportunities 
this expanding field offers. 

Subscribe to PF now. Keep fully informed on the new business 
opportunities which prefabrication is creating for all who build, 
sell or finance homes. 

















ws ee eg 
- THE MAGAZINE OF PREFABRICATION ; 
Prefabricated Home Manufacturers’ Institute 
4 k 
5 908 20th St. N.W., Washington, D.C. i 
Please enter my subscription to PF for one year—12 issues for $3.00 in the 
i United States and Canada, i 
; (CO My cheek is enclosed [[] Bill me later - 
] NAME i 
o soFinm q 
a ADDRESS. i 
; city ZONE STATE ; 
gy _KIND OF BUSINESS a 
ee es eee eee ee eee ee es ee es es ee es es es es ss es sd 
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AIR CONDITIONING continued 





Using only the exhaust duct produces out 
door temperature and relative humidity is 
the space where the air conditioner operates 
Using only the intake duct raises the spac 
temperature even higher than the outdoor tem 
perature because of the heat rejected by thi 
condenser. Utilizing both intake and exhaus 
ducts minimizes temperature rise. The attach 
ment of any ducts to the air-cooled condense: 
circuit will almost surely require specially de 
signed fans and larger motors to move the con- 
denser air, thus complicating the problem. 

If the air in the basement is as hot as o1 
hotter than the outdoor temperature, better 
than-average insulation will be required for 
the equipment and ducts. Locating the con- 
denser or perhaps the entire condensing unit 
in the garage, breezeway, attic, or in a craw! 
space begins to appear advisable. But in doing 
this the manufacturer allows the refrigeration 
package to be split. In this event he must 
either withhold the 5-year warranty on the 
hermetic compressor, or offer it under circum- 
stances in which he has no control over the 
installation of the refrigeration system. 

The happiest solution to this problem is for 
the architect and builder to arrange the house 
so that equipment can go next to an outside 
wall; then proper intake and exhaust open- 
ings can be provided. In a house with a central 
utility room, an attractively designed minia- 
ture penthouse or bubble on top of the build- 
ing could provide air intake and exhaust for 
an air-cooled condenser intentionally put high 
on the manufacturer’s heating-cooling unit. 





Fan-coil unit has automobile-type radia- 
tors to cool warm water. Water is then 


pumped back into the air-conditioner. 


2. The fan-coil unit for cooling condenser 
water stands in my opinion second only to the 
air-cooled condenser for saving cooling water. 
With it the factory-assembled, dehydrated and 
tested refrigeration system may be used with- 
out modification. The importance of this can- 
not be overstated. The water-cooling unit may 
be spotted wherever the architect wants it. pro- 
vided that it be accessible for servicing. No 
make-up water connection is needed. The con- 
tents of the water system can be given an 
initial treatment to inhibit corrosion and pre- 
vent freezing. Only infrequent lubrication of 
fan, pump, and motor, and cleaning of the 
coil faces are necessary. 

continued on p. 182 
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As fundamental as 


proper lighting... 


Planned outlets—whether for lamps or telephones— 
help make the houses you design more livable. Better looking, too, 
in the case of telephone outlets. 


Telephone planning is your only guarantee of concealed telephone wiring. 


It’s good practice to include telephone raceways in all plans 
and specifications. You protect the appearance of walls and woodwork. 


A good plan 


i sia tilaes You impress clients and enhance your own good reputation. 
- hae 


when it includes a 2 r : 7 ; 
ankle fie Your Bell Telephone Company will be glad to help in planning 


telephone outlets economical raceway installations. Just call your nearest Business Office. 


BELI. TELEPHONE SYSTEM 
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New General Electric product based on the heat pump principle 
uses only electricity and air to cool and heat this G-E Wonder 
Home designed by Dallas Architects Wiltshire and Fisher 





EXTERIOR of house is salmon-colored brick with redwood trim. 
Overhang was calculated to correlate climate and orientation 
on site to obtain utmost economy in cooling and heating. 


What the G-E Weathertron means to architects 


COOLING WITHOUT WATER. Since the 
G-E Weathertron uses no water, 
there are no unsightly, expensive 
cooling towers to worry about— 
no pumps, no water supply prob- 
lems or water charges. 


HEATING WITHOUT FUEL. The G-E 
Weathertron uses only electricity 
and air—it burns no fuel. There 
are no fuel storag> tanks or fuel 
lines to plan; ductwork and wir- 
ing are hidden completely. 








PLANNING FLEXIBILITY. For exam- 
ple, G-E Weathertron makes 
chimneys and fireplaces unneces- 
sary—gives you new freedom in 
design. Weathertron utility room 
needs no ventilation. 


ARCHITECTS CAN NOW CONTROL with 
great precision the total environ- 
mental comfort of their clients’ 
homes. The G-E Weathertron 
actually helps you design homes 
for a new and better way of life. 


W 





INSPECTING WEATHERTRON INSTALLATION are Architect Herschel 
Fisher and Builder James D. Crow of Dallas. Both cooling and 
heating are controlled by a single thermostat in the living room. 


AIR DISTRIBUTION is by G-E Air-Wall" regis- 
ters installed in outside wall of each room. 
Children play comfortably on the floor; 
draperies over the registers do not affect 
distribution efficiency. 


® Registered trade-mark General Electric Company 


EATHERTRON 





All-electric cooling and heating for homes, stores and offices 


*formerly the G-E Heat Pump 
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Weathertron cools and 
contemporary home 
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UTILITY CORE 12 feet in width and running 
through the center of the house, contains the 
G-E Weathertron as well as all service, plumb- 
ing, and kitchen and laundry equipment. 
MULTIPLE USE OF SPACE was extremely important 
so the laundry and dressing areas were designed 
to double as passageways. Although it contains 
1680 square feet of living area, this house is vir- 
tually “hall-less.” 


@ TOOLS WEATHERTRON ROOM to the right of the carport 
* | e > locates the Weathertron for direct access for out- 

















WEATHERTRON 


STORAGE 


door air exhaust and supply and thus requires 
minimum ductwork. To save space, the Weather- 
tron is placed like a cabinet in a wall, with re- 
movable panels for servicing. 





gis- FLOOR PLAN shows how this home was specifically designed 

om. for today’s family living. The plan encourages family group 

oor: activities yet all mémbers of the family are afforded @ d@=-_ 9 apeeimewesemeemeseret reser eee eee 
tect gree of privacy not generally found in a home this size. 


General Electric Company, Air Conditioning Division, 


MULTIPURPOSE FAMILY ROOM is the activity center of this 
Section HH-11, Bloomfield, New Jersey 


home. Here the family eats breakfast and lunch, gathers 
to watch television or home movies, to play games and to 
work at their individual hobbies. Mother can easily and 
unobtrusively supervise the children as she works. Nomi- 
nally 12’x 18’, folding ceiling-height doors in the larger 





[] Please send me the ‘‘Architect's Guide to the G-E Weathertron’’ and 
other Weathertron literature. 


[-] Also include technical data on the G-E Air-Wall system. 








children’s room can be pushed back to make the family Name and Title... oe ssseeccenennnnennncennemmmmam 
area a spacious 18’ x 27’, 
a sciccca panna ctatantesishirddsdescenssceuessompeeeceicoesmipaeaneleedsataidet - 
UN ine ne iiccdains 
GENERAL ELECTRIC Pig Soeeang ie * 
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Like so many others... 


The builders of 
‘Place Homes‘ are 
SOLD on... 


GLIDE-ALL 


Shing Doora- 
= a 


Us 









4 money” 










“In our business time is 
really money, so one of the 
first things that interested 
us in Glide-All Sliding 
Doors was the fast, easy 





installation. 

“The extra, easily acces- 
sible closet space these 
durable, trouble-free doors 
provide gives our homes 
an important plus feature 


at relatively low cost.” 


You and your customers 
will applaud the advan- 
tages of Glide-All Sliding 





Doors, too. They are avail- 
able in overhead hanging 
roller or bottom roller 
types. 8’ floor-to-ceiling or 
6'8" standard heights. 

Write us today for the 
complete details and liter- 


ature. 





*Place Homes Inc., South Bend, 
Indiana, are manufacturers of 
pre-cut, packaged houses sold 


and so are 
~~» 
through franchised ‘builder- their ae 
dealers throughout the mid- Kz 
dlewest. 2 (> : 
customers ~~ ./ 
/ 7 : al 


Glide-All Sliding Doors are wv 
Easiest to Install ++ As Easy as They provide easier-to-use closet 


space 

i { A Top track is easily | B Aluminum bottom 

& mounted on ceiling channel is simply * 

& with screws. y screwed to floor, They complement the design and 

. ” beauty of any home 

7 

UN ‘| Doors are mounted on tracks by engaging , 

4y) top rollers in steel top track—then engaging They're well named for they glide 
NH bottom door guide in aluminum floor channel. 


smoothly and easily 


4 Woodall Plants Coast-to-Coast Save You Shipping Time and Costs! 

Glide-All Sliding Doors are a product of 

Woopact |[nvustaries INC. 
DETROIT 34, MICHIGAN 


Write to Plant nearest you 

CHICAGO, 3510 Oakton St., Skokie, Ill. e¢ LAUREL, 
Miss., P. O. Box 673 ¢ NEW YORK, Glen Cove Rd., 
Mineola, N. Y. ¢ SAN FRANCISCO, 1970 Carroll Ave, 
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AIR CONDITIONING continued 










tne cooling tower is probably the d 
at most suitable to the manufacture) 
uitder and the user. Its greatest ad 
vantage is in the preservation intact of th 
same refrigeration package that serves wher, 


city water is used. 





Natural draft tower has no fan; water 
cooling depends on free outside air 


circulating through slatted openings. 


Either natural draft or mechanical draft 
towers are being used and in Texas, at least. 
they are apparently accepted; as necessary a 
blot on the backyard scene as the garbage can 
and clothes lines used to be. Some day they 
will be replaced by a less obtrusive device just 
as the garbage-disposal unit and clothes drier 
have replaced their unsatisfactory predeces- 
sors. The need for water-saving devices in 
Texas has been met by local companies which 
sell in kit form all the redwood parts needed 
to build such a tower. The builder installs a 
pump and water pipes connecting the tower 
with the main cooling unit. 

The need for periodic servicing makes the 
cooling tower far from an automatic device 
that can be installed and forgotten. It is nee- 
essary to oil the fan (in forced draft towers), 
oil pump and motor bearings, prevent stop- 
page of water filters and spray nozzles by dirt 
and leaves, provide regular water treatment to 
prevent corrosion, and shut down and drain 
the tower in winter to prevent freezing. There- 
fore a tower must be located so a serviceman 
can work on it easily. 

4. The evaporative condenser is more 
efficient than all the aforementioned devices 
but it is nevertheless less desirable for houses 
because it combines the disadvantages of all 
of them. The disadvantage of remote location, 
making impossible the factory-assembled 
package. may of course be overcome by build- 
ing the evaporative condenser into the resi- 
dential unit as is done with some packaged 
units now on the market (outdoor air is 
ducted to and from the unit). When this is 
finally done one has only the advantage over 
the air-cooled condenser of a little better over- 
all efficiency. The disadvantages of maintain- 
ing water treatment. cleaning filters and 
nozzles, draining, spring refilling operations 
still remain. 

continued on p. 186 
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Redwood Co « Willits Redwood Products Co « Wolf Creek Timber Co, Inc « Arcata Red- 
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HONEYWELL | ZONE | CONTROL | HELPS YOU PROVIDE 
{______ . T 


T 


you build—no matter what their size 


ZONE 1 


The separate thermostat sys- 
tem for the living and sleep- 
ing area must meet expo- 
sure demands from both 
east and west windows. This 
it does handily, compensat- 
ing for east sun in the 
morning, west sun in the 
afternoon. Honeywell Zone 
Control also compensates 
for extra heat from the fire- 
place. 


184 


Your clients’ homes need more than one thermostat to solve today’s heating problems 


The modest-sized new ranch home of Mr, and Mrs. Donald Te Roller in St. Joseph, 

Michigan, is well designed to provide a growing family with the freedom of modern living. 

And with Honeywell Zone Control it’s well-equipped to provide constant indoor 

comfort—no matter how changeable the winter weather. The Zone Control installation 

consists of two thermostat systems. One controls comfort in Zone 1—the living and bedroom areas. 
The second provides proper temperatures in Zone 2—the dining and service areas. 

The thermostats are so placed that they take care of all exposure and occupancy 

temperature problems. Why don’t you use Honeywell Zone Control in the 

homes you work on? When you do, your customers will enjoy 


more comfort—no matter what the size of their homes. 








The Te Roller home was {{ 


ned by \ 


Wallace Preston 
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ZONE 2 A second thermostat system controls comfort in the dining 
AG and kitchen areas. On sunny mornings it easily compensates for solar 
a es ew V4 : heat coming through the east windows. And it takes into account 
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too, the extra kitchen heat generated when preparing meals. 





HONEYWELL 
CLOCK 
THERMOSTAT 





Owners say the Honeywell clock thermostat is wonderful because it 
turns down the heat — automatically —when they go to bed, and gives 
them nice cool rooms to sleep in; turns up the heat—automatically — 
while they're still asleep, and their home is warm when they get up. 
Saves fuel, besides! The clock thermostat is ideal for use with 
Zone Control. 





Only with Zone Control can you 


With Zone Control, bedrooms in the Te Roller home are never too hot. 
The thermostat in this area reacts to the early morning sun heat from 
the east and controls the flow of heat accordingly. And at night the 
2. maintain special areas of a home (the kitchen and laundry are good same thermostat can be turned back for comfortable. healthful sleeping. 
examples) at low, fuel-saving temperatures whenj they're not in use 
—without underheating living areas. 


1. remove wintertime chill from rooms with large glass areas — without 


overheating the rest of the house. 


uw 
D 


MINNEAPOLIS-HONEYWELL REGULATOR Co. 
Dept. HH-9-173 
Minneapolis 8, Minnesota 


MINNEAPOLIS Please send me more information about Honeywell Zone Control and the 
oneywe Honeywell Clock Thermostat. 
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the BONDERIZED 
STEEL WINDOWS OF 


The extra value in Vento Bonder- 
ized Residence Casement Windows 
includes: all casements drilled and 
tapped to receive storm sash and 
screens, Operator arm guide chan- 
nels attached with screws for easy 
removal and replacement, if neces- 
sary; ventilator frames constructed 
from the same heavy sections as the 
outside frame. This provides greater 
rigidity and stronger ventilators. 














NEW IMPROVED VENTO BONDERIZED “CHAMPION” 
BASEMENT WINDOWS give extra value because of their 
14-gauge electrically welded frame, fins welded to jamb 
for quick installation and double contact with leak-proof 
watershed sill. A plus value incorporates a redesigned 
latch which assures positive operation under all conditions. 








VENTO “THRIFTY” BONDERIZED BASEMENT WINDOWS 
give extra value because they are a real economy window 
especially designed for lower cost housing. Two position 
ventilation and easy sash removal. Fin flanges at jambs 
for quick installation. Three sizes, putty type only. 





VENTO FORMED STEEL LINTELS give extra value because 
they permit the use of standard 8” blocks over door and 
window openings. Of 10-gauge steel, with stiffening 
crimp in center. Also formed steel lintels for brick 
constructions. 
























ALSO Vento “Champion” 
Barred Basement Windows; 
Vento “Champion” Utility 
and Barn Windows; Vento 
“Thrifty” Utility and Special 
Type Windows. 


Write us for full information 
and name of nearest 
distributor. 


Some desirable territories 
are open for representa- 
tives, dealers and distrib- 
utors. Write for particu- 
lars. 


STEEL PRODUCTS CO., INC. 
236 Colorado Ave., Buffalo 15, N. Y. 
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AIR CONDITIONING continued 





A new scheme for projects. Lesides the 
four most common devices detailed above, here 
is a scheme that may fit the peculiar situation 
faced by architects and builders of large 
groups of houses. Usually the builder develops 
a large tract several miles from the city which 
must supply water. The sketch below repre- 
sents a new project of this type. 

The average family of four will use only 
3,000 to 4,000 cu. ft. of water in a quarter, 
exclusive of air conditioning. But if a 3-ton 
conditioner is used (drawing 114 gpm of water 
per ton), then during the three hottest months 
the family will require an extra 25.000 to 
15,000 cu. ft. of water. If all houses were air- 
conditioned, water facilities would therefore 
have to be 10 to 12 times as large just to pro- 
vide the extra water used only during the 
hottest months. 









LEGEND “i Z —- ae 
SUPPLY LOOP bys - — 
RETURN LOOP ------ 




















SCHEME FOR FURNISHING 
CONDENSING WATER TO PESIDENCES 
AND PUBLIC BUILDINGS IN AN 

AIR CONDITIONED COMMUNITY 
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Central spray pond can provide cooling water 








for all houses in air-conditioned projects. 


Rather than have the nearest city furnish all 
this water, the architect and builder could in- 
stall their own recirculating water system. 
Piping could be placed under streets along 
with the sanitary water pipes. At some central 
point as shown above there would be a pump- 
ing station and large cooling tower or spray 
pond. If a spray pond were used, it could be 
located in a park area and might be made 
attractive with suitable architectural treat- 
ment. This water could easily be treated to 
prevent corrosion and the system would be 
drained in winter. Only one-tenth of the 
amount of water which would have been nor- 
mally needed would have to be bought from 
the local water department. This amounts to 
just about as much more water as each house 
will use for sanitary purposes and it would be 
necessary to buy it only in hottest weather. 


Summary. It is clear that. with the boom in 
air conditioning already well started, we as 
an industry must solve the water con- 
servation problem. We cannot expect city 
water systems to be expanded at the rate that 
would be needed if unbridled use of water 
were allowed. And it is certainly impractical 
to expect city and state governments to move 
fast enough to expand facilities just to ac- 
commodate one industry. Water-saving de- 
vices that are inexpensive and _ efficient 
enough to reduce water requirements sub- 
stantially must be developed further and 
promoted by the air-conditioning industry. 
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THE TREND IS TO AWNING.- WINDOWS 






Uld-{0 


WINDOWS 


WOOD OR ALUMINUM -most popular of all! 


And no wonder! Ludman Auto-Lok windows have more quality features that 
count than any other window! They actually help builders sell houses easier, 
faster and more profitably because they give visible evidence of quality 
construction. Ludman Auto-Lok windows do not require time consuming 
adjustments when making installation. They cut labor costs .. . save 
installation time. And Ludman’s patented Auto-Lok mechanism makes them 
the tightest closing, easiest operating window made... 


assures home-owner satisfaction. 





















FOR For your model homes, use 
NATIONAL Ludman Auto-Lok Windows! 
See for yourself how much easier 








SEALS 
HOME houses are to sell when equipped LIKE 
MONTH with Ludman Windows! l 4 
REFRIGERATOR 


For complete builders 
file of construction 
data and sizes, 

write today! 


LUDMAN 
Box 4541, Dept. HH-9, Miami, Florida 
UDMAN — WORLD’S LARGEST MANUFACTURER OF AWNING WINDOWS AND JALOUSIES 
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for top quality ceilings 
PLASTER... reinforced 


Large residential ceilings require quality 
construction for lasting beauty. 

You get top quality by using plaster rein- 
forced with Keymesh galvanized reinforce- 
ment...applied to gypsum or insulating lath. 

This network of multi-directional galvan- 
ized reinforcing wire adds greatly to the 
strength of ceilings. It also helps assure a 
uniformly full thickness of plaster over the 
entire ceiling. It guards against cracking. 


And, where radiant heating is installed in 





Keymesh has been proved through the 
years as a superior reinforcement for 
stucco. Now plasterers are recommending 
it for ceilings to increase strength and 
protect against cracking. 


va 
srromert use KEYMESH « KEYCORNER « KEYBEAD + KEYSTONE NAILS « KEYSTONE TIE WIRE 
= Ca 
KEYSTONE NON-CLIMBABLE FENCE 


3 KEYS ¥O STRONGER PLASTER 


Keycorner is preformed to fit accurately 
and snugly in corners and at wall and ceil- 
ing junctures. It also is ideal where strip 
lath is required ... doesn’t rust... elimi- 
nates waste. 





KEYSTONE STEEL & WIRE COMPANY 


Peoria 7, Illinois 


KEYSTONE ORNAMENTAL FENCE 


ceilings, Keymesh helps give more uniform 
heat distribution, as well as accelerating it. 

Some architects and builders want this 
same strength and quality on walls as well as 
ceilings. Others find that Keycorner applied 
to inside corners, wall-ceiling junctures and 
points of weakness, and Keybead at outside 
corners, give them the quality they require. 

That’s why the Keystone system of plaster 
reinforcement is called—3 Keys to Stronger 
Plaster. 












Keybead combines open-mesh reinforce- 
ment with a precision-formed bead. It 
assures a solid plaster corner, reinforced 
with a network of galvanized wire, pre- 
venting rust streaks. 
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Use 
Stainproof Wall Covering 


AND SAVE THOUSANDS OF 
DOLLARS YEARLY! 











Soap and water washes VARLAR 
fresh and clean without injury to 
surface or colors... up to 25,000 times 





Put the skids under the high cost of cleanliness. 
Decorate with Varlar and your redecorating materials 
for years to come cost as little as the water from 


your faucet and a box of soap! 


That’s right! Stains that put an early end to other 
wail finishes, wash off Varlar with just soap and plain 
water... actually up to 25,000 times. Grease, grime, 
smoke, food stains, crayon, lipstick, ink, Mercurochrome 
—and many more—vanish to leave your walls always 
fresh, always new looking, always inviting. And, Varlar 


offers amazing resistance to fire, vermin and abrasion. 


There's no doubt about it! Varlar, now available in 
A 2¢ postcard pasted to this coupon 


more than 235 attractive styles, is the truly modern, 
will show you what VARLAR can save you 


functional wall covering. See for yourself why Varlar’s 


popularity continues to grow...send for free testing 
VARLAR, Dept. HH-93 - 
Merchandise Mart, Chicago 54, Illinois 
Please send FREE TESTING SAMPLE and full Information on VARLAR Stainproof 
Wall Covering. | am particularly interested in VARLAR for 

O Homes CO Hotels (© Clubs | Theatres | Apartment Buildings 

© Hospitals O Schools © Restaurants (Stores O Office Buildings 


samples today! 


VAR LAR Stainproof Wall Covering 


@ product of United Wallpaper, Inc. 


Name_ 





Address 
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IT’S TIME TO SPECIFY | 


@ \ 
Truly outstanding bathrooms like this one demand truly fine bathroom 
fixtures. That’s why, when your prospects want a top quality bathroom, 
it’s time to specify U/R fixtures. For they are the world’s finest bathroom 
fixtures—the only fixtures with these features: 
¥%& Whitest white—by actual scientific test! 
%* Matched colors—to assure harmonious color styling. | 


%& Surfaces harder than steel for lasting beauty—a result of U/R’s 
exclusive “Hi-fire” process! 


¥& Lifetime Bond between surface glaze and fixture body! 


Nationally Advertised! Your prospects are 
seeing big, colorful Universal-Rundle adver- 
tisements in the Saturday Evening Post, Better 
Homes & Gardens, House Beautiful, Sunset, 
House & Garden, Living for Young Home- 
makers, Small Homes Guide and other leading 
publications. You can be sure of customer ac- 
ceptance when you specify U/R fixtures! 


: Write for FREE Catalog! 


The Worlds Finest Bathroom Fixtures 


~Universal-Rundle 


Up 166 River Road, New Castle, Pennsylvania 


Plants in Camden, New Jersey; Milwaukee, Wisconsin; New Castle, Pa.; Redlands, Calif.; San Antonio and Hondo, Texas 





UNI-LOX HANGER! 
This patented, exclusive U/R «~ 
hanger is the fast, easy way to hang 
china lavatories — permanently. { 
Easy to fasten to wall... easy to 
align... firm grip . . . positive 
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Beautiful, modern Roddiscraft Panawall adds to the NATIONWIDE WAREHOUSE Sor 
sales value of the home you build. Panawall is = 
; led Cambridge 39, Mass. ..... 229 Vassar St. 
vermanent... easy-to-install. Once installed. Charlotte 6, N. C. .......... 123 E. 27th St. ‘ 
permanent ~y* tall. sta Chicago 32,IIl. ......... 3865 W. 4lst St. ha 
maintenance costs are practically eliminated — a feature Cincinnati 4, Ohio ......... 836 Depot St. so 
: fe Cleveland 4, Ohio ........ 2717 E. 75th St. 7 
your customers will appreciate. Dallas 10, Texas 32800 Medill st. int 
, etroi , icn, .. . Jetrerson ° 
: : Houston 10, Texas ........2403 Sabine St. ho 
Roddiscraft Panawall is 14” hardwood plywood & Kansas City 3, Kan. ..35 Southwest Bivd. 
y r oa Ul a Los Angeles 58,Calif., 2620E.VernonAve. Wo 
made of random-width veneers V-grooved at the joints. Leulevilie 10, Mir... 1201-5 S. 15th St. és 
N : | . : | | ; . k , | : lk | P ae 1] Marshfield, Wis. ........ 115 S. Palmetto St. 
No matching problems ... takes less labor to install. Miami 38, Fla. ......255-315 N.E. 73rd St. cal 
Caw = R | li 7 f | i le = ee a f : | ene Milwaukee 8, Wis. ....4601 W. State St. 
see your hoadiscra t dealer or write tor compte te New Hyde Park, L. 1., Ne Yo occccccccccccenns rol 
. . . . 1756 Plaza Ave. 
information on Panawall and other Roddiscraft decorative New York 55, N. Y. ......920 E. 149th St. or 
4 4 : et. . ». , Port Newark 5, N. J. ........ 103 Marsh St. 
paneling items — Craftwall, Parquetwall, Philadelphia 34,Pa., Richmond& Tisoe St the 
Cedrela Plyweave San Antonio 6, Texas 727 N. Cherry St. for 
- Os D, ° St. Louis 16, Mo.....3344 Morganford Road 
San Francisco 24, Cal., 345 Williams Ave. | 
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PARK FOREST cont'd from p. 153 


In such blocks an otherwise minor variation 
becomes blatant deviance; a man who paints 
his garage fire-engine red in a block where 
the rest of the garages are white has lit- 
erally and psychologically made himself a 
marked man. So with fences; if they are 
obviously designed to keep the children safe, 
evebrows are not raised. But if the height or 
elaborateness of the fence indicates other 
motives, there will be feeling. 

Lawns are another good clue. A lawn no- 
tably less manicured than the others in a 
block is a strong indication that all is not 
well between its owner and the others. “I 
suppose I should do more about it,” says one 
resident, waving to a rather weedy expanse 
outside, “but my wife and I think there are 
other things more important in life.” 

Such “barrier” families, incidentally, can be 
of service to the group, for they furnish a line 
of social demarcation that the layout and 
geography do not supply. So functional is the 
barrier family in this that even if they move 
out and those who replace them are middling- 
normal, the line will remain. 


The deviates. Who are the deviates? Basic- 
ally there are four categories of residents. 
First are the members of the group—the great 
majority. Second are those whose friendships. 
through community-wide activities, tend to cut 
across the whole community rather than to be 
concentrated in one geographic area. Third 
are those intrinsically antisocial people who 
wouldn’t get along with anybody anywhere. 
Fourth are those who are almost pathetically 
eager to be members of the group. but who 
somehow bring out all its bullying instincts. 

If the deviate is at the end of a block or is 
otherwise isolated physically, he may remain 
ignorant of what he is missing. In a more 
central and thereby exposed position the result 
will be different. 


Should friendship be designed? One 
moral that might be drawn from all this is that 
a more socially conscious architecture could 
eliminate the friction. Given the growing 
homogeneity of the American people and given 
the information now available about layout. it 
should theoretically be possible to design an 
optimum “happy” block. 

But one question obtrudes. How good is the 
happiness? The more we know about the 
social effects of planning, of course, the more 
intelligently we can plan. It does not follow, 
however, that a socially benevolent design 
would be a blessing. One does not have to 
damn the cohesive group to point out that it 
carries a price. The more social the block, the 
rougher it is on those who can’t make the 
grade, and in some cases it is questionable if 
the Gemiitlichkeit of the gang compensates 
for the misery of the deviate. 

Even more important is the effect of cohe- 
sion on the members of the group themselves. 
There is evidence that the closer the ties to the 
neighborhood group the less likely one is to 
express other yearnings. 
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ADD BEAUTY AND DISTINCTION 





EVEN TO SHIPS 


ee BH. 





U.S.S. UNITED STATES 


Equipped with 


soss 


COMPLETELY INVISIBLE 


Soss Hinges are completely 
hidden from view when doors 
or panels are closed. They're 
the only hinge that lets you 
meet the demands of con- 
temporary architecture for 
streamlined surfaces. 


INVISIBLE HINGES 


EASY TO INSTALL 


A full size mortising template 
is included with every pair of 
Soss Hinges. This template en- 
ables any good carpenter to 
install Soss Hinges quickly and 
efficiently. 





PLEASING TO CLIENTS 


Clients like the distinctive, 
beauty that only Soss Hinges 
provide. Also, Soss Hinges give 
to doors a solid, luxurious 
“feel” that cannot be achieved 
in any other way! 











SOSS 


IN\VISIBLE 
HINGES 





Write for FREE Blue- 
print Catalogue that 
gives complete infor- 
mation on ‘‘The Hinge 
That Hides Itself’’ to:- 


SOSS MANUFACTURING COMPANY 


¢ DETROIT 13, MICHIGAN 


21779 HOOVER ROAD 





A SIZE FOR EVERY USE 


There's a Soss Hinge for every 
type of installation—AND— 
Invisible Soss Hinges have 
proven to endure any type of 
climatic condition . . . making 
them ideal for bathroom and 
kitchen doors. 








































CRANE’S H-BATH 


A new idea in bathroom design from Crane's 
architectural competition i 
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H-shaped plan makes this one * 1 Ry at , 
bathroom serve like two—a fea- _. —_ i is 
ture that increases the value of the eA. Sar eke: ; 
home. Crane equipment includes ie oe 
two tiled-in Criterion counter-top : weal Rio a 
lavatories, Criterion closet, and < i vn et 
Neuvogue bath with integral seat. a i ; — 
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Design by Radoslav Kovacevich, = tA ~e > a tf 
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This Crane bathroom has a strong appeal to 
home buyers because it permits individual pri- 
vacy with unlimited use by occupants of two 
bedrooms. And it’s all done with a simple 
H-shaped partition and inexpensive folding 
doors— providing two separate lavatory sec- 
tions while enclosing the bathing area and 


water closet as separate units, 


As the floor plan indicates, this new and 
different bathroom can be easily and econom- 


ically built. 


The Crane H-Bath is an example of the 


CRANE CO 


many new and practical room ideas that Crane 
now makes available to builders—the kind of 


ideas that help to sell houses. 


A big colorful book of 46 such ideas is now 
available for architects, builders and lending 
institutions at the office of the nearby Crane 
Branch or Crane Wholesaler. And it’s free. 
Just ask for the Crane Sketchbook of Ideas. 
Get your free copy of this helpful book today. 


come TO CRANE ror IDEAS 


GENERAL OFFICES: 836 SOUTH MICHIGAN AVE., CHICAGO 5 
VACTES © FITTINGS © PIPE 
m PLUMBING AND HEATING 
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“The Future sure looks radiant... 








" 
‘am 


hy 


since we have invisible heating 





in our new development J 


Yes, real estate men, along with architects, 
engineers and plumbing and heating contractors, 
know that radiant heated properties are easier to 
rent and sell, command a maximum figure, reduce 
tenant and owner turnover, and minimize main- 
tenance, cleaning and decorating costs. 

Looking at it from either the owners’ or ten- 
ants’ side, it’s easy to understand. Uniformly 
comfortable heat with no hot or cold spots, warm, 
draft-free floors to protect the health of the 
family, cleaner air, complete freedom of decora- 
tion from unobstructed wall and floor space . . 
all add up to good reasons for mutual satisfaction. 

Investment-wise, too, steel pipe encourages the 
use of popular radiant panel heating, in one or 


hundreds of dwellings. For in this single heat 
transmission medium is blended the advantages 
of economy, formability, weldability, and dura- 
bility ... all backed up by more than 60 years of 
proved performance in conventional hot water 
and steam heating applications. 

That’s why, for radiant panel heating, snow 
melting and other applications stee/ is the most 
widely used pipe in the world! 

x ** 

A free 48 page color booklet, “Radiant Panel 
Heating with Steel Pipe’’, is still available. A new, 
free companion booklet, “Snow Melting and Ice 
Removal Systems’”’ is also ready! Ask for one or 
both, without obligation. 


COMMITTEE ON STEEL PIPE RESEARCH 


AMERICAN IRON AND STEEL INSTITUTE 


350 Fifth Avenue, New York 1, N.Y. 
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Architect: A. J. Del Bianco, Chicago 


TWO SALES PROMOTERS WITH A WALLOP! 


re iow 


* e 
Big Windows... 
They’re popular. ‘They make rooms 
feel bigger. They brighten homes. 
They add appeal and pack a real 
sales punch. In fact, a home with 
small windows is out of date today. 


Sh hermopane 3 


insulating glass. What a sales feature 
this is! It’s practically expected for 





picture windows. And when you use 
it throughout the house, you really 
have a sales pusher. How prospects 
like the idea of always having in- 
sulated windows without buying and 
hanging storm sash! Many builders 
are using low-cost glazing methods 
to give buyers Thermopane in every 
window of moderately priced houses. 
Want to know how they do it? Mail 
the coupon for information and 
detail drawings. 














Two Panes of Glass 


Blanket of dry oir 
insulates window 


Bondermetic (metal- - 
to-glass) Seal * keeps 
gir dry ond clean 


y e 





INSULATING GLASS 
Other L-O-F Products: Plate Glass »* Window Glass 


Safety Glass ¢ Tuf-flex* Tempered Plate Glass 
Vitrolite* Glass Paneling 


e bg td matt GLASS net 
’ a ae 
I Libbey-Owens:Ford Glass Company 
| 993 Nicholas Building, Toledo 3, Ohio 
| Please send me complete information on low-cost windows of 
| Thermopane. 
y N 
aqme. ome Se enee@] = oe eeee en eeece - - ~--eeeeeecce 
| (Please Print) 
| 
| Address - in edaetane it oo 
| 
" et. Seas dunddadeotuus Pee es en - 
| 
1 
i 
! 
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UT QUALITY WHERE IT COUNTS, 
SPECIFY PENTA TREATED LUMBER 


The architect’s reputation, the buyer’s investment — both are 





protected by PENTA, the clean modern wood preservative 








Penta* belongs in all specifications prepared by architects and builders 
concerned most with quality construction and their reputation. 

For the buyer, PENTA-treated lumber means fewer repair costs, much longer 
life for his original investment. 

By controlling wood rot, decay and termite damage, PENTA adds years of 
reliable service to all construction lumber. PENTA gives protection at the 
vital points of a house. It puts quality where it really counts. 

Exterior wood such as trim, siding, window frames, doors and sash, when 


The Dow Chemical Company 
| 
| 
| 
| 
| 
| 
| 
treated with a water-repellent solution containing PENTA, are protected 
| 
| 
| 
| 
| 
| 
| 
| 
oa 


Dept. PE 3-7B5 
Midland, Michigan 


Please send me without cost: 





[_] Information on PENTA and wood-treating specifications, 
[] Name of nearest PENTA distributor. 
(] Copy of booklet “Before you Build or Buy.” 

















Name = 
Title against checking, warping, decay and termites. Other important points such 
as joists, plates and sub-flooring need PENTA protection to resist rot and 
Company. : 
termite attack. ; 
hildiriie Build your reputation for quality design and construction. Always specify 
‘ _ PENTA-treated lumber. Send today for more information about *PENTAchloro- 
ity a a 





phenol, the clean, modern wood preservative. THE DOW CHEMICAL COMPANY, 
Midland, Michigan. 


you can depend on DOW CHEMICALS 
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Modern builders know that “outstanding features 
sell homes.” A Lau Rancher Fan properly 
installed not only adds dollar value to 
your homes, but offers down right 
customer appeal which means faster, 


more profitable sales at a nominal 





cost . . . within reach of every buyer! 


Famous Lau “Niteair” Rancher Fans and Panel Units mean greater satis- 
faction, plus complete air movement and trouble free service. Write us today 
for further information. Ask for catalog pages and specifications sheets— 
#629 and #630. 







“I’m sold on installing 
Lau Comfort Cooling. 
It’s a great low cost 
selling feature.” 





Lau ‘“‘Niteair’’ Fans are Soom 
available in a wide range b rn 5 U Each fan carries Cer- 
of sizes and capacities to ' 4 \ tified Rating. Entire 
meet every possible need. me @ 


unit is Underwriters’ 





Laboratory Approved. 





Fully Guaranteed. 


B LOW E R Cc re] Be PA i | Y * 2027 Home Avenue, Dayton 7, Ohio 


World's Largest Manufacturer of Warm Air Furnace Blowers 
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A STUDY OF CONSERVATION IN BUILDING CON- 
STRUCTION. A report to the Office of Defense 
Mobilization by the Building Research Advisory 
Board. 179 pp. 


When BRAB was born in June, 1951, it had 
as its purpose the short-range problem of find. 
ing solutions to materials shortages caused by 
the Korean War. As the emergency eased. 
and industry tooled up to provide both tanks 
and butter, the improvement in technical col- 
laboration that BRAB has brought about is 
giving a glimpse of a much greater goal- 
the creation of a building science. 

This 179-page report of the second year’s 
activities is the result of contributions from 
almost 400 individuals from all branches of 
industry, science and government, as well as 
62 associations, professional societies and 
technical bodies. From their work has come 
the concept of conservation in building con- 
struction at all times, not just during emer- 
gencies, with “lowest annual cost” as an ulti- 
mate goal. 

The report sets forth in detail the progress 
of over 50 conservation recommendations 
made by the 1952 panels. Groups and indi- 
viduals concerned with the specific problems 
are named and a full report of committee 
activities on the subject is given. 

For the future, BRAB sets forth 11 fields 
where progress seems most important, as in- 
dicated by this year’s study, and recommends 
courses of action. The fields: 

1. Implementation of new and revised 

standards 
2. Emergency standards for full mobilization 
3. Collaboration by federal construction 
agencies 

1. Climatological atlas 
5. Interrelationship of design factors 
6. Life of buildings 
7. Electrical systems 

8. Research and criteria for space and 

planning 
9. Plumbing research 
10. Research as an instrument for 
conservation 
11. Funds for building research 
BRAB’s importance lies in its ability to get 
the cooperation of the many diverse bodies. 
public and private, to do the actual basic 
and applied research that will lead to better. 
more economical building in the future. It 
serves the building science like an Einstein. 
pointing out the E=mc?, that has no practical 
use in itself, but leads the way to utilization 
of atomic energy. “Further studies of, and 
determination of what constitutes stack vent- 
ing” is a good example of a suggested re- 
search field that could result in major econo- 
mies in the houses of the future. 

Unexciting and scholarly in tone, the report 
is not written for widespread public consump- 
tion (though a 30-page summary is available 
on request to BRAB), but is an evaluation of 
work that may be of more importance to build- 
ing of the future than any Congressional 
housing act. 
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Coursed Ashler variation with 4” & 8” units 
4” x 16” and 8” x 16” courses 








Horizontally stacked 8” x 16” units 


ee 


BUA 





Basket-weave 
using 8” x 16” 
units 





































Tooled horizontal joints; ' 
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THE FAMILIAR THEME—8” x 16” FACE UNITS IN RUNNING BOND 


Here . x 8” units are stacked es with exposed WAY LITE 
Partitions and Bearing Walls 


aah -+ 















The vast musical literature of the world is limited to a maximum of 13 


tones in any one octave... similarly there is a very wide range 





of harmonious effects to be obtained with Waylite masonry walls of 


any thickness ...a few of the different handlings are shown 


A very effective ; . 
y here . .. they are achieved very simply. . . . Waylite masonry has adequate 


patterned Ashler 


structural strength—superior thermal insulative 







qualities—and exposed Waylite interior walls need no 
acoustical treatment. The Waylite Co.,105 W. Madison 
Street, Chicago, or Box 30, Bethlehem, Pa. 
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Leading Designers are now looking <at 
OAK FLOORING’S New 4th Dimension 


Oak’s 4th Dimension is something new we know about Oak Flooring... 
something known about no other building material, let alone other floorings. 
A nation-wide study reveals that 80% of all architects, 889% of all contractors, 
96°, of all real estate agents and 83% of all future homeowners prefer 
Oak Flooring over all other flooring materials. 
What does this 4th Dimension—Oak’s overwhelming preference—mean to you? 
In the case of your operative builder clients, it means that specifying Oak 
Flooring, provides his homes with attractiveness, utility and structural worth, 
and makes it easier to sell his homes. Contractors say that nothing helps 
sell a house faster than a good Oak Floor. 
In the case of your custom-home clients, Oak’s 4th Dimension gives you the 
assurance of knowing that 83° of all future homeowners want it...want 
beautiful, durable Oak. They know about Oak’s insulating qualities 
and that its resiliency gives walking comfort, too. 
When the time comes to re-sell, these homes will sell faster because of their 
Oak Floors. 96°, of all real estate agents say they prefer to 
NOFMA sell houses having Oak Floors. 

National Oak Flooring Manufacturers’ Assn., 
Sterick Building, Memphis 3, Tenn. 


This mark on Oak Flooring is your assurance that it meets NOFMA standards. 
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TURN “LOOKERS 


American Kitchens features that help 


sell homes faster: 


1. Easy to clean—smooth sur- 
faces with no dirt-catching 
handles. Today women are 
looking for homes with con- 
venience work-saving features! 
2. One-piece tops of lifetime 
vinyl—no seams to catch dirt. 
Choice of 4 colors: red, blue, 
green or black to add sales ap- 
peal to your houses. 

3. Sink bowl 15% larger—no 
dirt-catching ledge. An exclu- 
sive American Kitchens feature 
that is a selling plus! 

4. American Kitchens Roto- 
Tray Dishwasher—really work- 
free dishwasher. Proved the 


AMERICAN KITCHENS DIVISION 


4keaQ 


one appliance that sells homes 
fastest. 


5. Giant storage space at fin- 
gertip level. Solves sales stum- 
bling-block of insufficient 
kitchen storage room. 


6. Rounded one-piece drawers 
clean as easily as wiping out a 
bowl. An American Kitchens 
sales-maker that demonstrates 
superior die-formed steel con- 
struction. 


7. Convenience feature—step- 
saving exclusive Serv-Cart... 
the kind of feature that helps 
turn “‘lookers”’ into buyers. 


CONNERSVILLE, INDIANA 















Complete ; 
Kiplete infor 


‘ 
t 
Ld mati, 
‘ e on 
' Name and Builder.’ na your | 
' ee S' File, ' 
- Address = —— : 
| Cy Bie ee ia eee / 
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General Electric Water Heaters | 


install anywhere in your houses | 





-~<“—in a matter of minutes! 








)’.\) 


You save time and money because new G-E Table-top Water 
Heaters are top-connecting. They install in minutes... an 
easy top installation that eliminates hours of high-cost labor. 


They install anywhere in your house! 


Upstairs, downstairs, basement 
or attic. A flue-less General Elec- 
tric Water Heater installs easily, 
economically. For under-counter 


installation, General Electric 
Table -top Water Heaters are 
available without tops... (and 
at lower cost). 


Why General Electric? 


Because a recent survey shows 
that 53 out of every 100 people 
interviewed are pre-sold on G.E.! 
They can depend on G-E Water 
Heaters to deliver constant, 


plentiful hot water! Install a 
water heater that will help sell 
your house . . . a reliable, well- 
known General Electric Water 
Heater. 


For the best in water heaters . . . call your 
G-E wholesale distributor or your plumbing jobber. 


You can put your confidence in— 


GENERAL @@ ELECTRIC 


20? 








/ UST SCREW ON 
door and jamb, 
Available in standard sizes & finishes. 


Completel (FI Loose pin 
self-aligning, -f-—OL N finished top & bottom, 

New patented offset = 

assures automatic 


NO CHISELING!  \__ 
Never a mortise required 










Protrusion permits 




















self-alignment. 180° swing 
— ao 
er ay —~ 5 Knuckles, means j 
. o reinforcements. 5 strong bearing ry 
A surfaces ~ 
A > 
% N® ee Po 
.@) 7 a 
OF Completely self-gapping. > , 
. Metal thickness assures ~~» 
er required gap automatically. we? 
TERRITORIES Kn € *\) BUILDERS: 
OPEN! Jobber, im UCKLE no.moRT’? | Write for 
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Manufactured By 





makes the homes you build Sell Fastin 


installs in attic, utility or recreation room 
made by the men who build the... 





| 














See * REZNCR MANUFACTURING COMPANY 
’ : 44 UNION ST. MERCER, PENNA. 
weet s 
File Name 
O_o ere ee 
a ie iii 
Today aie : Se ______Zone___ State one 
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There’s fresh, home-selling appeal in 


j 
A 














Sparkling, chrome-dressed bathrooms mean sales! 
Give the bathrooms in the homes you build the clean, bright 
sales appeal of chrome. Insist on Gerity because all 

Gerity accessories are smartly modern . . . and carry the 
famous Lifetime Chrome guarantee See the eye-appealing, 
sales-getting Gerity lines—all types, all styles—all smart 
and economical. Call your Gerity-Michigan supplier today! 











EASY, FAST TO INSTALL! 





Only Gerity offers the self-centering back- 
€=5) plate that requires no squaring—saves 
nies time and money! Can be installed on any 

. eet wall. 


GERITY- MICHIGAN 


ORPORATI1 


10 South Superior Street—Toledo, Ohio 
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A sparkling green lawn helps make any house a 
home. With today’s emphasis on outdoor living, large 
window areas, etc., thick, velvety Scott lawns provide 
the perfect setting. Their outstanding beauty is a 


standard of perfection recognized everywhere. Best 


-of all, your homes can have the distinction of Scotts 


FALL IS THE IDEAL TIME TO GET ‘Sco. LAWN PERFECTION 


turf for very little, if any more, than ordinary lawns. 


Profit by this plus value and resulting enthusiastic 
client satisfaction by always specifying and using 
ScHL Seed and Turf Builder. 


our turf specialists’ recommendations and prices on 


Write at once for 


your requirements. 


OM SHE & SONS CO, 52 Fourth St., Marysville, O 


also Palo Alto, California 





Scola: LAWN BEAUTY 


a Plus Value For Your Homes... 





FreE Lawn Care 
BULLETIN SERVICE 


Keep up to date on 
lawn building develop- 
ments along with prac- 
tical tips on soil con- 
ditioning, grading, feed- 
ing, drainage, seeding, 
sprinkling, etc. Life- 
time subscription to 
Lawn Care and digest 
of 100 back issues is 
yours for the asking. 














HOW TO BUILD MORE 


down it comes 


a 





IMMEDIATE 
DELIVERY 


assured on all models! 


SALEABLE SPACE INTO HOMES 


Write today for 
FREE 
BESSLER 
CATALOG 


showing how 
easily and 
economically 
you can use 
BESSLER 
DISAPPEARING 
STAIRWAYS 
(7 Models) 
to assure more 
cubic feet per 


building dollar! 


THE BESSLER DISAPPEARING STAIRWAY CO. 
1900 East Market Street, Akron 5, Ohio 
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Wiredheat. 


WESIX ELECTRIC HEATER CO. Dept. HH-9 
390 First St., San Francisco, Calif. 


0 Please send me free copy of your new booklet. 
O Please furnish prices on quanties of 


NAME 








WHAT MODERN ELECTRIC | 
HEATING DOES FOR YOUR 
NEW OR REMODELED HOME 


... how to cut building costs 
and increase comfort 


Look at the newest developments in electric home 
heating. Your prospects are! They are sending 
requests by the thousands for our new 32-page 
booklet ‘‘ Design for Modern Electric Heating.” 


We’re telling them to consider the much lower cost 
of installing electric heating...showing them how 
to compare maintenance costs with other systems 
... illustrating the new type heaters Wesix has 
designed to fit into modern living. We’re showing 
them how you can plan their home for greater 
comfort, freedom of furniture arrangement, more 
floor: space through Wesix Automatic Electric 


We'd like you to see how electric heating can 
really lower your building costs, improve home 
design, make any home more comfortable, easier 
to heat and easier to sell. Use this idea-packed 
book to explain modern heating systems to your 
customers and help them compare costs and 
advantages of all systems. 








ADDRESS 





CITY. STATE 





ee 


| AUTOMATIC £Zacdicc HEAT 











changing 


your address? 


If so, please tell us at your earliest 
convenience so that you may continue 


to receive copies without delay. 


To expedite the change kindly send the 


old address as well as the new to: 


house-home 


540 North Michigan Avenue, Chicago II, Ill. 
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Features that appeal to your 
home buyers... the Disposer that 
helps sell your houses because... 
%& It is the quietest disposer made! 

% It has continuous feed for greater speed. 
¥%& Revolutionary “Undercut” grinding action! 
% Self-Lubricating, water-cooled motor. 

%& Compact, easy-to-clean styling. 


% Grinds same size particles even after years 
of use! 








UNIVERSAL-RUNDLE 


Plants in Camden, N. J., Milwaukee, Wisc., New Castle, 
Pa., Redlands, Calif. San Antonio and Hondo, Texas. 





U/R is the Disposer you 
should install in the homes 
you build because... 

%& Fast, one man plumbing installation 
%& Easy-Lock, 360° rotated mounting 
¥%& One trip replacement warranty plan 


¥%& National magazine advertising pre-sells 
home buyers 


GET ALL THE FACTS... CLIP AND 


MAIL THE COUPON TODAY! 





UNIVERSAL-RUNDLE CORPORATION 
166 River Road, New Castle, Pennsylvania 


Send me complete information on the 
U/R Food Waste Disposer. 


NAME 





FIRM NAME oes 5 eS Se 





ADDRESS_. ~~ 


SS — ee SS 
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No kitchen is modern today 
without a 


NATIONAL 





food waste 


Writing a food waste disposer in the build- 
ing specs is almost as automatic as writing 
in the kitchen sink. The two are rapidly 
becoming inseparable. 

What disposer offers top dollar value? Com- 
pare — and our bet is you'll select the 
NATIONAL. It offers more to builder and 
home owner alike. To the builder: quick, 
low cost, one-man installation; a choice of 
two models — “continuous feed” or safety 
“LOK-TOP” Cover Control — to meet any 
requirements. To the home owner: a dis- 
poser that grinds all food waste; a disposer 
whose lifetime grinding elements never 
need sharpening; a disposer whose sturdy 
construction with only one basic moving 
part assures minimum maintenance over an 
almost unlimited number of years. 

Check and compare — and you'll write 
“NATIONAL” into all of your kitchen 
building plans. 2177 


NATIONAL DISPOSERS 


@ product of 
NATIONAL RUBBER MACHINERY CO. 
47 W. Exchange St. ° Akron 9, Ohio 
Dept. HH-953 
Send me detailed information on both the 
“continuous feed” and Safety LOK-TOP Cover 
NATIONAL DISPOSERS. 





NAME 





ADDRESS 
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NEW PRODUCTS 








DOUBLE-PANE WINDOWS made without metal 


A double-glazed insulating window made with- 
out metal or other bonding material has been 
in the development stages for a long time, and 
here it is. It was introduced first by Pitts- 
burgh Plate Glass under the name Twindo- 
Weld (top); as produced by Libbey-Owens- 
Ford, it is called Glass Seal Thermopane 


(below). While 


the manufacturing 


developed independently, 


process for both is  es- 
sentially the same. Both use window glass 
10” thick with a 3 


lights. The double panes are fused together 


16” air space between the 


by an electrical process which provides a 
glass-to-glass seal; the air between the panes 
is completely withdrawn and replaced with 
clean, dry air to minimize condensation. Al- 
though the insulating properties are the same 
as those of double-pane units already on the 
market. the does do 


elimination of metal 


away with edge conductivity. making the 
new units particularly desirable for refrigera- 
tion and air-conditioning purposes. At the 
outset, both companies will produce their 
glass-seal windows in smaller sizes, since a 
metal seal is essential to permit expansion and 
contraction of “picture” windows and other 
large sheets of glass. Due to limited output 
trade prices are not yet established for either 
product; currently they are priced about the 
same as metal bonded windows. (average. $3 
and $4 per sq. ft., installed) and depending 
on the number of units, in the New York 
area, 

Manufacturers:  TwindoWeld, Pittsburgh 
Plate Glass Co.. 632 Duquesne Way. Pitts- 


burgh, Pa.; Glass Seal Thermopane, Libbey- 


Owens-Ford. Nicholas Bldg.. Toledo. Ohio. 


continued on p. 210 














F you design, build 
or finance houses... 

you ll want this unique 
guide to More Sales 
through Comfort 


from Moving Air! 


Tuanxs to modern air-moving equip- 
ment, architects and builders have gained 
a new freedom in design . . . and found 
an important new avenue to client satis- 
faction. “Open kitchens” that don’t spread 
greasy smoke and kitchen smells 
odor-free “inside” bathrooms .. . are only 
two of the advances made possible by mod- 
ern air-moving units ». » » 120 leading 
American manufacturers of air-moving 
products have cooperated in publishing 
this unique guide to better houses and 
more sales through Comfort from Moving 
Air. A valuable data book, it gives you an 
accurate and illustrated description on 
everything from Air Circulators to Cen- 
tral Heating Systems. Send for your free 
copy today! 

BOX 808-X, TORRINGTON, CONN. 


Please send my FREE copy of the 53 GOLD BOOK 
“How to have Comfort from Moving Air’ 


NAME 


ADDRESS oatinscgneseinanens 


i 


America’s Leading Supplier of Fan Blades and 
Blower Wheels for the Air Moving: Industry 


THE TORRINGTON MANUFACTURING COMPANY 


TORRINGTON, CONNECTICUT 
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Take this tip from 
plumbing contractors 


who know 





their business! 











Plumbing contractors and wholesalers in ever-growing 
numbers are exhibiting this spectacular Briggs Beauty- 
ware display. It is only one of the many merchandising 
and sales aids that Briggs makes available to the trade. 


Briggs Beautyware se//s! This glamorous plumbing 
ware sells itself—sells new homes that feature it— 
and sells the reputations of the men who specify 


and install it! 


That's why so many alert plumbing contractors are 
displaying complete sets of Briggs Beautyware 
bathroom fixtures in their business places. They 
know that Briggs Beautyware sells on sight because 
of its distinctive modern styling—its graceful, eye- 


BRIGGS 


pleasing contours—its handsome pastel colors. 


Most important of all, when folks buy Briggs 
fixtures or Briggs-equipped homes, they know 
they're getting something special. More and mote, 
they’re asking for Briggs Beautyware by name. 
There’s a sales-making place for Briggs Beautyware 
in the plans of every architect, builder and plumb- 
ing contractor in the home field. It will pay you to 
specify and install Briggs Beautyware in every home! 


BRIGGS MANUFACTURING COMPANY + 3001 MILLER AVENUE + DETROIT 11, MICHIGAN 
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ALLWEATHEE 


FULL JAMB BALANCE STRIP 


Weatherstrip and 


ALLM 








One-piece 














No sleeves or 
covers 
ore necessary 


Cross member 
Installation 

















d Sash Balance Combination 


for quick, efficient 


Sash Mill INSTALLATIONS 


ADJUSTABILITY IS BUILT-IN — Balance tube with semi- 
cantilever action insures weatherstrip contact in all kinds of 
weather. The base of section is always in close contact with 
jemb insuring stability. 


BEAUTY OF DESIGN . .. sets off the pleasing quality of fine 
wood sash and frames. Counter-balance springs are con- 
cealed by a functional part of the strip itself. 


COLD AIR AND DUSTY DRAFTS CONTROLLED... 
by generous area of contact between strip and sash. Tests 
made by the University of Minnesota Institute of Technology 
Testing Laboratory in cooperation with the Weatherstrip 
Research Institute, show that double-hung wood 

windows, when weatherstripped show an infil- wt MBE, 
tration ratio 6 TIMES LESS than non-weather- 
stripped windows. 


i 


WEATHERSTRIP 
Research 


AL i 





MAME “ALAMETAL REGISTERED U. & PATENT OFNCE 
2249 North Knox Avenue eatherstrip Company 
Chicago 39, Illinois 

Please send information and prices 
[_] Allweather Balance Strip 
{_] Thresholds and Weatherstrip for Doors 
|_] Metal Trim for Asbestos Siding 


Name 





Address 








City —Zone. State 
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Safety Duplex 
Receptacles 





Reauen 





installed throughout 
3010 UNIT 









4 Park Forest, Illinois 


ry, Bee 


aS: 
When the additional 3,000 


home units now under con- 
struction are completed, this i 
suburban community will d 
have a population of 25,000, approximately half of which will be 
children. To safeguard these thousands of youngsters, American 
prcod Builders have installed NO-SHOK Safety Duplex Re- q 
ceptacles. 


NO-SHOK SAFETY DUPLEX RECEPTACLES afford added pro- 
tection to property and lessen fire hazards by keeping out metal 
objects, dust, water, etc.—prevent shocks and burns—save lives. 
Specified by leading builders, architects and engineers all over the 


Cigrtiet iene. ee 








U. S. for civilian housing projects, industrial and farm installations 
and Army and Navy housing. R.E.A, approved. 






















Sold through leading electrical wholesalers. Write for particulars today! 5 
BELL Electric Company °” se a, eo 
“foe EVEDY TVDE af | | 
sedate dati edededl ... for EVERY TYPE of 1 
ROBERTS-GORDON HEATING SYSTEM 1 
for NEW HOMES .. . OLD HOMES - ; 
Sea WEEE Geeks cose mee nl I 
«ee DECUUSE RoBERTS.GORDON Home | 
Heating Equipment COSTS LESS to buy, | ’ 
to install and is one of the most SERVICE- n=l 
FREE in the industry... Po... SI 
HIGHBOY 
ee° because the Patented ROBERTS- * 
GORDON Spreader Flame Principle is the 
most economical, most efficient way 
to burn gas... | corooneer 
HUNDREDS OF THOUSANDS 
OF SATISFIED CUSTOMERS 
Before You Install .. . SEE —3é3gno) "INDUSTRIAL 
\ tess BURNERS 
ROBERTS-GORDON 
Manufacturers of Gas Heating Equipment 
for Over a Quarter of a Century ities 
DEPT. HH BUFFALO 6, N.Y 
HOUSE & HOME 
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Efflorescence is caused by soluble salts 
which are present in almost all masonry 
materials. When reached by water, these 
salts dissolve and may be drawn, by evap- 
oration, to the surface of the wall. 


Brixment is permanently waterproofed, 
during manufacture, with the most effec- 
tive air-entraining waterproofing agent 
known. 


Waterproofed Brixment mortar checks the 
passage of water and keeps it from per- 
colating down through the wall, dissolving 
salts which may be in the masonry mate- 
rials, and carrying them to the surface. 


&*et#e##tewtest # 


In addition to reducing the possibility of 
efflorescence, Brixment mortar gives you 
two other practical benefits: 


j HELPS PREVENT LEAKY WALLS 


Even under pressure, water cannot 
readily pass through Brixment mortar. 
Therefore, if the face brick are back- 
plastered with Brixment mortar, an ef- 
fective barrier is set up against the pas- 
sage of water to the inside of the wall. 


2? GREATLY INCREASES DURABILITY 


Water cannot readily penetrate Brix- 
ment mortar. This prevents the mortar 
from becoming saturated — therefore 
helps protect it from destructive action 
of freezing and thawing to which it is 
subjected many times each winter. 


Both these advantages of waterproofed 
Brixment mortar are fully described in 
other recent advertisements. Write for 
reprints. 


Louisville Cement Co., Louisville 2, Ky. 
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FIGURE 1 


A To test Brixment and any other 
mortar for resistance to cfflores- 
cence, “cap” two brick heavily with 
the mortars, and let harden. 





B Keep both brick for a few weeks 
in a shallow pan of water, as shown. 
See the difference with waterproof- 
ed Brixment mortar! 





FIGURE 2 

















Prepare two slabs of mortar, one 
with Brixment and one with ordi- 
nary cement-and-lime mortar. After 
mortars have hardened, seal a 
lamp chimney to each of the mortar 
slabs, using wax or candle grease, 
and fill with water. 








After 24 hours, note how much 
water has gone into and through 
the non-waterproofed mortar, and 
how little water has gone into or 
through the Brixment mortar. 











NOW YOU CAN BUILD 
A HI-FI SYSTEM 
IN EVERY HOME! 


Perfectly Matched High-Fidelity 


Reproduction Equipment For 
Home Sound Installation 


ERE’S a feature that architects and 

builders can offer all clients. Built-in 
provision for the finest quality voice and 
music reception! At G-E prices every home 
... modest or expensive... will want to 
own a high-fidelity sound system! 





Preamplifier-control unit A1-200 


General Electric offers the dual advantage 
of purchasing individual components or the 
complete ensemble for a home-decorator 
installation. Either way favorite records 
take on an amazing new quality. 





Power Amplifier A1-300 


Listen to this equipment today and you'll 
include the G-E Custom Music Ensemble in 
your design for improved living tomorrow! 





«ex~ Deluxe Tone Arms: 


A1-500 (12”) 
Al-501 (16”) 





Dual Coaxial 
Speaker Al-400 


The ensemble or components units are 
available through local G-E distributors. 
For detailed information, write today to 
General Electric Company, Section 1493, Elec- 
tronics Park, Syracuse, New York. 


G-E Speaker 
Enclosure (Blond or 
Mahogany Veneer) 

A1-406 
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NEW PRODUCTS 








CURTIS CABINETS save space and effort 


Not only good looks but also extreme efficiency 
characterize the pine cabinets pictured above, 
usable either sectionally or as a complete Cur- 
tis Kitchen. Designed with such thoughtful 
details as a 4” recess for toe room and a tilt- 
ing cutlery tray, the units feature sliding 
trays as base cabinet shelves and swing-out 





shelves in the corner units. Other space savers 
are a vertical hanging pan unit and vertical 
storage space for trays and platters. The 
cabinets and planning desk come with natural 
birch fronts or painted white and are easy to 
repaint. Each unit is available in at least two 
sizes; list prices for the unpainted cabinets 
range, according to size, from $18.83 to $79.92. 
Painted units are slightly higher. 

Vanufacturer: Curtis Companies, Inc., Clin- 


ton, Lowa. 
continued on p. 216 

















be sure 

wall heater installations 
comply with 

new venting requirements 








Listed and approved by Underwriters’ Laboratories, 
Inc. as a Type B-W gas vent for installation with 
recessed wall heaters. 


The American Gas Association now requires that 
recessed wall heaters be marked specifying the type 
of vent to be used. In addition, Underwriters’ Lab- 
oratories has established a new designation, Type 
B-W, applying to vents specifically approved for use 
with recessed wall heaters. Compliance with these 
requirements will insure better, safer venting and 
help to eliminate customer complaints resulting from 
faulty installations. 

Write for new folder showing approved method of 
installing wall heater vents for both new and exist- 
ing construction. No cost or obligation. 


METALBESTOS WALL-VENT IS APPROVED FOR 
INSTALLATION INSIDE 2X 4 COMBUSTIBLE WALLS 


© NO FURRING OUT REQUIRED 
® NO EXTRA INSULATION NEEDED 


Metalbestos Wall-Vent, the first and leading gas 
vent specially designed for venting wall heaters, 
meets all A.G.A. and U.L. requirements. Its insulated 
double-wall design assures proper venting and pro- 
tects walls from dangerous overheating. Made of 
rust-proof aluminum, it resists the corrosive action 
of vent gases, lasts the lifetime of the house itself. 


Send for free copy of 

VENT INSTALLATION HANDBOOK 
Based on the latest gas venting research, 
this pocket-size booklet contains complete, 
up-to-date information on venting prac- 
tices plus many helpful installation tips. 
Write today to Dept. D. 


METALBESTOS uss 


| 
| 
WILLIAM WALLACE COMPANY + BELMONT, CALIF 
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NEW 30-INCH RANGE answers need 


for a space-saving, deluxe range for use in modern, compact kitchens 


Frigidaire’s deluxe model of 
popular giant oven range is 
helping sell hundreds of 


new homes every day ! 





So many of the new homes built today, in 
a specified price class, have few intrinsic 
differences or ‘‘plusses’’ to attract prospec- 
tive buyers. Wise architects and builders, 
therefore, are helping clinch new home 
sales by specifying such sure-fire sales ad- 
vantages as quality-built household ap- 
pliances, fully-equipped electric kitchens 
and the like. 

And, because the name Frigidaire is 
universally recognized as standing for the 
utmost in quality, economy and depend- 
ability, more and more architects and 
builders are putting Frigidaire Appliances 
to work—helping to sell new homes against 
today’s competition. Similarly, landlords 
have found Frigidaire products a boon in 
helping rent new apartments. 

Frigidaire’s now famous “Thrifty-30” 
Electric Range is available in a line of 





three attractive models . . . the RS-30 

with thrifty giant oven, the RS-35 with 

automatic oven control, and the new, de- DeLuxe Model RS-38 is only 30” wide, yet its Giant Oven holds 6 pies. Has Cook- 
luxe RS-38 with many deluxe, big range Master automatic Oven Control, new Electric Time-Signal, Oven Signal-Light, Full- 


width Fluorescent Cooking-Top Lamp, Automatic Appliance Outlet, 5-Speed Radian- 
tube Surface Units, Oven Interior Light, Full- width Storage Drawer, porcelain- 
Jinished Cabinet, Top and Oven. 


features. The complete line of Frigidaire 
Electric Ranges comprises 12 models— 
including deluxe 2-oven models, “‘Wonder 
Oven’’ models, apartment-size models and 
the ‘“Thrifty-30” models. 


For complete details on any or all mod- 
els of Frigidaire Electric Ranges, Refrig- 
erators or Laundry Equipment, call your 
Frigidaire Dealer—or the Frigidaire Dis- 
tributor or Factory Branch that serves 
your area. Look for the name in the Yellow 
Pages of your phone book. Or write 
Frigidaire, Dept. 2170, Dayton 1, Ohio. 
In Canada, Toronto 13, Ontario. 

















Model RS-30 offers really huge coc!- Model RS-35 has the extra convenience 
ing capacity in a compact packag features of Cook-Master Oven Control 
at a remarkably low cost. and Cooking-Top Lamp. 


FRI GID AIRE Appliances 


BUILT AND BACKED BY GENERAL MOTORS 


Enjoy Arthur Godjrey’s daytime show on TV or radto. Refrigerators e Electric Ranges e Home Laundry Equipment e Food Freezers 
Air Conditioning Electric Water Heaters e Electric Dehumidifier 
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y for QUICK, LABOR-SAVING, 
EASY INSTALLATION 


Time saved is money saved and 
these windows save installation time by 
coming to the job factory-assembled, 
including all hardware and glazing. 
Easily mullioned for window wall con- 
struction. Proven, long lasting perform- 
ance and convenience features add 
sales appeal to any type of building. 





Member of The Producers’ Council, Inc. 


Refer to Sweet's Builders’ File, 4d-Ga 


GATE CITY SASH & DOOR CO. 
P.O. Box 901, Fort Lauderdale, Florida HaH- 9 


Gentlemen: Please send Builder’s Literature and 
complete information on Gate City Awning Windows. 


NAME 


Write today for 
ndme of nearest 
GATE CITY dealer, 

list. of stock 










MAKE MORE MONEY — 
SPEED HEATING INSTALLATIONS — 


ek 6 2 oe Me oe 
- 


ith > Fadiant-ray - 


as BRAND 
A £44 ea iice SS 
yr 7. +e. NN 


Check and compare these advantages... 

* Low cost “wet heat” radiation which makes satisfied 
customers for you. 

* Easy to install units. Minimum of cutting and fitting. 

* Fits any floor plan. Can be painted to match any 
decorating pattern. 

* High BTU output reduces material requirements. Saves 
you money. 





FREE OFFER iow, coisea “Easy Est 


MATOR.” Complete calculation data sheets take the 
mystery out of estimating and installing. WRITE NOW! 














RADIANT*RAY RADIATION, INC. 


900 W. MAIN STREET NEW BRITAIN, CONN. 








Wy 


...and for 
years fo come 


SHOWER 
ENCLOSURES 


bathroom beauty that 
endures, GULFSPRAY shower 
doors and tub enclosures of 
aluminum or 


For 


heavy-gauge 
stainless steel; clear or pat- 
terned glass. Engineered to 
keep water OFF the floor and 
to add luxury and comfort 
to bathing. Install GULF- 








sizes and 


ADDRESS 





Thiclachitias 


CITY STATE 
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SPRAY in your new or pres- 
ent home, you'll enjoy it for 
the years to come 


information or literature 


write to 


207 N. MAIN STREET 


HH-9 e Houston, Texas 
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MENGEL 


FLUSH DOORS 





ADD $ 


YET COST LESS THAN MANY DOMESTIC woobps! 


$ TO HOUSE VALUES— 














SEPTEMBER 1953 


Cites African Mahogany is recognized 
everywhere as the King of Woods — is far 
more desirable than ordinary woods. 


Mengel Mahogany Flush Doors are built with 
faces of genuine African Mahogany, which 
automatically upgrades any building in which 
it is used, 


Yet you can buy Mengel Flush Doors, or Standardor 
Flush Doors, with faces of genuine African 
Mahogany, for fewer dollars than you'd pay for 
comparable doors of almost any domestic wood! 


The Mengel Company operates its own logging 
concession and mill in the best Mahogany sec- 
tion of Africa, and imports this King of Woods 
in tremendous volume. You get the savings! 


Equally important, Mengel and Standardor 
Flush Doors are built better, to give better 
service. Compare specifications, either in 
Sweet’s or at your dealer’s. You'll be glad you 
investigated! 


Door Department 
THE MENGEL COMPANY 
Louisville, Kentucky 
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SYMONS 


fo | ai 


PLAN 


FOR LOW-COST 
CONCRETE WALL 
CONSTRUCTION 


The Forming System, Engineering 
Service, Sales Service and Rental- 





fered | 


FIREPLACE fe 
IDEAS 


FREE & 


Kya Xe) Wm :(ele) Que) 71:13 0-\ei 3 
i 














DESIGNS AND MATERIALS 


GAS INCINERATORS offer low cost, safety 

Here are three easily installed incinerators 
which operate on any type of gas. The Econ- 
omy Burnall (top) has a bushel capacity. 








Purchase Plan which make up the measures 31” x 1614”, costs $50. The 1.1- { 

Symons 4-Point Plan are ready to go . 4 

to work for you—regardless of the bushel Martin (center) has a constant burn- i 
complexity or size of the application. ing pilot which dries as the incinerator is : 
SYMONS FORMING SYSTEM filled. a main burner for rapid incineration, | 
includes strong, long-lasting It lists at $69.95, including automatic safevy j 

panels that can be easily assembled { 

to form walls of any height or shape; : 

sturdy hardware and ties especially designed FOR HOMES, i 
to speed erection and stripping. The combi- PLAYROOMS j 
» SUMMER COTTAGES, CABINS j 

} 


nation insures a fine job completed in a i 
surprisingly short time with real savings in I 
labor and material costs. 


You'll get more fireplace business when you 
show your customers this beautiful book of 
over 100 fireplace ideas. It helps please cus- 
tomers because they can choose from a wide 
selection of designs. It aids you because it helps 





SYMONS ENGINEERING SERVICE 





.is set up to furnish you complete 
form layouts and job cost sheets on 
your form work. There is no charge 

for this service. You just send your plans, 
we do the rest. You'll be pleased with the 
clear picture of your job (its costs, bill of 
materials, and labor saving methods) that the 
Symons Engineering Service provides. 


SYMONS SALES SERVICE 
. means regular on-the-job service. 
Symons salesmen are always avail- 
able to make on-the-job recommen- 
dations of the forms and hardware needed 
and to see to it that materials arrive when 
promised. To further simplify construction, 
Symons salesmen will assist in the super- 
vision of form erection to assure correct and 
fast set-up. Another feature of the Symons 
no charge service plan, 


RENTAL-PURCHASE PLAN 
. offers you the opportunity to use 


























~— 
valve. The Duo-Therm unit (below) has a 
1-bushel capacity, comes with a clock-timer 
so the user can regulate length of burning 
time. The model pictured lists at $349.95; 
2-bushel units range from $99.95 to $124.95. 
Burnall, 


Stove Co., Quincy. IIL: 


Comstock-Castle 
Martin. Martin 


Vanufacturers: 














get a decision quickly. 








~~ 


FYRO-PL 


ACE Heat Circulating Form 
Book also describes FY RO-PLACE — the only 
heat circulating steel form designed to make 
the mason’s work easier. The finished fireplace 

















the vapors aoe System on a Stamping & Stove Co.. Huntsville. Ala.: Duo- 
rental basis. Then, if you want to os . ae : 
, : ; ; ee oe eae 4 will e more abundant heat and more satis- 
purchase the forms, the rental charge will Therm, Motor Wheel Corp., Lansing. Mich. pret ae Mencstk die ann. 
apply on the purchase price. continued on p. 216 
Contractors throughout the country have ; , U2 81 LU Le "j 
tried the Symons 4-Point Plan and like it. ~~ 2 hae I | 
. ‘iy — Gentlemen: 
Send in your request for the complete facts ———=—s ee. | | 
—no charge or obligation. il eel pe | Please send me your free book of ‘100 Fire- 
| place Ideas” { 
) lama Builder [| Architect [} Dealer [1] | 
= 1 sv | 
j ] 
mae 1/7/11 AS | paren | 
: aa | city 
SYMONS CLAMP & MFG. CO. DEPT. I-3 
4277 DIVERSEY AVE., CHICAGO 39, ILL. 
| Kindly send information regarding Symons | 
Forms and Services. | 
fo A Tr Oe CET Ae oe | 
t Fi | 
brie ST RCL ECR OCCT FIREPLACE HEATER AND 
Sere eee | 
- NPs ered TANK CORPORATION 
pes sree)", spelen lad ed te : a @ 158 W. AUSTIN STREET, BUFFALO 7, N. Y. 
214 HOUSE & HOME SEPTEs 








SEPTEMBER 1953 


AS 


847-1047 GIVES THEM 
WHAT THEY WANT... 


Builders’ sales records prove that smart home 
buyers insist on efficient kitchen ventilation. 
They 


homes . 


want adequate ventilation—in new 
. in older homes. Fasco has pro- 
moted ventilation to consumers to stimulate 
this idea. Many - handy home owners install 


their own. Be sure you’re using this plus- 


selling feature in your homes. Install Fasco 
817 or 1047 to help you sell. 


| KY dR 


IN HOME VENTILATION 
LOW COST VENTILATION ! 


Every home, regardless of price 
range, can have a Fasco 847 or 
1047 _ Ventilating Fan. 
Production brings costs down... 


Volume 


and these savings are passed on 
to you. No other low cost extra can make your houses 
so inviting. They prove you build for quality. 


Whew 

Fasco 847 and 1047 saves your 

time in installation. Engineered as 

fo Merelsi}o)(-1¢-Meolato MT111] 9] (mm oLole cole lm 

there's no on-the-job fitting or 

other time consuming problems. 

Exclusive design makes this Fasco Ventilating Fan the 
easiest and quickest to install in the industry. 


NO SERVICE CALI-BACKS! 


Fasco virtually guarantees this. So 
sure is Fasco of highest quality, you 
get the five-year guarantee against 
all mechanical and electrical defects. 
. . forget them. With 
care they'll last a lifetime. 


ASCO, 


INDUSTRIES, INC. 


Install them . 


FREE 


Nol alehcolaillg-taWo) am iat @)al- me oli ol (-1(-M Mal Mon MM Aalilfolilale Mi melals 


LOW COST INSTALLATION ! 

















Model 847-1047 Outside Wall Ventilating Fan 


Builders everywhere are adopting this sturdy, effi- 
cient, low cost ventilating fan. Operates auto- 
matically. Release chain—door opens, fan starts. 
Pull chain—fan stops, door closes. Designed for 
outside walls 44%” to 15%” thick. 847—8” blade, 
475 C.F.M. 1047—10” blade, 650 C.F.M. 


CUSTOMER PREFERENCE FOR 
FASCO MAKES HOUSES EASIER TO SELL 


Miilceltlelmeaolaitii-llmmalohifoltel Moko NZ-laitiiile Pa metiaoMl ler: 
become the leader in home ventilation. Your pro- 
spective home buyer knows and respects the name 
Fasco for quality ventilating fans. Fasco is the one 
low cost extra that makes the big cost difference. 


FASCO—FIRST IN HOME VENTILATION 
Model 880 Ceiling Ventilating 

Fan for installation) through ceiling 

and roof. For! single story 
fol iiduiailelan 


Models 882-1082 Outside wall 
ventilating fans with remote con- 
trol performance. 8 or 10-inch 
blades. 


Models 1021-728 Ceiling and 
inside wall ventilating fans. 7 or 


10-inch Turbo-Radial Impeller. 


Write today for allthe facts on Fasco Ventilating Fans. 


393 Augusta Street « Rochester 2, New York 
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READ WHAT LEADING BUILDERS SAY 
NNANIITE 


SuccessFut builders in every 
area are reporting “ALWINTITE a 
real sales help”...““ALWINTITE adds 
salesappeal”...““ALWINTITE popular 
with customers.” It’s the same story 
everywhere whether the houses are 
in the $10,000 or the $30,000 price 
class. Yes, home buyers want ALWIN- 
TITE aluminum windows. 

Whether you build apartments or 
houses... for rent or for sale... it 





aluminum 


WINDOWS 


z Ww. 
Practica; er apd 
Struction « OW for pean 


“NO PAINTING” HAS BIG APPEAL 


“Customers sure go for ALWINTITE 
windows, particularly the fact that 
they never need painting or other 
maintenance expense.” 
Jack Kay, President 
Kay Construction Co. 
SILVER SPRING, Md. 











will pay you to investigate the com- 
plete ALWINTITE line of aluminum 
windows today. For catalog, installa- 
tion details, prices and name of near- 
est dealer write to Dept. HH-539. 





























CONCRETE BLOCK adaptable to cavity or rein- 
forced wall construction 


\ concrete building block suitable both for 
cavity and reinforced wall construction has 
been developed by Brooklyn Architect Morris 
Lapidus. The 35-lb. block is composed of two 
slabs, measuring 1554” x 75%”; each slab has 
three slots, tapering from 34” at the bottom 
to 34” at the top. The slabs are joined to- 
gether by two 3” high integrally-cast webs lo- 
cated 5” from the bottom. The left view in 
the picture above shows the top of the block. 
When used with topside up, as shown below, 
the 2” cavity between the slabs can accommo. 
date loose insulating material in addition to 
the insulating space afforded by the cores. 
Conduit and piping can be placed in both 
directions and, if flexible, installed after com- 
pletion of the wall. When used bottom side 
up, reinforcing can be placed either vertically 
or horizontally while the space between the 
slabs of adjacent blocks forms a continuous 
trough in which to pour the grout. The webs 
take the place of metal ties in both applica- 
tions. The block also comes in 9°%” and 
1154” widths, as well as in half and corner 
block sizes suitable for window and door 
openings. An added feature is that the block 
does not require furring or lathe; however, 
water-proofing is recommended for the in- 
terior wall before application of paint, plas- 
ter or wallboard. Mr. Lapidus does not man- 
ufacture the block but sells the mold, at a 
l¢ per block royalty, to manufacturers. 


Price will be approximately 25¢ a block. 
Designer: Morris Lapidus, 9031 Fort Hamil- 
ton Pkway., Brooklyn, N. Y. 
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AIR SEAL 

Strips of felt and/or corner 
gaskets prevent air leaks and 
resultant wall streaking. 


DAMPER CONTROL 

Chain control regulates damp- 
er and rate of air flow thru 
cabinet and heating element. 


OVER-SIZE GRILLE 

louvers direct air outward 
and permit abundant heat de- 
dJivery . . . greater capacity. 


MODERN CABINET 

Finished in prime coat... can 
be painted to match decor 
e+» safe, rounded corners. 


SIMPLIFIED PIPING 
Cabinet knock-outs and head- 
er casting design permit pip- 
Ing from top and bottom. 


Whether you specify or install heating equipment, 
you'll be way ahead with Young Convectors. Only 
Young offers all the design features shown above. 
Young supplies Convectors at low initial cost, with 
six standard types available from stock to meet 
early delivery dates. Remember, too, every Young 


RADIANT HEAT 
Heating element ond odjo 
cent surfaces help compen- 
sate for off-period heat loss. 


YOUNG RADIATOR COMPANY 


Dept. 953-J, Racine, Wisconsin 
Plants at Racine, Wisconsin and Mattoon, lilinois 
Sales and Engineering Representatives in All Principal Cities 





Cree More than Meets the 
4?7YOUNG COMULCTORY 


Take a look inside a Young Convector. Right away, you'll see many “hidden 
values’’ in Convector design features and construction quality. Such built-in value 
places Young Convectors in a class above the ordinary . . . assures easy installa- 
tion, heating comfort and economy. 


HEATING ELEMENT 
Sensitive non-ferrous tube- 
and-fin core is reinforced and 
protected by side plates. 


CONTRACTORS 


All Young Convectors are 
packaged in clearly marked, 











Heating, Cooling, Air 
Conditioning Products for 
Home and Industry 


Heat Transfer Products 
for Automotive, Agricul- 
tural, Industrial, Gas and 
Diesel Engine Applications 





ot 


Leaders in Heat Transfer Engineering for more than 25 years 


reinforced cartons for unit 
protection and ease in iden- 
tification on the job. Adjust- 
able support (see above) 
also holds heating element 
rigidly in place and permits 
shipping element in cabinet 
for quicker installation. 


¥) 







EASY TO CLEAN 
One-piece front panel is eas- 
ily removed for seasonal 
cleaning. 


SIMPLIFIED HEATING 
ELEMENT SUPPORTS 
Provide quick installation and 
pitching adjustments. Hold 
heating element securely. 


PACKAGED FOR 
PROTECTION 

Reinforced, stapled cartons 
Protect convectors. Marked 
for easy identification. 


STANDARD RATINGS 

The ratings of Young Convec- 
tors have been determined in 
conformance with Commer- 
cial Standard CS 140-47, as 
developed cooperatively by 
the trade and the Notional 
Bureau of Standards, U. S. 
Department of Commerce, 
and the said ratings have 
been approved by the Cam 
vector Rating Committee, 


Convector has been rated and approved in con- 
formance with Commercial Standard CS140-47. 
These advantages all add up to greater convenience 
for you ... greater satisfaction for your clients or 
customers. For further details, see nearest Young 
Representative or write for catalog. 
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"Of course, it 
will have the 
best of 


N everything!" 

















"That means those 
wonderfully 
s-m-0-0-t-h, SO 
easy—to—open 
HIDALIFT fitted 
windows." 


a 


HIDALIF 
——— 


enthusiastically endorsed by 





















leading architects, builders, and 
homeowners everywhere 


That's because this streamlined, modern sash 
balance has everything. Completely concealed, 
it boasts positive lifting power provided by the 
highest quality coil spring. Its smooth-as-silk opera- 
tion insures positive gliding action and perfect 
window balance at all times. Tension may be 
readily applied DURING installation on the "L" 
type attaching bracket; or AFTER installation on 
both the "L" and "Cup" types. 

Hidalift is backed by aggressive sales-building 
advertising and merchandising campaigns—offers 
alert dealers, builders and contractors unlimited 


profit possibilities. 


QUALITY PRODUCTS FOR OVER A CENTURY 


HIDALIFT DIVISION 
The Turner & Seymour Mfg. Co., 
Torrington, Conn. 


Send complete literature and prices on 
Hidalift. 


Please check [] Dealer [] Builder 
C] Architect (C) Contractor 
NAME 
PBORESS cicseccceres 
= SEES ae eeenee eo ZONE S| 
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Specify FOLLANSBEE 
TERNE METAL 
for weathersealing! 





@ No Expansion Joints Needed 
® No Discoloration to Siding 


© Strong @ Durable 


When you can guarantee your clients complete satis- 
faction with Follansbee Terne Metal, why specify 
expensive metals for weathersealing applications? 

After all, Terne Metal is the original weather- 
sealing material. A high grade product at a very 
reasonable cost, Follansbee Terne Metal offers these 
exclusive advantages over other metals: 

1. High tensile strength of steel. Tough, re- 

sists cracking. 

2. Corrosion resistance of lead. Lead-tin alloy 

coats surfaces. 

3. Low coefficient of expansion. No need for 

expansion joints. 
Furthermore, Follansbee Terne Metal can be painted 
any desired color for harmony or contrast . . . not 
only adding beauty to the building but eliminating 
stains and discolorations on siding so common with 
unpainted metals. 








Continuous Chimney 


Flashings 


Terne Metal can be 
used with any kind: of 
celehalate Muilohicialol me OZelle 
lod (-marehirelarel ham ialcelere la) 
sheet metal distributors 
Tale Mm Ammeelalilaltiole colli; 
n various, coating 
weights, gages and 
widths. 


FOLLANSBEE STEEL CORPORATION 


GENERAL OFFICES, PITTSBURGH 30, PA. 
Cold Rolled Strip Seamless Terne Roll Roofing 
Polished Blue Sheets and Coils 


Sales Offices—Chicago, Cleveland, Detroit, Indianapolis, Kansas 
City, Los Angeles, Milwaukee, Nashville, New York, Philadelphia, 
Rochester, San Francisco, Seattle; Toronto and Montreal, Canada, 


Mills—Follansbee, W.Va. 
R « 


NW Alarecohvammkoltallare ns 


FOLLANSBEE METAL WAREHOUSES 
Pittsburgh, Pa. Rochester, N.Y. Fairfield, Conn. 
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Builder: Nordale Realty Company, Milwaukee, 
Wisc. Patek Brothers, Inc., Glazier. 


Structural Corrugated Glass 
Featured In Milwaukee 
‘‘Parade of Homes’ 


Over 100,000 prospective home buyers indicated increasing 
interest in the use of translucent, light diffusing glass, the modern 
material, during the Milwaukee “Parade of Homes.” And a little 
Structural Corrugated glass can do a big job —it makes any 


home look larger, more luxurious. 


It helps make homes more livable and buyable . . . for it floods 
adjacent areas with flattering “borrowed light.” Decorative 
glass by Mississippi is definitely in the modern mood ... it can 
add that something extra that sells on sight. 


Consider the use of Structural Corrugated glass and other 
Mississippi Glass patterns in your work. Available in a 
wide variety of patterns and surface finishes from your 
nearby distributor or supplier of Mississippi Glass. 


Write today for new free booklets, 
“Modernize Your Home With Decorative 
Glass” and “Figured Glass by Mississippi.” 
Photos of actual installations can give you 





a 


many ideas on ways to use this new medium. iG . 3 


MISSISSIPPI AZ or ay 


'&: 88 ANGELICA ST. SAINT LOUIS 7, MO. 
‘os NEW YORK « CHICAGO © FULLERTON, CALIF. 


WORLD'S LARGEST MANUFACTURER OF ROLLED, FIGURED AND WIRED GLASS 
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Waterbury warm air furnaces and winter air 
conditioners are quality heating equipment, and 
are nationally advertised as such. Add prestige to 
the homes you build by specifying a Waterbury. 


Economical operation, sturdy construction, 
fewer servicing bills, slower depreciation, and the 
ten year guarantee that goes with all Waterbury 
furnaces are features that will attract buyers. 


In the Waterbury line you will find a furnace 
that fills the special requirements of any home 
you build. And the Waterbury summer air con- 
ditioner can easily be added to a Waterbury 
winter installation. 


There is a Waterbury 
for every size of home 


and type of fuel. 


For those who will pay 
just a little more for 
the very finest. 
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AMONG THE MEN 
WHO KNOW 


HOME BUILDING BEST* 






house+home is tHe 


*In June Erdos & Morgan Research Service sent mail questionnaires. to a 
sample of 2882 builder members of the NAHB-—every third name on each of 
the available (158 out of 188) NAHB Chapter membership lists. These build- 
ers were asked which home building magazines they receive, read regularly, is 
their first choice. A 32.8% return was received. Full details upon request. 


MAGAZINE 


house+home is the first choice, for example, of home builders... 





house+home 43.5%) 


Sethe Ri Mates 





Practical Builder 








i 


American Builder 














House & Home reaches more builder members House & Home is read regularly by more builde 
of the NAHB than does either builder magazine. | membersof the NAHB than is either builder magazine 


American Builder 























None, no answer| - None, no answer 
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Here's how Bryant Boilers 


add extra sales appeal to new homes 


There are four things that you—and home buyers—look for most in a , ’ ss 
boiler. Note how Bryant Boilers—in measuring up to all of these howe no place like home witha 


essentials— become an outstanding home sales feature. 


1. Outstanding features—Only in Bryant Boilers will you find 
convenience features like ““Magic-Action” Valve, “‘Safety-Sentinel” 
Pilot and “Finger-Tip” Igniter. 


2. Space-saving size—Bryant Boilers are extremely compact, re- 
quiring as little as 242 square feet of floor space. 
3. Proved high quality —Bryant Boilers have been the standard 
® 


é 


of comparison in the industry for over 40 years. 


4. “Big name” appeal—Bryant Boilers own a reputation based 
on superior performance dating back to the very beginning of 
the automatic heating industry. Its a name homeowners have 
confidence in. HEATING + AIR CONDITIONING 


WATER HEATING 
Your nearby Bryant distributor will be happy to supply you with 


complete information on the Bryant line. Call him today, or write: 
Bryant Heater Division, Affiliated Gas Equipment, Inc., 17825 St. 
Clair Avenue, Cleveland 10, Ohio. 
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We've put everything 


YOU want... 


BENNETT 


fireplace 
dampers 


Bennett fireplace engineers . . . special- 
ists in fireplace design for over 25 years 
... have built into these Bennett throat 
dampers dozens of proven performance 
and construction features. Whether 
you're planning a conventional, single 
opening fireplace, or one of the “un- 
usual” arrangements so popular today — 
you'll find it easier to design, easier to 
build with a Bennett Damper! 





Expanslip Steel Damper 
The famous boiler plate steel damper with the ex- 
clusive slip-joint feature, which takes up expansion 
that occurs when damper gets hot. 60° front slope 
gives sure draft. 8 sizes—up to 72” wide, designed 
for easy lay-up of brickwork. 





Cast Iron Dampers 
Improved, higher-front design assures better draft, 
better smoke passage. Sturdy cast iron construction, 
with either cast iron or steel valve. Precision-cast 
in our modern foundry, Bennett cast iron dampers 
have no thin spots or weak sections to give trouble. 
Wide range > eg 


CG» » 
Loenefown 


Universal Damper 
The amazing new damper @ 
that gives you absolute free- 
dom of design expression 
at moderate cost. Builds any 
one of six basic fireplace styles including project- 
ing corners, three-sided openings, ete. 


See your Bennett representative 





or write aie : 
Dept. B BENNETT - IRELAND INC. 
ak ‘ NORWICH, NEW YORK 4 
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TRADE PUBLICATIONS 





FLOORING. Plastic Asbestos Tile Color 
Classification Chart. Asphalt Tile Institute, 101 


Park Ave., New York 17, N. Y. 4 pp. 8/2” x 11” 


Vinyl 


To clarify to the building trade the color 
lines of vinyl plastic asbestos floor tile avail- 
able from 11 manufacturers of that kind of 
flooring. the Asphalt Tile Institute has pre- 
The 


guide shows commercial equivalents of the 


pared this simple classification chart. 


manufacturers’ lines which give the same gen- 
eral color tone or effect, and designates each 
color with the code number ascribed to it 


by its manufacturer. 


Glass Lined 
Affiliated 


WATER HEATERS. Day & Night 
Day & Night Div., 
Gas Equipment, Inc., 800 Royal Oaks Dr., Mon- 


Water Heaters. 
rovia, Calif. 6 pp. 8/2” x 11” 


Technical data and ordering information on 





Jetglas glass-lined water heaters are presented 


attractively in this three-color brochure. 


PLUMBING CODES. The National Plumbing Code 


Illustrated. By Vincent T. Manas. Manas Pub- 
lications, 4513 Potomac Ave. N. W., Washington 
7, D. C. 188 pp. SY” x 8”. $3 


As an aid to architects, engineers, manufac- 
turers, city officials, plumbing contractors 
and others interested in The National Plumb- 
ing Code, the author uses 200 excellent dia- 
grams to illustrate that standard suggested 
in 1951 by government and health agencies. 
The new pictorial interpretation quotes speci- 
fic sections of the code and amplifies the text 
with detailed explanations of each drawing. 
Already adopted in part or whole in many 
states and municipalities. the code should find 
more rapid acceptance through this clarified 
version. 

PERFORATED HARDBOARD. Peg-Board—Func- 
tional Working Walls. B. B. Butler Mfg. Co., 
Inc., 3150 Randolph St., Bellwood, Ill. 8 pp. 8/2” 
Se 


Perforated hardboard and metal rod fixtures 
designed for suspension from the 14” and 14°” 
holes comprise Peg-Board “working walls.” 
The folder pictures bookshelves, display racks 
quite simply without 


and paintings hung 


tools on the self-locking fixtures. A com- 
plete price list is included which illustrates 
each type of attachment and the various types 
of board available. 
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THE RICHKRAFT COMPANY 
510 N. Dearborn St., Chicago 10, Illinois 


Gentlemen: Please send me complete details on: 











Richkraft Reinforced and Breather Papers 
Richflex Reflective Insulation [J 

Richbead for dry wall corner protection [1 
MOE SSRI rer SCR Ie eae eT Rice oC Peer 


ADDRESS 


ee 9. kes OF i 
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The Only Recessed Heater with SHE 


ACA-APPROVED 


FROM FLOOR TO CEILING 






EXTENDS 


BEYOND 
CEILING 


NO MORE 
cement HOT WALLS 
AIR IMPROVES 
<< HEAT DISTRIBUTION 


SECONDARY 

HEAT EXCHANGER 
USES AND 
CIRCULATES 
ADDITIONAL ROOM 
AIR 


kG. A. APPROVED 

* FOR USE IN 2° x 4 

i. STUD WALLS WITH 
WOOD LATH AND 

9, PLASTER OR OTHER 


HEATING 
ELEMENT HUNG 
TO ELIMINATE 
NOISE FROM 
EXPANSION OR 
CONTRACTION 





. first shallow 
floor furnace de- 
veloped, comes in 
flat and dual 























| HOLLY MANUFACTURING COMPANY " 

r 914 S. Arroyo Parkway, Pasadena 2, California 

Please send me without charge or obligation, complete information about the 

AGA approved under | Holly NarroWall Heater with SHE. | | 
American Standards | Name | 
for Central Heating | ADDRESS : | 
a ‘ oe: ee ZONE STATE 1 
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the only structural plastic panel 


se with a modern shiplap 


design... 





RIPPOLITE 504° 


adds sales and eye appeal! 


1. Because this quality lightweight and 
; shatterproof panel has greater rigidity 
than standard plastic panels. 


2. Because it resists weather extremes, 
sun, termites... will not warp, buckle, 
sag or split. 

3. Because it fits successfully into any 
architectural style. 

4. Because of the sealed-in beauty of 
its ten decorator colors. 

5. Because it can be easily installed 
i ® with ordinary household tools. 


wal, 


Builders, home owners and architects who have seen and 
used new Rippolite 504 are enthusiastic. It sells on sight! 
Write for full information and name of your distributor. 


Invited.) 


6. Because it costs no more than con- 
ventional plastic panels. 


(Note: Some Distributors Territories Still Open. Inquiries 


ALEXANDER H. KERR & CO., INC., PLASTIC PRODUCTS DIVISION 
Dept. 14, 3440 Wilshire Blvd., Los Angeles 5, California 
Manufacturers of quality glass products for over 40 years. 


Another PrOdUCt ©1953 Alexander H. Kerr & Co., Ine. 
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A message to U.S. business about the readers of TIME. 


The mam. in. Tao posilions 0 buys 


a OTN See INSET" 


i 
‘ 
anita 








Qs a business man— 


He buys, or influences the buying of 
many types of products and services 
for his company. 











Léa My nan 


He has far better than average means,, 
broader than average interests. He and 
his wife and children are consistent best 
customers for all types of consumer 











goods. 
QED et TP 
™ i 
His magazine is TIME. Again and again, not merely the thoroughness with which 


group after group of America’s most suc- the reports are made—it is also the way 
cessful men say that TIME is the one in which TIME tells the news that 





magazine they value most—for informa- has attracted to it each week more than 
tion, for ideas, for entertainment. 1,700,000 of these men and their families 
It is not just what TIME reports—it is —best customers in two positions to buy. 
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How to Cut Your Cost of Heating Installations 
... and still offer clean, automatic 


oil heat to your home purchasers 





PUT KRESKYS IN YOUR HOUSES THIS YEAR 
CHOOSE FROM THESE LOW-COST, EASY-TO-INSTALL 


OIL FURNACES 


FLOOR FURNACE 


Flat register —Goes right under the floor. 
No basement or ducts needed. Attractive 
steel floor grille. The proper size, prop- 
erly located, will heat every corner of the 
house. Four sizes, with choice of manual 
or thermostatic controls, constant oil pilot 
or electric ignition. 


FLOOR FURNACE 


Dual wall register—Also goes right under 
floor and needs no expensive duct-work. 
Pours a flood of warmth to either or both 
sides of wall. Three sizes, with choice of 
manual or thermostatic controls, constant 
oil pilot or electric ignition. 


DUAL WALL FURNACE 


Really a central heating plant, ideal for 
slab construction or low foundations. In- 
stallation can wait for house completion, 
so no money is tied up. Unit slips into 
simple framing job, and baked enamel 
ivory panels remain in crate until decora- 
ting and clean-up is completed. 57,500 
B.T.U., with thermostatic controls, and 
large-volume forced-air fan. 


FORCED AIR FURNACES 


For basement or closet. Saves up to 3 
square feet as closet installation, for only 
1” clearance from fire-resistant material at 
sides and back are required. Comes crated 
from factory as a complete package unit 
no labor costs for assembly on job. Ap- 
proved for conventional or 4” duct-work. 
Three sizes—75,000, 105,000 and 160,- 
500 B.T.U. 


Write today for FREE folders and name of your nearest Kresky dealer. 
Your letter will be answered within a week. 


KRESKY MFG. CO., INC. 


2ND AND H STREETS 


PETALUMA, CALIFORNIA 
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the home! 
Profit-Minded Builders Insist on 


Tue added eye and sales appeal of homes 
built using One-Der Metal Window Frames 
means faster turnover in sales—more profit to 
builders. 





Quick, easy installation makes One-Der Metal 
Frames a boon to big or small builders alike— 
less carpenter labor! And pre-priming means 
less painting! Fits any type of construction— 
brick, block or frame — complete assembly 


makes installation simple and easy. —* 


Don’t forget One-Der 
Metal Door Frames — 
The perfect com- 
panion to One-Der 
Window Frames with 
the same outstanding 
features. 








For further details see Sweet's File 15 b/On and 
16b/On. Order TODAY from your dealer, listed in 
Yellow Pages of Telephone Directory, or write — 


ONE-DER FRAME 


BIRMINGHAM 6, ALABAMA 








P, O. Box 3068 — 
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Highlight Appeal with Low-Cost | 5 


25 on SN 














Why architects specify- 


° Cheerful light and glamorous color-harmony accent modern app 

Why builders and with unique features created of shatterproof Structoglas. Combini 
contractors buy- | maximum light transmission and safety with low-cost constructior 

you can easily adapt Structoglas into unlimited dramatic effects 


Malta Master praragers 3 
MALT-A-MATIC 


wood window units 








2 Sailer lie ie a= 







saves up to 
60% over installed 
cost of other 
types of light transmitting 
materials. Strong and shatterproof, Structog!: 
can be quickly sawed, drilled and nailed 
to light-weight framing. 





Both of these precision milled 
wood window units are fully 
weather-stripped. Both have re- 
movable sash that are easily re- 
moved for cleaning, painting. The 
MALT-A-MATIC is a friction type balanced unit. The 
MALT-A-MASTER is a fully, invisibly balanced unit. Both 
units are WOODLIFE treated. They arrive on the job com- 
pletely assembled with sash and can be installed in the rough 
opening in a few minutes. They are available in a wide 





range of modular sizes and window styles for unlimited de- ol 
sign opportunities. ; 3 . MODERN CONVENIENCE is added 

Write for illustrated literature, specification sheets and with a Structoglas bath partition BRIGHT AND ATTRACTIVE patio roofs 
name of nearest dealer. or shower screen...easy to clean and windscreens provide privacy 


and protection. Structoglas is 


always fresh in appearance... ; 
weather resistant...long lasting. 


rot and mildew- proof. 






@ Translucent e Limitless Effects 


Supreme @ Shatterproof Strong 
— e Beautiful e@ Economical 
nce 


@ Corrugated or flat sheets 
e Eight beautiful colors 


SEND TODAY FOR YOUR 
FREE STRUCTOGLAS 
REFERENCE FILE 


1901 









REDUCE HEAT in sun-drenched 
rooms with translucent canopies 
of Structoglas.. that let in only 
filtered natural light. 

| STRUCTOGLAS division, Dept. HH-1 
international molded plastics, inc. 
4387 west 35th street, cleveland 9, ohio 


Please send me complete Structoglas catalog. 

















| 
| 
| 
NAME 
MANUFACTURING Eee ae 
COMPANY l COMPANY 
Member Ponderosa Pine Woodwork MALTA OHIO 7 ADDRESS 
Assn., and the N.W.M.A. , eae EEE __ZONE 
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IT’S EASIER TO PLAN 


7 
Space like this... 


can be converted... 


to meet storage needs! 






American-Standard 


KITCHEN CABINETS 


a 


meeeegyet 








ADAPTABLE TO FUTURE NEEDS OF YOUR CLIENT 


... sizes and styles to fit any kitchen layout 


Give your clients a feature that only American-Standard 
cabinets can offer—convertibility. The position of adjust- 
able sliding shelves or drawers may be changed in any 
undersink or base cabinet, except the 27” base cabinet. 
Each sliding shelf, shallow or deep concealed drawer 
can be located at any of four levels, Deluxe exposed 
drawers can replace doors. Wall cabinet shelves are ad- 
justable on one inch centers. These changes can be made 
easily—in just a few moments. 

American-Standard kitchen cabinets offer you wider 
flexibility of kitchen planning ... give your clients 
streamlined, work-saving kitchens that can “grow” with 
their particular needs. There is a wide variety of sinks, 
and base, wall, utility and undersink cabinets that can be 


For further information on American-Standard 
products see Sweet's Light Construction File. 


American Radiator & Standard Sanitary Corporation 
Dept. HH-99, Pittsburgh 30, Pa. 


combined to fit any kitchen shape and dimension re- 
quirements. 

Rugged construction is another client-pleasing fea- 
ture of American-Standard kitchens. Made of heavy 
gauge steel, bonderized for long life, the cabinets are 
smoothly finished in a glossy white enamel that will 
stay new-looking indefinitely. They are perfect compan- 
ions for American-Standard sinks — the finest made — 
which are constructed of rigid cast iron to which is fused 
a thick coating of acid-resisting enamel, available in five 
colors as well as white. 

For further information about adaptable, convertible 
American-Standard kitchens, write for the Kitchen Prod- 
ucts catalogue—Form No. KP-52. 


American-Stardard 


KITCHENS 





Serving home and industry: AMERICAN-STANDARD © AMERICAN BLOWER © CHURCH SEATS & WALL TILE © DETROIT CONTROLS © KEWANEE BOILERS © ROSS EXCHANGERS 
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Number II of a series: 


Lake Jackson, Texas, financed en- 
tirely by the T. J. Bettes Company. 
Aerial view shows how planners took 
advantage of heavily wooded oak 
groves. Gently circling drives wind 
through development for easy access 
and minimum through-trafhc. 


Homes in Lake Jackson sell for 
$10,000 to $12,000 and were built by 
the Brazosport Building Company, pri- 
marily for employees of Dow Chemical 
plant at Freeport, Texas. 


BUILDERS OF AMERICA . . 
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John F. Austin, Jr. 











John F. Austin, Jr. is president of the T. 
J. Bettes Company, Houston, Texas, which 
has serviced loans totalling $500 million. 
Mr. Austin’s banking career began in 1930. 
At present he is a director of several 
Texas banks and is chairman of the FHA 
Committee of the Mortgage Bankers 
Association of America. Says Mr. Austin: 





Un 
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‘‘As a mortgagee, T. J. Bettes Company is naturally interested in the materials that 
£0 into the properties that it finances. It has been my experience that homes incor- 


porating well-established, nationally advertised products make for a sound investment. 


They are apt to be quality built, to sell more quickly and to have a higher resale 


value. For these reasons, we advise builders to use established, tested materials— 


the kind you see nationally advertised—not only for their quality but for their con- 


sumer appeal. ” 


National advertising that appears in LIFE reaches 
a weekly audience of 11,880,000 households across 
the nation. In the course of 13 weekly issues, LIFE 
reaches 25,640,000 households—or more than 60% 
of the entire U. S.* 


These LIFE households represent the better half 
of your market, too. In 13 issues, LIFE reaches 86% 


of all the households in America with incomes over 
$7,000. And LIFE reaches more than 58% of all 


home-owners.* 


When your name and your products are advertised 
in America’s biggest big magazine, you’re selling to 
the world’s largest and most receptive magazine 
audience. 


*Figures above are from 4 Study of the Household Accumulative Audience of LIFE (1952), by Alfred Politz Research, 
Inc. A LIFE-reading household is one in which one or more of the adult members reads one or more of 13 issues, 





first in circulation 
first in advertising 


first in the homes of America 


ADVERTISING OFFICES: New York * Chicago ¢ Detroit » Boston ¢ St. Louis Atlanta « Cleveland « Philadelphia « Minneapolis « San Francisco « Los Angeles 
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A-1 Plastic Molders, Inc. 

Airtemp Division (Chrysler Corporation) 

Allmetal Weatherstrip Company 

Aluminum Window Corp., The (Subsidiary of General 
Bronze Corp.) 
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Heatilator, Inc. 
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Lau Blower Company, The 

Libbey-Owens-Ford Glass Company 
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Lindemann & Hoverson Co., A. J. 

Louisville Cement Company, Inc. 

Ludman Corp. (Auto-Lok Aluminum Awning Windows) 
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Malta Mfg. Co. 
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One-Der Frame Corporation 

Orangeburg Manufacturing Co., Inc. 
Owens-Illinois Glass Co, (Kimble Glass Co., Subsidiary) 


Pittsburgh Plate Glass Company 
Prefabricated Home Manufacturers’ Institute 
Price Fireplace, Heater & Tank Corp. 
Pryne & Company, Inc. 

Radiant-Ray Radiation, Inc. 

Red Cedar Shingle Bureau 

Remington Arms Company, Ine. 

Republic Steel Corporation (Berger Manufacturing Div.) 
Reynolds Metals Company 

Reznor Manufacturing Co. 

Richkraft Company, The 

Roberts-Gordon 

Rockwell Manufacturing Co, (Delta Power Tool Division) 
Roddis Plywood Corp. 

Rowe Manufacturing Co. 

Russell & Erwin Div. (The American Hardware Corp.) 
Russell, F. C., Company, The 

St. Paul and Tacoma Lumber Company 
Scott, O. M. and Sons Company 

Soss Mfg. Co. 

Steel Door Corp. 

Stanley Works, The 

Sterling Hardware Mfg. Co. 

Structural Clay Products Institute 
Superior Electric Co., The 

Symons Clamp & Manufacturing Company 
Temco, Inc. 

Thomason Plywood Corporation 

Tile Council of America 

TIME 

Torrington Manufacturing Company, The 
Trane Company, The 

Truscon Steel Company 

Turner & Seymour Mfg. Co., The 

Tuttle & Bailey, Inc. 

Union Aluminum Company 

United States Plywood Corporation 

U. S. Steel Homes, Ine. 

United Wallpaper, Inc. (Varlar Division) 
Universal-Rundle Corporation 

Uvalde Rock Asphalt Company 

Valley Metal Products Co. 

Vento Steel Products Co., Inc. 

Wallace, William, Company 

Watertilm Boilers, Inc. (Div. of L. O. Koven & Bro., Inc.’ 
Waterman-Waterbury, Co., The 

Waylite Co. 

Wesix Electric Heater Co. 

Westinghouse Electric Corporation 
Whirlpool Corporation 

Wood Conversion Company 

Woodall Industries, Inc. 

Young Radiator Company 

Zegers, Incorporated 
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mw Ceco adds a new window to its broadening line to better 
serve the building profession all over America. . . now you 
have even greater choice from which to specify the “just right’ 
window for a specific job. Ceco windows are all engineered, 


fabricated, inspected and approved in Ceco’s own plants. 
Look at these special features which add up to a better product: 


1. Sections have a ¥%" thick web... heavier than in most 


aluminum casements. 
2. Sections also have a full Y%” thickness in the flanges. 


3. Sections are a full 1” in depth. 
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CECO-STERLING 
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There are special sections for picture windows used with 1” 
insulating glass. The glazing strips securing the glass do not have 
to be fastened with screws. Aluminum screens and storm windows 
are especially engineered for Ceco’s new aluminum casements. 
So to be sure you have the exact window for an exact job, specify 
Ceco. Write for new window literature today. 


CECO PRE-PLANNING CONSULTATION SERVICE. 


Ceco Product and Design Specialists will assist you in the appli- 
cation of Ceco building products at the pre-planning stage. Call 
your nearest Ceco office for overnight consuitation service. 6a¢e) 


CECO STEEL PRODUCTS CORPORATION 
Offices, warehouses and fabricating plants in principal cities 
General Offices: 5601 W. 26th St., Chicago 50, Illinois 
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SPECIFY THE LINE 
DESIGNED BY 


mre rhymes with FINE...and means it! 
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rhymes with FINE...and means it! 






BOX A-93, POMONA, CALIFORNIA 

‘ J | 

Eastern Factory: Keyser, West Virginia 

Warehouses: Los Angeles; San Francisco; Chicago; Newark, N. J, ( 
Distributed by electrical wholesalers everywhere in the U, $. and Canada | 
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BATHROOM FIXTURES ARE OFTEN A BUYER’S GUIDE TO 


In new homes built for speculative sale, bathroom fixtures are an outward 
indication of construction quality within the house itself. More and more 
frequently, home buyers and loan appraisers tend to judge over-all construc- 
tion details of an entire house by the quality of the plumbing fixtures used. 
Eljer Fixtures are Fine Quality Fixtures, and will help sell your homes faster, 
and at higher house appraisals. 

Here are examples of Eljer quality features. The Legation Bath: low front 
rim . . . roomy, integral end-seat . . . cast-iron base. . . thick, lustrous, 
vitreous enamel finish. The Martha Washington Lavatory: genuine vitreous 
china... concealed overflow under front, anti-splash rim . . . 614-inch-wide 
ledge provides generous area for toilet articles. The Sylenta Closet Com- 
bination: integral china overflow and ground-in valve seat eliminate metal 
parts that corrode and require replacement. Eljer tanks are fitted with Eljer’s 
Balanced Construction Ballcock, either regular or anti-siphon. Give your 
buyers a guide to quality...in white or lovely pastel colors. Offer them Eljer. 


For more information on Eljer Fixtures, see Sweet's Architectural File, 
Sweet's Light Construction File, or write Eljer Co., Ford City, Pa. 
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MARYSVILLE, OHIO 


SALEM, OHIO 










AN OPEN INVITATION TO EVERY HOME BUILDER: 


Visit National Homes’ New 1954 
“PACEMAKER” Open House! 
Nearest You ... and Compare!| 





NATION-WIDE SHOWING STARTS OCTOBER 3rd ; 


Soon you will have an opportunity to compare the all-new 
1954 ‘SPACEMAKERS” by National Homes with what you q 
now offer prospective buyers in the term-selling field. Go j 
to the Open House nearest you when our nation-wide show- 
ing starts October 3rd. Check variety, beauty, value. You’ll 
see the lowest-cost home, feature for feature, in National’s 
history ... AND the most saleable! If you’d prefer a private 
viewing, visit our Lafayette or Horseheads plant. You can 
then visualize the opportunities that will be yours as a 
National Homes builder. Save the date . . . October 3rd... 
and inspect the house that will set the pace for 1954, 
National Homes’ all-new “SPACEMAKER!”’ 

























BETTER HOMES BUILD A BETTER AMERICA 
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1954 “PACEMAKERS” by National Homes will 
be advertised in full color in Saturday Evening 
Post, Life, Better Homes & Gardens, This Week, 
Parade, Good Housekeeping and other leading 


magazines. Think what such promotional backing 
could mean to YOU! 
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